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Trading  Stamps  Get  Knock-Out  Blow  From  U.  S.  Supreme  Court 

Justice  McKenna  Says  That  All  Such  Devices,  “By  an  Appeal  to  Cupidity,  Lure  to  Improvidenee”  and 
( classifies  Them  Not  as  Advertising  but  as  Having  “The  Seduction  and  Evil”  of  Gambling 
and  the  Lottery — Upholds  Right  of  States  to  Eradicate  This  Evil 
By  Prohibitive  Taxation. 


WASHINGTON,  March  7— The 
coupon  and  trading  stamp  evil 
will  be  stamped  out  if  the 
State  laws  are  enacted  putting  a  pro¬ 
hibitive  tax  upon  them.  Such  State 
laws  will  be  upheld  by  the  United  States 
Supreme  Court,  which  handed  down  a 
decision  on  Monday  afternoon  holding 
that  States  have  the  power  to  tax  trade 
coupons  which  are  redeemable  in  pre- 
mium.s. 

The  court  upheld  the  constitutional¬ 
ity  of  laws  in  Florida  and  Washington 
imposing  such  taxes,  and  dismissed  the 
appeal  of  F.  S.  Pitney  of  Seattle,  Wa.sh- 
ington,  convicted  of  violating  the  Wash¬ 
ington  Trading  Stamp  law,  in  that  he, 
as  manager  and  agent  of  the  United 
Cigar  Stores  Company,  in  connection 
with  a  Side  to  a  customer,  gave  a  trad¬ 
ing  .stamp  or  coupon.  The  Washington 
.statiite  makes  it  a  "gross  misdemeanor” 
to  issue  trading  stamps  or  coupons  re¬ 
deemable  in  merchandise. 

The  tax  in  Washington  is  prohibitive 
and  amounts  to  legislation  for  suppres¬ 
sion  of  the  practice.  It  is  assumed  that 
the  States  which  have  been  looking  for 
some  method  of  dealing  with  the  ques¬ 
tion  will  have  recourse  to  the  taxing 
power  to  stop  the  custom. 

The  Court's  decision  was  delivered  by 
Justice  McKenna  and  was  based  largely 
on  the  Florida  statute,  with  the  com¬ 
ment  that  the  validity  of  the  Washing¬ 
ton  law  was  established  on  the  same 
principles. 

THU  FLORIDA  CASE. 

Tile  case  in  Florida  arose  on  a  com¬ 
plaint  of  merchants  who  u.sed  trading- 
stamps  and  who  sought  an  injunction 
to  prevent  the  State  from  imposing  and 
collecting  a  tax  imposed  by  the  statute. 

The  "coupon "  business,  by  which 
coupons  or  stamps  are  enclosed  in  pack¬ 
ages  passing  in  commerce  between 
floints  outside  of  Florida  and  points 
in  the  State,  was  cited  to  show 
that  the  State  law  was  a  burden  upon 
interstate  co.iirnerce,  and  therefore  in¬ 
valid,  beer,  jse  it  invaded  the  power  con¬ 
ferred  cn  Congress  to  regulate  “com¬ 
merce  lietween  the  States.” 

Summarized,  the  points  urged  against 
the  law  on  which  its  enforcement  was 
sought  to  be  enjoined  were  that  it  vio¬ 
lated  the  commerce  clause,  the  due  pro¬ 
cess  c.ause  and  the  equal  protection 
clause,  all  constitutional  guaranties. 

Justice  McKenna  pointed  out  that  the 
statute  was  directed  toward  “‘coupons 
redeemable  in  premiums”  and  therefore 
that  in  its  decision  the  court  expressly 
reserved  any  opinion  as  to  the  consti¬ 
tutionality  of  a  law  aimed  at  the  re¬ 
demption  by  the  giving  of  a  discouni 
or  an  allowance  of  credit  on  account. 
He  .said: 

"All  the  coupon  schemes  have  a  com¬ 
mon  character — something  is  given  be¬ 
sides  that  which  is  or  is  supposed  to  be 


the  immediate  iiuentive  to  the  transac¬ 
tion  of  .sale  and  purcha.se.  something  of 
value  given  other  than  it”  (the  article 
.sold). 

NOT  INTERSTATE  COMMERCE. 

The  court  pointed  out  that  the  trans¬ 
actions  were  only  exeouted  through 
porohase  at  retail.  This  fixes  their 
oharaoter  as  transaotions  within  a 
State  and  not  as  tran.sactions  in  inter- 
.state  commeroe.  All  of  the  schemes 
have  their  influence  and  effect  within 
the  State.  Nor  Is  such  influence  and 
oTect  chanced  or  lessened  by  the  re¬ 
demption  of  the  tokens  outside  the 
State,  the  opinion  holds. 

Hence,  the  transactions  are  taken  out 
of  the  protection  of  the  Interstate  Com¬ 
merce  I.aw. 

The  court  .says  that  the  Legislatures 
and  not  the  courts  should  judge  as  to 
the  wisdom  and  propriety  of  .such  laws. 

In  considering  whether  the  law  inter¬ 
fered  with  the  business  liberty  of  mer¬ 
chants.  .Tu.stice  McKenna  paid  his  re¬ 
spects  to  the  large  number  of  courts 
which  had  held  such  laws  to  be  an  “il¬ 
legal  meddling  with  a  lawful  calling  and 
a  deprivation  of  freedom  of  contract.” 
He  spoke  of  decisions  holding  such  pre¬ 
mium  systems  to  be  mere  methods  of 
discount,  and  concluded  that  with  this 
difference  of  opinion  in  the  courts  a 
IjOgi.slature  which  acted  on  the  subject 
matter  would  not  be  held  to  have  acted 
arbitrarily — in  which  case  only  the  Su¬ 
preme  (^ourt  could  annul  the  statute. 

“But  no  refinement  of  reason  is  nec- 
I'ssary  to  demonstrate  the  broad  power 
of  the  Ix'gislature  over  the  tran.sactions 
of  men.”  .sa.id  Justice  McKenna.  “There 
are  many  lawful  restrictions  upon  lib¬ 
erty  of  contract  and  business;  it  would 
l  e  an  endless  task  to  cite  cases  in.  de¬ 
monstration,  and  that  the  sfipplement- 
ing  of  the  sale  of  one  article  by  a  token 
given,  and  to  be  redeemed  in  some  other 
article,  has  accompaniments  and  effects 
beyond  mere  advertising,  the  allegations 
of  the  hill  and  the  argument  of  counsel 
establish.” 

Further  comparing  methods  of  the 
trading  stamp  business  with  advertis¬ 
ing  which  the  Florida  merchants  had 
lontendcd  to  be  parallel,  the  court 
says: 

".Vdvertlsing  is  merely  identification 
and  description,  apprising  of  qualit.v 
and  place.  It  has  no  other  object  than 
to  draw  attention  to  the  article  to  be 
sold  and  the  acquisition  of  the  article 
to  be  .sold  constitutes  the  only  induce¬ 
ment  to  its  purchase.  The  matter  Is 
simple,  single  in  purpose  and  motive: 
its  consequences  are  well  defined,  there 
being  nothing  ulterior;  it  is  the  practice 
of  old  and  familiar  transactions  and 
has  .sufficed  for  their  .success. 

“The  schemes  of  complainants  have 
no  such  directness  and  effect.  They 
rely  upon  something  else  than  the  arti¬ 


cle  sold.  They  tempt  by  a  promise  of 
a  value  greater  than  that  article,  and 
apparently  not  represented  in  its  price, 
and  it  hence  may  t>e  thought  that  thus, 
by  an  appeal  to  cupidity  they  lure  to 
Improvidence.  This  may  not  be  called  in 
an  exact  sense  a  ‘lottery,’  may  not  be 
called  ‘gambling’;  it  may,  however,  be 
considered  as  having  the  seduction  and 
evil  of  such,  and  whether  it  has  may 
be  a  matter  of  inquiry  and  of  judg¬ 
ment  that  it  is  finally  within  the  power 
of  the  Legislature  to  make.” 

When  the  cases  thus  decided  were 
argued  before  the  Supreme  Court,  it 
was  estimated  that  $125,000,000  worth 
of  merchandise  was  used  each  year  in 
the  trading  stamp  and  coupon  business, 
and  transactions  totalling  $3,500,000,000 
were  promoted  through  premiums. 

Premium  advertising  has  been  held 
legal  in  Alabama,  California,  Colorado, 
Georgia,  Maryland,  Nebraska,  Missouri, 
Illinois,  Rhode  Island,  and  New  York. 

THE  END  IN  WASHINGTON 

Will  Wipe  Out  Trading  Stamps  and  Cou¬ 
pons  in  That  State,  Says  Blethen. 

Sbattlb,  March  8. — The  Washington 
Trading  ^Stamp  I.aw,  which  was  affirm¬ 
ed  on  Monday  by  the  United  States  Su¬ 
preme  Court,  provides  that  every  per¬ 
son,  firm,  or  corporation  who  shall  use, 
and  every  person,  firm  or  corporation 
who  shall  furnish  to  any  other  person, 
firm  or  corporation  tq  use,  in,  with  or  for 
the  sale  of  any  goods,  wares  or  mer¬ 
chandise,  any  stamps,  coupons,  certi¬ 
ficates,  cards  or  other  similar  devices 
redeemable  in  goods  must,  before  so 
furnishing,  selling  or  using  the  same, 
obtain  a  separate  license  from  the  audi¬ 
tor  of  each  county  in  the  State  wherein 
such  furnishing  or  selling  or  using 
takes  place;  and  each  license  shall  be 
in  the  sum  of  $6,000  a  year. 

The  effect  of  a  rigid  enforcement  of 
the  law,  of  course,  will  be  to  prohibit 
trading  stamps  and  all  similar  devices 
throughout  this  State. 

Sperry  &  Hutchinson  and  the  Uni¬ 
ted  Cigar  Stores  t.'ompany  yesterday 
announced  that  their  stamps  would  be 
redeemed  in  cash.  I  doubt  if  cash  re¬ 
demption  will  have  any  such  effect  with 
the  people  as  merchandise  redemption 
has  had. 

I  consider  that  this  law  will  wipe 
out  the  use  of  trading  stamps  and  sim¬ 
ilar  devices  in  this  State. 

Joseph  Blethen. 

FLORIDA  WILL  COLLECT  FINES 

Law  Enforced  in  Only  Few  Cases  Before 
it  Was  Repealed. 

Jacksonville,  March  7. — In  declaring 
the  Florida  Trading  Stamp  law  as  passed 
by  the  Ix-gislature  of  11)13  constitu¬ 
tional,  the  United  States  Supreme  Court 


made  it  possible  for  the  State  to  collect 
certain  fines  which  had  been  imposed 
by  the  State  Court  for  violations  of  the 
statute  before  it  was  repealed  by  the 
1915  session  of  the  General  Assembly. 

There  is  no  such  thing  as  a  trading 
stamp  law  on  the  Florida  statute  books 
at  the  present  time,  and  there  will  be 
no  further  pro.secutlons.  Certain  Jack¬ 
sonville  merchants  using  trading  stamps 
decided  to  te.st  the  constitutionality  of 
the  act  of  1913,  and  carried  their  case 
to  the  Supreme  Court,  which  has  now 
rendered  a  decision  upholding  that  law. 

The  1913  act  provided  for  a  State 
license  of  $500,  and  a  County  license 
of  $250  in  each  county  where  merchants 
did  business.  It  imposed  as  penalty  for 
violation  a,  fine  not  exceeding  $1000,  or 
Imprisonment  for  not  more  than  six 
months.  The  test  case  was  made  on 
the  basis  that  the  State  did  not  have 
the  right  to  pass  what  in  effect  was  a 
prohibitory  law  against  trading  stamps, 
but  the  Supreme  Court  has  decreed 
such  action  within  the  power  of  the 
Assembly. 

Because  of  the  far-reaching  effect  of 
the  law  and  its  interference  with  inter¬ 
state  traffic  in  goods  containing  premium 
coupons,  it  was  not  enforced,  only  a 
limited  number  of  violations  being  re¬ 
cognized  pending  the  outcome  of  the 
test  proceedings.  The  original  act  was 
chapter  6421,  section  35  of  the  acts  of 
1913.  The  repealing  act  was  chapter 
6923  of  the  laws  of  1915. 

“No  Effect  Outside  Washington  State” 

New  York  officials  of  the  ITnited 
Cigar  Stores  Company,  the  Sperry 
Hutchinson  Company,  and  of  the  Ham¬ 
ilton  Corporation,  all  of  which  do  a 
national  business  in  the  distribution  of 
profit-sharing  coupons  and  trading 
stamps,  were  prompt  to  say  that  the 
Supreme  Court’s  decision  would  have 
no  effect  upon  the  issuing  of  coupons 
and  stamps  except  in  the  State  of 
Washington.  In  that  State  they  arc 
prevented  by  the  State  law  from  re¬ 
deeming  coupons  or  stamps  with  mer¬ 
chandise,  and  that  situation  had  been 
met,  they  said,  by  a  cash  redemption 
plan  for  customers.  The  decision  comes 
too  late  to  affect  the  business  in  Flor¬ 
ida,  they  said,  because  the  statute  on 
which  the  decision  was  based  had  been 
repealed  by  the  Legislature. 

In  several  of  the  States  independent 
tobacco  and  cigar  interests  have  at¬ 
tacked  the  concerns  which  give  redeem¬ 
able  stamps  or  coupons.  An  excise  tax 
of  3  per  cent,  was  placed  on  sales  in 
connection  with  the  giving  of  trading 
stamps  to  customers  in  Ma.ssachusetts 
in  1904,  but  the  Supreme  Court  of  Mas- 
.sachusetts  held  this  to  be  unconstitu¬ 
tional  in  1906.  In  1909  Governor  Brown 
of  Georgia  signed  a  bill  which  pro- 
(,Concl\ided  on  Page  1214) 
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NEWS  A-PLENTY,  AND  THRILLING,  BUT 

FEW  NEWSPAPER  MEN  LEFT  IN  MEXICO 


Anarchy  of  Rival  Dictatorships  Has  Not  Only  Made  Printing  of  the 
News  Impossible,  But  Has  Killed  off  Editors,  Readers,  and  Adver¬ 
tisers,  and  Destroyed  Newspaper  Plants — The  Wonders 
Accomplished  by  Plucky  Paul  Hudson. 

Bt  f.  j.  ariza 


IT  is  not  at  all  likely  that  American 
correspondents  who  were  sent  to 
Europe  at  the  outbreak  of  the  war 
had  half  the  hardships  that  have  con¬ 
fronted  the  newspapermen  residing  in 
Mexico  during  the  last  four  years. 
Aside  from  the  ever  present  danger  of 
licing  found  liable  to  plain  or  fancy 
shooting  on  the  grounds  of  misleading 
editorials,  unconfirmed  news  and  other 
minor  causes,  the  reporters  and  editors 
down  there— and  not  one  of  them  is 
left  by  this  time  who  is  worth  men¬ 
tioning— had  to  face  a  number  of  pe¬ 
culiar  predicaments,  owing  to  the  con¬ 
ditions  that  have  prevailed  in  that 
country. 

The  best  American  publication  is¬ 
sued  in  Mexico  was  edited  by  Paul 
Hudson,  a  plucky  little  man,  whose 
numerous  difficulties  while  in  charge 
of  the  Mexican  Herald  seemed  to  make 
the  job  all  the  more  attractive  to  him, 
if  we  are  to  judge  by  the  persistence 
with  which  he  managed  to  save  the  pa¬ 
per  from  utter  disappearance,  to  keep 
up  making  a  first  class  periodical  and 
to  manage,  at  the  same  time,  to  stay 
out  of  jail  and  graveyard — a  quite  dif¬ 
ficult  proposition  altogether. 

ONE  OF  A  THOUSAND  WONDERS. 

That  he  succeeded  when  everybody 
counted  him  as  bankrupt  or  bound  for 
exile,  and  while  his  plant  was  either 
being  ransacked  or  shut  down,  is  one 
of  the  thousand  wonders  credited  to 
the  man’s  well  directed  energy  and 
fruitful  efforts. 

In  1912,  a  Spanish  edition  of  the 
Herald  was  published  under  the  man¬ 
agement  of  Ck)oper  Jackson,  a  well 
known  Kansas  man;  President  Madero 
at  the  time  was  fighting  Pascual  Oroz¬ 
co.  The  Herald  published  in  an  extra 
an  account  of  a  recent  battle,  but  it 
seems  that  the  number  of  wounded  ac¬ 
counted  for  in  the  Government’s  list 
was  very  different  from  the  figures 
•shown  in  Senfior  Hudson’s  paper.  That 
settled  it.  It  also  marked  the  begin¬ 
ning  of  a  series  of  ever-growing 
troubles  for  the  American  editor.  His 
plant  was  shut  down  and  his  paper 
suspended;  the  Spanish  edition  was 
hopelessly  doomed.  A  year  before  that, 
the  Herald  building  had  narrowly  es¬ 
caped  being  burned  down  by  a  reck¬ 
less  mob,  bent  on  pillage  and  murder, 
and  angered  at  certain  remarks  made 
in  the  Herald.  This  happened  at  the 
time  of  Diaz’s  fall,  when  a  number  of 
other  American  newspaper  men  like 
Simondetti,  De  Fornaro,  Dunn  and 
McFall  were  also  having  all  kinds  of 
mishaps  in  the  Mexican  path  of  war. 

PAUL  HUDSON’S  OPPORTUNITY. 

Some  time  later  a  ten-day  struggle 
took  place  In  the  City  of  Mexico.  Shells 
burst  all  over  the  panic-stricken  capi¬ 
tal;  rifle  shots  buzzed  ceaselessly  and 
buildings  were  bombarded  everywhere. 
The  newspaper  offices  had  to  be  closed 
while  the  fighting  was  going  on.  No¬ 
body  dared  go  out,  but  as  the  people 
were  more  than  eager  to  know  what 
was  happening,  Paul  Hudson  saw  his 
opportunity  and  succeeded  in  keeping 
up  publication  in  spite  of  dropping 
shells,  open  threats,  short-handed 
plants  and  general  pandemonium.  The 
Herald  sold  by  the  thousands  although 
printed  in  English.  But  it  was  too 
good  to  last.  The  military  authorities 
took  a  hand,  chased  the  reporters  out 
of  the  building,  locked  up  the  press¬ 
room  and  compelled  Hudson  to  give  up 
the  place  till  hostilities  were  over. 
Eventually  things  settled  down  and  he 


started  his  paper  again  under  Huerta’s 
regime. 

The  representative  in  Mexico  of  the 
Associated  Press,  Burge  McFall,  wa.s 
very  much  Impressed  at  the  time — 
and  quite  shocked  after  a  little  while 
— by  the  opinion  of  the  writer  of  the 
present  lines,  whom  he  asked  for  his 
personal  views  regarding  the  Mexican 
outlook,  as  far  as  news  getting  was 
concerned,  after  Maderoi’s  asstissina- 
tion. 


ed  foes,  who  made  him  publish  things 
in  accordance  with  their  own  ideas, 
plans  and  intentions,  regardless  of  truth 
and  consequences. 

BULLETS  DROPPED  IN. 

While  busily  engaged  in  outwitting 
some  overworked  censor,  a  shot  was 
likely  to  come  through  a  nearby  win¬ 
dow  and  shatter  the  water-cooler  near 
the  telegraph  editor’s  desk.  Or  a  squad 
of  special  policemen  might  drop  in  to 
gather  up  the  whole  staff  and  send  it 
to  jail  for  some  unknown  crime.  And 
just  when  the  unhappy  editor  was 
becoming  acquainted  with  the  ideas  of 
the  new  Administration  and  managing 
to  get  a  friendly  wink  from  the  ever¬ 
present  censor,  the  old  foe  from  the 
mountains  would  come  in  again  and  the 
new.spaper  men  would  lie  held  respon¬ 
sible  for  a  lot  of  things  they  unwill¬ 
ingly  did. 

The  Herald  plant  has  been  shut  down 
a  score  of  times  in  the  last  two 


(:hattanoo(;a  news  loses 

Paper  Will  Appeal  From  $5,000  Verdict 

in  Political  Campaign  Libel  Case. 

Chattanooga,  March  6. — There  wa.« 
recently  decided  in  the  Circuit  Court  of 
Hamilton  County,  Tenn.,  a  suit  for  libel 
brought  by  E.  D.  Ba.s.s,  city  commis- 
.sioner  at  Chattanooga  and  former  State 
Senator,  against  the  Chattanooga  News. 
The  jury  returned  a  verdict  awarding 
Commissioner  Bass  |5,000  damages; 
$4,000  as  punitive  damages,  and  $1,000 
as  actual  damages.  The  suit  wa.s 
brought  on  one  paragraph  of  an  article 
appearing  in  the  News  of  April  9,  191. 
which  reads  as  follows; 

“Neither  is  it  denied  that  he  had 
charge  of  the  disbursement  of  funds  for 
what  is  known  as  ‘outside  aid’  for  poor 
people.  How  many  pages  of  the  ‘Morn¬ 
ing  Light’  would  it  require  to  print 
the  names  of  voters  to  whom  he  con¬ 
tributed  ‘outside  aid’  in  the  shape  of 
coal  and  provisions  at  county  expense, 
thus  attaching  to  his  political  parade 
the  voter  helped  and  the  merchant 
whom  he  patronized  in  the  purchase  of 
supplies.” 

The  plaintiff  admitted  on  the  witnes.s 
stand  that  he  did  extend  aid  to  the 
extent  of  from  $3,000  to  $4,000  a  year 
and  continued  over  a  period  of  six 
years,  but  left  no  record  of  those  to 
whom  it  was  dispensed.  One  of  the 
attorneys  for  the  defense  argued  that 
the  system  pursued  in  this  distribution 
was  a  violation  of  the  law;  furthermore 
that  the  system  was  not  a  good  one. 

Commissioner  Bass  contended  in  his 
pleading  that  the  article  in  question, 
by  innuendo,  charge^  that  he  had  used 
the  office  of  poor  commissioner  cor¬ 
ruptly.  The  News  disavowed  any  such 
intention.  It  admitted  that  it  did  criti¬ 
cize  Commissioner  Bass  severely  in  the 
article  on  which  the  suit  for  libel  was 
based  and  in  other  articles,  but  assert¬ 
ed  that  such  criticism  was  not  nearly 
so  severe  as  was  engaged  in  between 
candidates  themselves  constantly  on 
the  stump.  The  News  asserted  that 
if  the  law  of  libel  was  to  be  construed 
that  a  newspaper  could  not  publish 
criticisms  of  public  officials  in  language 
such  as  was  u.sed  in  the  publication 
on  which  the  libel  suit  was  brought, 
then  the  liberty  of  the  i)ress  was  at 
an  end. 

George  Fort  Milton,  editor  and  pub¬ 
lisher  of  the  News,  .says  editorially: 
“This  is  the  beginning,  not  the  end,  of 
this  case.  It  will  be  taken  to  the  high¬ 
est  courts,  if  necessary,  to  preserve  the 
rights  of  free  discussion  of  the  issues 
of  a  political  campaign.” 


BOSTON  POST  WINS  ITS  CASE 

Circuit  Court  Says  “Headless  Picture” 
Scheme  Did  Not  Violate  Law. 

Boston,  March  8. — In  a  decision 
handed  down  by  the  United  States  Cir¬ 
cuit  Court  of  Appeals  the  Boston  Post 
was  found  blameless  of  any  violation  of 
law  in  the  so-called  “headless  picture” 
case.  The  opinion  was  written  by  Judge 
Edgar  Aldrich  and  concurred  in  by 
Judge  William  L.  Putnam,  the  presid¬ 
ing  justice  in  this  circuit,  and  by  Judge 
George  H.  Bingham. 

The  court  hold.s,  in  effect,  that  the  .so- 
called  “headless  pictures”  formed  the 
basis  of  a  legitimate  advertisement  in¬ 
tended  to  increase  the  circulation  of  the 
Post,  and  did  not  constitute  a  lottery, 
as  the  postal  authorities  claimed.  The 
pictures  were  made  from  snap  shots  of 
women  taken  in  the  shopping  district 
and  printed  with  the  heads  eut  off. 
Upon  Identifying  her  picture  in  the  Post 
each  woman  received  a  Hve-dollar  gold 
piece. 

AsMstant  United  States  District  At¬ 
torney  Lewis  Goldberg,  who  argued  the 
case  for  the  postal  authorities,  said  yes¬ 
terday:  “I  have  read' the  decision  in 
the  so-called  ‘Headless  Picture’  case 
with  considerable  care,  and  am  greatly 
surprised  at  the  conclusions  of  the 
court.  This  decision  involves  issues  of 
great  importance  to  the  Government. 


EDITING  A  NEWSPAPER  IN  MEXICO  IS  NO  CINCH. 


“You  are  going  to  learn  what  mili¬ 
tary  dictatorship  is,”  I  told  him.  He  did. 

So  much  so,  in  fact,  that  practically  no 
news  worth  publishing  was  sent  to  the 
A.  P.  while  Huerta  was  in  power. 

The  censure,  the  never-ending  red 
tape,  the  expelling  of  American  Corres¬ 
pondents  and  the  more  or  less  mysteri¬ 
ous  disappearance  of  some  of  them, 
the  misleading  reports  given  out  at  the 
official  sources  of  information  and  a 
lot  of  other  stumbling  blocks  made  the 
newspaper  business  a  nerve-racking, 
fruitless,  discouragring  adventure,  and 
it  took  a  great  deal  of  pluck  and  well 
trained  stubbornness  to  get  real,  live 
news  on  the  wires. 

And  that  was  only  the  beginning. 

HOW  TACT  HEI.PED. 

Hud.son  kept  on  publishing  the  Herald 
notwithstanding  the  fact  that  the  sub¬ 
scription  list  was  reduced  to  microsco¬ 
pic  conditions  on  account  of  the  emigra¬ 
tion  of  practically  all  the  American 
readers.  It  took  a  big  amount  of  tact 
to  issue  a  “neutral”  newspaper  in  a 
town  that  changed  hands  every  few 
months,  upon  the  advent  of  the  Car¬ 
ranza  Administration.  The  military 
rulers  of  the  city  considered  as  “high 
treason”  the  publication  of  any  news 
regarding  recently  fought  battles, 
movements  of  troops,  condition  of  arma¬ 
ments,  rioting  in  the  ranks,  and  all 
such  things.  Besides,  there  was  no  way 
of  getting  outside  news  because  the 
wires  were  down  or  in  the  hands  of  the 
public  officials.  Nothing  could  be  print¬ 
ed  that  had  not  been  pronounced  right 
by  whomsoever  happened  to  be  in  com¬ 
mand.  And  when  some  reporter  finally 
succeeded  in  getting  something  that 
looked  like  “good  dope”  along  came  the 
“enemy”  and,  while  the  defeated  rulers 
were  hotly  making  their  way  to  the 
mountains,  the  editor  stayed  in  the  of¬ 
fice  waiting  to  be  hanged  on  account  of 
his  “partisanship”  towards  the  conquer-  ico.  But  .  .  .  you  can't  print  it. 


years,  and  the  rest  of  the  papers  in. 
Mexico  City  have  been  either  wrecked 
or  turned  over  to  the  political  friends 
of  the  new  element. 

When  Hudson  was  printing  a  first 
class  Spanish  edition  of  his  paper,  the 
Government  thought  it  advisable  to  let 
its  own  -publications  have  a  chance  at 
the  advertisers,  and  confiscated  the 
Herald,  thereby  practically  killing  the 
paper.  But  the  enfergetic  editor  can 
look  back  with  pride  on  his  unusual 
experiences.  And  so  can  a  number  of 
his  collaborators  and  newspaper  breth¬ 
ren,  such  as  Harry  Dunn,  twice  ex¬ 
pelled  from  the  country  while  in  the  In¬ 
ternational  News  Service,  and  after  a 
series  of  unbelievable  adventures  in  the 
thick  of  the  Zapata  country;  and 
Gerald  Brandon,  a  Hearst  man,  noted 
for  his  valor.  He  was  known  to  have 
called  Huerta  a  drunkard  and  Villa  a 
bandit,  and  gotten  away  with  it.  Burge 
McFall,  the  A.  P.  man,  sent  his  daily 
copy  regularly  to  New  York  in  the 
thickest  of  a  mei€e  in  Mexico  City, 
while  the  town  was  besieged  and  peo¬ 
ple  had  to  crawl  on  the  sidewalk  to 
escape  the  bullets  that  whistled  past. 

READING  PROOFS  AT  DISADVANTAGE. 

It  is  no  fun  to  read  proofs,  as  I  have 
seen  Hudson  do,  while  a  mob  outside 
is  trying  to  break  in  and  lynch  you.  Or 
to  write  your  story  with  a  censor  at 
your  elbow  and  a  couple  of  soldiers  at 
the  door,  while  the  readers  eagerly 
await  the  official  lies  you  are  obliged 
to  serve  them,  if  you  do  not  want  to  be 
beheaded.  It  is  far  from  agreeable  to 
be  unable  to  say  whether  your  paper  is 
coming  out  the  next  day  or  not,  de¬ 
pending  upon  the  decision  of  a  man 
who  can  scarcely  read  but  who  hap¬ 
pened  to  be  endowed  with  the  Gover¬ 
norship  of  the  town. 

And  yet,  there  is  plenty  of  news, 
lively,  thrilling  and  timely  news  in  Mex- 
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HIGHER  FREIGHT  RATES 
ON  NEWS  PRINT  PAPER 


Interstate  Comnierre  Commission  Re¬ 
fuses  to  Heed  Pleas  of  American  News- 
.  paper  Publishers'  Association  and  Fif¬ 
teen  (Companies  and  Paper  Associa¬ 
tions— Railroads  Will  be  Benefited. 
Washincton,  D.  C.,  March  6. — An 
increase  on  the  freight  rates  on  news 
print  paper  has  been  authorized  by  the 
Inter-state  Commerce  Commission.  The 
increased  rates  on  paper  affect  rail¬ 
roads  in  the  territory  east  of  the  Mis- 
.si.ssipi)i  Hiver  and  north  of  the  Ohio 
and  Potomac  Uivers.  The  rates  do  not 
become  effective  immediately,  but  will 
iK'come  operative  when  new  freight 
tariff  schedules  are  filed  by  the  rail- 
roads  which  are  permitted  i)y  the  In¬ 
terstate  Commerce  Commission  to  in¬ 
crease  tlieir  freight  rates  on  iiew.s 
print  paper  and  other  paper. 

A  Washington  dispatch  in  Thk  Kdi- 
TOI!  AND  PCBLISUEK  of  January  2!t  ine- 
dicted  that  the  railroads  would  be 
granted  their  request  for  an  increase 
of  rates.  The  proposed  lncrea.se  was 
protested  l)y  the  American  Newspaper 
Publishers’  Association  representing 
print  paper  interest,  and  about  fifteen 
paper  companies  and  paper  associa¬ 
tions. 


SUMMARY  or  DECISION. 

A  summary  of  the  decision  is  as  fol¬ 
lows: 


1.  Proposed  increased  rates  on  printinir  na- 
I)er,  wrapping  paper,  blotting  laipor.  cardboard 
tag  board,  paper  bags,  and  blank  register  paper 
in  oHlclal  classltlcatlon  territory,  equlralent  to 
tile  sixth-class  rates,  found  to  lie  reasonable,  but 
certain  pro|iosed  departures  from  the  sixth-class 
basis  dlsapprored. 


2.  Proiwsed  increase  from  18.0  cents  to  21 
cents  |ier  100  imunds  in  the  blanket  rate  on 
news  print  piqier  from  New  Kiiglaiid  and  north¬ 
ern  New  York  to  iKiInts  In  central  freight  as¬ 
sociation  territory  not  JustlHed.  but  rate  of 
20  cents  per  100  iiounds  found  to  be  reason¬ 
able.  Proposed  increased  rates  on  the  same 
commodity  from  Alexandria,  lud.,  .and  Cheboy¬ 
gan,  Mich.,  to  Eastern  iiolnts,  found  not  to 
have  been  Justlfled. 

3.  Proposed  Increased  rates  on  strawboard. 
paper  boards,  and  building  and  roofing  |>aper 
found  not  to  have  been  Justifieil. 

4.  Prop-ised  increased  rates  on  blank  wall  pa¬ 
per  not  found  to  be  reasonable,  but  respondents 
Iiermltted  to  increase  the  rates  on  that  com¬ 
modity  to  the  same  basis  as  that  approved  herein 
on  news  print  paper. 

5.  Complaint  alleging  that  rates  on  paiier 
from  mills  m  Wisconsin  to  iioInts  In  central 
freight  association  territory  and  other  points 
are  unreasonable  and  unjustly  discriminatory, 
dismissed. 

R.  Rates  on  pajier  from  New  England  not 
shown  to  lie  unreasonable.  Cause  of  complaint  as 
to  the  discriminatory  character  of  the  rates 
and  descriptions  published  by  the  New  England 
lines  .ipparently  removed  by  suspended  tariffs. 
Reparation  denied,  and  complaint  dismissed. 


I 


UNDULY  LOW  RATES  CLAIMED. 

In  the  introduction  of  the  decision  it 
has  the  following  to  say,  in  part,  re¬ 
garding  news  print  paper: 

“For  some  years  the  rates  on  paper 
have  not  been  satisfactory  either  to 
the  carriers  or  to  the  shippers.  In  a 
number  of  instances  they  have  been 
reduced  under  the  pressure  of  large 
shippers,  or  as  a  consequence  of  the 
competition  between  carriers  for  the 
traffic.  The  result  Is  a  rate  structure 
showing  charges  which  the  carriers 
deem  too  low  and  which  is  replete  with 
inequalities  and  inconsistencies.  The 
adjustment  of  rates  from  New  Eng¬ 
land  to  the  West  has  been  illogical  at 
least  since  1900,  when  the  so-called  dif¬ 
ferential  lines,  operating  through  Can¬ 
ada,  established  the  relatively  low  rate 
of  18  cents  per  100  pounds  on  news 
print  paper,  from  certain  points  in  New 
England  to  Chicago.  The  demands  of 
shippers  and  the  competition  between 
carriers  soon  brought  about  reductions 
on  other  kinds  of  paper  either  to  or 
toward  the  18-cent  scale.” 

*  •  • 

“.\t  the  outset  it  may  he  stated  that 
the'  respondents  have  not  attempted  to 
.iustify  the  proposed  Increased  rates  on 
the  ground  that  they  are  in  need  of  ad¬ 
ditional  revenue.  They  rely  solely  on 
the  contention  that  the  present  rates 
are,  under  all  the  circumstances  and 
conditions  surrounding  the  traffic,  un- 
<luly  low,  and  that  the  general  applica¬ 
tion  of  the  sixth-class  basis  on  print¬ 
ing  paper  is  the  only  feasible  method 
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of  attaining  the  desired  uniformity  in 
the  rate  adjustment.” 

RATES  ON  NEWS  PRINT  PAPER 

The  decision,  in  referring  to  the  ratc.s 
on  news  print  paper,  says,  in  part: 

“News  print  paper  constitutes  more 
than  25  per  cent,  of  the  total  amount 
of  paper  produced  in  the  United  States, 
the  annual  production  of  news  print 
exceeding  1,000,000  tons,  as  shown 
above.  The  normal  production  in  the 
United  States  is  said  to  be  approxi¬ 
mately  4,940  tons  daily,  divided  as  fol¬ 
lows:  New  England  and  New  York, 

з, 745  tons;  Wisconsin,  445;  Michigan, 
50;  Ohio,  17;  Minnesota,  375;  Pacific- 
Coast,  308.  It  will  be  seen  that  by 
far  the  heaviest  production  is  in  New 
England  and  New  York,  where  more 
than  75  per  cent,  of  the  country’s  total 
tonnage  is  manufactured.  From  the 
mills  in  this  section  news  print  paper 
is  shipped  to  almost  every  part  of  the 
country.” 

NEW  ENGLAND’S  FORTY  PER  CENT. 

“Two  companies  operating  mills  in 
New  York  and  New  England  produce 
approximately  40  per  cent,  of  the  coun¬ 
try’s  total  annual  tonnage.  There  are 
only  two  mills  in  central  freight  asso¬ 
ciation  territory  which  produce  news 
print  paper,  one  being  located  at  Alex¬ 
andria,  in  the  State  of  Indiana,  and 
the  other  at  Cheboygan,  in  the  State  of 
Michigan.  It  is  also  manufactured  in 
Wisconsin  and  Minnesota,  and  In  1914 
over  310,400  tons  were  imported  from 
Canada.  News  print  paper  produced 
in  New  York  and  New  England  Is  sold 
extensively  in  central  freight  a.ssocia- 
tion  territory,  as  slated,  but  the  ton¬ 
nage  moving  from  central  freight  asso¬ 
ciation  territory  to  the  Eastern  cities  is 
almost  negligible.  A  representative  of 
one  of  the  New  England  companies  tes¬ 
tified  that  his  company  does  not  feel 
the  competition  of  the  Minnesota  mills 
at  points  east  of  Cleveland,  or  of  the 
Wlscon.sin  mills  at  points  east  of  Pitts¬ 
burgh.  One  witness  testified  that  70  or 
75  per  cent,  of  the  news  print  paper 

и. sed  in  Ohio,  Michigan,  Indiana,  and 
Illinois  is  produced  in  Eastern  mills. 

“Practically  all  the  nows  print  paper 
shipped  to  the  West  from  New  England 


and  northern  New  York  moves  over 
the  so-called  differential  all-rail  routes. 

PUBLISHERS  PAY  THE  COST 

“The  prote.sts  against  the  proposed 
increased  rates  on  news  print  paper 
were  made  principally  in  behalf  of 
publishers  of  newspapers,  who  main¬ 
tain  that  they  would  ultimately  bear 
the  increased  costs  re.sulting  from  In- 
crea.ses  in  the  freight  rates.  They 
show  that  the  price  at  which  news¬ 
papers  are  sold  is  more  or  less  deter¬ 
mined  by  custom,  and  that  in  most 
instances  it  is  highly  undesirable,  if 
not  impossible,  to  raise  the  selling 
price.  Competition  between  advertisers 
is  also  said  to  be  severe,  and  there  has 
been  such  a  marked  decline  in  the 
amount  of  advertising  space  sold  dur¬ 
ing  the  past  year  that  the  publishers 
consider  it  impossible  to  increase  ad¬ 
vertising  rates  at  the  pre.sent  time. 
The  producers  of  news  print  paper  ad¬ 
mit  that  in  most  instances  they  would 
not  be  directly  affected  by  an  increase 
in  the  rates,  it  being  customary  for 
the  publi.shers  to  pay  the  transporta¬ 
tion  charges.” 


Can  Caricature  United  States 

I..()NDON,  March  8. — The  British 
Ciovcrnment  is  not  taking  any  unusual 
measures  to  prevent  the  publication  of 
cartoons  which  might  give  offence  to 
Americans.  In  reply  to  a  Parliamen¬ 
tary  question  on  the  subject.  Sir  Ed¬ 
ward  Crey,  the  Foreign  Minister,  made 
the  following  announcement  in  the  Com¬ 
mons;  “Unless  offensive  articles  and 
cartoons,  including  cinema-pictures,  are 
in  contravention  of  the  law,  they  can¬ 
not  lie  prevented.  It  is  de.sirable,  how¬ 
ever,  that  they  .should  be  such  as  not 
to  give  offence  to  countries  whose  re¬ 
lations  with  England  are  friendly.” 


Dinner  for  William  R.  Hearst 

The  William  R.  Hearst  Employees’ 
I-oiig  Service  Club  has  appointed  a 
committee  to  arrange  for  a  dinner  to 
be  tendered  to  Mr.  Hearst.  The  club 
was  formed  to  bring  about  closer  rela¬ 
tions  among  employees  of  the  Hearst 
newspapers. 


DENOUNCE  NEWSPAPER  COMICS 


Artists  Call  Their  Influence  on  Children 
“Terribly  Demoralizing.” 

So-called  comic  sections  of  newspa¬ 
pers  were  attacked  by  two  of  the 
speakers  at  a  non-partisan  discussion 
at  the  Republican  Club,  New  York,  la.st 
Saturday.  The  question,  “What  Can  be 
Done  to  Bring  .Art  Closer  to  the  People 
and  Increase  Their  Love  for  It?”  was 
discu.ssed  by  several  leaders  in  artistic 
endeavor  in  the  metropolis.  Frederick 
Dielman,  painter  and  former  president 
of  the  National  Academy  of  Design, 
started  the  denunciations  of  newspaper 
“comics.” 

“I  do  not  think  our  young  people  are 
being  properly  instructed  in  art  in  the 
public  schools,  in  spite  of  the  good  that 
is  being  done,”  said  Mr.  Dielman.  “There 
are  influences  at  work  which  are  ter¬ 
ribly  demoralizing.  There  are  things 
which  are  published  in  the  city  to-day 
under  the  name  of  art  which  are  hor¬ 
rible,  and  every  time  your  youhg  peo¬ 
ple  look  at  them  and  think  of  them  as 
art  their  standards  sink  Immeasurably. 

“I  refer  particularly  to  the  cartoons 
and  so-called  funny  sections  of  some 
of  the  daily  papers.  Nine  out  of  ten 
of  the  youngsters  who  have  come  to 
me  to  seek  art  instruction  have  brought 
mo  copies  of  these  drawings  as  exam¬ 
ples  of  the  talent  for  art  which  they 
hope  to  develop.  They  hear  of  the 
large  .salaries  which  the  men  who  draw 
these  things  receive,  and  are  ambitious 
to  become  .so-called  artists  of  that  type.” 

Walter  Scott  Perry,  director  of  the 
School  of  Fine  and  Applied  Arts  of 
Pratt  Institute,  also  joined  in  the  at¬ 
tack.  Ho  said: 

“If  we  would  develop  a  greater  ap¬ 
preciation  of  art  in  the  ma.sses  of  the 
people,  it  is  through  the  children  that 
we  must  work,  for  who  are  the  people 
of  the  future  but  the  children.  The 
mo.st  dangerous  influences  at  work 
against  the  art  of  the  future  are  the 
comic  supplements  of  the  Sunday  pa¬ 
pers.  Those  are  the  things  which  the 
children  consider  as  art,  and  the  things 
which  they  copy  and  imitate  in  order 
to  become  artists.” 
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FINANCIAL  REPORTS 

HAVING  REAL  VALUE 


Important  Servire  Rendered  by  Alexan¬ 
der  D.  Noyes,  of  the  New  York  Even¬ 
ing  Post,  in  Correlating;  the  News 
AfTertinf;  the  Money  Market  and  De- 
during  Just  Conclusions  Therefrom. 

By  G.  \V.  Harris. 

.\l€-xander  I>ana  Noyes,  financial  edi¬ 
tor  of  the  New  York  Kveninp  Post,  ex- 
eniplifie.s  in  a  peculiarly  interestinB  way 
the  new.spa|>er  man  who  achieves  a 
notable  success  by  s|K-cializinB  in  a  field 
which,  at  first,  was  distasteful  to  him. 
It  was  a  branch  of  editorial  endeavor 
which  he  abandoned  rei>eatedly,  but 
which,  in  sttite  of  his  early  di.slike  and 
determination  to  avoid,  fate,  or  accident, 
or  fortuitous  circum.stances,  or,  what  is 


Alexander  D.  Notes 


most  likely,  his  l*ent  for  doinjr  his  be.st 
thoroufthly  and  consc-ientiously,  no 
matter  what  the  task,  compelled  him  to 
make  his  life-work. 

The  Evening  Post  advertises  itself  as 
"A  National  In.stitution."  Certainly  its 
weekly  financial  supplement  is.sued 
with  the  regular  editions  each  Saturday 
is  an  in.stitution  of  nation-wide  influ¬ 
ence,  and  one  that  is  unique.  This  sup¬ 
plement,  or  "Financial  Section”  as  it  is 
simjily  designated  by  the  Po.st,  was 
started  on  January  1.  1903.  In  the  thir- 
te»*n  years  of  its  existence  it  has  en¬ 
joyed  a  steady  and  constant  increase  in 
prestige  and  financial  success;  whereas 
the  half-dozen  ventures  of  the  same 
kind,  which  its  example  had  inspireti 
other  newspa|>ers  to  attempt,  have  all 
fallen  by  the  wayside.  The  influence  of 
the  Kvening  Post,  in  this  as  in  other 
direi'tions,  has  been  widespread  among 
American  newspapers,  but  no  other  pa- 
I>er  in  the  country  is  doing  to-day  ex¬ 
actly  what  the  Post  is  doing,  or  to  the 
extent  that  the  Post  is  doing  it,  in  the 
handling  of  financial  news. 

Its  suci'ess  in  this  field,  amounting  to 
virtual  leadership,  is  due  to  the  per- 
.sonal  work  of  Mr.  Noyes  and  his  assist¬ 
ants — work  that  is  often  hard  and  long, 
requiring  rei»etitious  expenditures  of 
energy.  Being  an  extremely  modest 
man.  Mr.  Noyes  gives  the  larger  share 
of  credit  to  his  helpers,  of  whom  he 
has  four  or  five  in  the  local  office,  and 
a  much  larger  number  serving  as  cor¬ 
respondents  in  the  leading  financial 
capitals  and  great  marts  of  trade 
throughout  the  world;  but  his  own 
work  has  brought  him  international 
reputation  as  an  authoritative  writer  on 
American  finance. 

Born  in  Montclair,  N.  J.,  in  1862,  Mr. 
Noyes  entered  newspaper  work  upon 
his  graduation  from  .\mherst  Pollege  in 

1883  by  liecoming  a  reporter  on  the  city 
.staff  of  the  New  York  Tribune.  In 

1884  he  joined  the  editorial  staff  of  the 
old  Commercial  Advertiser,  and  in  the 
course  of  several  years  in  the  service 


of  that  paper  he  was  frequently  called 
upon  to  do  its  financial  reporting,  which 
at  that  time  consisted  mainly  in  record¬ 
ing  the  antics  of  Wall  Street’s  “Bulls” 
and  “Bears." 

.  The  work  did  not  interest  him.  His 
heart  was  set  on  becoming  an  editorial 
writer.  Reporting  the  tricks  and  passes 
and  coups  of  a  Gould  or  a  Keene 
was  to  him  much  the  .same,  taken  by 
it.self,  as  writing  up  a  faro  game — that 
was  the  only  comparison,  he  says,  that 
his  mind  could  make.  Yet  he  thought 
he  .saw  possibilities  of  making  the 
financial  reports  of  a  daily  newspaper 
mean  .something  more  to  its  readers 
than  merely  a  record  of  stock-gam¬ 
bling. 

His  idea  was  that  every  item  of  the 
day’s  news  which  had  any  bearing  on 
financial  affairs,  on  the  money  market, 
could  and  should  be  correlated  with  the 
movements  of  that  market,  and  be  so 
presented  in  a  newspaper  report  as  to 
lie  of  real  value  to  the  business  com¬ 
munity.  Busine.ss  men  all  over  the 
country  watch  closely  the  doings  of  the 
sto<’k  exchange,  not.  in  most  cases,  be¬ 
cause  they  are  buying  and  .selling  stocks 
and  bond.s.  luit  because;  the  stock  ex¬ 
change  is  a  barometer  of  business  con¬ 
ditions. 

If  general  conditions  of  bu.siness  are 
favorable  throughout  the  land,  then  the 
tendency  of  the  stock  market  is  toward 
steadily  rising  prices.  If  for  any  length 
of  time  business  conditions  are  bad,  that 
fact  is  inevitalily  registereel  by  falling 
quotation.s.  The  stock  exchange  is  a 
barometer  of  business  conditions  for  the 
rea-son  that  it  is  affected,  to  some  ex¬ 
tent  at  least,  by  the  news  of  every 
important  happening,  financial,  politi¬ 
cal,  or  whatnot,  the  world  around. 

Mr.  Noye.s’s  opportunity  to  te.st  by 
experiment  the  validity  and  the  prac¬ 
ticability  of  his  ideas  came  when  he 
went  to  the  Evening  I’ost  in  1891.  He 
.says : 

“Mr.  Godkin  was  editor  of  the  Po.st 
at  the  time.  He  had  an  alert  mind,  and 
when  I  presented  my  plan  for  treating 
the  day’s  news  in  its  relation  to  finance 
he  saw  at  once  that  it  had  possibilities, 
and  forthwith  he  gave  me  a  free  hand.” 

In  brief,  the  plan  which  Mr.  Noyes 
then  put  into  practice,  and  which  he 
has  followed  throughout  the  quarter  of 
a  century  since,  with  steady,  patient 
amplification  of  detail,  with  ever  in- 
crea.sing  skill,  and  with  steadily  mount¬ 
ing  succes-s  is  to  present  each  day  a 
rf^.sum^,  an  analysis  and  a  judgment  of 
whatever  news  affects  the  market.  He 
follows  the  same  plan  in  preparing  his 
financial  review  of  the  week  for  the 
Saturday  Financial  Section,  and  again 
for  the  elaliorate  Annual  Financial  Re¬ 
view  which  the  Evening  Post  publishes. 

He  soon  found  that  the  interplay  of 
the  other  markets — the  produce  ex¬ 
change,  the  cotton  exchange,  the  metals 
market,  and  so  on — with  the  financial 
market  demanded  coordination,  if  his 
reports  were  to  have  completene.ss  and 
value;  and  so  he  took  over  the  super¬ 
vision  of  those  departments — to  the 
great  relief  of  the  managing  editor,  one 
may  be  sure.  To-day  all  the  market  re¬ 
ports  published  in  the  Evening  Post,  of 
whatever  kind,  are  handled  under  his 
direction,  and  all  are  coordinated  and 
correlated  so  far  as  possible  to  give  the 
true  bearing  of  their  news  on  the  husi- 
ne.ss  life  of  the  city  and  the  nation. 

To  the  publi.sher  the  unmi.stakable 
and  the  most  gratifying  proof  of  the 
value  of  Mr.  Noyes’s  financial  depart¬ 
ment  is  the  return  in  advertising.  The 
Evening  Post  has  a  small  circulation, 
compared  with  those  of  some  of  the 
morning  jiapers,  but  it  prides  itself  that 
what  it  has  is  of  the  highest  quality. 
In  ratio  to  its  circulation  it  carries  a 
greater  volume  of  financial  advertising 
than  any  other  newspaper  in  the  United 
States.  And  it  exercises  a  rigid  cen¬ 
sorship  as  to  the  kind  of  advertising 
it  will  accept.  No  bucket  .shop,  no 
.salted  mine,  no  promoter  of  fake  in¬ 
vestments  can  advertise  in  the  Evening 
Post — at  least,  none  ever  has  been  per¬ 
mitted  to  do  so  a  second  time,  after  its 
real  character,  if  disguised  at  first,  has 
been  discovered. 


ADVERTISERS  TO  SEEK 
CONGRESSIONAL  HELP 

Effort  Will  be  Made  This  Month  in  Wash¬ 
ington  to  Secure  Legislation  Which 
Will  Prove  to  be  a  Stimulus  to  the 
Selling  of  Newspaper  Space  -Important 
Bills  of  Interest  .Already  Introduced, 
[gpwkil  to.  The  Editor  and  PublisiieiiI 
Washington,  March  8. — Advertisers 
in  various  lines  will  gather  here 
March  22  for  renewal  of  an  effort  to 
secure  from  Congress  patent  legisla¬ 
tion  that  is  expected  to  prove  a  great 
stimulus  to  newspaper  and  magazine 
advertising.  On  the  date  mentioned, 
hearings  will  open  before  the  Patent 
Committee  of  the  U.  S.  House  of  Rep¬ 
resentatives  on  the  bill  which  pro¬ 
poses  to  “reform”  our  design  patent 
system  by  eliminating  the  tedious  and 
costly  features  of  the  present  plan  and, 
in.stead,  basing  the  protection  of  de- 
.signs  on  a  system  of  registration 
.somewhat  similar  to  that  employed  for 
the  registration  of  trade-marks. 

Editors,  publishers,  advertising 
agents  and  others  Indirectly  affected 
are  not  aroused  to  the  full  signifi¬ 
cance  of  the  present  movement,  to  en¬ 
courage  originality  in  manufacture,  by 
means  of  more  Suitable  protection  for 
designs.  Many  Interests  in  the  news¬ 
paper  field  seem  to  be  under  the  im¬ 
pression  that  the  protection  of  designs 
tom  erns  only  such  producers  as  the 
n.akcrs  of  wall  paper  who,  up  to  date, 
have  not  gained  a  reputation  as  heavy 
buyers  of  newspaper  space. 

SAFEGUARDING  DESIGNS. 

Yet  this  safeguarding  of  exclusive 
designs  is  vital  to  such  varied  inter¬ 
ests  as  the  manufacturers  of  talking 
machines  and  phonographs — a  field 
that  is  rapidly  expanding,  with  each 
new  manufacturer  of  necessity  an  ad¬ 
vertiser;  the  makers  of  automobiles 
who  vie  with  one  another  for  distinc¬ 
tive  body  styles;  the  producers  of 
silverware  which  is  so  widely  adver¬ 
tised;  and  marketers  of  generously 
exploited  furniture  sjiecialties.  In 
short,  the  patenting  of  design  is  para¬ 
mount  when  there  are  no  mechanical 
features  that  can  be  patented. 

It  is  in  such  lines  that  the  present 
costly  and  unsatisfactory  system  of 
protecting  design  patents  has  proven 
(although  the  fact  is  not  generally 
known)  a  serious  handicap  to  adver¬ 
tising. 

A  new  and  adequate! system  allowing 
the  protection  of  all  designs  at  short 
notice  and  with  modest  expense  would 
be  likely  to  revolutionize  advertising 
and  selling  conditions  to  a  considerable 
extent.  With  the  means  at  hand  to 
enforce  right  of  creation  and  posses¬ 
sion,  manufacturers  would  devote 
more  attention  to  the  evolution  of  de¬ 
signs  so  meritorious  that  they  might 
be  expected  to  arouse  demand  for  sev¬ 
eral  successive  seasons,  if  not  indefi¬ 
nitely. 

WHAT  IS  BEING  DONE. 

Effort  liefore  Congress  to  give  the 
advertiser  protection  in  the  exclusive 
posse.ssion  of  his  advertising  assets  is 
not  confined  to  the  move  to  safeguard 
original  de.signs,  be  the  subjects  adver- 
tising.Uiovelties  or  Anglo-Persian  rugs. 
Paralleling  this  effort  is  that  to  im¬ 
prove  if  possible  the  protection  afford¬ 
ed  trade-marks  and  labels  and  to  pro¬ 
vide  defences  for  the  distinctive  wrap- 
l>ers,  containers,  and  printed  matter 
used  by  advertisers.  One  bill  now  be¬ 
fore  Congress  (H.  R.  No.  420)  would 
extend  the  copyright  law  to  include 
“labels,  trade-marks,  firm  names,  and 
special  designs,  pictures,  prints,  wrap¬ 
pers,  cartons,  containers  and  adver¬ 
tisements  which  are  specifically  cre¬ 
ated  for  individual  trades,  manufac¬ 
tures,  or  businesses,  engraved,  printed, 
colored  or  produced  in  any  manner 
whatsoever.” 

Another  measure  which  has  been 
dubbed  around  the  U.  S.  Capitol  “the 
bill  to  protect  business  cards,”  pro¬ 
vides  penalties  of  fine  and  imprison¬ 


ment  for  any  person  who  imitates  by 
any  process  whatsoever  “any  business 
card,  trade-mark,  label,  firm  name,  de¬ 
sign,  picture,  wrapper,  paper,  adver¬ 
tisement  or  any  device  whatsoever.” 
Public  use  of  a  trade-mark,  label  or 
advertisement  for  a  period  of  not  less 
than  twelve  months  is  to  be  sufficient 
to  entitle  an  advertiser  to  this  com¬ 
prehensive  protection.  If  hearings  are 
held  on  this  bill  it  is  expected  that 
there  will  be  interesting  disclosures  as 
to  the  imitation  of  advertisements  as 
well  as  of  trade-marks  and  labels. 

Such  a  law  as  this  on  the  statute 
books  would  presumably  put  an  end  to 
a  practice  of  copying  by  local  news¬ 
paper  advertisers  in  one  city  of  the  ad¬ 
vertisements  used  by  dealers  in  their 
respective  lines  in  other  cities  so  far 
distant  that  no  conflict  between  the 
advertising  is  deemed  possible. 

Inasmuch  as  the  word  “American”  is 
used  so  extensively  in  advertising  and 
incidentally  as  a  name  for  newspapers 
and  other  periodicals,  there  is  excep¬ 
tional  interest  in  a  decision  recently 
handed  down  whereby  a  majority  of 
the  U.  S.  Supreme  Court  (all  but  two 
members)  hold  to  the  opinion  that 
“American  Girl”  is  neither  a  geographi¬ 
cal  nor  a  descriptive  term  and  that 
therefore  it  may  be  appropriated  as  a 
trade-mark.  The  controversy  was  one 
between  the  Hamilton-Brown  Shoe 
Company  and  Wolf  Brothers  &  Com¬ 
pany,  the  former  having  exploited 
shoes  marked  “American  Lady”  to  the 
alleged  detriment  of  the  latter. 


NEW  YORK  AD  CLUB  LUNCHEON 


Dean  Williams  Gives  Talk  on  “Straight 
Shooting  for  the  Young  Idea.” 

The  New  York  Advertising  Club  at 
its  weekly  meeting  last  week  had  as 
its  speaker  Dr.  Talcott  Williams,  dean 
of  the  New  York  School  of  Journalism, 
who  made  an  address  on  the  topic, 
“Straight  Shooting  for  the  Young 
Idea.” 

Dr.  Williams  pointed  out  men  wdio 
had  had  previous  training  in  newspaper 
work  and  then  went  to  the  School  »f 
Journalism  for  academic  training,  did 
not  do  so  well  in  the  school  as  tho.se 
who  had  not  had  previous  newspaper 
experience.  He  explained  this  by  say¬ 
ing  that  men  who  had  had  previous  ex¬ 
perience  on  newspapers  had  been  trying 
to  perfect  themselves  in  the  correct  use 
of  English  and  earn  their  living  at  the 
same  time;  and  this,  he  declared, 
was  impossible. 


Reporters  as  Prison  Commissioners 

Several  Boston  reporters  a  few  days 
ago  had  the  novel  experiences  of  being, 
for  a  short  time.  Prison  Commissioners. 
This  is  the  way  it  happened.  The  reg¬ 
ular  Prison  Commls.sioners  failed  to  show 
up  for  a  trip  to  Deer  Island,  so  Acting 
I'hairman  George  W.  Coleman,  council¬ 
lor  and  former  president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 
had  the  reporters,  who  went  on  the 
trip,  sworn  in  as  Prison  Commlssloner.s, 
pro  tern.  The  experiences  of  these  ”com- 
missionens”  was  humorously  descrilioil 
by  Lucien  E.  Thayer  on  the  afternoon 
in  question  in  a  front  page  story  in  the 
Globe. 


Will  Raise  Price  of  Weeklies 

At  the  meeting  of  the  publishers  and 
printers  of  Huron  and  Perth  C’ounties, 
Canada,  recently.  It  was  decided  that 
after  the  first  of  July  the  price  of  the 
weeklies  of  the  counties,  which  has 
hitherto  been  >1  a  year,  will  be  in¬ 
creased  to  J1.50,  thus  cooperating  in 
the  national  movement  for  1916,  when 
all  rural  weeklies  will  be  one  price. 
Officers  were  elected  as  follows:  Honor¬ 
ary  president,  W.  R.  Davi.s,  Mitchell 
.\dvocate:  president,  H.  B.  Elliott, 
Wingham  Times;  secretary,  Alex.  Abra¬ 
ham,  Stratford:  executive,  J.  W.  Vanat- 
ter,  Goderich  Star;  C.  V.  Blatchford. 
Listowel  Banner;  J.  L.  Kerr,  (Hinton 
New  Era. 
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To  thoroughly  cover  Boston  or  New  England  you  must  use  the  Boston  American 


Boston  it  a  remaurkable  nuurket  and  a  cold-blooded  an¬ 
alysis  should  satisfy  even  the  most  skeptical  advertiser. 

/ 

In  fact  it  is  necessary  to  msdce  a  thorough  and  scientific 
study  of  the  territory  in  order  to  appreciate  the  true  ex¬ 
tent  and  magnitude  of  Boston  as  a  market  for  advertised 
goods. 

Satisfy  yourself.  Put  Boston  through  the  “Third 
Degree” — it  will  come  through  with  honors.  Make  an 
analysis  of  the  population — its  density,  not  only  for  Bos¬ 
ton,  but  for  each  of  the  39  cities  and  towns  within  13 
miles  of  Boston’s  City  Hall.  * 

Apply  the  acid  test  to  Boston’s  buying  power — note 
the  number  of  bank  deposits  and  the  per  capita  banking 
power.  Note  the  total  valuation  of  assessed  estate  and 


the  value  of  property  per  capita,  and  then  note  the  number 
of  dealers  to  every  100  families.  Such  information  will 
convince  you  of  the  magnitude  of  Boston  in  a  business 
sense. 

At  the  same  time  secure  information  regaurding  the 
local  dealer  attitude  toward  a  product  or  service  similar 
to  the’ one  under  consideration;  know  how  local  dealers 
feel  toward  certain  phases  of  advertising  and  merchan¬ 
dising  campaigns'. 

You  can  count  on  the  co-operation  of  the  Boston 
American — New  Elngland’s  Greatest  Home  Newspaper. 
The  Boston  American  will,  if  you  wish,  help  you  analyze 
the  Metropolitan  Boston  territory — it  will  supply  data 
which  will  put  certainty  into  your  advertising  and  mer- 
chsuidising  plans — without  obligating  you  in  any  way. 


Put  Boston  Through  The  ‘‘Third  Degree” 
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STATUS  OF  ADVERTISING  INSTRUCTION 

IN  THE  COLLEGES  AND  UNIVERSITIES 


Secretary’ of  Association  of  Teachers  of  Advertising  Issues  Interesting 
Summarv'  of  Reports  from  Nineteen  Educational  Institutions  and 
Four  \ .  M.  C.  A.'s  Giving  Such  Courses — Suggests  Steps 
Toward  Standardization  of  Instruction. 


GKOKGE  BUftTON  HOTCHKISS 
ot  New  York  University,  sec¬ 
retary  of  the  National  Asso¬ 
ciation  of  Teachers  of  Advertising,  in 
a  report  just  issued  on  the  “Status  of 
Advertising  Instruction  in  Universities 
and  ('olieges  and  in  the  Y.  M.  C.  A.’s," 
•says  that  as  the  result  of  a  question¬ 
naire  recently  sent  out  from  the 
Secretary’s  office,  reports  were  received 
regarding  the  advertising  cour.ses  of 
nineteen  universities  and  colleges. 
These  reports  showed  that  most  of 
them  offer  some  courses  that  appeal 
si>ecifically  to  men  who  expect  to  enter 
advertising  work,  but  that  only  live 
universities  offer  a  complete  scheilule 
intended  to  prepare  men  detlnitely  for 
this  vocation.  These  are:  the  Univer- 
.sity  of  Miasouri,  New  York  University, 
University  of  Pennsylvania,  Toledo  Uni¬ 
versity,  and  University  of  Washington. 

Many  of  the  others  have  schools  of 
business  or  journalism,  or  both,  in  which 
the  general  training  given  is  largely 
applicable  for  advertising  work;  they 
may  be  said  to  offer  a  training  for  ad¬ 
vertising,  which  in  the  opinion  of  many 
educators,  covers  the  essentials.  These 
institutions  in  most  cases  are  planning 
a  more  definitely  correlated  group  of 
studies  for  the  men  who  expect  to  go 
into  advertising.  Among  them  are  the 
University  of  Minnesota,  the  University 
of  Montana,  Northwestern  University, 
and  the  University  of  Texas. 

CXlUKSbS  LEADING  TO  ADVERTISING. 

The  institutions  offering  a  complete 
schedule  of  courses  leading  to  advertis¬ 
ing  as  a  vocation  report  the  number  of 
students  registered  for  the  complete 
schedule  as  follows;  University  of  Mis¬ 
souri,  65;  New  York  University,  135; 
University  of  Pennsylvania,  40;  Toledo 
University,  22;  University  of  Washing¬ 
ton,  8. 

Of  the  institutions  reporting,  the  fol¬ 
lowing  give  their  advertising  work 
primarily  in  the  School  of  Commerce 
or  Business  Administration:  University 
of  Chicago,  New  York  University, 
Northwe-stern  University,  University  of 
Pennsylvania.  Toledo  University,  Uni¬ 
versity  of  Wisconsin.  The  University 
of  Mis.souri,  and  the  University  of 
Texas  give  some  of  their  advertising 
work  in  the  School  of  Commerce. 

The  following  institutions  give  their 
advertising  instruction  primarily  in  the 
School  of  Journalism:  Indiana  Univer¬ 
sity,  University  of  Missouri,  University 
of  Montana,  Iowa  State  College,  Uni¬ 
versity  of  Southern  California,  St. 
Xavier  College,  Univeraty  of  Texas, 
University  of  Washington. 

INSTRUCTION  IN  COU.BGE  OF  ARTS. 

In  the  following  institutions  advertis¬ 
ing  instruction  is  given  in  the  College 
of  Arts:  Columbia  University  (Econo¬ 
mics  and  Psychology),  De  Pauw  Uni¬ 
versity  (English),  University  of  Minne¬ 
sota  (Economics),  University  of  Mon¬ 
tana  (Psychology),  Northwestern  Uni¬ 
versity  (Psychology  and  English)  Uni¬ 
versity  of  Oregon  (Psychologry),  Uni¬ 
versity  of  Southern  California  (Psy¬ 
chology),  University  of  Wisconsin 
(Psychology  and  English).  Some  ad¬ 
vertising  instruction  is  given  in  the  Ex¬ 
tension  Divisions  of  the  University  of 
Pennsylvania  and  the  University  of 
Minnesota.  At  Harvard  University  the 
instruction  is  given  in  the  Graduate 
,  School  of  Business  Administration, 
mainly  under  the  head  of  Marketing. 

Most  of  the  courses  in  advertising 
may  be  classified  in  four  main  groups: 
(1)  Marketing:  These  courses  lay  most 
stress  upon  the  scientific  side  of  adver¬ 
tising.  Some  of  them  are  called  “Ad¬ 


vertising  as  a  business  force,”  others 
“General  Advertising.”  (2)  Psychology: 
These  courses  also  deal  with  the  scien¬ 
tific  side  of  advertising,  but  not  so  much 
as  a  function  of  business  as  a  matter  of 
appealing  to  human  nature.  (3)  Tech¬ 
nique:  Under  this  group  come  most  of 
the  courses  that  deal  with  the  practical 
side  of  the  work  including  such  mat¬ 
ters  as  writing  copy,  making  lay-outs, 
display,  printing,  and  so  forth.  (4) 
Journali.sm:  The.se  courses  deal  with 

advertising  from  the  .standpoint  of  the 
publisher,  and  although  they  touch,  to 
some  extent,  upon  technique,  p.sychol- 
ogy,  and  the  geneial  .silence  of  market¬ 
ing,  they  are  primarily  for  the  purpose 
ot  the  man  who  exiH*ct.s  employment 
on  a  newspaper  or  other  publication. 

THREE  AI.UKD  GROUI’S. 

There  are  three  other  closely  allied 
groups  mentioned  in  many  of  the  re¬ 
ports  and  sometimes  classified  as  a  part 
of  advertising:  (5)  Business  and 
sales  correspondence.  (6)  Salesmanship, 
and  (7)  Organization. 

There  is  reason  to  believe  that  the 
general  opinion  of  advertising  men,  es¬ 
pecially  in  the  Educational  Committee 
of  the  Associated  Ad  Ciubs  of  the 
World,  is  in  favor  of  a  well-rounded 
preparation  which  includes  instruction 
in  the  general  economics  of  distribution, 
in  the  technique  of  the  work,  and  in 
the  principles  ot  psychology  as  applied 
to  advertising.  The  relative  stress  to 
be  laid  upon  each  of  these  groups  is  by 
no  means  certain  and  jirobably  will 
vary  with  different  localities  and  con¬ 
ditions.  At  the  forthcoming  conven¬ 
tion  it  may  be  worth  while  to  give  some 
time  to  a  discussion  of  a  standard  cur¬ 
riculum  suitable  for  the  majority  of 
institutions. 

Nearly  all  the  institutions  reporting 
use  texts  for  class  room  purposes  in  all 
or  a  part  of  the  courses.  Almost  with¬ 
out  exception  the  institutions  report 
exten.sive  laboratory  work,  though  in 
most  cases  the  amount  is  not  definitely 
stated.  Two  of  the  reports,  those  of  the 
University  of  Missouri  and  New  York 
University,  are  so  complete  that  they 
seem  likely  to  prove  of  value  to  all 
members  of  the  Association  and  are 
therefore  quoted  in  the  secretary’s  re¬ 
port  practically  in  their  entirety. 

FOUR  years’  cxjurse  at  u.  m. 

In  the  University  of  Missouri  the 
scheme  of  instruction  covers  four  years 
and  includes  five  courses  specifically  in 
the  field  of  advertising:  Principles  of 
advertising,  writing  of  advertisements, 
soliciting  of  advertisements,  problems  of 
advertising,  rural  newspaper  advertis¬ 
ing.  Students  in  advertising  are  re¬ 
quired  to  take  Economics,  Psychology, 
English,  Logic,  Art,  and  certain  courses 
in  Engineering,  in  their  two  years  of 
college  preparatory  work.  The  classes 
in  advertising  are  organized  on  the 
same  plan  as  an  advertising  agency  or 
the  business  office  of  a  publication. 

New  York  University  has  in  its  School 
of  Commerce,  Accounts  and  Finance  a 
Division  of  Advertising  and  Marketing, 
which  offers  a  complete  schedule  of 
courses  preparatory  to  the  profession  or 
business  of  advertising.  Many  special 
students  engaged  in  advertising  work 
are  enrolled  in  one  or  more  individual 
courses,  so  that  over  three  hundred  are 
enrolled  in  courses  in  Advertising  and 
Marketing.  .  The  compIFte  schedule  re¬ 
quires  three  years  of  five  nights  a  week 
for  evening  students,  or  two  years  for 
full-time  day  studenta  Many  men  re¬ 
main  for  on.  extra  .year  of  graduate 
work. 


SUBJECTS  OF  INSTRUCTION. 

Courses  are  given  In  the  following 
subjects:  Flssentials  of  advertising, 

psychology  of  advertising,  advertising 
copy,  advertising  display,  advertising 
campaign.s,  economics  of  advertising, 
analysis  of  marketing  costs,  printing, 
lay-outs,  advanced  copy,  advanced  dis¬ 
play,  .salesmanship  and  sales  manage¬ 
ment,  sales  correspondence  and  selling 
systems,  mail  order  practice,  and  adver¬ 
tising  media. 

Keports  were  received  from  the ,  Y. 
M.  C.  A.’s  of  Canton,  Cincinnati,  Dayton, 
and  New  York  city  (23rd  Street).  In 
each  of  these  places,  with  the  excep¬ 
tion  of  Canton,  one  course  only  is  of¬ 
fered,  a  beginner’s  course  covering  from 
twenty  to  twenty-four  weeks.  Canton 
offers  both  a  beginner’s  course  and  an 
advanced  course,  together  covering  one 
year's  time.  The  courses  are  practical, 
with  a  considerable  amount  of  labor¬ 
atory  work.  In  all  cases,  except  that 
of  Onclnnatl,  a  text-book  is  u.sed, 
usually  Starch’s. 

In  concluding  hi.s  report,  Mr.  Hotch¬ 
kiss  .says:  “It  seems  within  the  bounds 
of  reason  to  expect  that  the  National 
.'V.ssociation  of  Teachers  of  Advertising 
may  begin  to  plan  a  broad  and  well- 
rounded  scheme  of  instruction  which 
shall  be  upon  as  high  a  plane  as  that 
for  law  or  medicine,  and  that  at  the 
coming  conference  in  June  definite 
steps  may  be  taken  in  this  direction.” 


('anadian  Women  Edit  “Patriotic  Edition” 

A  “patriotic  edition”  of  the  Ottawa 
(Ont.)  Free  Press  was  prepared  by  the 
Women’s  Canadian  Club  of  Ottawa  on 
“Leap  Year  Day,”  February  29.  The 
edition  consisted  of  28  pages,  or  224 
columns.  It  contained  44,163  lines  of 
advertising  which,  at  5  cents  a  line,  pro- 
<luced  a  revenue  of  $2,208.15.  Receipts 
from  the  sale  of  the  paper  will  amount 
to  $1,200,  at  least.  The  committee  in 
charge  of  the  publication  was  headed 
by  Mrs.  T.  W.  Crothers,  wife  of  the 
Dominion  Minister  of  Labor.  The  Red 
Cross  editor  was  Lady  Borden,  wife  of 
the  Prime  Minister  of  Canada.  The 
Parliamentary  editor  was  Lady  Foster, 
wife  of  the  Minister  of  Trade  and  Com¬ 
merce.  Mrs.  W.  J.  Roche,  wife  of  the 
Minister  of  the  Interior,  and  Mrs.  N. 
D.  Porter,  wife  of  the  Mayor  of  Ottawa, 
were  also  members  of  the  committee. 
Since  the  beginning  of  the  war  the 
Ottawa  'Women’s  Canadian  Club  has 
raised  over  $35,000,  which  has  been  dis¬ 
bursed  through  their  Soldiers’  Comforts 
F'und. 


Plays  Wanted  for  Jewish  Children 

The  Bureau  of  Education  of  the  Jew¬ 
ish  Community  of  New  York  city  has 
just  announced  a  prize  contest  for 
Jewish  juvenile  plays^open  to  everyone 
interested  in  Jewish  educational  work. 
A  prize  of  $100  will  be  awarded  for 
the  best  play  or  playlet  wholly  on  in¬ 
trinsic  merit,  irrespective  of  size  or 
type  of  play.  In  addition,  the  prize- 
winning  play,  and  every  other  play 
which  does  not  win  the  prize,  but  ful¬ 
fils  the  rules  of  the  contest  and  is  of 
sufficient  merit,  will  be  bought  and 
paid  for  at  the  regular  rates  of  the 
Entertainment  Department  of  the  Bu¬ 
reau  of  Education.  The  contest  closes 
on  October  1,  1916. 


Portuguese  Editor’s  Troubles 
Luiz  de,  Teixeira  Machado,  a  journal¬ 
ist,  of  Lisbon,  Portugal,  who  came  to 
this  country  to  establish  a  newspaper 
for  his  race  in  New  FIngland,  is  hav¬ 
ing  his  trouble.s.  On  account  of  de¬ 
fective  vision  he  was  held  at  the  Long 
Wharf  immigration  station.  Prominent 
Boston  Portuguese  set  to  work  at  once 
to  get  ,hia  release  from  Washington  on 
bond.  Machado  is  a  member  of  the 
Y.  M.  C.  A.  of  Lisbon  and  wishes  to 
study  in  Boston  for  admission  to  the 
Methodist  clergy.  He  planned  to  start 
a  paper  for  the  uplift  of  the  Portuguese 
here. 


RUSSIA  ACCEPTS  FRANCIS 


Czar's  Government  Ready  to  Rereive 
New  American  Ambassador. 

David  R.  Francis,  publisher  and 
principal  owner  of  the  St.  Ixmis  Re¬ 
public,  who  was  nominated  by  Presi¬ 
dent  Wilson  as  American  Amba-ssudor 
to  Petrograd,  last  week,  has  been  noti¬ 
fied  that  the  Russian  Government  has 
signified  its  readiness  to  receive  him. 

As  there  was  no  opposition  to  ^Ir. 
Francis’s  nomination  it  was  confirmed 


David  R.  Francts 


by  the  Senate  last  Monday.  It  is  be¬ 
lieved  that  Mr.  Francis  will  fill  the  office 
of  Ambassador  with  credit  to  himself 
and  the  United  States. 

As  president  of  the  St.  Louis  Ex¬ 
position  he  travelled  extensively  abroad, 
previous  to  the  holding  of  the  fair,  and 


Mrs.  D.  R.  Francis 


formed  many  valuable  acquaintances 
among  the  Government  officials  of  the 
leading  countries  of  Europe. 

Women  Patriots  Run  Dailies 

Toronto,  March  7. — The  women  of 
Canada,  no  less  than  the  men,  have  been 
doing  splendid  work  in  the  patriotic 
cause.  All  sorts  of  ideas  have  been 
utilized  for  making  money.  Recently 
the  publishing  of  women’s  editions  of 
daily  papers  has  been  taken  up  in  this 
connection.  Last  week  the  Women’s 
Canadian  Club  of  Ottawa  took  over  the 
Free  Press  office  for  one  day,  and  han¬ 
dled  that  paper  in  all  Its  departments. 
Now  the  St.  Thomas  Chapter  of  the 
Imperial  Order  of  Daughters  of  the  Em¬ 
pire  is  arranging  to  produce  a  special 
edition  of  the  Times  of  Ottawa, 
and  other  centres  are  considering  fol¬ 
lowing  suit. 
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CHICAGO  TRIBDNE’S  APOLOGY  INCOMPLETE 

Another  Correction  Due 

DETROIT  NEWS  AND  SUNDAY  NEWS  TRIBUNE 


Occupy  Second  Place  Claimed  by  Chicago  Contender 

In  a  recent  issue  of  The  Editor  and  Publisher,  The  Chicago  Tribune  apologizes  to  a 
Pittsburgh  paper  for  inaccurately  claiming  the  leadership  in  volume  of  1915  paid 
advertising. 

The  Chicago  Tribune  should  likewise  have  apologized  to  the  Detroit  News  and  Sunday 
News  Tribune  which  stood  SECOND  IN  AMERICA  while  the  Chicago  Tribune  was 
no  better  than  Fourth. 

Here  are  the  figures  furnished  by  the  respective  papers  as  printed  in  the  January  and 
February  issues  of  the  Mail  Order  Journal. 

Pittsburgh  Press  -----  15,808,800  Lines 

Diitroit  News  and  Sunday  News  Tribune  15,617,602  Lines 
Kansas  City  Star  .  -  -  .  14,634,590  Lines 

Chicago  Tribune  -  .  .  .  13,765,965  Lines 

It  will  be  seen  from  the  above  comparison  that  The  Chicago  Tribune’s  revised  claim 
that  it  and  the  Pittsburgh  paper  referred  to  printed  far  more  advertisements  than  any 
other  paper  in  America  is  not  founded  on  fact.  • 

The  Detroit  News  and  Sunday  News  Tribune  came  within  191,000  lines  or  practically 
1%  of  leading  the  field,  while  on  the  other  hand  The  Chicago  Tribune  was  nearly 
2,000,000  lines  below  the  Detroit  News  and  Sunday  News*  Tribune,  and  nearly  1,000,000 
lines  below  the  Kansas  City  Star. 

Here  is  a  chance  for  The  Chicago  Tribune*s  conscience  which  it  states  actuated  its  first  apology 
to  again  become  active. 

Net  Cash  Paid  Circulation,  February,  1916 

Detroit  News,  [week-day  and  evening]  182,776 
Detroit  News  Tribune  [Sunday]  -  167,577 

The  Evening  News  Association 

Detroit,  Mich. 
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CONVENTION  PROGRAM 
-  IS  BRIEFLY  OUTLINED 


On  Sunday  June  25  Sermons  and  Inspira¬ 
tional  Addresses  Will  be  Given — Open¬ 
ing  Ejcercises  Monday  Morning — De- 

partmentals  Begin  Work  Tuesday — En¬ 
tertainment  Features  Will  be  Numerous. 

The  Poor  Richard  Club,  of  Philadel¬ 
phia,  which  is  to  act  as  host  of  the  great 
Convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  "World,  next  June,  has 
so  far  perfected  its  plans  that  it  is  able 
to  announce  the  principal  events  of  the 
programme,  as  follows: 

The  Convention  opens  Sunday  morn- 
in  June  2 — perhaps  the  only  conven¬ 
tion  of  business  men  which  does  hold  a 
formal  opening  on  Sunday.  Sermons, 
touching  upon  the  relation  of  advertis¬ 
ing  to  present-day  living,  will  be 
preached  in  ten  or  a  dozen  of  the  down¬ 
town  churches  by  great  speakers.  In 
the  afternoon  a  great  inspiration  meet¬ 
ing  will  be  held,  with  some  famed  orator 
as  the  speaker.  In  the  evening,  an  in¬ 
formal  gathering  of  the  club  members 
at  some  central  downtown  point  will 
be  one  attraction,  while  another  event 
will  be  a  sacred  concert  by  one  of  the 
largest  orchestras. 

BIO  ASSEMBLY  MEETINGS. 

On  Monday  morning,  sessions  will 
opva  in  the  Commercial  Museum,  at 
the  I'niversity  of  Pennsylvania.  Lunch¬ 
eon  will  be  served  all  the  delegates 
in  the  gymnasium,  on  Franklin  Fieid, 
and  the  afternoon  session  will  be  de¬ 
voted  to  three  great  nationally-known 
advertisers.  At  5  o’clock,  a  group 
photograph  of  all  the  visitors  will  be 
taken,  Independence  Hall  being  used  as 
a  background.  Special  entertainment 
features  are  being  planned  for  the 
hours  between  5  and  8  on  Monday,  as 
on  every  other  day,  so  that  our  visitors 
may  never  find  time  hanging  heavy  on 
their  hands.  At  8  o’clock  the  pageant 
will  start  south  on  Broad  Street — the 
greatest  pageant  ever  held  in  Philadel¬ 
phia,  the  home  of  parades  and  page¬ 
ants. 

The  first  division  includes  fioats  and 
marchers  repre-senting  the  growth  and 
development  of  advertising  in  Philadel¬ 
phia,  rich  in  tradition  along  that  line. 
Following  will  come  the  military  divi¬ 
sion.  After  this  all  the  clubs  will 
march,  all  the  marchers  being  costum¬ 
ed  and  uniformed.  Floats  from  each 
city  will  be  in  line,  along  with  the  club.s, 
these  floats  showing  industrial  progress, 
civic  growth,  presenting  the  city’s 
claims  as  a  home  for  people  and  manu¬ 
facturers. 

CABARETS  AT  ROOP  GARDENS. 

.\nd,  following  the  attractive  pageant, 
will  come  the  special  cabaret  perform¬ 
ance,  conducted  by  a  group  of  the  visit¬ 
ing  clubs,  on  one  of  the  hotel  roof  gar¬ 
dens — a  performance  which  will  be 
duplicated  each  night  of  the  conven¬ 
tion,  a  different  group  of  clubs  taking 
charge  each  night.  The  performance 
will  be  largely  by  amateur  talent,  each 
group  of  clubs  presenting  its  own  en¬ 
tertainment  and  its  own  music  and  fea¬ 
tures.  Thus,  on  Monday,  as  of  every 
other  day  in  which  the  visitors  are  in 
Philadelphia,  it  seems  likely  that  the 
Poor  Richard  Club’s  slogan,  ’’Not  a 
chance  for  a  yawn  from  breakfast  to 
dawn,”  will  prove  one  hundred  i>er 
cent.  true. 

On  Tuesday,  the  band  concert  at  the 
University  begins  at  9:15  A.  M.,  which 
will  be  the  arrangement  for  the  three 
following  days.  At  9:30  a  general  ses¬ 
sion  will  be  held,  followed  by  the  de¬ 
partmental  meetings  and  conferences. 
During  the  noon  hour  on  Tuesday,  as 
on  other  days,  there  will  be  an  hour’s 
band  concert.  Late  Tuesday  afternoon 
the  visitors  will  be  escorted  to  the  Navy 
Yard,  where  an  elaborate  program  of 
military  and  naval  maneuvers  will  be 
presented.  Inspection  of  the  battleships 
will  be  allowed,  and  everything  done 
to  show  visitors  what  they  want  to  see. 
During  Tuesday  evening  further  mili¬ 


tary  and  naval  carnivals  are  planned, 
with  naval  lighting  effects,  etc. 

Wednesday  evening  is  to  be  devoted 
to  a  trip  to  Willow  drove  Park,  where 
Victor  Herbert  will  present  .special 
concert.s. 

A  magnificent  marine  pageant,  the 
first  ever  held  in  Philadelphia,  as  well 
as  the  first  ever  presented  to  the  Ad¬ 
vertising  Clubs,  is  planned  for  Thurs¬ 
day  evening.  The  beautiful  amphithe¬ 
atre  just  below  Girard  Avenue  bridge 
will  be  used  for  the  audience.  Music, 
fireworks,  water  sports,  floats  portray¬ 
ing  advertised  goods — all  this  and  much 
more  is  promised,  and  the  lighting  ef¬ 
fects  are  to  be  the  wonder  of  this  day 
and  generation,  the  entire  river  being 
lit  up  from  shore  to  shore. 

\T8IT  TO  THE  SEASHORE. 

On  Friday,  trips  to  the  seaside  re¬ 
sorts  are  planned,  with  suitable  but 
simple  entertainment  features.  Golf 
tournaments  will  be  held,  probably  both 
near  Philadelphia  and  down  at  the 
.shore,  and  other  minor  entertainments 
arranged  by  those  who  prefer  to  stay 
in  Philadelphia  for  another  day  or  two. 

So  much  for  the  formal  programme. 
Other  high  lights  include  the  distribu¬ 
tion  of  souvenirs  of  Made-in-Philadel- 
phia  goods  to  every  visitor  who  regis¬ 
ters  at  the  Convention.  And  not  only 
will  the  visitor  get  souvenirs,  but  they 
will  be  so  boxed  that,  upon  payment 
of  a  small  fee,  15  or  20  cents,  the  en¬ 
tire  package  will  be  delivered  at  the 
visitor’s  home,  where  the  souvenirs  will 
do  the  most  good  in  spreading  the  story 
of  Philadelphia,  the  world’s  workshop. 

For  the  women,  special  entertainment 
is  provided.  Trips  to  the  department 


stores,  to  the  publishing  house.s,  to 
I>oints  of  historic  interest — all  these 
have  been  planned.  There  will  be  rides 
through  the  park,  trips  to  Valley  Forge 
and  Betzwood.  And,  perhaps,  for  the 
first  time  in  the  history  of  the  Con¬ 
ventions,  the  women  will  be  asked  to 
participate  in  the  general  and  depart¬ 
mental  sessions. 

So  it  is  perfectly  evident  that  the  en¬ 
tertainment  side  of  the  convention  is 
being  well  cared  for.  There  is  enough 
to  do  so  that  the  visitors  may  well  heed 
the  Poor  Richard  Club’s  advice,  ’’Leave 
your  pajamas  at  home.” 


Changes  on  Spokane  Spokesman-Review 

The  following  changes  have  taken 
place  in  the  editorial  department  of 
the  Spokane  Spokesman-Review: 

E.  E.  Perry,  formerly  Sunday  editor, 
is  now  in  Olympia  acting  as  correspon¬ 
dent  for  several  coast  papers. 

Stoddard  King,  of  the  local  force,  has 
been  appointed  to  a  position  on  the 
staff  of  Harper’s  Weekly  and  will  move 
to  New  York  in  the  near  future  to  take 
up  his  new  work. 

Ralph  Harmon,  poultry  editor,  has 
joined  the  staff  of  the  Non-Partisan 
Leader,  Fargo,  N.  D. 

E.  A.  Stevenson,  formerly  in  news¬ 
paper  work  in  Pittsburgh,  is  now  at 
the  copy  desk. 

E.  Clark  Fatchin,  religious  editor,  has 
returned  to  his  desk  after  six  weeks’ 
illness. 


The  St.  Joseph  (Mich.)  Daily  Press 
will  erect  a  new  home  on  State  street, 
that  city,  adjoining  the  Union  Ban's 
Company’s  building. 


U.  S.  STAMP  DECISION 

(Concluded  from  Pane  1207) 
hibited  the  us('  of  trading  stainp.s  liy 
merchants  in  that  State. 

”Our  i>remium  business  costs  Uie 
United  Cigar  Stores  (.'ompany  approxi¬ 
mately  $2,000,000  yearly,  and  I  believe 
we  would  lie  better  off  if  we  were  pro¬ 
hibited  from  using  coupons  at  all.”  .said 
Elliott  Averett,  vice-president  of  tbe 
company  yesterday.  “Now,  if  we  should 
be  forbidden  generally  to  use  coupons, 
we  would  apply  the  money  saved  in 
that  way  to  the  benefit  of  the  cus¬ 
tomer  by  reducing  prices,  and  this  ri  - 
duction  would  have  to  be  met  by  com¬ 
petitors.  In  that  event,  competitors 
would  be  much  more  affected  in  the 
trade  than  they  now  are  under  the 
premium  system. 

”In  the  State  of  Washington,  where 
an  arbitrary  excise  tax  of  $6,000  upon 
each  concern  using  coupons  was  im¬ 
posed,  we  have  made  the  icdoi.iption 
in  cash.  But  in  each  store  piemium 
articles  are  kept,  which  a  customer 
may  buy  with  the  cash  receiv'ed  from 
coupon.s,  and  at  a  rate  which  gives 
him  practically  the  same  value  in  mer¬ 
chandise  as  if  he  obtained  it  by  cou¬ 
pons  alone.  This  is  based  on  t'ne  old 
liusiness  rule  of  discount  to  cash  cus- 
tomer.s.” 


United  Profit  Sharing  Stork  Slumps 

Following  receipt  of  the  news  that 
the  United  States  Supreme  Court  had 
upheld  the  Washington  State  law 
against  trading  stamps  and  coupons. 
United  Profit  Sharing  stock  on  the  New 
York  curb  market  suffered  a  decline  of 
28  per  cent,  in  market  price,  breaking 
from  $1.75  a  share  to  $1.25  on  the  an¬ 
nouncement.  There  could  hardly  bo 
more  striking  proof  that  in  the  opinion 
of  the  public  the  Supreme  Court’s  action 
is  a  heavy  blow  to  the  w'hole  system  of 
so-called  “profit-sharing”  by  means  of 
coupons,  trading  stamp.s,  and  kindred 
devices. 


HOUSE  PASSES  STAMP  BILL 

Lower  Branch  of  Kentucky  Legislature 

Favors  Tax  on  Coupon  Companies. 

IvOnsviLLE,  Ky.,  March  8. — Supported 
by  the  State’s  most  influential  news¬ 
papers,  and  the  Retail  Merchants’  Asso¬ 
ciation  of  Louisville,  Itepresentative  R. 
B.  Hutchcraft’s  bill  to  license  trading 
stamp  companies  doing  business  in 
Kentucky  was  passed  last  Saturday  af¬ 
ternoon.  The  bill  provides  that  before 
any  trading  stamp  company  can  oper¬ 
ate  in  the  State  it  must  pay  a  license 
of  $1,000. 

Louisville  merchants,  a  majority  of 
whom  have  come  to  regard  the  trading 
.stum))  as  a  "necessary  evil”  and  a  nui¬ 
sance,  are  elated  with  the  success  of 
the  bill  in  the  House.  They  hope  to 
insure  its  success  in  the  Senate  by  using 
all  the  influence  at  their  command  to 
make  the  .solons  understand  that  the 
trading  stamp  expense  ultimately  falls 
on  the  consumer  and  reacts  again.st 
schemes  of  merchandising  advantage¬ 
ous  to  customers  that  would  be  put 
into  effect  if  the  trading  stamp  didn’t 
.stand  in  the  way. 

When  the  trading  stamp  bill  came 
up  in  the  House  Saturday  afternoon. 
Representative  Hutchcraft  made  a 
speech  in  which  he  said  the  measure  is 
favored  by  newspapers  of  Louisville, 
and  by  the  Retail  Merchants’  Associa¬ 
tion.  The  purpose  of  the  bill,  he  said, 
is  to  safeguard  the  public,  and  the 
license  of  $1,000  is  not  prohibitive,  as 
had  been  charged. 

The  bill  was  opposed  chiefly  by  Rep¬ 
resentative  Adam  Spahn,  who  offered 
two  amendments.  One  was  to  reduce 
the  license  to  $50,  the  other  to  defer 
until  January  1,  1917,  the  time  when 
the  bill  should  become  operative,  if  en¬ 
acted. 

Representative  Oliver  offered  an 
amendment  to  reduce  the  license  to 
$250.  All  of  these  amendments  were 
voted  down,  however,  and  the  bill 
passed  by  a  vote  of  51  to  25. 


The  Customer  Always 
Pays  For  the  Stamps 

The  final  consumer — the  person  who  eats  the  ^cake — always 
pays  for  every  item  that  goes  into  the  manufacture,  selling  and  mak¬ 
ing  of  th,-t  cake.  This  rule  is  as  certain  and  positive  as  that  we  all 
must  die  sooner  or  later. 

The  pretence  that  trading  stamps  give  the  customer  something 
for  nothing  is  as  preposterous  as  if  the  merchant  were  to  say  he 
could  get  rich  giving  away  gold  dollars  to  every  one  who  passed  by 
his  store  and  make  a  profit  out  of  the  transaction. 

Shun  the  stores  that  have  been  deceived  themselves  and  per¬ 
haps  innocently  seek  to  in  turn  deceive  you  by  giving  trading  stamps 
and  jireniinms.  Ihiy  where  your  cash  pays  for  what  you  get 
without  consideration  of  the  mystery  on  the  side. 

Thk  Kiiitob  Axn  Pcbi.isiieh 


ThI*  little  oeiipon  talk  has  not  been  ropyriglite<1.  You  are  at  perfect  liberty  to  use 
It.  It  ia  hoped  that  it  may  find  its  way  into  the.  display  advertising  columns  of  many 
daily  newspapers. 
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The  Multiple  Linotype  Idea 
in  Dixie  Land 

The 

Nashville  Tennesseean 

has  modernized  its  composing  room  by 
replacing  nine  of  its  single-magazine 
Linotypes,  which  had  been  in  constant 
use  for  from  fourteen  to  sixteen  years, 
with  a  complete  battery  of 

MULTIPLE  MAGAZINE  LINOTYPES 


The  LINOTYPE  Is  the  Machine  That  LASTS 


MERGENTHALER  LINOTYPE  COMPANY 
TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS: 


1100  S.  Wabash  Ave. 


646  Sacramento  St. 


549  Baronne  St. 


TORONTO:  CANADIAN  LINOTYPE,  LIMITED 


MODEL  9  LINOTYPE 
Four  Magazines 


MODEL  K  LINOTYI’F 
Two  Mac^zines 


MODEL  4  LINOTYPE 
Double  Magazine 
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GEORGIA  TO  CELEBRATE 
FRANK  L.  STANTON  DAY 


Governor  Will  Designate  Last  Friday  in 
October  as  Holiday  in  Honor  of  News¬ 
paper  Poet — Result  of  Movement 
Started  by  Atlanta  Ad  Men's  Club  - 
Tributes  from  Contemporaneous  Poets. 

Atlanta,  March  7. — Clovernor  Nat  E. 
Harris,  of  (leorfria.  has  let  it  be  known 
that  he  will  designate  the  last  Friday 
in  October  as  "Frank  L.  Stanton  Day,” 
to  l)e  appropriately  observed  through¬ 
out  Georgia  in  honor  of  Frank  L. 
Stanton,  for  a  score  of  years  poet  of 
the  Atlanta  Constitution,  a  bard  whose 
Southern  melodies,  songs  in  negro  dia¬ 
lect  and  quaint  philosophy  have  en- 


Fuank  D.  Stanton 

dcared  him  in  the  hearts  of  thousands 
of  pt'ople  the  country  over.  Prof.  ,M. 

L.  Brittain,  suiH>rintendent  of  .sc-hools 
for  Georgia,  has  ordered  that  Stanton 
day  shall  tx?  celeluated  in  all  the  pub¬ 
lic  schools  of  the  State. 

The  e.stablishment  of  an  annual 
Stanton  Day  is  j)artly  the  result  of 
the  rc'cent  celebration  of  Mr.  Stanton’s 
birthday,  February  22.  by  the  Ad 
Men’s  Club  of  Atlanta,  and  in  rt'sponsc 
to  .suggestions  of  thousands  of  Mr. 
Stanton’s  friends  and  of  news|>a|>ers, 
not  only  in  the  South  but  in  other  sec¬ 
tions  of  the  country.  The  Governor’s 
proclamation  will-  lx?  i.ssued  upon  a  re¬ 
quest  incorporated  in  a  resolution 
adopted  at  the  Ad  Men’s  meeting. 

TUB  AD  MKN’S  CKIJSBHATION. 

The  Ad  Men’s  celebration  of  Mr. 
Stanton’s  birthday  was  a  deeply  im¬ 
pressive  <x'ca.sion  and  marks  an  epoch 
in  the  South’s  literary  progress.  Many 
of  America’s  illustrious  men  of  letters 
contributed  to  the  programme,  and  the 
guests  witnessed  for  the  first  time  the 
unveiling  of  a  statue  before  its  sub¬ 
ject’s  eyes — the  Atlanta  Burns  Club’s 
bust  of  Stanton  by  Okerberg.  James 
Whitcomb  Hile>',  Cora  Harris,  Mere¬ 
dith  Nicholson,  Amos  K.  Wells,  Judd 
Mortimer  Lewis,  Grantland  Rice,  Rube 
Goldberg,  George  M.  Bailey,  Chaunoej’ 

M.  Depew  and  many  others  sent  mes¬ 
sages  of  esteem  to  Georgia’s  favorite 
bard. 

HOWEI,L  SPOKE  FOR  HIM. 

Mr.  Stanton  is  of  a  retiring  nature 
and  shrinks  from  publicity,  and  he  at¬ 
tended  the  Ad  Men’s  dinner  only  on 
condition  that  some  one  else  make  his 
speech  for  him,  which  Clark  Howell, 
editor  of  the  Constitution,  did.  Ju.st 
as  the  programme  was  closing,  how¬ 
ever,  the  splendid  tributes  paid  him 
were  more  than  Mr.  Stanton  could 
stand  in  silence,  so  he  clutched  the 
sleeve  of  the  toastmaster,  his  voice  a 
trifle  husky  and  shaky,  and  asked  to 
be  allowed  to  thank  his  friends. 


Among  the  beautiful  tributes  re¬ 
ceived  was  the  following  from  James 
Whitcomb  Riley: 


NEWSPAPER  MEN  TAKE 
PHOTOGRAPH  PRIZES 


One  With  a  Song 

Frank  L.  Stanton. 

Hp  Hiiign:  and  bU  song  is  beard, 

Pur4»  as  a  jojous  prayer, 

IbH'HiiKe  he  sings  of  tbc  simple  things — 

The  brldM.  and  the  ojien  air, 

The  or<'hard>lK)ugb.  and  the  mocking-bird. 
And  tlie  blossoms  everywhere. 


Philadelphia  Staff  Workers  Made  (rood 
Showing  at  Eleventh  Yearly  Photo- 
graphic  Salon  of  America  Bradford 
the  Cartoonist  Snaps  Himself— News- 
Photographers  to  Have  First  Banquet. 


lie  sings  of  a  wealth  we  hold 
In  n.itiiiioii  €  tvm-rsilip — 

Tbe  Wildwood  imik,  and  tile  laugli  of  the  brook, 
•And  tbe  dewdrop'a  drip  and  drip, 

'I'be  love  of  tlie  lil.r’h  heart  of  gold, 

.And  tbe  kisa  of  tbe^rt-ae’a  lip. 

Tbe  unlv.Twil  heart 

L-aiia  lUtenlng  to  bia  lay 
That  gliiita  and  gleania  with  tbc  glimmering 
dreams 

Of  ehildreii  .at  their  play— 

.V  lay  :i8  ri  ;b  with  iiiii <  uk leu  '  art 
As  tbe  llrut  Hcns  biri’K  ot  May. 


Ours  every  rapturnns  tom- 
Of  every  aoiig  <,f  glee. 
lieeaiiH.-  bia  voii-e  makes  iiutiv,.  cbolcv 
Of  Nature’s  bannoiiy-- 
So  that  bia  aiiigiug  sc-’iiH  our  own. 

.And  onr-  Ids  ecstasy. 


Steadfastly,  te-nvely  glad 
Ait'iv.'  all  eartbl.v  atresa. 

He  lilts  bis  line  to  heights  divine, 
•And.  singing,  ever  says. — 

■nils  Is  a  better  world  than  bad — 
(iod's  love  Is  llmitles.s. 


He  sings;  and  his  song  Is  l.iard. 

Pure  as  a  Joyoua  prayer. 

BeeaiiM-  he  slugs  of  tbe  simple  tilings  - 
Tbe  fields,  and  tbe  oiwn  nlr.  • 

The  or.banl-lsingb.  and  the  me.king  blrd, 

.And  tbe  blossniiis  everywber...  ,,,, 

JAMKS  WHITCOMB  KILfcA. 


Here  is  a  message  from  .\mos  R 
Wells  of  Boston: 


To  Frank  L.  S:antoa 


Here's  to  tbe  singer  of  home. 

Of  rbildreii.  of  liUmsoms  and  tilrds : 
Here's  to  tbe  enrols  that  isime 
.As|iarkle  with  sunniest  wonts! 
Here's  to  tbe  brliigi'r  of  ebeer. 

The  iKiet  of  boiw  and  love. 

Tbe  lo..  i  f  worry  and  fear, 

Tbe  herald  leading  alsive ! 
laing  live  Ills  Isnuitifiil  art. 

lanig  burn  bis  friendliest  llanie. 

And  liaek  to  bis  own  warm  heart 
Tbe  eebiH.s  ot  loving  fame 

.AMOS  It. 


WEI.1.S. 


BRITISH  KNEW  HIS  SECRETS 

Allies  Kept  Track  of  Morning  World 
Man  on  the  Ford  Peace  Trip. 

Joseph  Jefferson  O’Neill,  of  the  New 
V'ork  (Morning)  World,  has  returned 
from  his  trip  abroad  with  the  Ford 
peace  party.  Mobile  on  the  trip  M.. 
O’Neill  was  president  of  the  Corres¬ 
pondents’  Association. 

When  the  ship  touched  Falmouth, 
England,  on  the  return  voyage,  Mr. 
O’Neill  says,  he  found  that  the  British 
authorities  knew  all  his  movements 
since  he  had  been  away  from  New 
York. 

He  thinks  the  British  kept  track  of 
him  for  the  purpose  of  seeing  that  he 
did  not  send  any  correspondence  to  the 
World  that  would  conflict  with  the 
policy  of  Great  Britain  or  the  Allies  in 
the  European  War. 


Boston  Newspaper  Men  Golfers 
Boston,  March  7. — Initial  steps  were 
taken  yesterday  to  form  a  Newspaper 
Golf  Association  in  this  city.  Rs  pro¬ 
jectors  want  to  hold  a  yearly  tourna¬ 
ment  for  newspaper  men  only,  not  to 
conflict  with  the  annual  golf  contest  of 
the  Boston  Press  Club,  but  to  increaise 
interest  in  the  game  among  newspaper 
men  and  provide  larger  opportunities 
for  play.  At  a  meeting  in  the  Journal 
office,  presided  over  by  Joseph  F'arren, 
an  artist  on  the  Glolx?,  George  F'.  GauH. 
of  the  Glolx>,  and  Franklin  P.  Collier, 
of  the  Journal,  were  appointed  a  nom¬ 
inating  committee  to  secure  newspai>er 
men  for  the  offices  of  president,  vice- 
president,  secretary,  and  treasurer  and 
two  other  members  to  make  an  execu¬ 
tive  committee  of  five. 


Judge  A.  N.  Hand  has  dlsmis.sed  the 
petition  in  liankruptcy  filed  on  Janu¬ 
ary  31  against  the  Cherouny  Printing 
and  Publishing  Company,  of  New  Yo-k 
city,  on  a  settlement  with  the  creditors 
at  15  cents  on  the  dollar  cash. 


Philadelphia,  March  8. — Local  news- 
paiier  photographers  made  a  fine  show¬ 
ing  in  the  eleventh  annual  exhibition 
of  photographs  from  all  over  the  coun¬ 
try,  which  opened  at  the  Wanamaker 
Store  last  Wednesday.  Six  members  of 
the  Public  lA'dger-Evening  Ixxlger 
.staff  were  represented:  Arthur  Bergey, 
Walter  Crail,  Charles  O.  Haimovitz, 
Harry  S.  Wood,  Howard  Price  Kings- 
more,  and  C.  J.  Owens;  and  to  Haimo¬ 
vitz  went  the  second  prize  of  $50,  for 
his  picture  of  the  launching  of  the 
super-dreadnought  Oklahoma,  a  t 
Cramp’s  Shipyard. 

There  are  1,400  prints  displayed,  and 
the  subjects  and  methods  employed  are 
so  varied,  and  many  of  the  artists  rep¬ 
resented  so  well-known  that  the  exhibi¬ 
tion  has  been  called,  with  goixl  reason, 
the  Photographic  Salon  of  America. 

The  first  prize  of  $100  went  to  (’has. 
B.  Keeler,  of  Cedar  Rapids,  Iowa,  and 
the  third  prize  of  $25  to  Williamina 
Parrish,  of  St.  Louis.  One  of  the  five 
ten-dollar  pi'izes  was  won  liy  Thomas 
Martindale.  merchant,  big-game  hunt¬ 
er,  ami  a  leading  memlier  of  the  I’oor 
Richai'd  Cluli,  and  one  of  the  ten  Hve- 
dollur  iirizes  was  given  to  H.  P.  Kings- 
more,  of  the  Ix“dger,  who  also  rei-eived 
honorable  mention  for  his  Fire  Stream 
Test,  as  did  Harry  Hood  for  a  picture 
called  Royhoixl’s  Hapjiy  Hours.  The 
judges  were  Charles  Grafiy,  .sculptor, 
George  Gilibs  and  F.  Vaux  Wilson,  il¬ 
lustrators,  II.  I.yman  Sayen,  painter. 


Opyrlgbt  b.v  Brailfonl. 

"Bkiohten  the  Corner  Where  You 
Livi-l" 

and  Alfred  Stieglitz,  camera  expert  of 
New  York. 

The  accompanying  picture,  "Brighten 
the  Corner  Where  You  Uve,’’  by  Brad¬ 
ford,  creator  of  Mrs.  Pickloweight,  who 
elinvens  the  back  page  of  the  North 
American,  is  typical  of  a  group  of 
prints  he  displayed  at  the  exh’ihition, 
which  are  of  marked  humor  and 
originality.  The  picture  is  a  flash¬ 
light:  the" camera  shutter  and  electric 
contact  which  ignites  the  flash  being 
operated  by  a  rubber  tube  and  bulb, 
pressed  by  the  foot.  The  artist  fre¬ 
quently  lampoons  himself  and  his 
photographic  adventures,  as  well  as  his 
associates  on  the  N.  A.,  in  his  daily 
and  Sunday  cartoons.  No  mention  of 
Bradford  is  complete  without  a  refer¬ 
ence  to  ’’Scow,”  the  black  cat.  "who 
walks  on  his  ellKiws,”  apt>earing  at  in¬ 
tervals  in  his  pen  and  ink  gallery. 


The  News-Photograiihers  of  Phila¬ 
delphia  are  to  hold  their  first  banquet 
on  Saturday  night  at  the  Hotel  Wal¬ 
ton.  As  a  fitting  background,  the  walls 
will  be  covered  with  prints  made  liy  the 
guests,  each  diner  being  limited  to  five 
exhitiits.  A  prize  will  lie  given  for  tlie 
most  artistic  photograph,  another  for 
the  one  having- the  greatest  value,  and 
one  for  the  poorest  photograph,  which 
’’must  have  sufficient  detail  to  jirove  it 
is  a  photograph — something  along  the 
lines  of  the  picture  which  makes  you 
feel  like  chucking  your  job  when  it  has 
to  be  submitted  to  the  city  editor.”  'Phe 
judging  will  be  done  by  three  or  more 
guests  who  are  not  connected  with  any 
newspaper  staff.  The  announcement 
further  says: 

“This  is  to  be  a  clean  show.  l»ic- 
tures  of  nude  women  or  sections  of  such 
ladies  are  not  to  be  shown.”  Eugene 
Fields,  of  the  Record  photographic  staff, 
is  treasurer  of  the  affair  and  the  cir¬ 
cular  invitation  was  signed  by  (’harles 
M.  Clark  of  the  Evening  Bulletin.  The 
committee  In  charge  includes  Ben 
Armiger,  of  the  North  American,  and 
William  Gaynor,  in  addition  to  the  two 
previously  named.  Wilbur  Durhorough, 
who  made  the  pictures  On  the  Firing 
Line  with  the  Germans,  displayed  here 
under  the  au.spices  of  the  North  .Am¬ 
erican,  and  who  long  ago  was  real  es¬ 
tate  photographer  for  the  Inquirer,  will 
be  a  guest,  and  it  is  said  that  moving 
pictures  of  the  city’s  news-photograph¬ 
ers  at  work,  will  add  to  the  joy  of  the 
occasion. 


MARSHALL  GUEST  OF  HONOR 

V’ice-Presiclent  Meets  Chicago  Newspaper 
Men  at  Luncheon. 

Chicago,  March  8. — Vice-President 
Thomas  R.  Marshall  was  the  honor 
guest  at  a  luncheon  at  the  University 
Club  Monday,  attended  by  several  Chi¬ 
cago  publishers,  newspaper  men,  writ¬ 
ers.  and  statesmen  who  are  personal 
friends  of  the  Vice-President. 

Among  tho.se  pre.sent  were  Victor 
Igiw.son,  publisher  of  the  Daily  News; 
James  Keeley,  publisher  of  the  Herald; 
John  (’.  Eastman,  publisher  of  the 
Journal;  John  C.  Shaffer,  publisher  of 
the  Evening  Post;  C.  S.  Stanton,  city 
editor  of  the  Herald;  Col.  John  Temple 
Graves  of  the  Examiner;  John  T.  Mc- 
Cutcheon,  the  Tribune  cartoonist:  Geo. 
Ade,  Wilbur  Nesblt,  Horace  Kent  'fen- 
ney.  Senator  James  Hamilton  Lewis, 
Gov.  Edward  F.  Dunne,  Mayor  William 
Hale  Thompson  and  Judge  Jacob  .M. 
Dickinson. 

Roy  D.  Keehn,  attorney  for  Mr. 
Hearst’s  Chicago  interests,  was  host. 


Boston  Post  Bowlers  to  Visit  Washington 

Boston,  March  7. — A  five  man  howl¬ 
ing  team,  composed  of  members  of  the 
editorial  department  ot  the  Boston 
Post,  Is  considering  a  trip  to  Wa.shing- 
ton  to  take  part  in  the  Bowling  Con¬ 
gress  soon  to  open  in  that  city.  The 
team  comprises  Harry  F.’  Malloy,  rec¬ 
ord  135;  Thomas  Kileen,  record  128; 
Harold  F.  Wheeler,  record  116;  Al¬ 
fred  Cullis,  record  133;  and  H.  H. 
Bangs,  record  127. 


Secret  Ad  Censors  Chosen 
The  Ballinger  (Texas)  Advertising 
League,  which  has  just  been  organ¬ 
ized,  Is  launching  a  campaign  against 
“spurious”  advertising  .schemes.  At 
the  meeting  this  week  the  committees 
were  appointed  and  steps  taken  to  cen¬ 
sor  all  advertising  schemes  before  1k'- 
Ing  patronized  by  the  Ad  League 
members.  Any  scheme  presented  in 
Ballinger  to  receive  support  must 
bear  the  O.  K.  of  the  censorship  com- 
mitt(?e.  R.  G.  Erwin,  cashier  of  the 
First  National  Bank,  is  president  of 
the  club,  and  A.  E.  Burgess  is  secre¬ 
tary.  The  censorship  committee  wa.s 
at)pointed  by  the  president  and  is  to 
work  as  a  secret  body,  none  hut  the 
president  knowing  its  iiersonnel. 
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FIRST! 

{JS  USUAL) 

In  February  the  World  showed  a  greater 
gain  than  any  other  New  York  newspaper. 

THE 

New  York  WORLD 

not  only  led,  as  usual,  all  its  competitors,  but 
Surpassed  its  own  Record  for  February,  1915,  by 

174,684 

LINES 


HERE  JRE  THE  FIGURES: 


Compiled  by  the  Statistical  Bureau  of  the  Evening  Post  covering  the 
World  and  i’^s  three  principal  competitors. 


WORLD 

Lines 


AMERICAN 

Lines 


HERALD 

Lines 


LVIES 


Lines 


Feb.,  1916  851,468  666,234 

Feb.,  1915  676,784  598,266 

C.M.N  174,684  C.A1N  67,968 


511,358  740,669 

569,122  613,592 

LOSS  57,764  c.MN  127,077 


LL\ES 

WORLD  led' the  Times . 110,799 

WORLD  led  the  American . 185,234 

WORLD  led  the  Herald . 340,110 


While  maintaining  its  impregnable  position  as  the  FIRST  ADVER¬ 
TISING  MEDIUM  in  the  First  City  of  America,  the  WORLD  does 
not  rest  on  its  laurels  but  ha^  a  great  organiz  tion  constantly  culti¬ 
vating  its  field  and  creating  new  opportunities  for  the  advertiser  seek¬ 
ing  Metropolitan  Trade. 
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WHITMAN  RAPS  NEWSPAPERS 

Resents  Unfairness  and  Ignorance  but 
Says  True  Information  Heralds  Reform. 

In  the  course  of  a  long  interview 
given  to  the  Albany  correspondent  of 
the  New  York  World  and  printed  in 
that  jiaper  last  Sunday,  Governor 
Whitman  is  reported  to  have  complained 
that  the  newspaper  press  is  unfair  to 
him.  He  is  quoted  as  follows: 

“It  is  not  honc.st  criticism  by  the 
press  that  I  resent.  There  cannot  be 
too  much  of  it.  What  1  do  protest 
against  is  the  habit  of  irresponsible, 
rumor-based  calumny  that  keeps  many 
men  out  of  public  life  who  might 
otherwise  be  of  tremendous  value  to 
the  State  and  the  people. 

“Don't  believe  the  man  who  says  he 
is  impervious  to  newspaper  attack.  He 
i.sn't  telling  the  truth.  I  have  had 
more  than  my  share  of  it,  perhaps, 
during  the  last  fifteen  years.  I  know 
what  I  am  talking  about.  For  weeks 
after  the  Rosenthal  murder,  for  in¬ 
stance,  some  New  York  papers  daily 
ridiculed  and  condemned  the  District 
Attorney  of  New  York  County  and  de¬ 
clared  that  was  ‘seeking  blood  for  ad¬ 
vertising.’  was  ‘again  suffering  from  the 
summer’s  heat,’  was  ‘disgracing  him¬ 
self  and  the  city  by  foul  and  foolish  at¬ 
tacks  upon  brave  men,’  etc. 

“I  recall  to  mind  one  editorial  in  a 
leading  d.aily  journal  which  predicted 
venomou.sly  that  men  who  have  since 
gone  to  prison  and  the  chair  would  be 
honored  members  of  society  when  I 
was  shamed,  it  not  altogether  forgotten. 
And  since  I  have  been  Governor  I  have 
shared  the  fate  of  practically  all  my 
predecessors.  No  day  has  been  with¬ 
out  its  lies.  If  I  ignore  them,  they  be¬ 
come  truths  by  force  of  repetition.  If 
I  answer  them  I  would  have  time  for 
little  else  and  would  soon  become  a 
l>ore  to  the  people  and  regarded  as  a 
‘peevish  person  of  undue  sen.sitiveness.’ 

“The  power  of  the  press  is  so  tre¬ 
mendous.  Where  we  speak  to  hun¬ 
dreds,  the  newspaper  speaks  to  mil¬ 
lions,  Hy  the  wonderful  things  you 
have  done  for  justice  and  humanity,  I 
mea.sure  the  things  that  you  can  do. 
I  resent  your  unfairnesses,  but  more 
than  that  I  resent  your  smug  ignor¬ 
ances . 

“The  excuse,  of  course,  is  that  you 
give  the  people  what  they  want  It's 
the  excuse  for  every  rotten  play  and 
filthy  novel.  Isn’t  it  more  the  truth 
that  you  give  them  w'hat  is  cheapest 
and  easiest  to  serve?  Your  editors  sit 
in  their  sanctums,  spinning  out  of  them¬ 
selves  like  so  many  silkworms,  and 
your  reporters  grab  the  obvious  be¬ 
cause  the  obvious  requires  less  trouble 
and  less  intelligence. . . . 

“This  is  not  complaining,  but  rather 
an  appeal  for  the  vitallzation  and  co¬ 
operation  of  the  forces  upon  which 
lA-mocracy  depends  for  permanence. 
Neither  Ma>’ors,  nor  Governors,  nor 
Presidents  can  give  good  government 
of  and  by  themselves.  Kvery  citizen 
must  help,  and  this  aid  waits  on  the 
education  in  public  matters  that  only 
the  press  can  provide.  Give  the  peo¬ 
ple  true  information  and  they  will  take 
care  of  the  i-eformation.’’ 


Hits  Trading  Stamp  Industry 

A  hard  blow  was  struck  at  the  trad¬ 
ing  stamp  and  coupon  industry  on  Tues¬ 
day,  when  Senator  HefEernan  intro¬ 
duced  a  bill  at  Washington  imposing  a 
tax  of  four  cents  upon  all  sales  of  com¬ 
modities  which  are  accompanied  by 
the  delivery  of  stamps  or  coupons. 


E'akc  Advertiwr  Convicted 
Hans  Rudoiph,  a  moving  j)icture 
theatre  operator,  pleaded  guilty  before 
Judge  Delehanty  in  the  New  York  Court 
of  General  Sessions,  on  Wednesday,  ^o 
a  charge  of  grand  larceny  in  the  first 
degree.  Rudolph’s-  prosecution  was 
brought  about  by  the  New  York  World 
after  complaints  had  been  made  that  he 
was  using  the  Worldls  advertising  col¬ 
umns  to  defraud. 


THE  SOUTH  IS  ADVERTISING 

.Movements  .4foot  for  Three  National 
Campaigns  on  Whole  Section's  Progress. 

Ati.,anta,  March  7. — There  are  now 
three  separate  movements  on  foot  for 
nationwide  publicity  of  the  South’s 
jirogress  and  opportunities.  All  three 
campaigns  are  being  waged,  by  paid 
advertising.  One  of  these  is  backed  by 
l)ublic  spirited  business  men  who  re¬ 
cently  formed  an  association  at  Knox¬ 
ville,  Tenn.,  for  the  purpose  of  rais¬ 
ing  a  fund  to  pay  for  advertisements 
of  the  South  in  Eastern  and  Northern 
dailies.  This  plan,  as  yet  in  tentative 
form,  was  outlined  some  weeks  ago  in 
The  Editor  and  Publisher. 

A  second  campaign  is  now  in  prog¬ 
ress,  backed  by  certain  Southern  daily 
newspaper.s,  as  members  of  the  South¬ 
ern  New.spaper  Publishers’  As.socia- 
tion.  This  campaign  is  the  result  of 
cooperative  effort  on  the  part  of  these 
newspapers  with  the  direct  object  of 
advancing  the  whole  South,  as  well  as 
advancing  their  own  Interests. 

St.  Elmo  Massengale,  head  of  the 
Massengale  Advertising  Agency,  of 
Atlanta,  is  preparing  the  advertise¬ 
ments,  which  give  figures  to  prove 
that  Southern  deposits  in  national 
banks  are  greater  than  those  of  New 
England:  that  55  per  cent,  of  the  na¬ 
tion's  lumber  supply  i.s  Southern-cut; 
that  the  South  mines  55  of  the  57  use¬ 
ful  materials  used  in  the  TTnited  States, 
and  derives  therefrom  approximately 
$500,000,000  annually:  that  Southern 
manufactures  have  an  annual  value  of 
$4,000,000,000,  exceeding  the  value  of 
farm  products  by  over  $1,000,000,000. 
They  stre.ss  the  fact  that  cotton  Is  no 
longer  dominant  in  the  South;  that  it 
constitutes  a  comparatively  small  per¬ 
centage  of  Southern  fanu  products; 
that  diversification  of  crops  has  al¬ 
ready  evolved  from  a  preachment  to  a 
practice,  and  that  the  annual  value  of 
grain  is  already  more  than  th.at  of  cot¬ 
ton. 

Thirdly,  another  group  of  Southern 
newspapers  is  running  a  series  of  full- 
page  advertisements  in  the  IJterary 
Digest.  These  advertisements  are  also 
being  prepared  by  Mr.  Massengale. 


Predicts  Advertising  .Alliance 
St.  IjOI’is,  March  6. — Speaking  before 
the  Ad  Men’s  I^eague  of  this  city  last 
week,  George  Enos  Throop,  of  Chicago, 
predicted  an  advertising  alliance  between 
newspapers  and  billboard  display  con¬ 
cerns?.  Mr.  Throop  alluded  to  the  serial 
photoplays  and  stories  which  are  run 
simultaneoii.sly  in  theatres  and  news¬ 
papers,  and  illu.strated  from  this  how 
newspaper  and  outdoor  advertising  could 
dovetail  together. 


Iowa  Editors  for  Suffrage 
Fifty  out  of  sixty  Iowa  daily  news¬ 
papers  and  516  out  of  850  weekly  pa¬ 
pers  of  the  State  have  declared  them¬ 
selves  editorially  in  favor  of  woman 
suffrage,  according  to  an  article  which 
has  ju.st  appeared  in  the  Christian 
Science  Monitor  of  Boston,  Mass. 


Tribune  Remodels  City  Room 

In  order  to  meet  the  incrca.sing  de¬ 
mand  from  outside  firms  for  space  in 
the  building,  and  to  bring  the  various 
departments  of  the  newspaper  Into 
more  convenient  communication  with 
each  other,  ther.eby  serving  the  paper 
to  better  advantage,  the  old  city  room 
of  the  New  York  Tribune  has  been  re¬ 
modelled,  repainted  and  refitted  with 
an  indirect  lighting  system.  In  addi¬ 
tion  to  the  editorial  and  art  depart¬ 
ments,  the  room  now  also  “houses'* 
the  Sunday,  woman’s  page  and  tele¬ 
graph  departments. 


The  manager  of  a  dairy  near  Toronto, 
Canada,  decided  to  get  some  advertis¬ 
ing  value  of  the  big  water  tower  to  be 
erected  as  a  protection  against  fire,  so 
it  was  decided  to  make  the  tank  in  the 
form  of  a  milk  bottle,  and  the  plan  has 
been  successfully  carried  out. 


VIGILANCE  WORK  IN  NEW  YORK 

.•\«I  Club  Incorporates  Advertising  Protec¬ 
tive  Bureau  for  tbis  Purpose. 

The  Advertising  Club  of  New  York 
has  completed  plans  to  carry  on  its 
Vigilance  work  in  Greater  New  York  by 
incorporating  the  Advertising  Protec¬ 
tive  Bureau  for  that  purpose.  After 
.surveying  the  field  and  very  carefully 
.studying  its  conditions  for  the  last  six 
months,  plans  have  been  laid  out  for 
conducting  the  work  along  construc¬ 
tive  lines. 

The  incorporators  of  the  Bureau  held 
their  .first  meeting  at  the  Advertising 
Club  a  few  days  ago  to  complete  its 
organization  and  adopt  by-laws.  The 
incorporators  present  were  H.  Tipper, 
O.  C.  Harn,  H.  D.  Robbins,  "W.  H.  In- 
gersoll,  and  A.  J.  Harding.  Stephen 
Bell  was  present  to  look  after  the  legal 
part  of  the  program.  The  following 
officers  were  unanimously  elected:  H. 
Tipper,  president;  H.  D.  Robbins,  vice- 
president;  David  E.  Lee,  treasurer,  and 
A.  J.  Harding,  secretary. 

The  Bureau  will  have  its  headquar¬ 
ters  at  the  office  occupied  by  the  club 
in  the  Fifth  Avenue  Building,  previous 
to  moving  to  its  club  house. 

It  has  taken  much  time  to  survey 
the  field  and  work  out  plans  for  the 
best  method  to  follow  in  handling  the 
cases.  The  conditions  in  Greater  New 
York  are  unlike  those  existing  in  any 
part  of  the  United  States  and  naturally 
must  be  conducted  along  lines  best 
suited  to  the  advancement  and  upbuild¬ 
ing  of  honest  advertising.  The  bureau’s 
efforts  will  be  constructive  in  every 
possible  way  and  resort  will  be  had  to 
the  law  only  when  forced  by  the  of¬ 
fending  advertiser. 

The  bureau  has  the  endorsement  of 
the  Advertising  Club  of  New  York,  the 
Association  of  New  York  Advertising 
Agents,  the  New  York  Trade  Press  As¬ 
sociation,  the  Fifth  Avenue  Associa¬ 
tion,  The  Representative  and  the  Quoin 
Club.  Contributions  have  already  been 
received  from  a  number  of  retailers 
and  national  advertisers. 


ADVERTISE  TO  “SAVE  THE  CITY” 

Unusual  Page  Display,  by  Biggest  Re¬ 
tailers,  Attacks  Factory  Invasion. 

An  advertisement  which  for  exact 
nature  and  Important  significance  Is 
probably  unparalleled  In  American 
new.spaper  history  has  been  furnished 
during  the  past  week  to  all  the  large 
daily  newspapers  of  New  York  city  by 
a  committee  of  merchants  in  the  shop¬ 
ping  zone  of  the  metropolis. 

The  advertisement,  which  is  en¬ 
dorsed  by  more  than  fifty  hotels,  clubs, 
banks  and  retail  dealers,  is  of  page  size 
and  calls  for  cooperative  action  by  ev¬ 
ery  resident  of  New  York  to  prevent 
the  impending  menace  from  the  erec¬ 
tion  of  factories  in  the  famous  retail 
and  residential  section  of  Fifth  Ave¬ 
nue,  Broadway,  upper  Sixth  and  Madi¬ 
son  Avenues  and  the  cross  streets.  , 

The  plea  urges  instant  action 
against  further  invasion  by  big  loft 
buildings,  arguing  that  they  devastate 
or  depreciate  nearby  property,  un¬ 
settling  real  estate  values  and  increas¬ 
ing  taxation. 

The  firms  signing  the  notice  practi¬ 
cally  establish  a  boycott  by  declaring 
that  they  will  give  preference  in  their 
purchases  of  suits,  clothing,  cloaks, 
furs,  petticoats,  etc.,  to  firms  whoso 
manufacturing  plants  arc  located  out¬ 
side  of  the  zone  described. 


Paid  Ads  Aid  Uplift  Work 
El  WOOD,  Ind.,  March  1. — The  Wo¬ 
man's  Council  of  this  city  has  bought 
paid  space  in  the  local  papers  to  a.sk 
mothers  to  influence  their  daughters 
against  attending  several  elaborate  balls 
during  the  next  two  weeks.  They 
charge  that  there  are  a  number  of  new 
dances  on  the  program  that  are  sug¬ 
gestive  and  a  menace  to  the  girls  of 
the  city. 


IOWA  EDITORS  MEET 

IN  COUNCIL  BLUFFS 


Winter  Session  of  Western  .\sbO('iation 

Fmtertained  at  Lyncheon  and  Bati(|iici 

by  Executive  Committee — Addresses  of 

Welcome  by  W.  E.  McConnell  and  R.  B. 

Wallace — Trade  Advertising  Discussed. 

The  Western  Iowa  Editorial  As.so- 
elation  held  its  winter  meeting  in  Coun¬ 
cil  Bluffs,  Iowa,  on  Friday  and  Saturday 
of  last  week.  The  delegates  were  en¬ 
tertained  at  luncheon,  on  Friday,  at  the 
Grand  Hotel,  by  the  executive  commit¬ 
tee  of  the  Council  Bluffs  Association 
and  Secretary  Mitchell. 

Following  the  luncheon.  Chairman  W. 
E.  McConnell,  of  the  Council  Bluffs  As¬ 
sociation,  made  an  address  of  welcome 
and  Introduced  Robert  B.  Wallace,  who 
assured  the  guests  that  Council  Bluffs 
was  pleased  to  have  them  in  the  city. 
The  response  for  the  Editorial  Associa¬ 
tion  was  made  by  President  Hunter. 

Other  speakers  were  Paul  S.  Junkin, 
W,  P.  Baxter,  E.  V.  Parris,  Mrs.  White, 
E.  P.  Harrison  and  G.  L.  Caswell,  secre¬ 
tary  of  the  Iowa  State  Press  Associa¬ 
tion. 

In  the  evening  a  banquet  was  held 
in  Omaha,  at  which  the  following  sub¬ 
jects  were  discussed:  “Trade  Advertis¬ 
ing  Proposition,’’  A.  S.  Borglum;  dis¬ 
cussion  led  by  W.  H.  Wonder.  “Failure 
to  Appreciate  Ourselves,’’  E.  G.  Meyers. 
"My  Relation  to  My  Subscribers,”  Joe 
Pugh. 

Resolutions  were  adopted  thanking 
Council  Bluffs  and  the  executive  com¬ 
mittee  for  their  eqtertainrnent,  the 
library  board  for  the  use  of  the  library, 
the  Omaha  Club  for  its  entertainment, 
approving  the  work  of  Secretary  Cas¬ 
well,  of  the  State  Association,  and  urg¬ 
ing  that  an  effort  be  made  to  secure 
adoption  of  the  Ohio  law  with  respect 
to  the  publication  of  matter  contained 
in  petitions  filed  in  the  district  court. 

The  Tabor  Beacon  won  the  Leffert 
cup,  given  for  the  best  set-ui)  of  an 
advertisement,  the  copy  for  which  was 
furnished  by  Mr.  Leffert.  This  is  the 
third  time  that  the  Beacon  has  won  the 
cup,  but  not  the  third  time  in  succes¬ 
sion,  so  that  it  does  not  yet  become 
its  permanent  property. 

The  following  officers  were  elected  for 
the  ensuing  year:  E.  P.  Harrison,  Oak¬ 
land  Acorn,  president;  L.  C.  Hatch,  Daw 
City  Informer,  vice-president;  C.  C. 
Sheaffer,  Randolph  Enterprise,  secre¬ 
tary. 


Simplified  Spelling  Gains 
Dr.  A.  Gideon,  lecturer  for  the  Sim¬ 
plified  Spelling  Board,  who  is  starting 
a  campaign  for  a  wider  acceptance  of 
the  principles  of  that  board  among  the 
schools  of  the  country,  says  that  the 
use  of  simplified  spelling  by  the  daily 
newspapers  is  steadily  increasing.  In 
the  course  of  an  address  before  the 
Young  Folks’  Society  of  the  New  Syn¬ 
agogue  in  East  8Gth  Street,  New  York, 
a  few  evenings  ago,  he  said  that  the 
readers  of  250  newspapers  in  variou.s 
parts  of  the  United  States,  representing 
12,000,000  persons  of  both  sexes,  have 
in  the  last  two  years  grown  thoroughly 
acciLstomed  to  seeing  the  little  words 
“tho,”  “thru,”  “altho,”  and  even  “peda- 
gog”  and  “decalog,”  scattered  through 
the  pages  of  their  daily  news. 


American  Employees  Dinner 
The  composing  room  employees  of 
the  New  York  American  and  Evening 
Journal  held  their  annual  dinner  last 
Sunday  morning  at  Stewart’s  restau¬ 
rant,  New  York  city.  Richard  Martel 
was  the  toastmaster,  and  entertain¬ 
ment  was  furnished  by  “Billy”  Tracey 
and  his  Broadway  trio,  and  Jack  O’Don¬ 
nell  and  Bob  Willis,  "laugh  makers,” 
Leffingwell’s  Symphony  Orchestra  sup¬ 
plied  delightful  mu.sic. 


The  New  York  Herald,  from  January 
1,  1900  to  January  1,  1916,  printed  4,- 
619,316  separate  situation  wanted  ads. 
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SALES  POSSIBILITIES 
OF  THE  UNKNOWN  WANT 

Advertising  Problem  Is  to  Analyze  Com¬ 
modity's  Uses,  Determine  to  Whom  It 
Should  Be  Sold,  and  Tell  Your  Story 
So  Alluringly  as  to  Arouse  Desire  of 
Those  Who  Need  It,  Says  Hotchkin. 

IFollotvinp  is  the  main  substance  of 
an  address  on  "The  Sales  Possibilities 
of  the  Unknown  Want,"  given  before 
the  Nashmlle  Ad  Club  last  Tuesday,  by 
W.  R-  Hotchkin,  of  the  Cheltenham 
Advertising  Agency,  New  York. — Ed.] 
When  we  advertising  men  take  a 
survey  of  the  great  public,  our  cus¬ 
tomers  and  prospects,  -from  the  win¬ 
dows  of  the  Woolworth  Building,  or 
from  wherever  our  watch  tower  may 
be,  we  have  to  think  of  the  thousands 
or  millions  of  people  as  belonging  to 
two  main  classes:  (1)  The  people  who 
know  that  they  want  our  kind  of  goods; 
and  (2)  The  people  who  don’t  know 
that  they  want  our  goods,  or  who  don’t 
even  know  that  our  goods  exist. 

So  the  advertising  manager  must 
have  two  things  constantly  in  mind: 
First — What  do  people  want?  And  his 
advertising  must  let  them  know  that 
he  is  able  to  supply  that  want.  That 
is  one  vital  side  of  advertising.  But 
the  other  side  is  not  less  important  and 
is  too  often  either  neglected  or  only 
half  done,  and  that  vital  question  'is: 
What  do  I  want  to  sell,  that  I  must 
make  people  want  to  buy? 

Commerce  is  constantly  demonstrat¬ 
ing  that  millions  of  people  need  things 
very  badly,  though  they  don’t  even 
know  that  the  things  exist. 

MUST  CRKATE  NEW  MARKET. 

It  is  the  part  of  advertising  to  ham¬ 
mer  the  unknown  want  into  the  public’s 
mind.  There  are  thousands  of  manu¬ 
facturers  who  are  working  upon  this 
principle,  because  they  have  to  create 
an  entirely  new  market  for  their  pro¬ 
duct.  They  are  producing  things  that 
are  unknown  wants.  This  means  that 
the  article  itself  must  not  only  be  ad¬ 
vertised,  but  its  use  must  be  advertised 
in  a  manner  which  will  compel  the 
reader  to  feel  the  need  of  it. 

The  enormous  power  of  advertising 
in  creating  new  business  may  be  at¬ 
tributed  directly  to  the  continuous 
clever  suggesting  of  the  merchandise 
to  the  public,  creating  an  intense  desire 
for  the  goods  advertised  on  the  part  of 
people  who  would  never  have  thought 
of  wanting  them.  This  result  is  total¬ 
ly  overlooked  by  those  advertisers  who 
rely  on  such  general  publicity  as  a 
pretty  picture,  or  a  unique  design,  in 
connection  with  the  name  of  the  com¬ 
modity,  in  order  to  stimulate  its  sale. 

For  instance,  one  tobacco  concern  will 
simply  print  the  name  of  Its  cigarette 
or  tobacco  in  connection  with  the  illus¬ 
tration  of  the  package,  or  with  the 
picture  of  a  beautiful  woman.  On  the 
other  hand,  the  concern  that  realizes 
the  power  of  suggestion  will  tell  such 
a  story  of  the  delights  that  come  from 
smoking  that  particular  brand  that 
every  smoker  will  want  to  try  it  and 
thousands  of  non-smokers  will  be 
tempted  to  learn  to  smoke,  in  anticipa¬ 
tion  of  enjoying  the  delights  that  have 
been  exploited. 

mere  price  lists  not  enough. 

The  store  which  simply  prints  a  list 
of  prices  day  after  day  may  win  the 
attention  of  people  who  have  their 
minds  made  up  to  buy  certain  things 
at  that  time;  but  such  'advertising  has 
no  more  influence  in  creating  desire 
for  the  merchandise,  than  a  railroad 
.s<-hedule  has  in  tempting  people  to 
travel. 

The  vital  thing  for  the  retail  adver¬ 
tising  man  to  think  about  is — how 
many  things  have  you  got  in  stock  that 
people  either  rarely  think  about,  or  do 
not  even  know  exist?  How  are  these 
things  going  to  l»e  sold  if  the  story  is 
not  told  in  the  newspapers? 

Did  you  ever  realize  how  helpless 


merchandise  was  while  lying  back  on 
the  shelves,  with  no  display  in  the 
windows,  no  word  about  it  in  the  news¬ 
papers,  and  rarely  being  shown  by  the 
salespeople? 

A  great  many  merchants  think  that 
certain  goods  won’t  sell,  when  the  goods 
have  never  had  a  chance. 

People  have  a  great  many  known 
wants,  but  you  are  only  getting  part 
of  the  business  when  you  satisfy  them 
alone. 

You  must  educate  them  in  reference 
to  the  unknown  want  that  you  ca:i 
also  supply,  and  thus  sell  more  goods 
to  every  customer  who  comes  to  your 
store. 


MAKE  PEOPLE  BUY  OFTENER. 

Again,  you  must  make  people  buy 
oftener. 

A  vastly  greater  quantity  of  ho.siery 
could  be  sold  by  a  store  if  people  didn’t 
darn  their  stockings  so  continuously. 
Many  people  darn  their  stockings  until 
you  can  scarcely  see  any  of  the  original 
soles,  heels  and  toes.  They  need  only 
be  educated  to  the  fact  that  the  same 
amount  of  labor  would  be  worth  vastly 
more  than  the  small  saving  from  con¬ 
tinuous  darning.  If  a  man  were  told 
what  a  labor  and  tax  he  was  putting 
on  his  wife  by  compelling  her  to  con¬ 
tinuously  darn  his  old  socks,  he  would 
have  enough  compunction  to  buy  the 
new  ones  that  you  want  to  sell. 

With  the  proper  kind  of  advertising 
a  great  many  more  corsets  could  be 
sold.  The  figures  show  that,  on  an 
average,  a  woman  buys  only  one  corset 
a  year;  while  many  women  buy  more, 
thousands  of  women  do  not  buy  one  a 
year,  or  one  in  two  years.  The  proper 
educational  advertising  would  prove  to 
women  that  an  old  corset  makes  her 
liest  gowns  look  bad  and  spoils  her  own 
figure.  A  similar  educational  campaign 
would  sell  vastly  more  shoes,  blouses, 
and  tooth  brushes. 

If  business  were  confined  to  the  sales 
that  would  be  made  to  people  who 
woke  up  in  the  morning  with  definite 
wants  on  their  minds,  most  department 
.stores  would  have  to  give  iip  busine.w. 

If  manufacturers  confined  their  pro¬ 
duction  to  the  filling  of  the  wants  of 
the  public,  for  things  for  which  they, 
themselves,  found  the  need,  American 
commerce  would  shrivel,  and  the  coun¬ 
try  would  be  filled  with  the  unem¬ 
ployed. 

UNKNOWN  WANT  A  POWEaiFUL  FACTOR. 

The  unknown  want  is  a  most  power¬ 
ful  factor  in  making  sales,  and  hun¬ 
dreds  of  industries  depend  upon  it  en¬ 
tirely.  We  all  realize  it,  when  we  think 
about  it;  but  most  of  us  are  prone  to 
overlook  it,  in  the  rush  of  our  day’s 
work.  I  am  Inclined  to  the  belief  that 
one  of  the  greatest  wastes  in  promotion 
work  comes  from  falling  to  get  the  im¬ 
pelling  argument  for  the  use  of  our 
goods  placed,  in  the  most  effective  man¬ 
ner,  before  the  eyes  of  the  people  who 
really  need  it. 

When  goods  don’t  sell  readily,  the 
storekeeper  is  inclined  to  blame  it  on 
the  price,  and  make  a  reduction  that 
kills  the  profits.  At  least  half  the  time 
I  believe  that  this  diagnosis  is  wrong. 
I  don’t  believe  that  the  goods  have 
had  a  chance.  Either  its  story  has  not 
been  well  told,  or  it  has  not  gotten  the 
attention  of  the  people  who  need  the 
goods. 

THE  GREAT  PROBLEM. 

So  this  is  the  great  advertising 
problem:  (1)  To  analyze  the  uses  of 
the  commodity,  and  determine  to  whom 
the  goods  should  be  sold;  (2)  To  tell 
the  story  of  the  goods  In  an  intelligent 
and  alluring  manner — to  interest  and 
arouse  the  desire  of  the  people  who 
actually  want  your  goods;  (3)  To  get 
your  advertising  printed  in  the  best 
possible  mediums  to  reach  the  people 
whom  you  know  will  want  them;  or 
to  get  your  printed  matter  mailed  to 
the  list  of  names  of  people  who  want 
the  goods. 

In  other  words,  it  is  the  problem  of 
both  merchant  and  manufacturer  to 
bring  together  the  goods  and  the  peo¬ 


ple  who  want  them,  and  to  tell  the 
people  why  they  want  the  goods,  and 
to  convince  them  of  their  need  of 
them. 

After  that  is  done  the  question  of 
price  becomes  a  secondary  matter.  A 
cut  price  is  unnecessary;  and  a  fair 
price  is  entirely  satisfactory  to  the 
customer,  and  the  merchant  fills  a  want 
of  his  customer,  while  he  makes  a 
profit  for  himself. 


BANK  URGES  LIFE  INSURANCE 

St.  Louis  Paper  Carries  First  of  a  Series 
of  Novel  Advertisements. 

St.  Louis,  Mo.,  March  6. — A  series  of 
advertisements  of  a  novel  sort  are  now 
appearing  in  the  St.  Louis  Uepublic. 
The  first  one  was  signed  by  the  St. 
Louis  Union  Bank  and  urges  the  pur¬ 
chase  of  life  insurance  by  means  of 
premium  accumulated  by  regular  de¬ 
posits  in  a  .savings  account. 

The  series  will  contain  ten  or  more 
advertisements  which  will  appear  at 
frequent  intervals  and  which  will 
suggest  various  plans  by  means  of 
which  young  men  may  take  out  life  in¬ 
surance  in  an  amount  proportionate  to 
his  neces.sities,  without  embarrassment, 

This  is  the  first  time  that  a  bank  has 
ever  voluntarily  advertised  the  busi¬ 
ness  of  another  financial  institution. 
The  officers  of  the  St.  Louis  Union 
Bank,  however,  feel  that  in  promoting 
the’  sale  of  life  insurance  to  the  public 
they  are  increasing  the  number  of  in¬ 
dividuals  in  the  community  who  are 
actual  savers.  They  feel  that  the  pur¬ 


chaser  of  life  insurance  thereby  be¬ 
comes  a  saver  and  any  saver  is  a  good 
prospect  for  life  insurance. 

The  various  advertisements  in  this 
series  will  be  watched  with  consider¬ 
able  interest  not  only  by  life  Insur¬ 
ance  men,  but  by  the  public,  who  will 
be  interested  to  see  how  this  great  in¬ 
stitution  will  cooperate  with  those 
who  desire  to  purchase  as  much  life 
insurance  as  they  should. 


MUST  QUALIFY  ASSERTION 

“Painless”  Dentistry  Classified  as  Fraud¬ 
ulent  Advertising. 

Manitoba  dentists  may  advertise 
that  they  can  do  dental  work  without 
cau.sing  pain,  but  they  must  not  adver¬ 
tise  that  they  can  do  “painless  den¬ 
tistry”  without  qualification. 

This  result  was  reached  by  the  com¬ 
mittee  on  private  bills,  which  has  been 
considering  a  bill  Introduced  in  the 
Winnipeg  IjCgislature  on  behalf  of  the 
Dental  As.sociation. 

It  prohibits  fraudulent  or  misleading 
dental  advertising,  and  in  this  connec¬ 
tion  the  point  arose  whether  a  dentist 
could  honestly  advertise  “painless” 
dentistry. 

Evidence  was  given  tending  to  show ' 
that  90  per  cent,  of  dental  work  can 
be  done  without  causing  pain.  As¬ 
suming  the  truth  of  this  evidence,  the 
committee  decided  it  could  not  reason¬ 
ably  deny  a  dentist  the  right  of  pro¬ 
claiming  his  skill  provided  he  did  not 
make  an  exaggerated  claim. 


Some  Gains 

In  no  other  February  has 

THE  KANSAS  CITY  STAR 

made  the  gains  in  circulation  and  advertising  it  made 
during  the  month  just  past. 

• 

The  average  daily  paid  circulation  of  The  Star  (both 
morning  and  evening)  was  10,000  larger  for  each 
issue  than  during  P'ebruary  of  last  year. 


The  increase  in  advertising  was  700  columns. 


EVENING  AND 

February 

February 

SUNDAY  . 

1916 

1915 

Gain. 

City . 

105,254 

100,1 17 

5,137 

Country  .  .  .  . 

107,909 

103,877 

4,032 

Total  .  .  .  . 

213,163 

203,994 

9,169 

MORNING 

Citv . 

101,642 

96,396 

5,246 

Country  .  .  .  . 

107,935 

103,988 

3,947 

Total  .  .  .  . 

209,577 

200,384 

9,193 

The  Weekly 

Kansas  City  Star 

337,921 

327,069 

10,852 

ADVERTISING 

Agate  lines  .  .  .  .  1,305,866  l,096,5l5  209,351 

Spoiled  and  free  copies  are  not  included  in  The  Star’s 
circulation  statements. 

THE  KANSAS  CITY  STAR 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


EDITOR  BRAND  DEFENDS 
GERMAN  TONGUE  PRESS 


Answers  Mr.  Harris’s  Questions  Pub¬ 
lished  in  This  Paper  and  Declares 

That  German-American  Loyalty  to  the 

United  States  Yields  to  no  One — But. 

He  Would  Instil  German  Ideas. 

t’niCAOo,  March  8. — "Who  anionpr  us 
really  knows  anythlnf?  about  the  in¬ 
fluence  of  the  foreign-langruagc  pres.s 
in  the  United  States?  .  .  .  \\"hat 

sort  of  pabulum  do  they  provide  for 
those  millions  of  readers?  Particular¬ 
ly,  what  knowledge  and  understanding 
of  America  and  things  American  do 
they  give?  I)o  they  teach  American 
ideas  and  uphold  American  institu¬ 
tions?  Or  do  they  cherish,  foster  and 
inculcate  Old  World  ideas  and  foreign 
traditions — religious,  social,  national, 
monarchical?  Who  knows?"  a.sked  G. 
W.  Harris,  in  The  EumiR  and  Pi'b- 
LiSHEK,  February  19. 

Horace  L.  Brand,  the  leading  pub¬ 
lisher  of  German  language  newspapers 
in  the  West,  as  an  American  citizen 
and  from  the  standpoint  of  the  press 
he  represents,  has  answered  these 
questions  for  the  lienefit  of  the  read¬ 
ers  of  The  Editor  and  Pcbi.ishf.r. 

WHAV  is  AMERICANISM. 

Mr.  Brand  is  running  in  the  Sunday 
editions  of  the  Illinois  Staats-Zeitung, 
his  morning  newspain-r,  a  aeries  of  ar¬ 
ticles  on  "What  is  Americanism?” 

Among  the  contributors  have  lieen 
Prof.  Herbert  Sanliorn,  Uharles  W. 
Kairlianks,  U.  S.  Senator  I.iawrence  Y. 
Sherman.  U.  S.  Senator  William  E. 
Borah.  William  .Jennings  Bryan,  Prof. 
Yandell  Henderson  and  George  I,. 
Kindel.  Other  contributors,  it  is  an¬ 
nounced,  will  be  ('ol.  Theodore  Boose- 
v«lt.  Prof.  David  Starr  .Ionian,  Henrv 
Vollmer  and  Prof.  Ellery  Stowell. 
Not  only  is  Mr.  Brand  ptrmitting  the 
articles  written  by  some  of  the  most 
radical  anti-German  sympathizers, 
whose  names  will  lie  found  in  the  fore¬ 
going  list,  to  apr*ear  in  the  Staats- 
Zeitung,  but  he  is  printing  the  arti<-les 
in  the  English  language. 

Acro.ss  the  top  of  the  page  on  which 
the  articles  appear,  is  this  statement, 
printed  in  liold  tyi>e:  "This  s<'ction 
printed  in  the  Amerii-an  Uanguage. 
Gives  arguments  and  des<-riptive  mat¬ 
ter  whk'h  the  readers  of  this  paper 
may  send  to  their  acquaintances  who 
cannot  read  the  German  newspaper." 

RAPS  THE  AMERICAN  PRESS. 

"My  answer  to  what  the  German 
language  newspapers  are  doing  to  in  - 
std  the  idea  of  .Americanism  into  the 
minds  and  the  hearts  of  their  reader.s." 
.=aid  Mr.  Brand,  "is  to  lie  found  in  the 
series  of  artiiles  I  am  printing,  h^very- 
cne  of  them  is  teaching  pure,  unadul- 
♦  '•'ated  Americani.sm,  and  that  is  more 
than  many  of  the  newspapers  printed 
in  the  American  language  are  doing 
for  their  readers. 

"I  worked  out  this  idea  of  printing 
the.se  articles  because  I  believed  that 
not  only  the  hyphenated  German  citi¬ 
zens.  but  American  citizens  as  well, 
needed  some  lessons  in  Amerii-anism. 
Most  of  us  believe  in  Americanism 
and  we  know  something  of  the  theory 
of  it.  but  we  are  not  living  up  to  the 
principles  of  it  as  laid  down  in  that 
famous  declaration  of  Tbomas  .leffer- 
son :  ‘Equality  for  all,  and  special 

privilege  to  none.’ 

“The  German  language  newspajiers 
are  preaching  to  the  .  German-Amer- 
itans  loyalty  to  the  United  States,  and 
patriotism  which  yields  to  no  one.  We 
arc  preaching  love  for  Germany  as  the 
land  of  birth.  We  tell  German-Amer¬ 
ican  citizens  to  inculcate  into  the  com¬ 
mercial  and  political  life  of  the  land 
of  their  adoption,  from  among  the 
German  ideals,  those  which  they  think 
are  for  the  best  interests  of  the  United 
States,  always,  Jjowever,  in  pt'acefol 
and  law  abiding  manner,  and  to  enjoy 
here  those  customs  associated  witii 
German  living,  which  do  not  anttigo- 


nize  or  conllict  with  the  laws  or  the 
national  aspirations  ot  the  I’nited 
States.  1  see  no  harm  in  a  man  con¬ 
tinuing  to  use  the  language  of  th-> 
country  in  which  he  is  born.” 

Half  of  both  Mr.  Brand's  news- 
pat>ers,  however,  are  printed  in  the 
".American  language.”  This  is  men¬ 
tioned  liecau.se  in  the  article  quoted 
from  The  Editor  and  Pi'bi.isher,  an 
author  and  lecturer  was  quoted  as  fol¬ 
lows  : 

“Now,  as  to  the  newspapers  printed 
in  foreign  languages,  I  feel  person - 


Horace  L.  Brand 

ally  that  they  are  more  of  a  barrier 
than  a  help  to  the  Americanization  of 
the  immigrant.  As  I  siiid  at  the  start 
the  interest  of  men  goes  with  the  lan¬ 
guage  they  u.se." 

FORKICN  LANin  AOK  P.APURl'  NO  BARRIER. 

Mr.  Brand  disagrees  with  this  state¬ 
ment. 

".As  the  author  of  tho.se  worils 
makes  his.  .statement  weak  by  sjiying 
that  he  feels  such  and  such  to  lie  the 
case,”  Mr.  Brand  said,  “it  is  hardly 
fair  that  I  take  him  up  on  this  point. 
Any  man  may  feel  anything  he  wishes. 
He  is  wrong,  though,  to  feel  as  he  does 
alxiut  the  German  language  newspa¬ 
pers  being  a  liarrier  to  the  Americani¬ 
zation  of  the  immigrant,  and  I  already 
have  offered  proofs  to  support  my  ai’- 
gument.  as  to  how  we  are  in.stilling  the 
idea  of  Americanism  into  the  minds  of 
our  readers,  even  if  we  do  print  in  th" 
German  language. 

"But  further,”  continued  Mr.  Brand, 
"German  editors  have  banded  together 
to  fight  for  some  of  the  principles  of 
Americani.sm.  There  is  not  such  an 
organization  among  the  editors  of 
American  language  newspapers  who 
should,  if  things  balanced,  stand  for 
principles  more  American  than  we." 

WHAT  HERMAN  EDITORS  DE.MAND. 

A  meeting  of  editors  of  German  lan¬ 
guage  newspapers  was  held  two  weeks 
ago  in  Chicago.  It  was  called  together 
at  the  invitation  of  Mr.  Brand,  Ber¬ 
nard  Herman  Kidder  and  Paul  Muller, 
editor  of  the  Chicago  Aliendpost — Mr. 
Brand’s  evening  paper.  According  to 
•Mr.  Brand,  the  editors  have  taken  a 
definite  stand  and  will  use  their  influ¬ 
ence  toward  the  obtaining  of  an  .Am- 
erii-an  cable,  under  Federal  control,  to 
a.ssure  independent  news  service;  free 
and  open  sea  for  commerce  of  the  Uni¬ 
ted  States  and  unrestricted  traffic  in 
non-contraband  goods  as  defined  by  in¬ 
ternational  law;  and  the  establishment 
of  an  .American  merchant  marine. 

The  editors  agreed  wholly  to  support 
IHilicies  that  promote  American  inter¬ 
ests  and  eliminate  all  undue  foreign 
influences  from  .American  life.  They 
also  demand  the  enactment  of  a  law 
which  places  an  embargo  upon  the  ex¬ 
portation  of  weapons,  ammunition  and 
munitions  of  war.  • 


WORTHY  OK  A.MERICAN  SPIRIT. 

“1  submit,"  said  .Mr.  Brand,  "that 
there  is  not  one  of  these  things  that 
we  are  working  for  which  is  not  truly 
worthy  of  the  American  spirit.  There 
have  been  many  accusations,  both  ab¬ 
surd  and  serious,  made  against  the  Ger¬ 
man  language  press.  It  has  been  de¬ 
clared  unpatriotic,  disloyal  and  traitor¬ 
ous.  It  has  been  called  the  mouthiuece 
of  the  German  Government.  But,  right 
now,  on  the  face  of  the.se  accusations 
which  are  untrue,  German-Ainericans 
are  as  loyal  and  upright  as  Americans. 
They  would  fight  for  the  United  States 
to-morrow  if  the  call  came.  Cannot 
some  of  the  credit  for  this  spirit  he 
given  the  German  language  pre.ss? 

"I  am  American  liorn,  yet  I  believe 
what  I  say  about  the  Germans  because 
I  know  it  to  be  true.  Mr.  Kidder  is 
American  Ixirn  and  he  is  the  biggest 
publisher  of  German  language  news¬ 
papers  in  the  United  States.  We  are 
both  Americans  so  why  should  we  de¬ 
sire  to  preach  association  with  the  t)ld 
World?  IJke  other  .American  news¬ 
paper  publishers,  we  are  catering  to 
readers,  but  unlike  many  American  pub¬ 
lishers  we  are  not  surrendering  our 
principles:  rather  we  are  crusading  for 
them.” 

JEREMIAH  A  NEWSPAPER  MAN 


At  Least  He  Would  Have  Been  One  Had 
Newspapers  Existed  Then,  Says  Martin. 

Alfred  W.  Martin,  of  the  New  York 
Ethical  Culture  Society,  speaking  at  the 
Sunday  evening  forum  in  the  society’s 
meeting  house  last  Sunday,  .said  that 
the  Hebrew  prophet  Jeremiah  would 
have  been  an  editorial  writer  on  the 
political  situation  if  there  had  been 
newspapers  in  his  day.  In  an  age 
which,  the  speaker  said,  politically  had 
much  in  common  with  our  own.  Jere¬ 
miah  was  a  living  sermon  on  courage 
and  fidelity  to  conviction,  and  his  mes¬ 
sage  is  strikingly  ihpplicable  to  'the 
economic  and  political  condition  of  oui 
own  time. 

“Jeremiah  took  his  stand  at  the  Tem¬ 
ple  gate  and  lierated  the  fool-rebels 
and  cIu>ap-patriot.s  and  smooth-talkers 
who  tried  to  defeat  the  far-seeing  |X)1- 
icy  of  the  Prophet  by  cajoling  the 
masses  into  false  security,”  said  Mr. 
Martin.  "His  advice  was  not  taken, 
but  the  city  was,  and  as  a  reward  for 
his  loyalty  to  the  best  interests  of  the 
state,  he  met  a  martyr’s  death.” 


Secures  Unlit  Official’s  Removal 
It  took  a  newspaper  to  remove  an 
unfit  and  incompetent  superintendent 
of  an  in.sane  hospital  in  Nebraska,  af¬ 
ter  the  Governor  of  the  State  had  twice 
attempted  the  task  and  failed.  On  Janu¬ 
ary  8,  the  Norfolk  (Nebraska)  Daily 
News,  through  its  editor,  N.  A.  Huse, 
completed  a  two  weeks’  investigation 
of  conditions  at  the  State  Hospital  for 
Insane  at  Norfolk,  and  filed  a  formal 
complaint  with  the  State  Board  of  Con¬ 
trol  against  Ur.  W.  D.  Guttery,.  the 
superintendent.  The  State  Board,  after 
a  thorough  investigation,  and  after  Dr. 
Guttery  had  been  on  the  witness  stand 
an  entire  day  in  his  own  behalf,  on 
March  4  made  public  the  verdict  in  the 
case,  finding  Dr.  Guttery  incomi»etent 
and  removing  him  from  office. 


Germans  Blame  “.Anglophile  Press” 
At  a  German  mass  meeting  in  Ho¬ 
boken  a  few  nights  ago,  according  t.i 
a  Secret  Service  agent  of  a  foreign 
Government,  copies  of  a  New  Yock 
tJerman  publication  urging  Germans 
in  thi.o  country  not  to  speak  Englksn 
when  it  was  possible  to  make  tneni- 
selves  understood  in  German,  and  in 
every  way  to  further  the  use  of  the 
German  language,  were  distributed. 
In  the  same  document  “the  Anglophile 
press  of  America”  was  denounced,  and 
the  statement  was  made  that  "a  high 
party  wall”  has  been  erected  between 
the  German  and  non-German  elements 
in  this  country. 


ALONG  THE  ROW 

H.AS  A  CINCH. 

Farmers  of  Pemiscot  County,  Mo.,  are 
to  publish  a  newspaper.  It  should  con¬ 
tain  many  a  beet. 


IN  VIEW  OF  RECENT  EA'ENTS. 

In  the  near  future  we  may  run 
across  ads  in  theatrical  papers  read¬ 
ing  like  this: 

Wanted — Man  for  Box  Office  and 
dramatic  critic  work. 

Wanted— Young  man  to  sell  tickets 
for  Gallery,  and  furnish  theatrical  col- 
umn  for  Sunday  newspapers  on  liiii  s 
suggested  by  the  manager. 


heard  at  HITCHCOCK’S. 

“What’s  White  doing  since  he  left 
the  copy  desk  ?” 

“Heading  movie  .scenarios.” 

“Ah!  a  jump  from  ax  to  acts.” 


STCDY  THE  FLAG. 

We  still  wonder  why  some  of  our 
well  known  lartoonists  do  not  -take  an 
hour  or  so  off  and  .study  the  construc¬ 
tion  of  the  flag  of  the  United  State.s. 
During  the  past  week  we  have  seen 
six  cartoons  in  which  Old  Glory  played 
an  important  part,  and  in  all  of  them 
the  stripes  were  wrong.  Some  had 
five,  others  six,  and  one  nine  red  one.s, 
thrown  in  haphazard,  and  not  property 
placed  be.side  and  under  the  blue  field. 
Any  old  number  of  stars  seems  to  .sat¬ 
isfy  the  cartoonists,  who,  when  they 
draw  our  banner,  evidently  use  a  bar¬ 
ber’s  pole  for  a  model. 


AT  THE  GATE. 

Visitor — “I  gave  you  my  card  half  an 
hour  ago  to  take  to'  the  editor.  What 
became  of  it?" 

Boy — "I  got  it  yet.  He’s  too  busy  to 
see  you.” 

Vi.sitor — “But  you  pas.sed  in  a  most 
disreputable  looking  per.son  the  moment 
he  mentioned  his  name.” 

Boy — "Gee,  I  should  say  .so.  Dat  was 
Knock-’Em-Gut  Scully  from  Hoboken.” 


FltflM  TIIF,  SKINNERHVII.I.K  SIC.XAI,. 

"Our  contemptible  contemporary,  in  its 
la.st  issue,  indulged  in  a  lot  of  sarcasm 
regarding  our  Thank.sglving  number, 
which  we  hurl  back  with  the  usual 
.scorn.  Wishing  to  encourage  home 
talent,  we  had  Henry  Martin,  a  high 
school  pupil,  draw  a  picture  of  a  tur¬ 
key  for  our  front  page.  We  wanted  a 
local  turkey,  and  not  one  furnished  by 
the  syndicate  boiler-plate  plant,  such  as 
our  C.  C.  uses,  and  young  Martin  pro¬ 
duced  it.  Mike  Angelo,  or  Uembrandt. 
we  admit,  might  have  excelled  Martin  in 
turkey  technique  high  lights,  and  tone 
harmony,  whatever  that  is,  but  his 
turkey  was  all  right,  despite  the  criti- 
cis.n  of  our  U.  U.  that  it  ’looked  like  a 
feather  duster  stuck  in  a  sack  of  pota- 
too.s.’  We  shall  continue  to  patronize 
home  talent.  Our  turkey  pleased  our 
readers,  as  it  had  a  Skinnersville  home 
atmosphere  about  it,  which  no  plate 
riiuUer  from  New  York  could  catch  or 
expivs.s.  As  soon  as  we  finish  printing 
the  l.gi.ws  of  the  State  of  New  York,  we 
shall  devote  the  space  to  a  discus.sion  of 
the  vital  question  of  ’How  Much  Money 
Should  a  Husband  Hold  Out  for  t’ar 
Fares  and  Lunches?’  Now  is  the  time 
to  advance  to  the  subscription  win¬ 
dow.” 


HEARD  NEAR  PERRY'S. 

“Hello,  Jim,  where  you  been?” 

"Up  in  Alaska.” 

"What  doing?”  ' 

"Day  editor  on  a  paper.” 

"Quit  it?" 

“No — it’s  my  time  off.  The  night 
editor  went  on  four  months  ago.  When 
daylight  comes  around  again  I’ll  relieve 
him  for  six  months.” 

Tom  W.  Jackson. 


The  Alpha  Portland  Cement  Co.  has 
notified  publishers  that  it  will  cancel 
advertising  contracts  with  newspapers 
that  persist  in  associating  its  adver¬ 
tisements  with  deceptive,  misleading  or 
otherwise  objectionable  copy. 
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CITY  EDITORS  OF  OHIO 

form  new  association 


Orfliinize  for  Betterment  of  Their  Papers 

Tlirounh  Co-operation  and  Intelligent 

Work— Will  Admit  Copy  Readers  to 

Membership  —  Resolutions  \dopted 

Stress  Areurary,  Justice  and  Fairness. 

1,1  M A,  Ohio,  March  5. — At  a  two-day 
convention  ending:  to-nig:ht  th^  Ohio 
nty  Kditor.s’  Association  was  organiz¬ 
ed,  a  constitution  and  by-laws  were 
adopted  and  the  following  officers  were 
elected:  President,  Clyde  P.  Steen, 

Lima  Daily  News;  vice-president,  A.  J. 
Hammond,  Youngstown  Telegram;  sec¬ 
retary,  Miss  Mary  A.  Young,  Sidney 
Journal;  treasurer,  A.  H.  Mitchell,  Jr., 
Martins  Ferry  Times;  executive  com¬ 
mittee,  Pre.sident  Steen,  A.  F.  Hard¬ 
man,  Findlay  Uepublican;  C.  E.  Ayers, 
Mt.  Vernon  Republican-News;  Lucas  J. 
Beecher,  I'oledo  Blade;  Frank  H.  Ward, 
Coliimbu.s  Bureau  of  the  Cleveland 
News  and  Cincinnati  Times-Star. 

The  constitution  of  the  Wisconsin 
City  Editors’  Association  was  adopted, 
which  allows  copy  readers  as  well  as 
city  editors  to  become  members  of  the 
As.sociation.  The  members  voted  to  ac¬ 
cept  the  invitation  of  George  F.  Burba, 
editor  of  the  Dayton  Daily  New.s,  to 
hold  their  July  convention  in  Dayton. 

FORTY-EIGHT  ATTEND. 

Forty-eight  newspaper  men  were  on 
hand  Saturday  afternoon  when  the 
se.ssion  opened  with  h,  reception.  A 
banquet  was  held  Saturday  night.  The 
menu  cards  were  labelled  "Eat  Bulletin” 
and  printed  on  cards  bearing  the  fac¬ 
simile.  of  a  “front”  page.  Strung  on 
wires  overhead  were  copies  of  every 
daily  paper  in  Ohio.  Mayor  Bailiss 
Simpson  welcomed  the  visiting  editors 
and  the  re.spon.se  was  made  by  Mr. 
Steen,  organizer  of  the  Association.  A. 
F.  Hardman  of  the  Findlay  Republican 
was  toastmaster. 

Alfred  P.  Sandies  of  Ottawa,  forjner 
president  of  the  State  Agricultural  Com¬ 
mission,  and  a  probable  candidate  for 
the  Democr.atic  nomination  for  Gov¬ 
ernor  at  the  .Vugust  primaries,  spoke 
on  “What  a  Newpaper  Can  Do  for 
Agriculture,”  making  a  plea  for  co¬ 
operation  between  new.spapers  and  the 
State  Agriculture  Department  to  bene- 
tit  the  farmers  of  Ohio.  He  pointed 
out  that  the  country  news  field  should 
be  covered  by  daily  papers. 

Brr<BA’S  REMINISCENCES. 

George  F.  Burba,  a  newspaper  man 
of  ^thirty  years’  experience  and  secre¬ 
tary  to  former  Governor  Cox,  delighted 
the  editors  with  his  “New.spaper  Rem¬ 
iniscences.” 

A  speaker  not  on  the  program  but 
who  was  kind  enough  to  fill  in  was 
David  Bowman,  editor  of  the  Times- 
Democrat,  and  secretary  of  the  Nation¬ 
al  Assoi’iation  of  City  Flditors.  He  took 
for  his  impromptu  theme,  “Newspaper 
Ethics,”  and  dwelt  in  turn  on  the  sub¬ 
jects  of  faking,  of  starting  stories  with¬ 
out  foundation  and  of  the  things  that 
are  commonly  done  and  should  not  be. 

Miss  Mary  A.  Young,  one  of  the  two 
women  city  editors  in  Ohio,  gave  a  de¬ 
lightful  talk  in  which  she  touched 
upon  the  work  as  she  saw  it — and  as 
well  upon  what  she  hoped  to  do,  at 
lea.st  for  her  own  particular  paper — the 
•Sidney  Journal. 

A  WIELDBR  OK  MORAL  FORCE. 

Hassal  T.  Sullivan  of  Richmond,  Ind., 
president  of  the  National  Association, 
spoke  on  “The  National  Association.” 
“VVe  can  be  a  wonderful  w'ielder  of 
moral  force,”  said  he.  “We  are  not 
combining  for  increas<>d  wages — for 
telling  the  publisher  what  to  do — but 
for  the  betterment  of  every  paper  in 
the  land  through  Intelligent  work  of 
the  city  editor.” 

Sunday  morning  the  business  ses¬ 
sion  was  held  in  the  Chamber  of  Com¬ 
merce  auditorium.  The  following  reso¬ 
lution  was  adopted: 


“Be  it  rc.soivcd,  that  we  favor  the 
drafting  of  a  code  of  proR'.ssional  ethics 
to  be  made  a  part  of  the  by-laws  of 
this  org.anization,  wherein  wc  go  on 
record  as  opposeil  to  ‘faking,’  reprint¬ 
ing  articles  from  exchanges  without 
credit,  the  publication  of  unfounded 
rumor.s.  and  in  favor  of  the  general 
uplift  of  the  traditions  of  the  profes¬ 
sion: 

“That  we  consider  accuracy  the  prime 
requi.site  of  the  journalistic  profession, 
and  that  ju.stice  and  fairness  should  be 
so  promoteil  by  our  publications  as  to 
increase  the  confidence  of  the  reading 
public: 

“That  in  starting  this  organization  we 
believe  ail  efforts  .should  l»e  made  to 
extend  the  meiubeiship  until  we  shall 
count  as  members  all  eligible  men  in 
Ohio,  the  better  to  spread  the  princi¬ 
ples  above  set  forth  and  to  provide  for 
semi-annual  gatherings  where  we  may 
exchange  ideas,  hear  expert  evidence 
from  the  leaders  of  the  profession  and 
encourage  greater  personal  acquaint¬ 
ance  and  cooperation.” 

JOURNALISTS  ANI>  THE  IDLICE. 

John  W.  Beall.  Lima’s  former  chief 
of  police,  spoke  on  “Relationship  of  Po¬ 
lice  and  Newspaper  Men.”  He  is  a  for¬ 
mer  city  editor  and  firmly  believes  that 
publicity  helps  rather  than  hinders  the 
police  in  gathering  in  criminals. 

A  general  discu.s.sion  of  such  subjects 
as  “Assignments,”  “Fakes,”  “Live 
Wire-s,”  and  “Beat.s,”  followed,  all  pres¬ 
ent  taking  part. 

By  unanimous  vote  George  F. 
Burba  was  made  the  first  honorary 
member  of  the  association. 

THOSE  WHO  RI-XUSTEREU. 

Tho.se  who  registered  at  headquar¬ 
ters  were:  C.  F.  Hanlon,  Findlay; 
Howard  A.  Amos,  Sidney  News;  J.  H. 
Diamond,  Lima  News;  George  F.  Bur¬ 
ba,  Dayton  News;  W.  G.  Hoffer,  Wapa-i 
koneta  New.s;  J.  H.  ('ollins.  Van  Wert 
Times;  A.  P.  Sandies,  Putnam  Gounty 
Sentinel;  A.  W.  Nichols,  Delphos;  T. 
T.  Galvin,  JJma  News";  F.  H.  Ward, 
('olumbus;  B.  H.  Simp.son,  Lima;  W. 
A.  ('ampt)ell,  Lima  Republican-Gazette; 
(’lyde  P.  Steen,  Lima  News;  D.  W. 
Bowman,  IJma  Times- Democrat;  C.  M. 
Madison,  Fo.storia  Times;  (’.  H.  Had- 
dox  and  R.  1).  Moore,  International 
News  Service;  W.  A.  Ritezel,  Warren 
t'hronicle;  J.  Earle  Miller,  Lima  Re¬ 
publican-Gazette;  (’.  F.  Price,  “vet,” 
Lima;  L.  E.  Judd,  (’oshocton  Tribune; 

E.  B.  Yale  and  Clyde  Miller,  Waynes- 
fleld  Chronicle;  Joe  Miller,  Newark  Ad¬ 
vocate;  G.  W.  Freeman,  Lima  Times- 
Democrat;  J.  H.  Blattenberg,  war  cor¬ 
respondent,  Idma;  W.  H.  Joo.s,  Whit¬ 
aker  Paper  Company  of  Lima;  H.  A. 
Dooke  and  R.  C.  Gen.sel,  I.,ima  Times- 
Democrat;  H.  T.  Sullivan,  Palladium, 
Richmond,  Ind.;  J.  W.  Fi.sher,  Wapa- 
koneta  News;  F.  R.  O’Hanlon,  East 
IJverpool  Evening  Review;  Mary  R. 
Young,  Sidney  Journal;  C.  E.  Ayres, 
Mt.  Verrron  Republican-News;  Florence 
Mullin  and  George  N.  Coe,  Lima  News; 
Carl  Thomm,  Lima  Courier;  Marie 
Neville  Nagel,  IJma  Times-Democrat; 

F.  G.  McCracken,  Bellefontaine  Exam¬ 
iner;  Clarence  Keller,  Lima  Star;  A.  H. 
Mitchell,  Jr.,  Martins  Ferry  Times;  W. 
P.  Neiily,  Lima  Times-l>emocrat. 


PRESS  CLUBS  &  ASSOCIATIONS 

The  heads  of  the  various  daily  news¬ 
papers  and  publishers  of  important 
magazines  of  New  Orleans,  will  be  the 
speakers  at  the  second  sympo.sium  of 
the  New  Orleans  Press  Club,  to  be  held 
in  the  club  rooms,  117  St.  Charles 
Street,  New  Orleans,  on  Tue.sday  night, 
.March  15.  The  first  event  of  this  kind 
took  place  December  10,  when  ten  lay¬ 
men  told  the  publishers  how  the  news- 
I>aiK‘rs  could  as.sist  in  the  civic  move¬ 
ments  and  the  development  work  so 
well  under  way.  At  the  .symposium, 
.March  15,  representatives  of  the  news¬ 
papers  will  give  their  an.swers  to  the 
laymen. 

The  executive  committee  of  the  Mis¬ 
souri  Press  Association  has  decided  to 


hold  the  fiftieth  annual  mooting  of  the 
As.sociation  in  Kansas  City,  Mo.,  in 
Septemlier.  The  regular  summer  con¬ 
vention  will  be  held  the  fir.st  week  in 
May  during  jourpalism  week,  at  Co¬ 
lumbia,  Mo.  Members  of  the  commit¬ 
tee  are:  J.  Kelly  Pool  of  the  Centralia 
Courier,  president;  J.  E.  Tucker  of  the 
Parkville  Gazette,  treasurer;  E.  B. 
Roach  of  the  Carthage  Democrat,  Earl 
Hodges  of  the  Mokane  Mi.ssourian ; 
Fred  E.  Keyes,  of  the  Volksfreund,  of 
Jackson,  and  Walter  Ridgeway,  of  the 
Fayette  Advertiser,  vice-presidents,  and 
Mitchell  White,  corresponding  secre¬ 
tary. 

The  Cuvier  Press  Club  of  Cincinnati, 
Ohio,  has  elected  the  following  officers 
for  the  ensuing  year:  Edward  Stein- 
born,  first  assistant  city  editor  of  the 
Times-Star,  president;  George  S.  Mc¬ 
Dowell,  financial  editor  of  the  Enquirer, 
fir.st  vice-president;  Arthur  R.  Mor¬ 
gan.  vice-president  of  the  United  States 
Printing  Company  and  treasurer  of  the 
United  States  Playing  Card  Company, 
second  vice-president:  David  C'ohen,  of 
the  Cohen  Printing  Company,  third 
vice-president.  Walter  Bohrer,  presi¬ 
dent  of  the  Monarch  Tool  Company, 
treasurer:  manager  A.  Bart  Horton, 
secretary. 

Among  the  speakers  who  will  appear 
in  the  programme  for  journalism  week 
at  Columbia,  Mo.,  during  the  first  week 
in  May  are  John  Stewart  Bryan,  editor 
of  the  Richmond  (Va.)  Times-Dis- 
l)atch:  Courtland  Smith  of  New  York, 
pre.sident  of  the  American  Press  Asso¬ 
ciation  ;  Edwin  L.  Shuey  of  l>ayton. 


Ohio,  president  of  the  American  Asso¬ 
ciation  of  National  Advertisers;  Fred¬ 
erick  W.  Ix'hmann  o"f  St.  I..ouis,  C.  N. 
Marvin  of  the  Shenandoah  (la.)  Sen¬ 
tinel-Post.  Arthur  Brisbane,  editor  of 
the  New  York  Journal;  E.  E.  Taylor  of 
the  Traer  (la.)  Courier,  E.  B.  Lilley  of 
the  St.  Louis  Republic,  J.  .1.  McAuliffc 
of  the  St.  Louis  Globe-Democrat  and 
W.  H.  Hanny  of  the  St.  .Joseph  News- 
Press.  The  event  will  be  concluded 
with  a  made-in-,\merica  banquet. 

.\t  the  meeting  of  the  Woman’s  Press 
C’lub  of  Cincinnati,  Ohio,  on  Saturday, 
Miss  Alma  S.  Fick  gave  “A  Narra¬ 
tive,”  and  Mrs.  Lorena  E.  Schellen- 
bach  “Thumb-nail  Sketches.”  Miss 
.Alice  M.  I.ong,  who  has  had  a  wide  ex¬ 
perience  as  a  writer  of  short  stories, 
read  a  paper  on  the  subject,  “Modern 
Tendencies  In  the  Short  Story.” 

The  men  engaged  in  newspaper  mak¬ 
ing  in  Jacksonville,  Florida,  have  or¬ 
ganized  a  Press  Club  with  the  follow¬ 
ing  officers:  Byron  McG.  West,  Times- 
Union,  president;  A.  E.  Lamberton, 
.Metropoli.s,  vice-president;  O.  M.  John- 
•son.  Metropolis,  secretary,  and  H.  L. 
('rawford,  Times-Union,  treasurer. 
These  officers,  together  with  Ernest 
.Metcalf,  of  the  Times-Union,  constitute 
the  board  of  directors.  The  object  of 
the  club  is  to  promote  closer  relations 
among  the  newspaper  men  in  Jackson¬ 
ville  and  the  State,  as  well  as  to  main¬ 
tain  the  profes.siQn  on  as  high  a  plane 
as  possible.  It  is  also  expected  that 
the  club  will  take  an  active  interest  in 
all  civic  matters  calculated  to  benefit 
Jacksonville  and  the  State. 


The  Circulation  of 

The  Philadelphia  Bulletin 

during  February  reached  the  highest 
point  ever  attained  by  a  daily  news¬ 
paper  in  the  State  of  Pennsylvania 


The  following 

statement  shows  the  actual 

circulation  of 

The  Bulletin  for 

each  day  of 

publication  in 

the  month  of 

February,  1916: 

1 . 

...  407,157 

16 . 

.  400,478 

2 . 

...  8»7,4»(> 

17 . 

.  400,089 

3  . 

4  . 

...  394,709 
...  402,S0« 

18 . 

.  402,049 

5 . 

:..  393,33(> 

19 . 

.  388,930 

6 . 

. . .  Sunday 

20 . 

.  Sunday 

7 . 

...  399,524 

21 . 

.  402,30'l 

8 . 

. . .  395,550 

22 . 

.  374,531 

9 . 

...  398,500 

23 . 

.  407,087 

10 . 

...  398,573 

24 . 

.  4(M1,405 

11 . 

...  397,059 

25 . 

.  399,238 

12 . 

...  378,000 

26 . 

.  398,899 

13 . 

. . .  Sunday 

27 . 

14 . 

...  395,074 

28 . 

.  400,317 

15 . 

...  390,280 

29 . 

.  404,983 

Net  paid  daily  average  for  February,  1916. 


397,679 


copies 
a  day 


'  Average  for  February,  Iflla — 34({,<N1H  UopleH  a  Day 

The  Bulletin’s  circulation  figures  are  net;  all  damaged,  unsold, 
free  and  returned  copies  have  been  omitted. 

WILLIA.V  L.  McLEAN, 

Publisher. 

Philadelphia,  March  4th,  1916. 

TO  ADVERTISERS — You  can  at  one  cost  reach  practically  all 
consumers  and  dealers  in  the  third  largest  market  in  the  United  States 
by  concentrating  in  the  one  newspaper  which  is  read  by  nearly  every¬ 
body  in  Philadelphia. 
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The  Intertype  Stands  for  F 


ANNOUNCEMENT 


TO  PUBLISHERS  AM)  PRINTERS: 

Dear  Sirs: 


As  one  of  the  final  steps  of  the  reorganization  of  the  International  Typesetting  Machine  Com-  | 
pany,  the  Reorganization  Managers  purchased  for  $1,650,000  all  of  the  assets  of  that  Company. 
Those  assests  have  been  in  turn  acquired  by  this  Corporation,  chartered  for  that  purpose.  | 

Among  those  assets  are  one  of  the  most  modern  and  best  equipped  manufacturing  plants  in  | 
this  country  and  all  the  patents,  rights,  etc.,  covering  a  line-casting  machine  of  tried  efficiency. 

The  Corporation  has  also  taken  over  the  services  of  the  highly  skilled  technical  staff  developed  by 
its  predecessor  and  held  intact  during  the  period  of  reorganization.  So  equipped  this  Corporation 
starts  its  career  free  from  bonded  or  unsecured  indebtedness  and  provided  with  ample  cash  resources. 

Its  policy  and  operations  will  be  determined  and  directed  by  a  Board  of  Directors  of  known  business 
and  financial  standing. 

For  information  regarding  its  ability  to  meet  its  engagements  you  are  referred  to  its  bankers, 
the  American  Exchange  National  Bank,  the  Chase  National  Bank  and  the  Equitable  Trust  Com¬ 
pany,  of  New  York,  the  Brooklyn  Trust  Company,  of  Brooklyn,  and  the  Union  Trust  Company, 
of  Providence,  R.  I.  | 

It  has  been  reliably  reported  to  me  that  a  rumor  has  been  industriously  circulated  to  the  effect 
that  the  property  was  acquired  merely  to  protect  the  interests  of  former  bondholders  and  with  a 
view  to  resale  and  liquidation.  I  characterize  that  statement  as  absolutely  without  foundation. 
•The  purpose  of  the  Board  is  to  continue  uninterruptedly  and  permanently  the  manufacture  and  j 
sale  of  Intertype  machines  and  supplies,  and  to  deal  with  the  Printing  Trade  on  the  basis  of  fair 
play,  fair  prices  and  fair  profits. 


The  right  of  this  corporation  to  manu¬ 
facture  and  sell  Intertype  machines  has 
been  sustained  by  decision  of  United 
States  Court  of  Appeals,  dated  November 
9th,  I9IS,  and  by  United  States  District 
Court,  dated  March  1st,  1916.  For 
particulars  see  our  announcement  folder. 


Our  Success  Is  Tour  Insurance 

1= - - - - - - 
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ir  Play,  Fair  Prices,  Fair  Profits 


STANDARDIZED  AND  INTERCHANGEABLE  MODELS 

MODEL  A  MODEL  B  MODEL  C 

Single  Magazine  Machine  Two  Magazine  Machine  Three  Magazine  Machine 

These  machines  are  equal  in  material  and  workmanship  to  any  slug  casting  compos¬ 
ing  machines  on  the  market  and  superior  at  many  points  in  design  and  construction. 


MODELS  X  AND  Z 


Are  standard  Linotypes  rebuilt  with  Intertype  parts  and  improvements  into  efficient, 
reliable  machines  particularly  attractive  to  country  publishers  in  restricted  fields 
because  of  price,  terms  and  dependability. 


SUPPLIES  AND  MATRICES 


For  Linotypes  are  accurately  made  and  of  the  best  material  and  workmanship 


For  three  years  the  Intertype  and 
Intertype  supplies  have  stood  the  daily 
grind,  under  most  critical  observation  in 
hundreds  of  offices,  and  made  good. 


3900 
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Users  of  Intertype 
Parts 


Intertypes 
in  use 


)IILD  BUILDING,  NEW  YORK. 

ND  McNally  building,  Chicago,  ill 


316  CARONDELET  ST.,  NEW  ORLEANS,  LA 
86  THIRD  ST.,  SAN  FRANCISCO,  CAL 
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EDITORIAL 


THE  SITREME  COl'RT  OF  THE  UNITED  STATES 
H\S  SPOKEN! 

HAT  tribunal  whirh,  under  our  system  of 
government,  is  emi>owere<l  to  speak  the 
last  word  on  disnuted  questions  of  law,  has 
spoken  on  the  matter  of  tradinfr  stamps  and  cou¬ 
pons. 

The  Supreme  ('ourtof  the  United  States  ha-s.  once 
more,  settled  a  serious  contention  IN  THF'  INTKU- 
KST  OK  THK  PKOPI.K. 

The  decision  handed  down  on  Monday,  reversing 
decisions  of  Federal  Courts  in  the  States  of  Wash¬ 
ington  and  Florida,  and  establishing  the  full  rights 
of  these  States  to  impo.se  taxes,  and  to  otherwi.se 
regulate  or  alsdish  the  u.se  of  trading  stami)s  and 
<-oupon.s.  represents  something  DKFINITK.  some¬ 
thing  tangible,  in  the  fight  that  is  lieing  waged 
against  an  economic  evil  of  major  importance. 

As  outlined  in  our  news  cOlumn.s.  the  decision 
revitalizes  legi.slation  which  had  been  set  aside 
by  the  lower  courts  in  alK)Ut  thirty-five  State.s. 

It  means  that  the  test  cases  on  which  the  lower 
courts  ruled  adversely  to  the  Slates  may  Ik*  re¬ 
opened;  and.  with  the  precedent  of  the  present  de¬ 
cision  of  the  Supreme  Court  controliing,  these  courts 
must  reverse*  their  former  opinions,  and  thus  vali¬ 
date  these*  laws  as  of  the  dates  of  their  enactment. 
It  .strikes  away  at  erne  bletw  the  absurei  contentions 
that  these  devie*es  for  taxing  creslulous  leeople,  for 
the  profit  of  big  promeiters,  are  entitled  to  recog¬ 
nition  as  adverti.sing.  It  hands  back  to  the  States 
their  sovereign  rights  to  prevent  the  exploitation  of 
their  people  through  s|)ecious  trade  lures. 

The  Kditor  and  Pcblishei!  .started  its  campaign 
of  e<lucation  against  the.se  devices  less  than  one 
year  ago.  This  new.si)aper  ap|K*uis  to  the  »-la.ss  of 
people  indicated  by  its  title — the  men  who  create 
and  direct  jiublic  opinion  in  this  country.  It 
!«“em«sl  to  us  pe*culiarly  within  our  province  to  try 
to  persuade  eilitors  and  publishers  of  new.spai>ers 
to  j'onsider  sc'riously  and  deej)ly  the  menace  to  the 
public  intere.sts  which  this  economic  fallacy  held. 
It  was  a  fallat’y  feeding  and  growing  upon  cre¬ 
dulity,  and  taxing  it.  It  is  now  .said  that  this  tax 
was  levied  annually  uiM)n  a  volume  of  merchamli.se 
.smiles  amounting  to  three  anti  a  half  billions  of  dol¬ 
lars;  and  that,  through  the  system,  there  have  lH*en 
distributed  annually  premium  gixsls  to  the  reputed 
value  of  a  hundrwl  aiul  twenty-five  millions  of 
dollars.  • 

As  the  management  of  this  newspaper  viewed  it. 
and  still  views  it.  this  huge  Old  Man  of  the  Sea 
had  no  rightful  place  upon  the  back  of  the  Sinlmd 
of  retail  trade.  It  was  an  unnecessary  burden  upon 
the  retailer  and  upon  the  consumer.  The  wa.ste. 
the  direi-t  wa.ste,  repre.sented  by  unre<leemed  stamps 
and  coupon.s,  njeant  a  huge  profit  each  year  to  the 
promoters.  The  system  had.  and  has.  no  more 
legitimate  place  in  trade  than  would  have  .some 
adaptation  of  the  lottery  idea. 

With  these  convictions  The  Eiutor  anh  Pi'B- 
i.isHKR  entered  the  list.s.  Wh.at  we  have  accom- 
pli.shed  in  the  direction  of  clarifying  the  thought, 
and  intluencing  the  attitude,  of  editors  and  puV>- 
lishers  of  daily  newspatx'rs  on  this  economic  abu.s<* 
is  current  history. 

The  tight  has  been  cleanly  fought;  it  will  be 
cleanly  carried  forward,  and  cleanly  won — without 
malice,  without  thought  or  prospect  of  gain,  but  in 
the  interests,  primarily,  of  the  newspai>er.s  and 
their  advertisers;  in  the  intere.st.s.  finally,  of  the 
.Vmerican  people. 

The  laws  enacted  in  Washington  and  Florida, 
now  ur>held  by  the  Supreme  Court,  may  not  be  the 
wi.sest  that  can  lx*  formulateil;  but  they  do  eml>ody 
the  vital  principles  involved  in  all  such  legi.slation. 
and  the  sanction  of  the  Supreme  t'ourt  "clears  the 
track,”  gives  an  undisputed  right  of  way  to  other 
State.s,  so  that  statutes  may  now  be  framed  on 
quibble-proof  lines. 

The  fight  has  just  begun — in  that.  now.  the  lines 
on  which  the  battles  may  be  waged  are  clearly  de¬ 
fined. 

There  remains  the  ta.sk  of  the  e<litors  and  pub¬ 
lishers  of  newsi»apers  to  educate  their  readers  and 
their  merchants — to  create  an  enlightene<l  public 
opinion  which  shall  sweep  away  this  destructive 
and  demoralizing  sy.stem,  and  eliminate  it  wholly 


/HAVE  seen  many  clever  men, 
very  clever  men,  who  had  not 
shoes  to  their  feet.  I  never  act 
with  them.  Their  advice  sounds 
very  well,  but  they  cannot  go  on 
themselves;  and  if  they  cannot  do 
good  to  themselves  how  can  they  do 
good  to  me? — Rothschild. 


from  the  processes  of  trade.  Much  m{iy  he  accom¬ 
plished.  in  cities  that  are  stamp-ridden  and  ccu- 
pon-deluded,  if  the  newspapers  will  utilize  .some  of 
the  mass  of  material  which  we  have  given  to  them 
on  this  subject  through  the  columns  of  this  news¬ 
paper  during  the  past  year.  For,  in  these  appeals 
to  common  .sense,  we  have  punctured  every  bubble 
of  false  contention  made  In  behalf  of  these  devices 
— and  we  shall  continue  to  do  so  as  occasion  offers. 

The  Kational  Uetail  Dry  Goods  and  other  retail 
Associations  have  fought  this  evil  stoutly  and  with¬ 
out  compromi.se.  The  Editor  and  Pi'blisher  has 
fought  the  fight  from  its  peculiar  angle  of  vantage 
on  the  firing  lines.  The  Supreme  Court  has  uttered 
its  di<'tum.  Taiitly  the  fight  is  won — but  at  this 
stage  it  l>ehooves  us  to  “consolidate  our  gains,”  as 
the  war  communiques  phrase  It,  and  to  not  merely 
hold  the  conquered  ground,  but  to  hold  the  offensive. 

The  fight  is  your  fight — if  you  are  a  new'.spaper 
owner  or  editor.  What  part  are  you  taking  in  it? 


WHOSE  DOLLARS? 

[WriffcR  for  The  Editor  and  Pi  bi-isher  hy  the  puh- 
linUer  of  a  Srir  York  daily  newspaper.] 
GKOUP  of  well-meaning  advertising  men 
headeil  by  the  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  offers  to  the 
Naval  .\dvi.sory  Hoard  about  a  million  dollars’ 
worth  of  advertising  .space.  Whosi*  dollars  are  they 
offering?  Are  they  employees  or  repre.sentatives  of 
sttx'kholder.s,  or  are  they  sole  owners  of  the  prop¬ 
erty  they  offer  to  give  away? 

Whose  dollars  can  a  man  give  away?  Surely  no- 
IxKly's  but  his  own. 

Newsjiaper  proprietors  ought  never  to  lose  sight 
of  the  fact  that  every  agate  line  and  every  square 
inch  of  white  space  is  worth  just  so  much  money, 
more  in  .some  cases  than  in  otherir.  When  space  is 
donated  or  given  away  it  means  just  so  much  money 
out  of  the  cash  drawer. 

Whose  dollars  are  spent  in  Great  Britain  to  en¬ 
courage  enlistment  and  to  sell  Government  bonds? 
The  peojile’s  money.  The  newspapers  are  paid  for 
every  dollar's  worth  of  publicity  in  the  form  of  ad¬ 
vertising  space.  In  the  United  States  the  news¬ 
papers  pay  not  only  the  usual  State  and  national 
corporation  taxes,  but  they  are  now  paying  war 
revenue  taxes  on  the  shipment  of  newspaper  bun¬ 
dles;  they  are  paying  a  heavily  increased  cost  for 
metal,  ink,  printens’  rollers,  paper,  and  all  other 
supplies  entering  into  the  manufacture  of  a  news¬ 
paper. 

Is  the  ham  manufacturer  giving  away  his  hams 
in  the  intere.st  of  preparedness  liecause,  when  war 
breaks  out,  hams  make  good  soldier.s’  food?  Is  the 
rilie  manufacturer  giving  away  his  product?  Has 
the  powder  manufacturer  or  the  steel  manufacturer 
offered  to  donate  his  outfit  or  a  part  or  his  outfit? 
la  he  offering  to  .sell  his  supplies  to  the  Government 
at  less  than  cost?  Then  why  call  upon  the  news¬ 
paper  owner  to  generously  and  charitably  give  away 
.something  that  enables  him  to  earn  an  honest  liv¬ 
ing? 

The  taxpayers  in  America  want  no  charity.  They 
can  pay  for  everything  they  desire  or  need.  If  they 
want  preparedne.ss  or  expenditures,  military  or 
naval,  they  do  not  need  donations  from  well-mean¬ 
ing  citizens. 

Newspaper  proprietors  cannot  afford  to  encourage 
the  false  impression  that  newspaper  space  costs 
little  or  nothing  when  newspapers  are  struggling 
under  a  heavy  load  in  many  cases  to  pay  moderate 
dividends  to  their  stockholders. 


THE  ATTEMPT  TO  FENCE  IN  FIFTH  AVENUE 

LAf?T  Sunday’s  New  York  papers  carried  a  page 
ad  of  a  somewhat  sinister  kind.  It  was  headed 
“Shall  We  Save  New  York?”  It  related,  in 
some  detail,  the  encroachment  of  loft  buildings  on 
the  side  streets,  in  the  vicinity  of  the  Fifth  .Avenue 
shopping  district,  above  33d  Street:  pointed  out  the 
danger  of  permitting  manufacturing  concerns  to 
utilize  the  advantages  afforded  them  by  the  new 
and  modern  loft  buildings  that  have  been  erected 
in  this  zone.  Summed  up,  this  danger  consists  In 
the  presence  of  working  men  and  women,  in  large 
numbers,  in  an  aristocratic  locality.  These  workers 
have  a  habit,  during  their  lunch  hour,  of  “taking 
the  air,”  and  It  is  manifest,  from  the  stand  taken 
in  this  matter,  that  the  rarefied  air  of  Fifth  Avenue 
is  not  for  them. 

The  ad  is  signed  by  the  leading  members  of  the. 
New  York  Dry  Goods  Association.  It  was  publi.shod. 
as  it  is  probable  that  others  will  be  published,  at 
the  expense  of  the  members  of  this  As.sociation. 
Some  newspapers  were  requested  to  accept  the  copy 
and  to  charge  it  up  to  this  or  that  member  of  the 
Association,  as  covered  by  his  contract  for  store 
advertising  space  in  such  papers,  thus  .securing  a 
lower  rate  than  would  otherwise  apply. 

The  New  York  Dry  Goods  Association  is  a  power¬ 
ful  organization.  Time  and  again  It  has  attempted 
to  dictate  advertising  rates  and  conditions  to  puh- 
lishers  of  New  York  papers.  Messrs.  Hearst,  Pulit¬ 
zer,  and  Bennett  have  found  many  occasions  for 
curbing  the  inclinations  of  these  merchants  to  in¬ 
terfere  in  the  advertising  policies  of  their  papers. 
Now  the  organization  has  undertaken  to*  stem  the 
tide  of  the  city’s  commercial  life,  to  control  the  mat¬ 
ter  of  manufacturing  locations  for  important  in¬ 
dustries.  The  businesses  affected  most  directly  in 
this  fight  are  those  engaged  in  the  manufacture  of 
wearing  apparel  for  women.  To  such  manufacturers 
these  merchants  give  notice  that,  unless  they  stay 
away  from  the  vicinity  of  Fifth  Avenue,  “prefer¬ 
ence”  will  be  given,  in  their  purcha.ses  of  stocks, 
to  firms  located  outside  of  the  zone.  A  date  is  fixed 
on  which  this  threat  is  to  l>e  put  into  effect. 

There  may  not  lx*  anything  in  our  conspiracy  laws 
to  reach  and  cover  this  threat.  But  there  is  a  .sen.se 
of  fair  play  which  governs  American.s,  and  which 
resents  attempts  at  coercion  of  this  sort  with  hot 
indignation.  Public  opinion  is  still  an  important 
consideration  with  merchant.s,  and  public  opinion 
will  properly  appraise  this  absurd  attempt  to  estab¬ 
lish  a  dead  line  about  aristocratic  Fifth  Avenue. 

It  Is  perfectly  proper  for  the  newspapers  to  accept 
this  advertising;  and,  as  guardians  of  public  rights, 
it  is  mandatory  upon  them  to  point  out  to  their 
readers  the  menace  to  all  business,  to  all  liberty  in 
business,  of  this  movement — and  to  see  to  It  that. 
In  this  instance  at  least,  advertising  will  not  “pay.” 


A  CONTEMPORARY  in  this  field  of  trade  jour¬ 
nalism,  in'  its  issue  of  February  26,  1916, 
printed  an  address  on  the  "Bulldog”  edi¬ 
tions  of  Sunday  newspapers,  as  delivered  at  the  I. 
C.  M.  A.  Convention  by  R.  J.  Corrigan.  It  is  In¬ 
teresting  matter — that  was  why  The  Editor  and 
Pi  busher  printed  it  in  Its  issue  of  July  3,  1915. 


The  professional  free  space  grafter  serves  his 
employer  at  the  expense  of  the  newspaper 
so  careless  as  to  become  his  victim,  and  of 
the  advertiser  who  pays  for  the'  space  he  himself 
uses  in  that  newspaper.  To  require  payment  from 
one  advertiser  while  permitting  another  to  get  hi.s 
message  "over”  through  the  news  columns,  flavored 
and  doctored  and  colored  as  “news,”  is  not  merely 
bad  ethics.  It  is  injustice.  It  is  unfair  discrimina¬ 
tion  against  legitimate  advertisers. 


All  good  advertising  has  news  value.  It  is 
because  of  this  fact  that  a  great  deal  of  it 
gets  into  the  paper,  not  through  the  count¬ 
ing  room,  but  through  the  editorial  rooms.  The 
exploiters  of  the  news  space  of  a  paper  are  shrewd 
enough  to  capitalize  the  editorial  zest  for  news — 
and  that  is  why  the  editor  ought  to  know  a  great 
deal  atxiut  advertising! 
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P  E 

New.  Yt)l{K  CITY.— William  II 
Hoarst  and  Mrs.  Hearst  will 
fiive  a  foatunu'  llohrmian  party  -tt 
their  residence  on  Riverside  Drive, 
this  evenitiK.  The  eostnmes  will  he 
taken  from  figures  and  i>aintings  of 
Bohemian  life. 

A.  U.  Parkhurst,  who  had  charge  of 
the  “lobster  trick”  on  the  Evening  Tele¬ 
gram,  has  accepted  a  position  with  the 
New  York  American.  His  place  on 
the  Telegram  has  been  taken  by  Owen 
Connor. 

Ralph  Pulitzer,  editor  of  the  World, 
who  lives  at  Manhasset,  L.  J.,  has  been 
.selected  as  primary  candidate  for  de¬ 
legate  to  the  I)emo<’ratic  National  ('on- 
ventlon. 

('harles  A.  Selden,  city  editor  of  the 
Evening  Post,  has  resigned  and  tak''n 
a  position  on  the  Sunday  Magazine  of 
the  Times.  Walter  B.  Hayward,  assist¬ 
ant  city  editor  of  the  Evening  Post, 
has  also  resigned  and  taken  a  position 
as  assistant  to  Alden  Marsh,  editor  of 
the  Sunday  Magazine  of  the  Times. 

I>on  Herold,  formerly  of  the  Hollen¬ 
beck  Press,  lndlana|>olis,  Ind.,  is  doing 
advertising  service  work  on  the  Even¬ 
ing  Mail. 

Prank  M.  O’Brien,  who  conducted 
the  Mail  Shute  column  on  the  Evening 
Mail,  has  re.slgned  to  go  with  the  Mun- 
sey  Magazine.  The  Mail  Shute  is  be¬ 
ing  conducted  for  the  present  by  Cle¬ 
ment  Wood,  who  conducted  the  Call- 
yum  column. 

J.  W.  McConaughey,  formerly  of  the 
rOvening  Journal,  and  lately  of  the 
Press,  will  join  the  staff  of  the  Even¬ 
ing  Mail  tomorrow. 

V.  V.  McNitt,  manager  of  the  Even¬ 
ing  Mail  Syndicate,  is  on  a  tour  of  the 
VV'est  that  will  take  him  to  the  Pacific 
Coast.  He  is  travelling  in  the  inter¬ 
est  of  the  syndicate,  particularly  the 
Goldberg  feature. 

J.  H.  Haiselwood,  who  returned  re¬ 
cently  to  the  cor>y  desk  of 'the  Evening 
World,  after  a  six  month.s'  illnes.s,  has 
been  obliged  to  return  to  the  hospital 
for  a  further  operation  for  appendi¬ 
citis. 

John  Holme,  of  Iceland,  St.  I’aiil, 
San  Francisco  and  Chicago,  has  been 
for  several  weeks  a  member  of  the  city 
staff  of  the  Evening  World. 

Clifford  Meek,  formerly  a  cartoonist 
on  the  Evening  Journal,  is  now  in 
bu.siness  for  himself  at  200  Fifth  Ave¬ 
nue. 

Igjckwood  Barr,  former  city  editor  of 
the  Wall  Street  Journal,  has  joined  the 
firm  of  J.  H.  Oliphant  and  Company,  as 
head  of  the  investment  service  depart¬ 
ment. 

John  J.  H.  Gordon,  i)romlnent  civic 
worker  of  Bath  Beach,  has  been  selected 
by  the  anti-Ward  forces  of  that  bor¬ 
ough  to  make  a  fight  for  the  Democratic 
leadership  of  the  Sixteenth  New  York 
Assembly  District.  Mr.  Gordon  is  a  re¬ 
porter  on  a  New  York  city  newspaper. 

Stephen  H.  Horgan,  formerly  of  the 
Tribune,  and  latterly  with  the  Farmer- 
Zehr  Engraving  Company,  is  now  con¬ 
nected  with  F.  A.  Ringler  and  Com¬ 
pany.  Mr.  Horgan  is  an  expert  in  photo¬ 
engraving  and  is  the  author  of  a  book 
on  the  subject. 

Edward  A.  Morse,  formerly  on  the 
editorial  staff  of  the  Brooklyn  Eagle 
and  of  the  New  York  Tribune,  and  later 
Assistant  Secretary  of  the  New  York 
State  (’harities  Aid  Association,  has 
been  api)ointed  Director  of  the  Atlan¬ 
tic  Division  of  the  American  Red  Cro.s8, 
with  headquarters  in  New  York. 

E.  W.  Bliss,  of  the  war  de.sk  of  the 
Morning  World,  has  returned  from  a 
month’s  stay  in  Barbados,  where  he 
went  for  a  much  needed  rest. 

Nelson  H.  C’obleigh,  the  veteran  cable 
editor  of  the  Morning  World,  is  confined 
by  illness  to  his  home  in  Brooklyn. 

George  Herbert  Daly,  formerly  .sport¬ 
ing  editor  of  the  Tribune,  is  now  sport¬ 
ing  editor  of  the  Morning  World.  James 
E.  Dever,  the  old  sporting  editor  of  the 
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Ik  MANKIND  is  not  only  the  whole  in  general,  but 
o”®  particular.  Every  man  or  woman  is 
one  of  mankind's  dear  possessions;  to  his  or  her 
Just  brain,  and  kind  heart,  and  active  hands,  mankind 
entrusts  some  of  its  hopes  for  the  future. — Stevenson. 


World,  has  taken  a  po.sition  on  the  city 
copy  desk  of  that  paper. 

Frank  E.  Perley,  formerly  secretary 
to  Governor  Higgins,  and  also  State  Tax 
Commi.ssioner,  has  returned  to  the 
Morning  World.  Mr.  Perley  was  for 
many  years  political  editor  of  the  World 
before  becoming  .secretary  to  Governor 
Higgins. 

Frank  J.  Brunner,  telegraph  erlitor 
and  manager  of  the  news  st'rvice  of  the 
Tribune,  has  re.signed  to  take  two 
month.s’  va<'ation.  He  has  l)oen  suc- 
cee<led  by  T.  E.  Nile.s,  formerly  of  the 
Di.strict  .\ttorney’s  office  under  Mr. 
Perkin.s. 

Harold  M.  Harvey,  formerly  of  the 
Grand  Rapids  (Mich.)  Press,  is  now  on 
the  reportorial  .staff  of  the  Tribune. 

.John  Casey,  of  the  Chicago  ’I’rilame 
and  other  We.stern  newspaper.s,  is  now 
on  the  reportorial  staff  of  the  New  York 
Tribune. 


OTHER  CITIES.— Ben  F.  I.,awrencc, 
bu.siness  manager  of  the  Indian¬ 
apolis  (Ind.)  Star,  was  a  vi.sitor  in 
I.K)uisville,  Ky.,  last  week,  where  C.  F. 
Gladfelter,  general  manager  of  the  Her¬ 
ald,  and  Charles  A.  Segner,  managing 
editor  of  the  Herald,  took  him  in  tow 
and  .showed  him  the  sights  of  the  Ken¬ 
tucky  metropolis. 

D.  K.  Town,  of  Chicago,  general 
manager  of  the  Shaffer  group  of 
new.spapcr.s,  was  in  Ijouisvilic  for  a 
day  or  two  last  week,  returning  to 
Chicago  on  Friday. 

Bert  E.  Barnes,  formerly  of  the  Wor¬ 
cester  Telegram  and  Boston  Herald 
staffs,  and  recently  editor  of  the  Hills¬ 
dale  (Mich.)  Dally  News,  has  returned 
to  the  Detroit  Journal  where  he  is  em¬ 
ployed  on  the  coi)y-desk.  Mr.  Barnes 
was  at  one  time  connected  with  the 
Journal  in  the  capacity  of  telegraph  edi¬ 
tor,  and  has  also  worked  on  the  copy 
desk  of  the  Indianapolis  News. 

Rand  W.  Dustman  has  been  made 
chief  of  the  (’olumbus  (O.)  Bureau  of 
the  Associated  Press,  succeeding  J.  W. 
.Marksberry,  who  has  been  transferred 
to  the  Cleveland  office.  Mr.  Dustman 
was  formerly  stationed  at  the  Chicago 
office  of  the  A.  P.,  and  later  was  at  Des 
Moines,  la.  ■ 

Presley  T.  Atkins,  for  eighteen 
months  city  editor  of  the  I.iexington 
(Ky.)  Herald,  has  been  appointed 
State  editor  of  the  I..ouisville  Courier- 
Journal. 

Louis  C.  Fehr,  formerly  of  the 
Times  staff,  is  acting  as  promotion  ad¬ 
visor  for  the  Jewish  War  Sufferers 
Bazaar  and  Fair  to  be  held  at  the 
Grand  Central  Palace,  March  25  to 
April  3.  An  appropriation  of  $3,000 
has  been  set  aside  for  newspaper  ad¬ 
vertising. 

John  T.  Collin.s,  editor  of  the  Mon- 
ticello  (N.  Y.)  Republican,  and  chair¬ 
man  of  the  Orange  County  Republican 
Committee,  has  been  appointed  super¬ 
intendent  of  weights  and  measures  for 
Orange  county,  at  a  .salary  of  $2,500  a 
year  and  expense.s. 

J.  E.  Williams  has  resigned  his  po¬ 
sition  with  the  Troy  (N.  Y.)  Times, 
and  as.sumed  the  management  of  the 
Darien  (Conn.)  Review. 

Arthur  Lloyd,  proprietor  of  the 
Brandon  (.Man.)  News  Agency,  has 
cnli.sted  with  the  Seventy-ninth  ('ana- 
dian  Battalion. 

.1.  Bruce  Sutherland,  sporting  editor 
of  the  Daily  News  of  Nelson  (B.  (’.)  is 


now  a  memt)er  of  the  Fifty-fourth 
Kt)otenay  Battalion. 

J.  J.  Kerr,  for  more  than  four  years 
news  and  telegraph  editor  of  the  Cal¬ 
gary  (Can.)  .Morning  News,  has  been 
attached  to  the  Due  Hundred  and 
'rwenty-eighth  (’anadian  .  Battalion, 
stationed  at  Moo.se  Jaw,  Sask. 

S.  A.  Monger  has  resigned  his  posi¬ 
tion  as  editor-in-chief  of  the  Dubuque 
(low.a)  Telegraph-Herald,  and  been 
a|)pointed  general  deputy  tield  agent 
of  the  income  tax  department  of  the 
internal  revenue  service. 

Walter  F.  .Miller,  editor  of  the  Col¬ 
bert  (.Ma.)  County  Reporter,  has  an¬ 
nounced  his  candidacy  for  i)re.si(lential 
elecR)!'  for  the  State-at-large. 

Burl  Armstrong,  of  the  I.os  ..Vugcles 
(Calif.)  Tiine.s,  has  been  elected  .sec¬ 
retary  of  the  Republican  Club  of  Los 
.\ngeles  County. 

Richard  W.  Buchanan  has  resigned 
the  city  editorshij)  of  the  Tacoma 
(Wash.)  Daily  News,  and  accepted  the 
t'ity  editorship  of  the  St'attle  Time.s. 

George  1).  Love,  a  Newark  (N.  J.) 
newspaper  tnan,  has  Is'en  appointed 
held  secretary  and  publicity  manager 
of  the  Newark  branch  of  the  National 
Security  I.,«‘ague,  Inc. 

.lohn  A.  D’Hearn,  formerly  city  ed¬ 
itor  of  the  l..svwrence  (Mas.s.)  Daily 
Eagle,  has  b«;en  appointed  private  aw- 
retary  to  Congre.ssman  Michael  R. 
I’helan,  of  Lawrence. 

John  G.  Long.sdorf,  formei'ly  court 
lions*!  reiiorter  of  the  Harrisburg 
(l*a.)  I’atriot,  has  joinetl  the  staff  of 
the  Erie  (I’a.)  Di.spatch. 

.1.  .M.  Satterthwaite,  islitor  of  the 
Douglas  (Kan.)  'rribune,  is  a  can- 
ilUiate  for  State  Senator  from  Butler 
county,  Kan.,  to  succeed  S*'nator  J.  D. 
.lo.seiih,  Demo*'rat,  of  Whitewater, 
Kan. 

W.  •  B.  Moise,  formely  connected 
with  the  San  Francisco  Bulletin,  has 
gone  to  the  (.'opy  desk  of  the  Sacramen¬ 
to  Bee. 

John  B.  Howe,  editorial  writer  of  the 
Syracuse  (.N.  Y.)  Herald,  has  been  ap- 
jiointed  jutlge  of  'the  editorial  writing 
contest  to  lie  conducted  for  the  .stu¬ 
dents  of  Syracu.se  University,  by  the  Ri 
l>elta  Epsilon  Society,  the  honorary 
journalistic  society  of  the  University. 

Uol.  G.  U.  Rorter,  who  has  lieen 
news  editor  of  the  Winnepeg  (Man.) 
'relegrarn,  for  several  year.s,  has  re¬ 
.signed  to  become  edito(i'ial  manager 
of  a  large  syndicate  of  daily  papers  in 
ea.stern  Uanada  and  the  United  States. 

Frank  B.  Carter,  who  has  been  news 
editor  of  the  St.  John  (N.  B.)Tele- 
graph,  for  several  years,  has  severed 
his  connection  with  that  paper.  He 
will  go  to  his  farm  in  Barnesville,  in 
the  near  future,  where  he  plans  to 
lead  a  less  strenuous  life  than  one  can 
hope  to  enjoy  at  a  newspaper  desk. 

Tilden  Adamson,  formerly  city  editor 
of  the  Atlanta  (Ga.)  Journal,  now  di¬ 
rector  of  the  New  York  Bureau  or 
Contrai’t  Supervi.sion,  paid  Atlanta  a 
vi.sit,  after  eleven  year.s’  absence.  He 
is  a  brother  of  “Bob”  Adamson,  now 
fire  commi.ssioner  of  New  York,  who 
was  also  formerly  connected  with  the 
editorial  staffs  of  the  Atlanta  Journal 
and  the  Atlanta  C’on.stitution. 

Verne  Marshall,  who  has  been  man¬ 
aging  editor  of  the  Grand  Rapid.s 
(Mich.)  Evening  Gazette,  for  two 
years,  has  given  up  his  place  tempo¬ 
rarily  to  go  to  the  front  for  the  Allies. 

Dan  C.  Nolan,  editor  of  the  Yonkers 


(.N.  Y.)  Daily  News,  was  the  principal 
.'■■.peaker,  on  Thursday  night,  at  the 
twenty-fifth  anniversary  dinner  of  the 
Yonkers  Council  of  the  Royal  Arcan¬ 
um,  held  in  the  Park  Hill  Inn,  that 
city. 

Man  ford  Evans,  editor  of  the 
Thompson  (la.)  Courier,  has  been  de¬ 
voting  .some  of  his  time  in  recent 
years  to  writing  for  the  stage,  and  as  u 
result  now  has  at  least  a  half  dozen 
plays  on  the  boards.  One  of  his  first 
efforts  was  “The  Tramp  Printer,”  a 
Southern  comedy  drama,  with  a  news¬ 
paper  man  in  the  leading,  role. 


Philadelphia.— David  j.  Smiiey, 

of  the  editorial  staff  of  the  Bul¬ 
letin  and  a  former  city  editor  of  the 
Public  I.,edger,  has  been  again  made 
city  editor  of  that  paper  and  will  to¬ 
day  as.sun^c  his  new  responsibilities. 

Howard  Shelley,  operatic  “pre.ss  im- 
Iiresario”  well-known  newspaperman, 
has  abandoned  this  city  for  Pittsburgh. 
His  genial  personality,  no  less  than  his 
distinguishenl  colonial  ancestry,  gave 
him  a  two-stick  “vale”  in  Nancy  Wyn¬ 
ne’s  column  in  the  Evening  Ijedger. 

Margaret  O’Reilly,  a  clever  Dublin 
woman,  writer  of  several  books  of  Irish 
folk-lore,  and  editor  of  the  Home- 
.Maker’s  Page  of  the  I^edger,  spoke  on 
“Irish  Wit  and  Humor”  in  the  parish- 
house  of  St.  Margaret’s  Church,  in  Nar- 
berth  recently. 

Tom  Daly,  of  the  Evening  Le.lger, 
gave  the  fourth  of  his  talks  in  a  serie.s 
at  St.  Joseph’s  College,  this  week.  His 
subject  was  “Humor  and  Humori.sts  o* 
the  Eighteenth  Century.” 

Paul  Mc(\  Warner,  of  the  Washing¬ 
ton  (Pa.)  Obs«>rver,  has  been  made  Ne.v 
Jei’sey  editor  of  the  North  American, 
.suc<'eeding  H.  F.  Fames,  who  goes  on 
the  State  de.sk.  Herbert  L.  Grimm,  who 
was  State  editor,  has  gone  “back  home" 
to  Waynesboro,  Pa. 

.lohn  A.  Slemon.s,  day  city  editor  of 
the  Rci’ord,  has  left  that  paper  to  g.> 
into  the  insurance  bu.siness. 

.\.  R.  Stanley,  of  the  Publi*-  Ltsiger 
.staff,  who  personally  conducted  the 
Iiarty  of  s<'venty  tourists  that  won  in 
the  c-irculation  comiH'tition,  arranged  by 
that  jiaper,  last  .summer,  for  a  10. Olio 
mile  trip  to  the  two  expositions  on  the 
Pacific  Coast,  was  elected  president  of 
the  “See  America  First  Tourists’  Asso¬ 
ciation  of  Philadelphia,”  at  the  recent 
dinner-dance  given  by  the  successful 
contestants.  The  members  are  planning 
to  go  to  the  Yellowstone  next  summer. 

Rowe  Stewart  of  the  Record,  told  the 
Rotary  Club,  at  a  recent  weekly  lunch¬ 
eon,  of  the  many  attractions  which  will 
make  the  A.  A.  C.  W.  Convention  the 
most  notable  ever  held,  and  bespoke  the 
cooperation  of  the  club  members. 

Philip  Kind  of  the  Poor  Richard  Club, 
on  March  1,  made  an  addre.ss  at  the 
Baltimore  Ad  Club  on  the  .same  sub¬ 
ject. 

A.  E.  Story,  who  handles  the  finan¬ 
cial  adverti.sing  on  the  Evening  Tele¬ 
graph,  was  in  New  York  Friday  mak¬ 
ing  his  regular  calls  among  the  adver¬ 
tising  agencies  and  financial  houses. 

Hilly  Weart,  the  baseball  editor  of  the 
Evening  Telegraph,  has  just  returne  1 
from  a  conference  with  several  oth*  r 
metropolitan  ba.seball  editors. 

Sholom  Aleichem,  poimlarly  known  as 
the  Jewish  Mark  Twain,  and  the  “first 
Hebrew  humorist  in  the  world,”  was 
given  a  reception  last  week  in  the 
Metropolitan  Opera  House.  The  dis¬ 
tinguished  guest  came  to  Philadelphia 
from  I..akewood,  where  he  had  lieen 
spending  several  week.s.  On  his  arrival 
in  this  city  he  was  met  by  a  committee 
consisting  of  M.  Katz,  literary  editor  of 
the  Jewish  World,  A,  Frumkin,  city 
editor  of  that  paper,  J.  S.  Prenovitz, 
<'ity  editor  of  the  Jewish  Daily  For¬ 
ward.  and  Nathan  Fleisher,  city  editor 
of  the  Jewish  Warheit.  .Marty  promin¬ 
ent  persons  attended  the  reception. 
(Concluded  on  next  vape) 
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PERSONALS 


Boston.— Harry  E.  Maule,  editor  of 
Short  Stories,  Garden  Oity,  New 
York,  and  Hugh  Pendexter,  who  writes 
many  short  stories  for  the  leading 
magazines,  but  who  was  formerly  a. 
Koohester  (N.  Y.)  newspaper  man. 

were  the  guests  of  Roy  Atkinson  and 
H.  Hyman  Armes  at  “Rolling  Stones" 
Friday  night.  Mr.  Pendexter  has  sold 
the  moving  picture  rights  of  many  of 
his  short  stories. 

('.  R.  Carberry,  managing  editor  of 
the  Post,  has  been  ill  with  the  grip. 

Thomas  Greenall,  of  the  Record,  is 
calling  the  attention  of  his  friends  to 
the  fact  that  they  can  now  regulate 
their  watches  by  the  clock  above  the 
new  Record  bulletin  board. 

Morris  Scott,  for  many  years  car¬ 
toonist  in  the  sporting  department  of 
the  Post,  is  under  the  weather  an  i 
while  he  is  re.sting  “Eddie"  McGrath  l.s 
drawing  the  cartoons. 

Harold  John.son,  who  was  reported 
to  1)0  editor  of  the  Traveler,  writes  that 
ho  is  day  city  editor  of  the  Herald. 
This  is  also  stated  by  Ernest  H.  Gruen- 
ing,  managing  editor  of  the  Travelei-. 
Mr.  Johnson  says  he  is  filling  the  po¬ 
sition  left  vacant  by  Jack  S.  Connolly, 
who  went  to  Washington  as  private 
secretary  to  Congressman  Carter. 

Joe  Mitchell  Chappie,  editor  of  the 
National  Magazine,  spoke  on  his  im- 
pres.sions  of  famous  men  l)efore  the 
Now  and  Then  club  of  600  members  at 
Salem,  Mass.,  last  week. 

“I'kldie”  Keevin,  who  is  remembered 
in  sporting  circles  as  the  manager  of 
Matty  lialdwin  and  Jimmie  WaJsh,  is 
promoting  circulation  for  the  Boston 
Record  in  the  Dorchester  district,  which 
is  the  bailiwick  of  Ex-Mayor  John  F. 
Fitzgerald. 


CLEVEHAND.  —  Emmett  Finley, 
make-up  editor  of  the  Cleveland 
Pre.ss,  has  resigned  to  go  into  business 
for  himself. 

E.  S.  Sortman,  formerly  with  Chicago 
newspapers,  now  is  a  member  of  the 
advertising*  staff  of  the  Cleveland 
Leader. 

Henry  P.  Edwards,  baseball  expert  of 
the  Cleveland  Plain  Dealer,  is  covering 
the  performances  of  the  Indians  in  the 
Southland.  A.  L.  Jappe,  of  the  New.s. 
is  doing  the  same.  H.  T.  McDaniel  is 
looking  after  the  interests  of  the  Leader 
at  New  Orleans. 

E.  A.  Smiley,  well-known  Cleveland 
newspaper  and  advertising  man,  is  do¬ 


ing  the  publicity  work  for  the  Ameri¬ 
can  Woman's  Exposition.  One  of  his 
stunts  in  connection  with  the  show  was 
to  get  the  consent  of  Mra  Woodrow 
Wilson  to  press  a  button  in  Washington 
that  lighted  the  Actors’  FYind  booth  at 
the  Coliseum  on  opening  night. 

W.  S.  Kies,  vice-president  of  the  Na¬ 
tional  City  Bank  of  New  York,  was  the 
speaker  at  the  Cleveland  Advertising 
Club’s  mid-week  meeting  this  week. 

W.  N.  Albertson,  draftsman,  won  the 
$6,000  house  offered  by  the  Complete 
Building  Show  by  selecting  the  title 
“The  Power  Behind  the  Plans"  for  -the 
sketch  made  by  Harry  Temple,  of  the 
Cleveland  Plain  Dealer. 

C.  S.  Johnson,  manager  of  the  com¬ 
posing  room  of  the  Cleveland  Press, 
addressed  compositors  at  the  Graphic 
Arts  Exposition  held  at  the  Cleveland 
Advertising  Club  this  week. 

Benjamin  Karr,  editorial  writer  of  the 
Cleveland  I.eader,  lauded  Henry  Ford 
for  his  efforts  to  end  the  war,  during  a 
speech  before  the  Cleveland  Advertising 
Club,  and  said  if  the  war  is  ended  even 
one  week  quicker  be<'ause  of  the.se  ef¬ 
forts.  Mr.  Ford  will  l>e  amply  repaid. 

W.  H.  Robin.son,  Of  the  (Meveland 
Leader;  William  A.  Mayborn,  of  the 
(Meveland  Press,  and  Harris  W.  Rob¬ 
erts,  of  the  Cleveland  Plain  Dealer, 
experts  on  real  estate  advertising,  ad¬ 
dressed  the  members  of  the  Cleveland 
Real  Estate  Board  on  various  phases 
of  this  form  of  publicity. 


PITTSBURGH.— Alexander  P.  Moore, 
president  of  the  Pittsburgh 
J-eader  Publi.shing  Company,  who  is 
an  ardent  Roos<!velt  champion,  is 
slated  as  a  delegate  from  the  Pitts¬ 
burgh  district  to  the  next  Republican 
National  Convention.  Ho  favors  the 
nomination  of  T.  R.  for  the  presidency. 

F.  E.  Ru.slander,  formerly  financial 
editor  of.  the  I’ittsburgh  Dispatch,  is 
now  reading  copy  on  the  New  York 
-American.  He  was  succeeded  on  the 
tinanciul  de.sk  by  Ernest  H.  Heinrichs, 
for  years  publicity  manager  of  the 
We.stinghou.se  interests. 

Richard  J.  Farrell,  formerly  star  re¬ 
porter  of  the  Pitt.sburgh  Gazette-Times 
and  latterly  connected  with  the  City 
Planning  Commission  of  Pittsburgh,  is 
now  associate  editorial  writer  on  the 
Pittsburgh  Dispatch. 

Walter  C.  Merritt,  formerly  late 
watch  man  on  the  Pittsburgh  Dispatch, 
has  been  transferred  to  the  telegraph 
desk,  succeeding  the  late  Carl  Naatz, 
an  old  time  Pittsburgh  newspaper  work¬ 
er,  who  succumbed  to  an  attack  of  grip. 

John  K.  Emge,  managing  editor  of 
the  I.,eader,  with  his  wife  and  son 
f'harles,  has  sailed  for  a  month’s  tour 
of  the  tropics,  inclu(Ung  Jamaica,  Pan¬ 
ama  and  several  South  American  coun¬ 
tries. 

Au.stin  Beach,  news  editor  of  the 
Pitt.sburgh  Di.spatch,  was  a  guest  at  the 
recent  dinner  of  the  Gridiron  Club  in 
Washington,  D.  C. 

Val.  J.  Oldshue,  city  editor  of  the 
Gazette-Times,  has  l)een  given  a  leave 
of  absence  and  has  sailed  for  France 
to  act  as  a  driver  of  the  motor  ambul¬ 
ance  under  the  direction  of  the  French 
Red  Cross.  William  T.  Martin,  also  a 
member  of  the  Gazette-Times  staff,  re¬ 
turned  from  Europe  where  he  was  a 
member  of  the  French  Red  Cross  Am¬ 
bulance  Corps,  and  after  several  weeks’ 
stay  in  Pittsburgh  has  returned  to  the 
front  in  company  with  Mr.  Oldshue. 

Mrs.  Grayce  Druitt  I-gtus,  special 
feature  writer  for  the  Pittsburgh  Dis¬ 
patch,  was  a  member  of  the  Henry  Ford  . 
Peace  Expedition  to  Europe  as  a  repre¬ 
sentative  of  the  Dispatch.  Mrs.  Latus 
is  now  engaged  in  delivering  a  series 
of  talks  of  her  views  of  the  trip  be¬ 
fore  various  organizations  in  Pitts¬ 
burgh  and  vicinity,  and  at  the  same 
time  furnishing  interesting  copy  to  the 
Dispatch  of  her  impressions  of  the 
countries  she  visited  while  on  the  peace 
trip. 

J.  W.  Thacker,  formerly  with  the 
Cleveland  Leader,  is  now  with  the  edi¬ 
torial  force  of  the  Pittsburgh  Leader. 


WASHINGTON,  D.  C.— William 
Berri,  proprietor  of  the  Brook¬ 
lyn  (N.  Y.)  Standard  Union,  witnessed 
the  vote  in  the  House  on  Tuesday 
when  the  MoLemore  resolution  was 
tabled. 

Frank  W.  Lewis,  has  just  arrived 
from  Tennessee  to  represent  the  Nash¬ 
ville  Tennesseean  and  American. 

Mrs.  George  F.  Richards  has  added 
the  Worcester  Gazette  to  her  string  of 
papers. 

Willis  J.  Abbott  has  joined  the 
Hearst  Newspaper  Bureau  and  is  writ¬ 
ing  feature  editorial  telegraphic  dis¬ 
patches. 

The  following  have  recently  regis¬ 
tered  as  visitors  to  the  Press  Galleries 
of  Congress:  G.  B.  Daniels,  Oakland 
Inquirer;  H.  S.  Clark,  United  Press; 
Gerald  Hagar,  Kansas  City  Star;  John 
A.  Pen  ton.  Iron  Trade  Review;  Austin 
Beach,  Pittsburgh  Dispatch;  W.  W. 
Harris,  New  York  Sun;  H.  L.  Rogers, 
Chicago  News;  J.  H.  Donahey,  car¬ 
toonist,  Cleveland  Plain  Dealer. 

Carl  D.  Groat,  formerly  of  the  Wash¬ 
ington  Bureau,  who  was  sent  to  Dallas, 
Texas,  to  open  a  United  Press  Bureau 
in  that  city,  and  later  transferred  to  the 
Denver  and  San  Francisco  offices,  has 
returned  to  the  Washington  Bureau. 

D.  M.  Church  of  Springfield,  Mass., 
has  been  added  to  the  Washington  staff 
of  the  United  Presa 
L.  W.  Meredith,  former  legislative 
correspondent  for  the  Chicago  Post,  is 
another  recent  addition  to  the  Wash¬ 
ington  United  Press  office. 


CHICAGO.— Dr.  W.  A.  Evans,  of 
the  Tribune  staff,  was  one  of 
the  speakers  Saturday  night  at  the 
opening  of  Central  hospital,  erected  by 
the  Illinois  Central  Railroad. 

Harry  Hewes  has  left  the  Journal 
copy  de.sk,  his  place  being  taken  by 
Harry  Townsend,  formerly  of  the  Trib¬ 
une. 

C.  W.  Meredith  has  resigned  as 
legi.slafive  correspondent  of  the  Eve¬ 
ning  Po.st,  to  join  the  Wa-shington  bu¬ 
reau  staff  of  the  United  Press. 

Howard  Vincent  O’Brien  addre.ssed 
the  Illinois  Woman’s  Press  Association 
Thursday  evening  on  “The  press  and 
the  public.” 

Einar  Graff  has  returned  from  a  six 
months’  sojourn  in  Buffalo  and  re¬ 
joined  the  Herald  staff. 

William  E.  Brown  is  back  in  Chi¬ 
cago,  after  a  trip  to  Pittsburgh,  where 
he  was  on  the  Gazette-Times.  He  is 
reading  copy  on  the  Herald.  “Bill" 
was  night  editor  of  the  old  Inter- 
Ocean. 

.  Matt  Foley  has  left  the  Journal  lo¬ 
cal  desk  to  write  sports  for  the  Ex¬ 
aminer. 

Harry  Townsend,  formerly  of  the 
Trilume,  is  reading  copy  on  the  Journal 
desk. 

E.  O.  Phillip.s,  political  writer  for  the 
Tribune,  has  returned  from  a  tour  of 
the  country,  where  he  has  been  gather¬ 
ing  data  for  a  scries  of  articles  on  the 
national  political  situation. 


Texas.— H.  E.  EIIIs,  editor  of  the 
Denison  Herald,  is  taking  a  lead¬ 
ing  part  in  the  organization  of  the 
Rotary  Club,  and  has  been  appointed 
on  the  organization  committee. 

John  Gould,  formerly  telegraph  edi¬ 
tor  of  the  Dallas  News,  but  more  re¬ 
cently  on  the  staff  of  the  Wichita  Falls 
Times,  has  been  made  managing  editor 
of  that  paper. 

J.  W.  Carlin,  advertising  manager  for 
the  Gold.stein-Migel  Company  of  Waco, 
who  was  general  chairman  of  the  Y. 
M.  B.  L.  committee  that  arranged  the 
style  show  just  held,  is  receiving  con¬ 
gratulations  for  the  success  of  the 
event. 

Stanford  Steele,  of  the  typographical 
force  of  the  Dallas  New.s-Journal,  who 
has  been  on  a  tour  taking  him  as  far 
North  as  Butte,  Mont.,  has  returned 
and  is  again  at  work. 


CANADA. — P.  D.  Ross,  editor  and 
proprietor  of  the  Ottawa  Jour¬ 
nal,  has  been  appointed  a  member  of 
the  Ottawa  Hydro-Electric  Power 
Commission,  representing  on  that 
board  the  Provincial  Power  Commis¬ 
sion. 

R.  R.  Connor  has  transferred  his 
services  from  the  business  ofBce  of  the 
Berlin  Telegraph  to  that  of  the  Wood- 
stock  Sentinel-Review. 

W.  R.  B.  D’Esterre  has  joined  the 
advertising  staff  of  the  Winnipeg  Free 
Press.  He  was  with  the  Toronto  Star 
eight  years,  and  since  1911  has  been 
with  the  Regina  Leader. 

W.  E.  McTaggart,  formerly  commer¬ 
cial  editor  of  the  Vancouver  Daily 
Province,  and  more  recently  Fruit 
Markets  Commissioner  for  the  British 
Columbia  Government,  has  been  ap¬ 
pointed  head  of  the  newly  organized 
publications  branch  of  the  Department 
of  Agriculture,  Victoria,  B.  C. 

C.  M.  McLennan,  one  of  the  associ¬ 
ate  editors  of  the  Nor’-West  Farmer, 
Winnipeg,  has  become  associate  editor 
of  the  American  Sheep  Breeder,  Chi¬ 
cago.  He  was  formerly  agricultural 
editor  of  the  Lethbridge  Herald. 

Lieutenants  Bert  Perry,  T.  H.  Smith, 
Joe  Walters  and  Clyde  Kennedy,  all 
members  of  the  London  Advertiser 
staff,  who  are  leaving  soon  for  over¬ 
seas  service,  were  guests  of  honor  of 
T.  H.  Purdon,  K.  C.  and  Wallace  J. 
Laut,  president  and  managing  editor 
respectively  of  the  Advertiser,  at  a 
complimentary  banquet  tendered  last 
week  to  the  editorial  staff  of  the  paper. 

J.  D.  Logan,  poet,  essayist  and  jour¬ 
nalist,  whose  name  is  familiar  in  liter¬ 
ary  circles  in  eastern  Canada,  has  en¬ 
listed  as  a  private  with  the  85th  Bat¬ 
talion  at  Halifax,  N.  S.  “Doc,”  as  he 
was  known,  served  many  years  on  the 
editorial  staffs  of  the  Toronto  News 
and  Montreal  Herald. 

('harles  C.  Ramagc,  of  the  repor- 
torial  staff  of  the  Ijondon  Advertiser, 
has  enlisted  with  the  Army  Service 
Corps  at  Toronto. 

J.  Ij.  Stewart,  publisher  of  the  Chat¬ 
ham  (N.  B.)  World  and  an  independ¬ 
ent  meml)er  of  the  Provincial  Legisla¬ 
ture,  was  operated  on  last  week  at  the 
Royal  Victoria  Hospital,  Montreal.  He 
had  been  troubled  for  some  time  with 
his  eyes  and,  in  order  to  prevent  total 
blindness,  he  was  rushed  to  Montreal, 
where  the  operation  was  performed 
with  probable  success. 

A  big  temperance  demonstration 
held  in  Toronto  on  Wednesday,  March 
8,  in  which  enthusiasts  from  all  parts 
of  Ontario  paraded  to  the  Parliament 
Buildings  and  presented  a  monster 
petition  asking  for  advanced  temper¬ 
ance  legislation,  was  engineered  very 
largely  by  Newton  Wylie,  until  recent¬ 
ly  agricultural  editor  of  the  Toronto 
Globe. 

Norman  I.,ambert,  special  writer  on 
his  annual  spring  visit  to  western 
Canada. 

Horace  T.  Hunter,  general  manager 
of  the  Maclean  Publishing  Company, 
publishers  of  a  large  string  of  trade 
newspapers  and  magazines,  has  been 
promoted  to  the  position  of  vice-presi¬ 
dent.  He  has  been  succeeded  as  gen¬ 
eral  manager  by  H.  V.  Tyrrell. 


England. — sir  Hedley  F.  Le  Bas, 
chief  of  the  Caxton  Publishing 
Co.,  Ltd.,  London,  who  was  created  a 
Knight  for  his  services  in  handling 
the  Government  war  advertising  and 
the  National  Relief  Fund,  was  recently 
tendered  a  banquet  by  350  representa¬ 
tive  men  of  the  British  metropolis  at 
the  Hotel  Cecil,  at  which  Ixird  North- 
cliffe  presided. 

Ix)rd  Robert  Cecil,  Undcr-Secretary 
of  State  for  Foreign  Affairs,  Great  Brit¬ 
ain,  was  the  guest  at  luncheon,  re¬ 
cently,  of  the  Associates  of  Foreign 
Press  Correspondents  In  London. 

Charles  P.  Higham,  the  London  ad¬ 
vertising  agent  who  visited  the  United 
States  three  years  ago  to  attend  the 
A.  A.  C.  W.  convention  at  Baltimore*, 
has  added  to  his  other  duties  that  of 
editor  of  a  new  weekly,  the  Cincgocr. 
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RKSOUliCEFULNKSS  is  rapidly  be¬ 
coming  one  of  the  greatest 
requisites  of  the  Advertising 

Man. 

He  must  be  mentally  equipped  to  do 
the  unusual  and  the  unexpected — to 
take  advantage  of  sudden  opportuni¬ 
ties — to  swoop  down  upon  a  bit  of 
news  and  twist  it  into  business  advan¬ 
tage. 

For  “News  advertising’’  is  ix:rhaps 
the  most  important  of  all — the  most 
ruggedly  virile  and  effective.  Headers 
of  newspapers  arc  inlluenced  to  a  largo 
extent  by  what  they  read  in  their  fa¬ 
vorite  journals.  Habits  and  opinions 
are  moulded  by  them.  They  HEAD 
and  they  BELIEVE. 

In  New  York  a  "Brush-the-teeth” 
fad  was  started.  It  sprang  up  from 
nowhere  and  was  EVERYWHERE  in 
a  flash. 

The  Board  of  Health  and  the  hy¬ 
gienic  societies  went  mad  over  the 
idea.  In  the  Public  Schools,  "tooth 
brush  drllbs’’  were  instituted.  Moving 
l>icture  News  Weeklies  displayed  hun¬ 
dreds  of  kiddies,  in  action,  brushing 
their  teeth  according  to  new  and  high¬ 
ly  scientific  standards. 

The  second  day  of  the  campaign 
brought  tooth-paste  and  tooth-brush 
copy  into  New  York  newspapers. 
Kolynos  and  Colgate  were  notably  ac¬ 
tive.  Advertising  managers  and  ad¬ 
vertising  agencies,  appreciating  that 
here  was  a  time  for  heroic  measures, 
worked  day  and  night  to  get  dove¬ 
tailed  copy  into  the  various 'mediums. 
For  Public  interest  was  aroused  and 
a  great  city  was  in  a  thoroughly  re¬ 
ceptive  mood.  The  ads  “Went  Big." 


“Owner  of  automobile  license  Number 
89()704A.  We  wish  to  congratulate 
you  for  your  wisdom  and  precaution. 
We  saw  your  car  standing  at  the  cor¬ 
ner  of  such  and  such  a  street,  yester¬ 
day  at  half-past  three  in  the  after¬ 
noon.  It  was  a  rainy  day  and  the 
streets  were  exceedingly  slippery. 
Equipped  with  Weed  Chains,  you  were 
in  no  danger  of  skidding." 

Pretty  difficult  to  beat  THAT  for 
human  interest  copy,  of  the  decidedly 
different  brand. 

*  •  * 

An  epidemic  of  ugly  little  automo¬ 
bile  fires  broke  out.  Valuable  property 
was  de.stroyed  because  there  was  no 
QUICK  means  of  putting  out  the 
flames.  PRESTO!  The  fire  extin¬ 
guisher  folks  were  “on  the  ground’’ 
in  a  jiffy,  with  Illustrated  copy  to 
show  why  their  goods  should  be  in¬ 
stalled  without  a  moment’s  delay.  No 
man  in  his  right  mind  could  pass 
those  advertisements  without  admit¬ 
ting  their  absolute  validity. 

While  matters  of  news  Interest  are 
“live”  and  on  the  tip  of  the  print-press 
tongue,  the  advertising  campaigns 
framed  to  link  up  with  them  bring 
speedy  returns  and  give  IMMEDIATE 
proof  of  their  value.  Local  branch  of¬ 
fices,  stores  and  wholesale  houses 
readily  vouch  for  this. 

Your  daily  newspapers,  in  times  like 
this,  are  invaluable. 

I.ikc  waiting  messengers,  they  grub 
up  your  advertising  story  and  are 
away  with  it,  up  hill  and  down,  from 
one  end  of  town  to  the  other,  almost 
before  the  news  proper  has  gone  the 
rounds. 


•  •  • 


*  * 


As  Winter  brings  its  yearly  toll  of 
suffering,  ice,  snowy,  wind-blown 
streets  and  glass-like  highways,  the 
electric  and  gasolene-driven  vehicle 
advertiser  does  his  most  cfBcient  pub¬ 
licity  work. 

Moreover,  he  has  everything  on  HIS 
side.  There  is  no  controverting  the 
arguments  he  puts  forth.  When  the 
crowded  city  streets  are  smooth  and 
unhindered,  the  marked  advantage  of 
the  motor-driven  truck  is  not  so  easily 
set  down  on  paper.  Manufacturers 
blind  themselves  to  the  real  truth. 
They  may  know  but  they  refuse  to 
act. 

Pictures  showing  horses,  helpless, 
with  splintered  legs,  cold,  broken  and 
blizzard  rapped,  down-and-out  in  the 
snow,  whilst  the  care-free  auto  truck 
speeds  unhampered  on  its  way,  are 
certain  of  effect.  For  men  SEE  this 
same  picture  in  the  streets  outside 
their  own  offices,  and  recognize  the 
justice  of  the  appeal.  Likewise  the 
Weed  Chain  advertising,  with  its 
hovering  suggestion  of  death  and  dis¬ 
aster  along  5cy  boulevards.  To  skid 
or  not  to  skid?  That  is  the  question. 
Many  a  man  has  given  these  impres¬ 
sive  illustrations  a  quick,  nervous 
glance  and  then  hied  him  to  the 
nearest  auto  supply  store  for  a  means 
of  being  SURE,  whatever  the  vagaries 
of  Winter. 

The  Weed  Chain  Advertising  De¬ 
partment  has  tried  a  novel  experiment 
in  the  daily  newspapers — It  sends  an 
artist,  with  pad  and  paper,  to  the 
streets  on  any  particularly  wet  and 
snowy  day.  At  random,  this  man 
makes  a  sketch  of  a  car,  drawn  up  be¬ 
side  the  curb,  and  equipped  with 
Weed  Chains.  The  tires,  chains,  rear 
of  machine  and  license  number  are  in 
the  foreground.  Just  as  the  sketch  ap¬ 
pears  in  the  artist’s  pad,  it  is  plated 
and  reproduced  In  the  paper.  A  few 
lines  of  copy  run  below 


Before  the  War,  The  Bankers  Trust 
Company,  New  York,  was  rapidly 
popularizing  their  “A.  B.  A."  cheques, 
for  use  by  tourists  abroad.  This  was 
the  logical  outlet  for  them,  since 
Travelers  in  foreign  lands  could  thus 
solve  the  Ready  Money  problem  with¬ 
out  undue  effort. 

“A.  B.  C.”  cheques  were  “as  good  as 
gold.”  It  was  well  understood  that 
hotels,  banks,  steamship  lines,  etc. 
would  accept  them  without  hesitation, 
and,  all  in  all,  it  was  an  extremely 
convenient  method  of  carrying  money. 

The.se  cheques  were  not  negotiable 
until  countersigned  by  the  owner.  If 
lost — even  a  book-full  of  them,  they 
were  of  absolutely  no  value  to  the 
finder. 

And  then  .  .  .  then  Mars  spilled 

the  beans. 

A  highly  profitable  business  was 
knocked  into  a  cocked  hat,  because 
some  nations  took  a  notion  to  fight 
each  other.  Travel  abroad  was  cut 
short.  Only  war  correspondents  and 
a  few  hardy  and  adventurous  souls 
figured  that  a  sojourn  in  France  or 
Belgium  would  be  good  for  the  health. 

Did  this  discourage  the  Bankers 
Trust  Company? 

Did  they  give  War  as  an  excuse 
for  cutting  short  their  elaborate  ad¬ 
vertising  appropriations? 

Did  they  give  up  and  say:  “We’ll 
wait  until  this  foreign  trouble  is 
ended  ?’’ 

Not  at  all. 

“Wc  must  find  ANOTHER  outlet 
for  the  cheques — another  reason  to 
KEEP  ON  ADVERTISING,”  said 
the  officials. 

Whereupon  a  plan  was  invented 
without  much  more  ado. 

People  were  travelling  in  their  own 
country.  The  California  Exposition 
kept  the  pot  boiling.  “See  America 
First”  became  a  popular  railroad 
slogan. 


In  every  State  where  they  had  inter- 
c.sted  banks  and  branch  offices.  The 
Bankers  Trust  Company  recommended 
the  use  of  NEWSE’.-Vl’ER  space  to  ex¬ 
ploit  the  “.\.  B.  .\.”  cheques.  And  to 
encourage  this  loi'al  and  territorial  u.se, 
in  small  and  large  town  papers,  the 
home  office  i.ssued  a  series  of  eleidro- 
types. 

In  order  to  make  them  of  local  in¬ 
terest,  the  outlines  of  States  were  used, 
names  of  largest  cities,  mountain 
ranges,  rivers,  general  topography  and 
some  easily  recognized  trade-mark 
theme.  The  text  was  entirely  terri¬ 
torial  and  could  be  used  in  one  par¬ 
ticular  State  ONLY. 

The  branch  offices  gobbled  up  these 
two  and  three  column  electrotypes  in 
great  quantities.  They  were  so  close¬ 
ly  allied  with  local  interests  and  am¬ 
bitions  and  cu.stoms,  that  no  .sane 
Manager  could  refuse  to  run  them  in 
his  newspaper. 

The  next  newsimper  campaign  was 
one  exploiting  certain  famous  tourist 
meccas — panoramas  of  Yellow  Stone 
I’ark,  of  the  sunny  re.sorts  of  California, 
of  l^alm  Beach,  Virginia’s  pine  tree 
.section,  Atlantic  City,  etc.  Next  cama 
a  newspaper  series  picturing  famous 
hotels  and  the  more  recent  publicity 
has  gathered  ALL  the  Reasons  Why 
under  one  banner  and  sent  them  Busi- 
nes.sward  in  standard  magazine  space. 

“FEORLE  WHO  USE  ’A.  B.  A.’ 
CHEQUES — AND  WHY”  is  an  earnesty- 
painstaking  piece  of  copy,  setting  forth 
the  good  points  of  the  idea  in  general 
and  explaining  WHY  representative 
men  use  this  form  of  currency  in  their 
travels — or  at  home. 

But  the  real  significance  of  the 
Bankers  Trust  advertising  is  the  fight 
for  a  reason  NOT  to  “stop  advertising.” 

it  offers  a  handsome  moral. 

Business  must  not  stop  because  of  a 
little  thing  the  size  of  a  European  War. 

W.  LlVlNCSTON  LAKNED. 


AUS  TO  AID  PREPAREDNESS 

Extensive  Campaign  May  be  Begun  to 
Learn  Country’s  Potential  Strength. 

At  the  Engineers’  Club  in  New  York 
on  March  8,  plans  for  the  effective 
mobilization  of  the  industries,  the  rail¬ 
roads  and  other  resources  for  use  in  the 
event  of  war,  was  discussed  at  a  meet¬ 
ing  of  members  of  the  Naval  Advisory 
Board,  representatives  of  engineering 
societies  and  members  of  the  Associat¬ 
ed  Advertising  Clubs  of  the  World. 

The  aim  is  to  get  in  touch  with  every 
phase  of  activity  in  the  country  and 
ascertain  just  what  aid  each  concern 
can  give  in  the  way  of  preparedness 
or  during  war.  When  this  information 
has  been  classified  it  is  regarded  as 
probable  that,  certain  work  will  be  as¬ 
signed  in  the  event  of  war  to  every  in¬ 
dustry,  every  factory  and  every  rail¬ 
road.  This,  of  course,  will  ibe  depend¬ 
ent  upon  the  needs  that  may  be  thought 
Important  by  the  Naval  Advisory  Board 
of  the  General  Staff  of  the  Army. 

One  of  the  first  steps  to  be  taken  in 
getting  a  line  on  the  potential  strength 
of  the  country  will  be  an  extensive  ad¬ 
vertising  campaign,  to  which  big  adver¬ 
tising  men  and  the  owners  of  periodi¬ 
cals  have  offered  their  serviees  free. 
Herlxjrt  S.  Houston,  president  of  the 
Associated  Advertising  Clubs  of  the 
World,  who  suggested  the  plan  to  Presi¬ 
dent  Wilson,  and  who  afterward  con¬ 
ferred  with  Secretary  Daniels  of  the 
Navy,  is  reported  to  have  worked  out 
an  advertising  campaign  to  be  submit¬ 
ted  to  the  Naval  Advisory  Board. 

The  purpose  is  to  advertise  exten¬ 
sively  throughout  the  country,  appeal¬ 
ing  to  every  manufacturer,  every  rail¬ 
road  president,  the  head  of  every  min¬ 
ing  company  and  the  heads  of  munition 
factories  and  arms  plants  to  offer  their 
services  to  the  Government  in  a  big  pre¬ 
paredness  campaign. 


The  Greeley  (Colo.)  Dally  Tribune 
and  Republican  announce  that  here¬ 
after  the  papers  will  be  independent 
Republican  in  political  matters. 


Editors  Who  Know 

The  George 
Grantham 
Bain  Serv¬ 
ice  occupies 
the  same 
relation  to 
newspapers, 
in  an  il¬ 
lustrated 
way,  that 
the  Asso¬ 
ciated  Press 
does  in  a 
news  sense. 

I  regard  the 
service  as 
JOSEPH  GARRBTSON  invaluable. 
CinclDoati  Time*  Star 
Bain  Service  Motto  la  “Illnatrate  To-day’a 
Newg  To.<lay.”  Try  It. 

BAIN  NEWS  SERVICE 
32  Union  Square,  E..  N.  Y.  City 


MANHATTAN 
PHOTO- 
ENGRAVING  C9 


251  &  253  WILLIAM  ST.  COR  NEW- 
CHAMBBRS  ST.  NEW  YORK. 


The  Great  Philadelphia  Press 
Women’s  Service 

Mat  Form,  two  4-color  pages  of  real  art, 
almost  the  last  word  in  Fashion.  Six  b  ack 
mats,  containing  most  interesting  subjects  of 
interest  to  women  ever  published — 

1.  Helpful  Page  lor  Houaewfe 

2.  Strength,  Health  and  Beauty 

3.  Women’s  World  of  Work 

4.  Well  Dressed  Women 

5.  Problems  of  Every  Day  Life 

6.  Work  and  Play  for  the  Idle  How 

Excellent  copy  for  a  women’s  page.  Daily 
or  will  make  up  as  special  fuH  pve  Sunday 
or  Saturday  features.  Proofs  will  convince 
you  the  Service  is  what  you  need. 

World  Color  Printing  Co. 

R.  5.  Qtahk,  Mgr. 

Established  1900  St.  Louis,  Mo. 


R.J.BIDWELLC0. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 
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AGENTS  REC()(;N1ZED  BY  THE  A.  N.  P.  A. 


Official  Lisl  Prepared  by  the  Agents’  Committee  of  the  Association: 
Corrected  to  March  10,  1916. 


.\<lv(>rtissnfr  St'rvk-e  Co.,  LBl.,  Uoad  Bhlj;.,  Mon- 
tri'Jl.  f'MDatU. 

.\lUii  Ativ.  Ajfenry  (Inc.),  11(»  W.  St., 

N.  y.  C‘»y. 

.\iiH*rirau  S|K)rt8  Pub.  Co.  (Inc.),  21  Warren 
Si..  N.  Y.  Citj. 

Aiii«iT<*ri1nin  A<Jv.  Agency  due.),  iiso  Broa>l- 
way.  N.  Y.  City. 

Auf«iip<*r,  I»u]s  E.,  Fullerton  BJilg..  St.  Ixiuitt. 

.\rkfiilterg-Machen  Co.  (Inc.).  Prorlnre  Kx- 
rliaiise  Hldg.,  Toletlo,  Ohio  (('laKsiftetl). 

Arin>jrrong,  C«»]lin,  incorftoratetl.  115  Broadway, 
\.  V.  City. 

.Vllaa  Adv.  Agency  (luc.),  450  Fotirlli  Ave., 
N.  Y.  City. 

.\tlaiilic  A<lv.  Ageiiry  (Ino.).  Keview*  Bldg..  At* 
laiilie  City,.  N.  J. 

.\yer.  X.  W.,  ac  Son.  2(M»  Cbeatnut  St..  Phlla* 
deipliia.  Pa.;  Fifiti  Ave.  Bldg.,  X*.  Y.  City. 

.^yera.  H.  E.,  Hi  Co.,  ic»4  Fe<U*ral  St.,  Boston. 
.Mass. 

B 


iN'cker,  Henry.  Ltd..' Fuller  Bldg..  X'.  Y.  ('Ity. 
m*sbarats  Adr.  Agency,  Ltil.,  rutty  Bltlg.,  M<ni- 
treal,  Canada. 

Diets.  Ottoniar,  Adv.  Bureau  'E,  E.  X’enge- 
haiier).  140  Xassaii  St.,  X".  Y'.  City. 
l^)4»bs.  William  F..  Danbiirv.  Conn. 

I'ollenmayer  .\dv.  .Agency  (liic.),  LliK'oIn  Bldg.. 
MinmMiHilis.  Minn. 

fVuHtvan  &  .Armstrong,  Conimoiiwerilth  Bldg., 
Pliiladeltihia.  Pa. 

iKtremua  &  Co.  (Inc.).  44  BiN».‘id  St.,  X’.  Y. 
(!lty. 

Ttorernus  k  Morse.  .31  X'assau  St..  X’.  Y.  City. 
Borland  .Adv.  .Agency.  Presston  Bldg..  .Atlantic 
City.  N.  J.:  .300  Fifth  Ave..  \.  Y.  City. 
Itoiiglity,  Charles  L.,  621  Main  St..  Cincinnati, 
(Milo. 

Diikelow  &  Walker  Co.  (Inc.),  210  Washington 
St.,  Boston,  Mass. 

Dunlap- Ward  .Adv.  Co.  (Inc  ),  12.3  W.  Madison 
St.,  Chieago.  III. 

DuniH\  DcsiiiiUid  Co.  (Inc.).  30  E.  42d  St..  N. 
Y.  City. 

I>v**r.  GtH».  L.,  Co.  (Inc.),  42  Kntadway,  X.  Y. 
City. 


I  aer.  JomtU  K.  (Inc.),  34T  Fifth  Ave  ,  X.  Y. 

Lakvr  Adv.  Agency,  Ltd.  due.),  10-20  Welling¬ 
ton  St..  East  Toronto,  Ont. 

Ballard  Adv.  Co.  (luc.),  132S  Broadway,  X.  Y. 
Ciiy. 

Bail>er.  J.  W..  .Adv.  .Agency  (luc.),  ,3.3S  Wash¬ 
ington  St.,  K4>ston.  Mas.*:. 

I  aiucs.  Jean  lH‘an.  .354  Fourth  -Ave.,  .N.  Y. 
*  ity. 

laf^hatii.  TlMtnias  E..  ('o.  (Inc.)  Inter-Sfuitiierii 
Life  Bldg..  Dmlsville.  Ky. 

Tates  Adv.  Co,  due.),  230  5th  .Ave.,  X.  Y. 
*‘lty. 

I  ai«'s.  4.  D..  .Adv.  .Agency.  202  ''aiu  St., 

S}  ringtteld,  .Mass. 

t*aiteii.  Geo.,  Co.  due.),  Fourth  Ave.  Bldg., 
X.  Y.  City. 

l  ayer-Stroud  Coriioratlou.  2tH)  Fifth  .Ave.,  X, 
i.  City. 

iHiim.n,  (YtmpbeU  k  Slaten,  Corn  Ex<‘hatige 
Tank  Bldg.,  Chicago.  111. 

i.irch-Field  &  Co.  (luc.),  IIU  W.  40tb  SI.,  X. 
V.  City. 

.•  .ickburu  .Adv.  Agency,  Patterson  Bldg.,  Day> 
•on.  O. 

.■  .iokniau-K^ms  Co.  (Inc.),  1)5  Madis<<u  Ave., 
X.  Y.  City. 

I.  a1iie-TlH>nii>s«>ii  Co.  (Inc.),  Fourth  Nat.  Bank 
TIdg..  Cincinnati,  O. 

1 .  «N>in:iigda.ie- Weilef  .Adv.  .Agency,  1421*  Cliest- 
nut  St..  Philadelphia.  Pa. 

i-.uin.  Charles,  .Adv.  i4ir|M>ratiou  diic. ),  Oos 
('hestiiiit  St..  IMiiladelpliia.  Pa. 

T.  u  1.  .Arthur  T..  20  Ontral  St..  H(»ston.  Mass. 

)M>stoq  News  Bureau  C.o.  (Inc.),  30  Kilby 

Srr<<et.  Boston.  Mass. 

T-mers.  T1h»s.  M.,  .Adv.  -Agency,  Bei-tor  Bldg., 
('iiicago.  III. 

I  imkett-Parker  Co.  (Im*.).  77  Franklin  St., 
l/4»stoii.  Mass. 

1  r«arley-lianiilton  C4».  (luc.),  Perkins  Bldg., 

Grand  Bapiils.  .Mich. 

Tiofiideld  k  Field  due.),  171  Madison  .Ave.,  X. 
V.  City. 

Trisiks,  .S.  M.,  .Adv.  Agency,  State  Bank  Bldg., 
Little  UiH‘k.  Ark. 

T.ichanaii.  John.  .Adv.  .Agency,  176  Fetleral  St., 
B4mtou,  Mass. 


C 


('alkiiis  &  Holdeii  din>.),  250  Fifth  .Ave,  .V.  Y. 

City. 

('aiiipbtdl-Kwald  (4*.  diic.),  117  W.  Fort  St., 
Bank  Bldg.,  mMr<»it.  Midi. 

I'aiiadiaii  .Advertising.  Ltd..  2X4  l^gaiiclieth>r(* 
St..  West.  Monir«*aI,  Canada. 

('a)iidiart’s  Maikiion'u  McIImsIs  (luc.).  450 

l-'ourth  .Ave.,  X.  V.  ('ity. 

(’*cil  Adv.  ('4>..  .Mutual  Bldg..  Uiihiihuid.  Va. 
«..iiii)»crs  .Ag'Uicy  (liic.).  Mats*  II  I'laiidm  Bldg., 
Sew  Urh*atis.  La. 

('liai|a>low  .Adv.  Co.  (Inc.),  International  Life 
Bldg..  St.  Diiiis.  Mo. 

('liarU*s  .Adv,  S4*rvh*e  due.),  23-25  E.  26th  .SI., 
N.  Y.  V'lty. 

I'lielteiiliiiiii  .Adv.  .Agency  dm*.).  11  K.  36th 

SI..  N.  V.  CiLv. 

ClM'siiian.  Xelsoii,  A’  (.%».  (liic  ).  1127  I'ine  St., 
St.  Isuiis.  Mo.;  (esldanl  Bldg..  Chicago  111.; 
Fifth  .Ave.  Bldg.,  X.  Y.  City;  'Tiiiits  BMg., 
CliattaiHsiga,  3Viin. 

.  I'liurchtll-Hall  (luc.).  50  Fiiioii  S<|uare,  N.  Y. 
(Mty. 

Clark- Whiteraft  Oj.  due.).  41  So.  15th  St, 
Philadelphia.  Pa. 

Clarke,  E,  H.,  .Adv.  .Ag«-ncy  (Inc.),  St«»ger 
Bldg.,  Chicago,  111.;  37  W.  31)tb  St.,  X.  Y. 
(’ity. 

Clough,  John  L..  Adv.  Agency,  Merebants*  Bank 
Tddg..  Imliauapolia,  Ind. 

(*«a*hrane,  W’ltt  K..  Adv.  Agency  (Inc.),  Itoyoe 
Tddg.,  Chicago.  III. 

(*ol(4»n.  WemleJl  P.  dnc.),  165  Broadway.  N. 
Y.  (.’ity. 

(  lie,  .Andrew,  Gen.  .Adv.  Agem*y  (Inc.),  Tri¬ 
bune  Bldg.,  N.  Clt.v. 

('oiistantine  Adv.  Co.  dnc.).  White  Bldg.,  Se¬ 
attle.  Wash. 

('orning  Adv.  JPRency,  Merchants’  Nat.  Bank 
Bldg.,  St.  Paul.  Minn. 

C4i»wen  0».  due.),  50  Tnion  Squan*.  N.  Y. 

(’Ity;  John  llamsH'k  Bldg.,  iioston.  Mass. 
(‘ramer-Krasselt  Co.  (luc.),  354  Mllwankw*  St.. 
Milwaukee,  Wls. 

('w>(*l>y-Chicago  (Ino.).  Pullman  Bldg.,  Chicago. 
III. 

Oms.  .J.  IL,  .Adv.  (’o.  (Inc.),  214  S^mlh  12tli 
St.,  Philadelphia,  Pa. 

D 


ke  .Adv.  Agency  (Inc.).  S14  Souili  Spring 

^f..  Lor  .Angeles,  Ca\  :  121  Second  St.,  San 
'•'ranc*s<s».  Cal, 

k(n  Adv.  Agency,  Pantages  BMg.,  SeuUle, 


iiiclmin  &  Son,  96  Weatniinster  St.,  Pnivl- 

\rc7*  Adv.  Co.  dnc.),  luternatlcnal  Life 
Mg..  St.  liOuiR,  Mo. 

Adv.  Co.  dnc.),  City  Xal.  Bank  BMg.. 
Dm  aha.  Xeb. 

iichy  (’o.  dnc.),  9  >furray  St..  X.  A.  (  li.v. 
vis,  J  W.,  Railmay  Exchange  Bhig.,  (  hi- 

l>eV4dse.  Foster,  Co.  (Inc  ).  15  AA .  3Stli  SI., 

S.  Y,  City. 


E 

Earnsliaw-f>eiit  O).  dnc.).  so  Maiden  Lane, 
N.  y.  City. 

EiMv,  Ix)Uis  (),,  Marshall  1  .eld  BMg..  Chicago, 
III. 

Edwards.  Geo.  AA’,,  &  C4i.,  .32h  Cliestnut  St.. 
Philadeli-lila.  Pa. 

KlOott.  A.  K.  dm*.).  62  AV.  Bmadwav.  X.  Y. 
City. 

Ellig,  A.  AA’.,  (’o.,  40  Central  St  ,  Boston. 

Mass. 

Erickson  Oi.  (Inc.),  .3X1  Fourth  .Ave..  N.  Y. 
(’ity. 

Erickson,  E.  X.,  .Adv.  .Agency  21  I'ark  How. 

X.  Y.  City. 

Erwin  &  AA’asey  Co,  (Inc.).  5S  East  AA'asliington 
St.,  Kresge  BMg.,  iHDrolt,  Mi(*h. 

Ewing  k  Miles  (Ine.),  1482  Broadway.  -N’.  Y'. 
City. 

F 

Fairfax,  H.  AV..  AVorM  BMg..  X.  Y.  City. 
Federal  Adv.  -Ag<*ncy  dnc.),  243  AA'est  .3J)th 
St..  X.  Y.  City. 

Fenton  A  Gardiner  (loc.),  280  Fifth  .Ave.,  X. 

Y.  City. 

Ferry-Han!y-SclM»tt  -Adv.  Co.  (Inc.),  CKumeroe 
BMg..  Kansas  City.  Mo. 

Fetting»*r.  Theo.  S..  Adv.  Agency,  7!)0  Broad 
St.,  Newark.  V.  J, 

Finch.  J.  J..  .Adv.  -Agen«*y  (Inc.),  1364  Broad- 
W’ay.  X.  Y’.  City, 

Finney.  AA’.  B..  -Adv.  O).,  Orea-l^slle  BMg.. 
Kansas  City.  Mo. 

Flsher-Steinbruegge  -Adv.  Co.  dm*.).  1627 

AA'ashington  -Ave..  St.  l»uis.  Mo. 

Fletcher  (3o.  (Inc.),  Wldener  Bldg.,  Philadel¬ 
phia,  Pa. 

Foley.  Bichard  -A.,  Adv.  Agency  (Inc  ),  Bul¬ 
letin  BMg.,  Philadelphia.  Pa. 

Fowler-Simpsoii  Co.  dnc.),  ItKM)  Klirlld  .Ave., 
('leveland,  O. 

Frank.  .Albert,  &  Co.  (Inc.).  26  IVaver  St,,  X. 
Y.  City. 

Fuller,  Charles  II. .  (?4>.  (Inc.)  623  S11.  AA'abasli 
Ave..  Chicago,  HI. ;  Morgan  Bldg.,  Buffalo. 
X.  Y. 

Fuller  &  Smith,  Kngiue4*rs'  BMg..  Cleveland.  (). 


G 

Gagnier  .Adv.  Servici*.  (iraphie  .Arts  BMg.,  To¬ 
ronto,  Canada. 

Gardner  .Adv.  Co.  due.).  Kiiil4H*h  BMg.,  St. 

Sfo. 

GU4>e  .Adv.  .Agency  (Inc.),  85  AA’asliiiigton  St., 
South  Norwalk.  ('4*1111. 

(hddsmith  Co.,  267  Market  St..  Xewirk.  N.  J. 
G4»uM.  -M.  P.,  Co.,  126  AAVsl  32il  St.,  .N.  Y. 
City. 

(euilston,  EriM'st  J..  .Adv.  Agency,  IS  Treiiiont 
St.,  Itoston.  Mass.;  225  Flflli  Ave.;  N.  Y. 
City. 

(jray,  F.  .A.,  -Adv.  ('4*  ,  Dwight  BM«*  .  Kansas 
4 'ity,  M4». 

Green,  (Jarl  M.,  (3o.  due.),  Fr4*4‘  Press  BMg.. 
m*tr4>it.  Mieli. 

Greve  S.,  Ageiiey,  ()p|N*ii)ieiiii  Bldg.,  St.  Paul, 
Minn. 

Gre4*iileaf  Ca>,  (Iik*.  ),  185  Devonshire*  St.,  Bos¬ 
ton,  Mass. 

GiientlR'r,  Umhdph  dm*.),  25  Broad  St.,  X.  Y. 
City. 

(juenther-Bradf4ird  Co.  (Inc.),  64  W.  Uamltdph 
St..  Chicag4>.  111. 

Gnndlach  Adv.  C5o.  (Inc.),  Pts.ple’s  (ias  Bhlg.. 
(L'liicago,  III. 


H 

Hamilton.  J.  U.,  Adv.  Agemy,  Hearst  Bldg., 
Chicago,  ill. 

Hanff-MetEger  (Inc.),  95  Madison  Ave.,  X.  Y. 
City. 

Hannah,  Henry  King.  277  Br4»adwiiy,  X.  Y. 

City.  , 

Haiisi>r  Agency,  KiiiiM*y  Bldg..  Newark.  X.  4. 
llauleubeek,  G.  IL.  .A:lv.  .Agency  (Inc.).  2  W. 
45th  St.,  X.  Y.  (’ity. 

Haven.  Edwin  IL.  175  5ih  Ave..  X  City. 

Hays  Adv.  Ageuev,  P.m;  Main  St..  Biirlliigtoii. 
Vt. 

Heegstra.  H.  Wrtlt4in.  Ad.  S4»rvice.  15)  Siinth 
Salle  St.,  Chitago.  111. 

Hibson  &  Bni.,  116  Nassau  St..  X.  Y.  (Aty. 
Hi<*ks  ,.Adv.  -Agency  dnc.).  132  Nassau  Si.. 
N.  Y.  City. 

Hill.  .Alb4‘rt  P..  (’<».  (Im*.).  First  National  Bank 
BMg..  Plttshiirgli,  Pa. 

Hill,  W.  S.,  C4».  (Im*.).  Vail  h'rgrlft  Bldg., 

i'ittsburgh.  Pa. 

IBilmes.  Fraiiecs,  524  South  Spring  St..  I»s 
-AngeU's.  Cal. 

H4s)|ies.  K.  M..  1303  Uo.incy  St..  Wiliiilngt4»ii, 
lH>i. 

Ibsips  A  iv.  Co.  dnc.).  Tribune  Bldg.,  Chi<*ag4». 

H»»uglitoii.  Walter  1...  Alv..  Agency  (Inc.),  381 
F4»urth  .Avi*. .  X.  Y.  City. 

Ibm-ard,  E.  T..  Co.  dm*.).  432  Fourth  Ave., 
X.  Y  City. 

Howlaiil.  H.  S..  .Adv.  Agency  (Inc.),  26  Bmad 
St.,  .N.  Y*.  ('‘ity.  . 

Hovl’s  S4*rvic4*  <In<'.),  120  W.  32d  St.,  X.  Y. 

('ity:  14  Kilby  St..  Mass. 

Hull.  W.  H.  IL,  A  Co.  due.),  Trihuiie  BMg.. 
N.  Y.  (’Ily. 

Humphn*y.  H.  B..  Co.  dnc.).  44  Fedenal  st.. 
Boston,  Mass. 


Hiisluitid  k  TlKUiias  Co.  due.),  58  Wash¬ 

ington  St.,  Chicago,  III. 

I 

Ireland  .Adv.  .Agency  (Jnc.),  136  So.  Fourth 
St.,  Philadelphia.  Pa. 

Ir  •liiiKtiiger.  C.,  .Adv.  Agency,  20-24  VeiM‘y  St., 
X.  Y.  City. 

J 

j4H>riis.  .Arnold,  Co.  dnc.),  14  K.  Jackson 
BoiiMvard.  Chicago.  HI. 

Johns4Ui  -Adv.  C4»r|>oration  dnc.),  20  E.  Jack- 
son  I^ulevard.  Chicag4>,  HI. 

Joiiii.son-Dallis  Co.  (luc.),  GreeutteM  BMg.,  At¬ 
lanta.  (jia.  * 

Johnst4m-Ayrt»s  (Tno.),  525  Market  St.,  San 
Francis<x>.  Cal. 

j4»m*s-Mort'm,  348  Main  St..  Johnst4m.  Pa. 

J4>ims.  Wylie  B.,  -Adv.  Agency  (Inc.),  Bing¬ 
hamton,  X.  Y. 


KasPir,  H.  W..  k  Sons  .Adv.  Qi.  dnc.).  L.Tt- 
t4»ii  BMg.,  Chicago.  Ill.:  Mercantile  National 
Bank  Bldg..  St.  Ixmis.  Mo.;  (’omniercial  Trust 
Bhlg..  Kansas  City,  Mo. 

Kay.  J.  Boland  (Jo.  (Inc.),  123  W.  Madison 
St..  (Jhicag4>,  HI. 

Keane,  X.  W..  90  Xassaii  St.,  X.  Y’.  City. 
Kellev,  Martin  V..  (>).  (Inc.),  Sei'ond  National 
BMg.,  T4>Iedo.  Ohio,,. 

Kiernan,  Frank  &  Co.,  ISO  Broadway,  X.  Y. 
City. 

Kirtland.  B.  F.,  Adv.  Agency,  14  Jackaon  Blvd., 
Chicago,  HI.  ^ 

Klein,  Charles  T..  230  W.  99th  St.,  X.  Y.  City. 
Koch.  Otto  J..  Adv.  Agency  (Inc.),  University 
BMg.,  Milwaukee,  WIs. 

Kollock.  Edward  D.,  201  Devonshire  St.,  Bos¬ 
ton,  -Mass. 

L 

I.#aw,  Bussell,  52  Broadway,  X.  Y.  City. 
iLawyers*  Adv.  Co.  (Inc.),  55  Liberty  St.,  X.  Y. 
City. 

I.^eddy.  John  M,.  41  Park  Row,  X.  Y.  City. 

I>ee,  L.  K.,  Dispatch  Bldg..  St.  Paul.  Minn. 
lioe-Jones  dne. ).  Republic  Bldg.,  Chicago.  III. 
U*viD.  Charles  D.  dnc.),  1269  Broadway,  N. 

Ix*'an.^VL*  B..  Adv.  Agency  dnc  ).  440  Fourth 
Ave.,  X.  Y.  City;  Old  Colony  Bldg.,  Chicago. 

jJvl'y,  H.  H..  Marbridge  Bldg.,  X.  Y.  City. 
Lewis  Agency  (Inc.).  District  National  Bank 
BMg.,  Washington.  D.  C. 

Ixird  &  Thomas  (Inc.),  Mailers  Bldg..  Chicago. 

Ill.;  341  Fifth  Ave.,  X.  Y.  City. 

I»vd,  Sam,  Adv.  Agency,  240  Fulton  St.. 

Br<K»klyn,  X.  Y.  v  ^  t>i  1 

DFd<k)n  &  Hanford  Co.  (Inc.).  Cutler  IHdg., 
IbH  hester,  X.  Y. ;  200  Fifth  Ave..  N.  Y. 
City. 

M 

MeAtamiiey,  Hugh.  Co.,  Woolworth  Bldg.,  X. 

M4*Connell  &  Fergussoii.  Ixmdim.  Canada. 
Me4'ann,  H.  K.,  Co,  (Inc.).  61  Broadway,  X, 

Mc(iuckin.  Eugene,  Co.,  105  No.  13th  St.,  Phlla- 
ileRdila,  Pa.  _  ^ 

MeJunkin.  Wm.  D..  Adv.  Agemy  (Inc.),  3o  be. 

l>4*arborn  St..  Chicago.  HI. 

McKini.  -V.,  Ltd..  Lake  of  the  W4K>d8  Bhlg.. 
M4>iitreal,  Can. 

McMullen.  R4>l)ert  M..  Co.  (Inc),  Cambridge 
BMg.,  X.  Y.  ('Ity. 

Maclav  k  Mullally,  60  Broadway.  X.  Y.  City. 
Mae  Martin  Adv.  Co.,  Security  Bank  Bldg., 
Mliineiiiadls.  Minn. 

Ma<‘ph«'rs4»n-M<t’urd.v,  Ltd,  (Inc.),  Bell  Block, 

\Viiini|H'K.  CiiiailM.  . 

Mahlii  Ailv.  (In.  ).  104  S  Mi.liiKan  Ave., 
ChlcaK...  111..  :to  E.  42.1  St..  N.  Y.  City. 
Mallory.  Mitrliell  &  Kaiiat  (Ino.).  Si  ourlty  Blilg.. 
C)iioag«i.  III. 

Marsh.  Eilwaril  II.,  Ailv.  Agonoy.  Besse  BMg., 
Springfit'lil.  Mass.  ,  ,,, , 

Massongale  .Ailv.  Aitenoy  (Inc.),  Caniller  BMg, 
.\tlanta,  (la.  .  . 

MatlH’Ws.  U.  A..  .4ilv.  Clorp..  140  So.  Dearlsiru 
St.,  Chicago.  111.  ,  ,,  ,  , 

Matos  Ailv.  fo.  (Inc.).  BnllMin  BMg,  I’lillailel- 
|i|iia.  I’a.  ,  _  -. 

M<'tni|N>1itan  Ailv.  Co.  (Inc.).  0  Wall  St.,  N.  Y. 

Mix.  *.l.  Ituwlaii-I.  10  K.  IIIliUSI.,  N.  City. 
Moffclll.yiich  Ailv.  Oo.  (Inc.).  Mniisey  Bli)g., 
BaltiiiMire. 

Misin  Bryoii  (i..  Co.  (Inc.).  Boariliiian  Bhlg.. 
Tmv.  N.  V. 

.Morgan.  4.  W..  Ailv.  Agciiiy,  44  K.  2;)il  St., 
X.  Y.  Clly. 

Morris.  llerlM-rl  M..  Ailv.  Agency  (luc).  4(K( 
Clieslnnt  St..  Phllaileliihlu.  l*a. 

Morst'  Ailv,  Agency,  So  Mllwaukis-  Ave.,  «., 
m-troit.  Mich. 

Morse  Inleruational  .\gciny  (Inc.).  I'oiirth  .We., 
\.  Y.  City. 

Moses  -Vilv.  .Si'rvice,  Mnnsey  BMg..  Baltiinorc, 
Mil. 

Moss-Chiise  Co.  (Inc.),  110  Fran)iliii  SI.,  Buf¬ 
falo.  X.  Y. 

Muller.  J.  1’..  &  Co.  (Inc.),  220  West  42il  SI.. 

X.  y.  City. 

Miunm- Bonier  Co.  (Ine.),  Siiahr  Bhlg.,  Lsiluin- 

Murra’v  Hill  AOv.  Agency.  200  E.  23(1  St..  X. 

Y.  City.  ,  ^  . 

Murray.  John  F.,  .Vilv.  .Agency  (luc.),  1(  Bat¬ 
tery  Place,  X.  Y.  City. 

X 

Xlcholas-Klnn  Ailv.  Co.  (Inc  ).  222  Soiitli  Stale 
St..  Chicago.  III.:  200  Fifth  Ave..  X.  Y.  City. 
Xolley  Adv.  Agency  (Iiic. ),  Eight.  Isiinharil  aii  l 
Balderstoii  Sts.,  Baltimore.  Mil.. 
Xorrls-Paltersoii.  EtiE,  Mail  BMg.,  Toronto. 
Canada. 

Xorthwcsiern  Adv.  Agency.  Essex  BMg..  SI. 
Paul.  Minn. 

O 

tl'Kwfe.  P.  F.,  Adv.  Agency.  4;i  Tremoiit  St., 

|t4»St4UI.  .Mhrr. 

O'Malley  Adv.  k  Selling  C4».,  Old  South  BMg.. 
IVtmton.  MssRi 

O’Shaiighiiessy  .Vdv.  C4>.  dm*.).  WeRliiuiiRler 

BMg.,  (.'hiejigo.  III. 

OpIieiJieimer  Adv.  .Vgemy.  Webster  LMg.,  (  lii- 
eago,  HI. 

1* 

PaliiM^r  .4dv.  Servb*e,  Butte.  Moiit. 

Pearsall,  W.  Jb.iitague.  263  Bniadway.  X.  \. 

PeVleHer,  K.  I.c  Boy,  Fine  Arts  Bldg.,  Hetrolt. 
Mich. 

PlillaiUdi'hla  Xc«s  I’nrean,  432  Sansmn  SI.. 
Phllade'phl:i.  Pa. 

Picard  Jr  Co.,  liic..  12  W  Slst  St.,  X.  Y. 
City. 

Plattner.  M..  03  Nassau  SI..  X.  A.  City. 
PonMToy  .Advertising.  I’ninswiek  BMg.,  X.  i. 

Porter!  Ilarrv.  Co.  line'  18  Kaat  4l8t  SI.. 
X.  Y.  City. 


Potts-Tiirnhull  Adv.  Co.  (luc.),  tiloyd  Bldg., 
Kansas  City,  Mo. 

Power,  Alexander  &  Jenkins  Co.  (Inc.).  Jour 
nal  Bldg.,  Detroit,  Mich. 

I’owers.  John  O.,  Co.  (Ine.),  11  W.  25th  St., 
X.  Y.  City. 

Powniug,  Geo.  G.,  &  Son  (liic. ).  New  Haven. 
Conn. 

Presbrey.  F'rank,  Co.  (Inc.),  Fourth  .Ave., 
X.  Y.  (-Ity. 

Procter  &  Collier  Co.  (Inc.).  Commercial  Tri¬ 
bune  BMg.,  Cincinnati,  U. ;  10  K.  33d  Si., 
X.  Y.  City. 

B 

Bead-Miller  Co.  due.),  102V4  So.  Broadwav. 
Ixis  .Angeles,  CaE 

BeariloD  .Adv.  Co.  (luc.),  Qiiiney  Bldg.,  Den¬ 
ver,  Colo. 

Bemingtou,  E.  P.,  Agency,  128U  Main  St.,  Buf¬ 
falo.  X.  Y. 

Blohards,  Jos.  A.,  &  Staff  (luc.),  !)  E.  4lltli 
St..  X.  Y.  City. 

Itoberts  &  MacAvinebe,  30  Xo.  Dearborn  St., 
Chicago,  III. 

Kose,  Irwin  Jordan,  30  AV.  32d  St.,  X.  Y.  Clly. 
Bowland  -Adv.  Agency  (Inc.).  1790  Broadwav, 
X.  Y.  City. 

Bowlatt,  F.  Albany;  20-28  Adelaide  St.,  West. 
Toronto,  Canada. 

Hiiland,  O.  AV..  70  Fifth  Ave.,  X.  Y.  City. 
Ituthrauff  &  Uyau,  450  Fourth  .Ave.,  X.  Y. 
City. 

S 

St.  Clair,  Wni.  G.,  Co.,  AVithersiHKiu  BMg., 
Philadelphia.  Pa. 

St.  Paul  .Adv.  Co.,  St.  Paul,  Minn. 

Sandlasa.  L.  A.,  7  Clay  St.,  Baltimore.  M  l, 
Savage,  Geo.  AI.,  Adv.  Agency,  Xewbt-rry  Bldg.. 
Detroit,  Mich. 

Scheck,  Adv.  -Agency,  9  Clinton  St.,  Newark. 

X.  J. 

SchermerlKiru  .Adv.  Co.,  Gibbs  Bldg.,  San  .An¬ 
tonio,  Texas. 

Schiele  -Adv.  Co.  (Inc.)  Central  Nat.  Bank 
Bldg.,  St.  Louis,  Mo. 

Seaman,  Frank  (Inc.),  110  AV.  32d  St..  X.  A'. 
City. 

Seeds,  Biissel  M.,  Co.  (Inc.),  Central  ITia  n 
Telephone  Bldg.,  Indiaiiaimlls,  Ind. 

SebI  Adv.  Agency,  City  Hall  Square  Bldg.,  Chi¬ 
cago,  HE 

Sh^ff^,  J.  .Albert,  Star  Bldg.,  AVashiugh.ii. 

Sharpe.  W.  W.,  &  Co.  (Inc.),  00  Nassau  St.. 
N.  Y.  City. 

Sbaughnessy,  SI.  J.,  &  Oo.,  Temple  Court,  X. 

Y.  City. 

Shaw  Adv.  Co.,  Transportation  Bldg.,  Chicago. 

Sherman  &  Bryan  (Inc  ),  79  F'ifth  .Ave.,  X.  Y. 

City.  s 

Sherwood,  B.  H.,  307  Fulton  St.,  Brooklyn. 
N.  Y. 

Shnmway,  Franklin  P..  0>.  (Inc.).  373  Wash 
Ingtoii  St.,  Boston.  Mass. 

Sidener-A’an  Blper  Adv.  Co.  (Inc.),  Merclianis' 

Bank  Bldg.,  Indianaiadis,  Ind. 

SiegfriiM  Co.  (Inc.),  5U  Church  St.,  X.  A'. 
City. 

Simpson,  Sbowalter  &  Barker  (Inc.),  A’anler 
grift  Bhlg.,  Pittsburgh,  Pa. 

Singleton-Trlpp  Co.  (Inc.),  Cttixeus’  Bldg.. 

Cleveland,  O. 

Smith,  C.,  Brewer,  Adv.  .Agency,  85  Devon 

shire  St..  Boston,  Mass. 

Suitxler  Adv.  Co.  (Inc.),  Garland  Bldg.,  Chi¬ 
cago,  III. 

Soiiimer,  Fred.  X.,  810  Broad  St.,  Newark. 
X.  J. 

Sliafford  Adv.  .Agency,  10  Post  Office  Square, 
Boston,  Mass. 

Sparrow  .Adv.  Agency,  .Anierlcau  Trust  BMg.. 
Birmingham,  .Ala. 

Stack  A(jv.  Agency  (luc.).  Heyworth  Bldg., 
Chicago,  III. 

Standish,  G.  S.,  .Adv.  Agency,  I-apbam  Bldg., 
Prbvldeuc-e,  R.  I. 

Sternberg,  H.  Sumner  Co.  (Inc.),  9  E.  40th 
St..  X.  Y.  City. 

Stevens.  Herinon  W.,  .\g*‘iicy.  Globe  Bldg.,  Bos¬ 
ton.  Mass. 

Stewart-Davis  .Adv.  Agency,  K(*sner  Bldg., 
(Tiicago.  HE 

Stiles.  William  A.,  Adv.  Agency.  123  W.  MadI 
son  St.,  Chicago,  III. 

St<H-kmaii,  A.  M..  -Adv.  Agency,  20  A'esey  Si., 

X.  Y.  City. 

Storm,  J.  P.  35  W.  3IHh  St..  X.  A’.  (Tty. 
Strang  A  Prosser  Adv.  .Agency,  Alaska  BMg.. 
S<‘attle,  Wash. 

Street  A  Finney  (Inc.),  171  Madison  Ave..  .X. 

Y.  City. 

Swpyd.  A.  M.,  Co.  (Inc.).  347  Fifth  .We.. 
X.  Y.  City. 


T 


Taylor-CrilehIhdd-Clagne  Co.  (Ine.).  Ilnsiks 
BMg..  Chicago.  HE:  Fuller  BMg..  X.  Y.  City. 
TIsHnas  .Adv.  Service  (Inc.).  Heard  Xatlonal 
Bank  BMg.,  Jaeksonvllle,  FIs. 
TTmmpson-Carroll  Co.  (Inc.),  I,eader  Xews  Bidg.. 
Cleveland,  O. 

TlHimpson,  J.,  Walter  Co.  (Ine.).  44  E.  23d 
St.,  N.  Y.  City:  Lytton  BMg.  Chicago,  III.; 
201  Devonshire  St.,  Boston,  Mass. 

Tomer  .Adv.  Agency  (Inc.),  294  Washington 

St.,  Boston,  Mass. 

Touxalin,  Charles  H.,  Agency  (Inc.),  Kcsikt 
BMg..  Chicago,  HE 

Tracy-Parry  Co.  (Inc.),  laifayelte  Bldg.,  Phila¬ 
delphia.  Pa. 

Trades  .Adv.  -Agency  (Ine.),  1182  Broadway,  .X. 
Y.  City. 

Turner  Adv.  Co.  (Inc.).  30  Xo.  Dearborn  SI.. 
Chicago,  HI. 


U 

I  riiiy,  Ixtuis  A’..  41  Park  Row,  X.  Y.  City. 


V 

Aan  Cleve  Co.  (Inc.),  1790  Rroadway,  X.  Y. 
Clly. 

A'an  Haagen  .Adv.  .Agem-y,  1420  (Tiestiinl  Si.. 
Pbiladelidiia,  Pa. 

Volkmann.  M.,  Adv.  Agency,  5  Beekmnii  SI  . 

X,  Y.  (Tty. 

Von  Poettgen,  Carl  S.,  Kresge  Bldg.,  Detivdt. 
.Mich. 

Vreeland.  E.  E.  (Inc.),  344  West  38lh  St.,  X 

Y.  City. 

W 

Wade,  .Adv.  .Agency,  Old  Colony  HMg.,  Chicago. 
HE 

Wales  Adv.  Co.,  125  E.  23d  St..  X  V.  City. 
Walker  Adv.  Agency,  165  Kearny  St.,  San  Fri 
cisco.  Cal. 

Walker,  Dudley,  A  Co.,  People’s  Gas  Bldg.,  Chi¬ 
cago,  HE 

Walker-Lougfellow  Co.  (Inc.),  565  Boylstou 

St.,  Boston,  Mass. 


t  ran- 
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AGENTS  RECOGNIZED 

BY  THE  A.  N.  P.  A. 


Walton  AiIt.  &•  Pig.  Co.,  141  Milk  St.,  Boaton. 

WVII,  josppti,  Co.,  Jpnkiiia  Arcade  Bld){..  Pitta- 
hurgb.  Pa. 

Wetherald.  Janiea  T.,  2‘2l  Coliimbiia  .\ve.,  Bo.s- 
ton.  Maaa. 

Wllllania.  irred  C..  lO.S  Knlton  St..  X.  Y.  City. 
Wllllama  &  Cunnyiigbain  (Inc.),  oU  K.  Madlaon 


St..  Chicago,  III. 

Wilson,  O.  O.,  Adv.  Co.  (Inc.),  llcarat  Bldg.. 
Chicago.  111. 

Wiiie4)urgb,  M.,  &  Co.,  570  Fifth  .\Te.,  X,  Y. 
City. 

WtsKl,  Piitnani  &  Wo<«l  Co.  (Inc.),  Ill  Devon- 
aliire  St.,  Boston.  Mass. 

Wrlgley  .kdv.  .\geiicy.  111  W.  Washington  St., 


Chicago,  III. 


Young.  Hciirl  &  Hurst  (Inc.),  People's  (las 
Bldg.,  Chicago,  III. 

7, 

ISoblan,  James,  225  Fifth  .\ve.,  X.  Y.  City. 


SCOVIL  OPENS  AGENCY 

New  Ailvertising  Firm  Established  by 
Wall  Street  Journal  Experts. 

E.  Medley  Seovil  has  opened  an  Ad- 
vertisiiiK  .\g:enc>y  at  25  Pine  Street.  New 
York  city,  under  the  firm  name  of 
Medley  Seovil,  Inc.,  and  will  specialize  in 
financial  advertisinR. 

.Mr.  Seovil  was  formerly  president  of 
Doremus  &  Company.  He  also  was  con- 


K.  Medley  Scovil 

nected  with  the  Wall  Street  Journal  and 
l)ow-Jones  orRanization.  He  has  been 
in  charRe  of  the  financial  departments 
of  several  New  York  dailies,  covering  a 
jteriod  of  nineteen  years  in  Wall  Street. 

Samuel  Scovil,  president  of  the  Cleve¬ 
land  Electric  IlluminatinR  Company,  of 
Cleveland,  Ohio,  is  a  director  of  the  new 
company. 

LIVE  AI)  CLUB  NEWS 
The  Advertising  Club  of  Norfolk,  Va., 
has  been  merged  with  the  Chamber  of 
t'ommerce  of  that  city.  Under  the  pro¬ 
visions  of  the  agreement  for  the  merger, 
the  advertising  club  will  retain  its  name 
and  individuality,  and  also  its  member¬ 
ship  in  the  Associated  Advertising  Clubs 
of  the  World. 


.\n  organization  '^nown  as  The  Dis¬ 
play  Men  of  Northern  California,  con¬ 
sisting  of  the  display  advertising  man¬ 
agers  of  most  of  the  large  stores  in 
California,  nas  been  formed  in  San 
Francisco.  Frank  Hush  is  temporary 
chairman,  and  William  McClaughoy, 
secretary. 

The  organization  of  the  new  San 
Francisco  Advertising  Club  was  effect¬ 
ed  on  February  28  when  the  board  of 
directors  met  and  elected  the  follow¬ 
ing  officers;  President,  Charles  S. 
Young;  first  vice-president,  Frederick 
S.  Nelson;  second  vice-president,  Will¬ 
iam  Woodhead;  secretary,  George  W. 
Kleiser;  treasurer,  Louis  Honig.  The 
board  of  directors  also  includes  F.  W. 
Kellogg,  W.  H.  B.  Fowler,  C.  H.  Tallant, 
Samuel  P.  John.ston,  George  H.  Eber- 
hard  and  Grant  Gordon.  The  club  will 
prcK'eed  along  the  lines  of  the  Associ¬ 
ated  Advertising  Clubs  of  the  World. 

Business  winning  records  in  direct 
mail  advertising  were  shown  in  ex¬ 
hibits  at  the  Graphic  Arts  Exhibition 
held  this  week  under  joint  direction 
of  the  Cleveland  Advertising  Club  and 
the  Ben  Franklin  t'lul)  of  Cleveland. 
Virtually  every  line  of  liusiness  that 
advertises  was  represented.  The  sho'w 
was  held  for  the  special  benefit  of 
manufacturers  and  adverti.sing  dis¬ 
tributors  interested  in  Increasing  the 
pulling  power  of  their  advertisements. 

The  Advertiser.s’  Club  of  Cincinnati 
has  Increased  its  membership  to  300 
by  means  of  a  strenuous  campaign. 

The  membership  of  the  Bochester 
(N.  Y.)  Ad  Club  has  been  increased  by 
186  names.  This  increased  member¬ 
ship  and  the  increas<>  of  dues  to  $10 
will  make  possible  the  appointment  of 
a  paid  secretary.  Erne.st  H.  HolM'rts. 
formerly  with  the  Maxwell  Motor  Car 
Company  and  the  Standard  Oil  Com¬ 
pany,  has  been  named  for  that  oHice. 

The  Advertising  Club  of  St.  I.Kjuis 
has  removed  to  i>ernianent  head¬ 
quarters  in  the  banquet  hall  of  Lippe’s 
Caf^,  at  Eighth  and  Olive  Streets.  The 
quarters  will  be  the  exclusive  ju-op- 
erty  of  the  club,  and  the  various  offi¬ 
cers  will  Ik*  installed  in  offices  there. 
Shortly  after  the  opening  of  the  new 
clufirooms  the  club  began  its  exhibit 
of  “direct  advertising”  with  a  display 
of  modern  mailing  campaigns,  follow¬ 
up  letters  and  novel  ideas  in  per.sonal- 
appeal  advertising.  The  exhiWt  Ik*- 
gan  March  6  and  will  remain  oim'ii 
thirty  days,  to  give  the  entire  public 
an  opportunity  to  examine  the  work 
done  by  this  department  of  the  club. 

President  K.  E.  Turner,  of  the  Nor¬ 
folk  (Va.)  Ad  I'lub,  has  appointed  the 
following  committees  for  the  entertain¬ 
ment  of  the  Norfolk  Club  at  the  ('on- 
ventlon  of  the  Associated  Advertising 
('lubs  of  the  World  at  Philadelphia' 
Preliminary  arrangements — E.  C.  ('he:i- 
hlre,  chairman;  W.  E.  Hermance,  J.  G. 
Thornbury,  C.  A.  Morrlsette,  C.  J. 
Mains,  J.  G.  Jenkins.  Ernest  Smith  and 
Allen  Ayers.  Propaganda — K.  E.  Turn¬ 
er,  chairman;  T.  G.  Coburn,  M.  G.  Nus- 
l>aum,  P.  P.  Peebles,  G.  L.  Hall,  J.  A. 
Addenbrook,  John  Lesner,  M.  G.  Ixmg, 
S.  L.  Slover,  N.  Neaman,  A.  B.  Schwarz¬ 
kopf,  Gtto  Wells,  E.  K.  Zirkle  and  J.  K. 
Waterman. 


Movement  Against  Liquor  Ads  Grows 

The  Temperance  Society  of  the  Meth¬ 
odist  Episcopal  Church  has  ju.st  sent  out 
to  newspapers  throughout  the  country 
a  bulletin  listing  the  daily  papers  which 
now  decline  to  print  advertising  of  al¬ 
coholic  liquors.  The  number  listed  is 
840,  and  the  society  says  Its  investiga¬ 
tion  reveals  a  “wonderful  advance  in 
sentiment  against  liquor  adverti.so- 
ments.”  T’he  number  listed  last  year 
was  482.  The  bulletin  .says  that  the 
States  of  Washington,  Oklahoma,  Ore¬ 
gon,  West  Virginia,  North  Dakota, 
('olorado,  and  Maine  now  have  anti¬ 
liquor  advertising  laws  in  effect;  and 
Georgia,  South  Carolina,  Virginia,  and 
Mississippi  have  passed  such  laws  which 
will  go  into  effect  soon.  There  are  296 
daily  newspapers  In  the  States  which 
have  enacted  such  laws. 


AMONG  THE  NEW  BOOKS 

Why  We  Ptr.Ni.-ri;  ate:  ou  Reason 
VEitsi's  Rule  in  the  Use  of  Marks. 
By  William  Livingston  Klein.  Piib- 
li.shed  by  the  I.ancet  Publishing 
Company,  .Minneaiiolis. 

First  irublished  anonymously  in  1896, 
Mr.  Klein’s  tK)ok  merited  a  reissue  Ik*- 
cause  thou.sands  of  writers,  editors,  and 
proof-readers  had  found  it  useful  and 
helpful.  This  new  edition,  we  lielieve, 
will  be  found  still  more  helpful,  since 
the  book  has  been  entirely  rewritten 
according  to  a  new  plan  of  treatment, 
in  which  the  principal  marks  and 
■signs  of  punctuation  are  treated  to¬ 
gether,  instead  of  one  at  a  time,  and 
their  relations  one  to  another  are 
clearly  i)ointed  out.  The  author  is 
right  in  holding  that  this  treatment 
of  the  subject  of  i)unctuation  is  the 
only  logical  one;  and  that  "because  of 
the  lack  of  a  logical  treatment  of  the 
subject  it  is  no  exaggeration  to  say 
that  almost  utter  chaos  as  regards 
punctuation  which  is  helpful  to  both 
reatler  and  writer  exists  everywhere, 
inside  and  outside  of  printing  ollices. 
His  work  is  distinctly  valuable  in 
showing  that  the  .sense  relations  .be¬ 
tween  groups  of  words  are  a  large 
factor  ill  determining  the  meaning  of 
language,  and  that  a  mark  of  punc¬ 
tuation,  or  even  its  absence,  sometimes 
determines  a  sen.se  relation,  and  at 
other  times  only  .serves  readily  to 
point  it  out.  lie  dwells  on  those  com¬ 
mon-sense  relations  between  the  parts 
of  language  which  are  within  the 
compretiension  of  practically  every- 
liody,  but  which  aie  not  always  per¬ 
ceived.  His  multitudinous  exaimiles 
used  in  illustration  are  cnosen  mainly 
from  the  best  .\merican  iLsage  of  to¬ 
day,  and  his  emphasis  throughout  is 
on  the  rule  of  reason,  in  short,  the 
book  is  a  iiractical  guide  to  punctua¬ 
tion  of  the  sort  that  many  newspaper 
ortlces  and  most  writers  long  have 
lacked  and  greatly  need. 


JrsTicE  IN  War  Ti.me.  .\  book  of  es.says 
written  at  dnleri  nt  times  during  the 
pre.sent  European  war.  By  the  Hon. 
Bertrand  Russell.  I'ublistied  by  the 
Open  t'ourt  Piiolishiiig  Comiiany, 
Chicago. 

Because  of  the  variance  of  views  ex¬ 
pressed  in  the  dozen  or  more  es.says 
which  make  up  this  volume  the  mind 
of  the  reauer  muse  be  impartial  it  he 
would  give  weight  to  the  arguments 
advai^ied.  '1  he  author,  a  loyal  English¬ 
man.  asserting  that  no  gooil  cause  is 
served  by  the  suppre.ssion  of  truth,  has 
not  hesitated  to  lii'ing  together  in  this 
book  articles  containing  many  severe 
criticisms  of  Gieat  Britain's  foreign 
policy.  But  in  refusing  to  ab.solve  his 
country  from  some  of  her  iiretensions 
which  are  obviou.siy  contrary  to  the 
truth,  he  concedes  that  while  both  Eng¬ 
land  and  tJermany  have  sinned,  the 
.sins  of  England  sink  into  in.significancc 
beside  the  German  treatment  of  Bel¬ 
gium.  In  our  own  country,  while  the 
call  for  preparedness  is  being  sounded 
by  .some  and  opposed  by  others,  the.se 
es.say.s  will  throw  light  upon  e.ssential 
factors  in  the  vexatious  jiroblem  as  to 
how  far  preparedness  stimulates  desire 
for  war.  V>’hy  nations  love  war,  the 
ethics  of  war,  the  possibility  of  per¬ 
manent  jieace,  the  future  of  Anglo- 
(Serman  rivalry,  the  dangers  to  civiliza¬ 
tion  through  the  jiresent  war,  and 
other  timely  topics  related  to  the  titanic 
.struggle  now  being  enacted  abroad  are 
among  the  tojiics  treated  in  these  es- 
.says.  The  lw>ok  is  of  genuine  value  to 
thoughtful  readers. 

f’irnis  That  Failed  Did  Not  Advertise 

“Gut  of  107  failures  in  business  in 
Cincinnati  during  1915,  I  found  that  92 
firm.s,  or  86  tier  cent.,  ha  I  not  adver¬ 
tised,  and  that  15  firm.s,  or  14  tier 
cent.,  had  adverti.sed  spas.iuMlically  and 
incorrectly  or  too  sparingly,"  said  Jes.se 
M.  Joseph,  adverti.sing  writer,  in  a  lec¬ 
ture  before  the  Adverti.si'r.s'  Club  of 
Cincinnati,  Ohio. 


Spring  Fashions 
The  New  York  Times 

Sunday,  March  19 

New  Paris  fashions  in  ladies’  dress 
and  millinery,  designed  by  the  world’s 
great  fashion  creators,  beautifully  il¬ 
lustrated  by  Rotogravure  process. 
.Articles  by  experts  describing  what 
well-dressed  women  will  wear.  Best 
presentation  of  latest  modes. 


$8,000,000 


A  week  reiireNentu  the  parnlng  ca- 
pacKy  of  flip  7<H>,0(M1  organIxpU 
workpPH  who  liavp  ppppnfly  pn- 
floPKPlI. 


You'll  want  to  know  niorp  about 
thin  piioriuouM  miirkpt. 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

Also  the  city  of  happyized 
homes  suid  substantial  workmen 

AVrite  to  W.  E.  Moffett,  Advertis¬ 
ing  Manager,  Pittsburg,  or  to 
Verree  &  Conklin,  Brunswick  Build¬ 
ing,  N.  Y.,  Stegcr  Building,  Chi¬ 
cago,  for  any  information  desired. 


01ie 

^ittaburg  liapalrti 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


PLENTY  OP 

MONEY  AND  GOOD  CHEER 

That’s  the  situation  in 
PITTSBURGH,  PA., 

Everybody  Busy. 

GAZETTE  TIMES 
CHRONICLE  TELEGRAPH 
Have  the  largest  circulation. 
Combination  Rate,  Daily  90e  a  line. 
Combination  Rate,  Daily  and  Sun¬ 
day  a  lAne 

For  further  information  write 
t'rlian  E.  Dice,  F.  A.  Mgr.,  Fgh.,  Pa. 
J.C.  Wilbetdina  J.  M.  Branham  Co.  R.  J.  Bidwell 
225 Filth  Ave.Malier't Bldg., Chicaco  742  MarlietSl. 
NewYork  Chemical  Bldg..  Si.  Louia  San Frandico 


In  PITTSBURGH 

Our  Competitors  are  amazed  at  the  growth 
in  Circulation  and  Advertising  being  made 
by 

The  POST  and  The  SUN 
WHY  ? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  to-day  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide-awake, 
up-to-date  Daily  papers  ever  published  in 
that  city,  and  the  great  public  is  realizing 
the  fact  more  and  more  every  day. 

CONE.  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York,  Detroit,  Kansas  City,  Chicago 
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TIPS  FOR  THE  AD  MANAGER 

Turner  Advertising  Co.,  30  N.  IJear- 
l)orn  St.,  Chicago,  111.,  is  making  con¬ 
tracts  with  a  few  new8pai»ers,  in  se- 
k-cted  section.s,  for  the  Kalamaz<M) 
Vegetable  Parchment  Co.,  Kalamazoo, 
Mich. 


Wood,  Putnam  &  Wood  Co.,  Ill  Dev¬ 
onshire  St.,  Poston,  Mass.,  arc  again 
plucing  orders  with  newsi>ai»ers,  prin- 
<-ipally  in  the  South,  for  Dr.  Fred  Dug- 
dale,  372  Boylston  St.,  Poston,  Mass. 


Thos.  B.  Jeffrey  Co.,  “Jeffrey  Auto¬ 
mobile,”  Kenosha,  Wis.,  has  trans¬ 
ferred  their  advertising  to  Macavoy 
Advertising  Co.,  Conway  Bldg.,  Chi¬ 
cago,  111. 


Berrien-Durstine,  42  Broadway,  New 
York  city,  is  placing  orders  with  som,* 
Western  newspa|>ers  for  the  Batavia 
Itubber  Co.,  “Batavia  Tires,"  Batavia, 
N.  Y.,  and  1906  Broadway,  New  York 
city. 

Will  11.  Dilg,  Chicago,  111.,  is  again 
making  some  contracts  with  Western 
newspapers  for  the  Sunnybrook  Dis¬ 
tilling  Co.,  “Sunnybrook  Kye  Whiskey," 
Douisville,  Ky. 


North  Carolina  Pine  Association, 
North  Carolina  Pine,  Norfolk,  Va.,  is 
placing  their  advertising  through  Al¬ 
bert  P.  Hill  Co.,  First  National  Bank 
Bldg.,  Pittsburgh,  Pa. 


K.  ‘Guenther,  25  Broad  St.,  New  York 
city,  is  sending  out  orders  to  New  York 
city  newspaiKM's  for  the  Globe  Uubber 
Co.,  “Globe"  Tires  &  Tubes,  1853 
Broadway,  New  York  city. 


American  Tobacco  Co.,  Ill  5th  Avc., 
New  York  city,  is  placing  a  part  of 
their  new.spai)er  cigare'ttc  appropria¬ 
tion  with  the  Federal  Advertising 

Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 

115  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573. 


LEVEY,  H.  H.. 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

ARKENBERG  SPECIAL  AGENCY. 
702 A  World  Building  ,  New  Yoik 
40eA  Madison  Ave.,  Toledo,  O. 


KATZ  M.  L., 

Peoples  Gas  Bldg.,  Chicago,  Ill. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN. 

1 156-1 IM  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST, 

22  North  William  St.,  New  York. 
TeL  Beekman  3636 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St.,  Boston,  Mass.; 
Kraage  Bldg.,  Detroit,  Mic^ 


E.  E.  Vreeland,  344  W.  88th  St..  New 
York  city,  is  sending  out  orders  to  .a 
selected  list  of  newspapers  for  the 
frown  Corset  Co.,  “Rengo  Belt  Corset,” 
170  Fifth  Avenue,  New  York  city. 
Agency. 


Proctor  &  Collier  Co.,  Commercial 
Tribune  Bldg.,  Cincinnati,  Ohio,  is 
placing  16  inch,  8  time,  orders  with  a 
few  Southern  newspapers  for  the 
Buckeye  Cotton  Oil,  Lintle.ss  Hulk, 
Macon,  Ga.,  and  Montgomery,  Ala. 


Armstrong  F.  Wallis  Advertising  Co., 
North  American  Bldg.,  Philadelphia, 
Pa.,  is  extending  their  newspaper  list 
and  placing  600  line,  52  time,  orders 
for  the  Victor  Talking  Machine  Co., 
Camden,  N.  J. 


N.  W.  Ayer  &  Son,  300  Che.stnut  St., 
Philadelphia,  Pa.,  are  again  sending 
out  72  inch,  one  time,  orders  to  news¬ 
papers  generally  for  the  National  Cash 
Register  Co.,  Dayton,  Ohio. 


<;eo.  C.  Batten  Co.,  4th  Ave.  Bldg., 
New  York  city,  will  shortly  place  or¬ 
ders,  with  a  selected  li.st  of  afternoon 
new-spapers,  for  the  IXK)8e-Wiles  Bis¬ 
cuit  Co.,  “Sunshine  Biscuits,”  Thomp¬ 
son  Ave.,  Long  Island  City,  N.  Y. 


Bromfleld  &  Field,  171  Madison  Ave., 
New  York  city,  are  placing  new  copy 
and  contracts  with  newspapers  gener¬ 
ally  lor  the  Fisk  Rubber  Co.,  “Fisk 
-Vuto  Tires,”  Chicopee  Falls,  Mass. 


D'Arcy  Advertising  Co.,  Internation¬ 
al  Life  Bldg.,  St.  Louis,  Mo.,  is  making- 
contracts  with  some  Western  news- 
pai)ers  for  the  Lewis  Medicine  Co., 
South  4th  and  Spruce  Sts.,  St.  I.K)uis, 
Mo. 


Blackman-Ross  Co.,  95  Madison  Avc., 
New  York  city,  is  placing  new  sched¬ 
ules  with  some  Pacific  Coast  newspa¬ 
pers  for  the  United  Cigar  Mfrs.  Co., 
“Owl  Cigars,”  etc.,  1016  2nd  Avenue, 
New  York  city. 


Blaine-Thompson  Co.,  4th  National 
Bank  Bldg.,  Cincinnati,  Ohio,  is  send¬ 
ing  out  300  line,  one  time,  orders  to  a 
lew  selected  newspapers  for  the  Chris¬ 
tian  Moerlain  Brewing  Co.,  “Moerlain 
Beer,”  2019  Elm  St.,  Cincinnati,  Ohio. 


Hoyt  Service,  120  W.  32nd  St.,  New 
York  city,  is  making  1,100  inch  con¬ 
tracts  with  New  York  State  and  New 
England  newspapers  for  the  Standard 
Oil  Co.  of  New  York,  “Socony”  Kero¬ 
sene  Oil,  26  Broadway,  New  York  city. 


Fisher-Smith  Adv.  Co.,  122  E.  25tli 
St.,  New  York  city,  is  again  placing- 
orders  with  newspapers  gcnei'ally  for 
Dr.  D.  A.  Williams,  “Medical,”  East 
Hampton,  Conn. 


Heller-Barnham,  432  Fourth  Ave¬ 
nue,  New  York  city,  is  asking  news- 
paiK'is  for  cooperation  and  later  will 
make  5,000  line  contracts  with  news¬ 
papers  in  selected  sections,  for  the 
I’rophytol  I’roducts  Co. 


Metropolitan  Advertising  fomiian>. 
6  Wall  Stret't,  New  York  city,  will 
shortly  place  orders,  with  a  .selecte.l 
list  of  newspajiers,  for  .1.  1’.  Morgan 
and  Co.,  23  Broad  St.,  New  York  city, 
U.  S.  Steel  Corp.,  Annual  Redeemable 
Bonds,  71  Broadway,  New  York  city. 


Proctor  &  Collier,  Cincinnati,  Ohio, 
are  placing  twelve  inches  of  advertis¬ 
ing  forty  times  with  some  Western 
papers  for  the  Proctor  &  Gamble  Co., 
Cincinnati,  Ohio. 


Wadsworth,  Howland  &  Company  of 
Boston  are  using  New  England  news¬ 
papers  in  a  campaign  conducted  through 
the  N.  W.  Ayer  &  Sons  Agency. 


t'arleton  &  Hovey  Company  of  Low¬ 
ell,  Mass.,  is  conducting  a  big  cam¬ 
paign  for  Father  John's  medicine  in 
newspapers. 


The  Bell-Nugent  Company  of  Boston 
is  handling  the  advertising  for  the 
Quincy  Cigar,  which  has  been  on  the 
New  England  market  for  several  years, 
but  is  practically  unknown  in  New 
York  and  the  Middle  West. 


N.  W.  Ayer  and  Son,  of  Philadelphia, 
are  placing  30  inches,  30  times,  with  a 
few  Pennsylvania  papers,  for  the  At¬ 
lantic  Refining  Company. 


Benson,  Campbell,  and  Slaton,  of  Chi¬ 
cago,  111.,  are  placing  5,000  line,  one 
year,  with  Pacific  Coast  papers,  for  the 
White  Company,  of  Cleveland,  Ohio. 


Lord  and  Thomas,  of  Chicago,  Ill,,  are 
placing  one  page,  one  time,  with  a 
selected  list  of  newspapers,  for  the 
California  Fruit  Growers’  Association. 


Ijord  and  Thomas,  of  Chicago,  111,,  are 
placing  100  lines,  32  times,  with  a  few 
Texas  papers,  for  Bauer  and  Black. 


The  M.  V.  Kelley  Company  is  placing 
5000  lines,  one  year,  with  Pacific  Coa.st 
paiiers,  for  the  Garford  Motor  Truck 
t.'ompany,  of  Lima,  Ohio. 


The  Chappelow  Agency,  of  St.  Louis, 
Mo.,  is  placing  10,854  lines,  one  year, 
with  Mississippi  papers,  for  the  Oliver 
Finnie  Company,  of  Memphis,  Tenn. 


Williams  and  Cunnyngham  are  plac¬ 
ing  20,000  lines,  one  year,  with  a  se¬ 
lected  list  of  newspapers,  for  Hart, 
Schaffner  and  Marx. 


W.  B.  Jones,  of  Binghamton,  N.  Y.,  is 
placing  36  lines,  21  times,  with  a  se¬ 
lected  list  of  newspapers,  for  the  Othine 
Company,  of  Buffalo,  N.  Y. 


The  Cowen  Company,  of  New  York, 
is  sending  out  advertisements  fpr  the 
P.  Lorrillard  Company’s  Helmar  cigar¬ 
ettes. 


The  George  Batten  Company,  of  New 
York  city,  is  placing  2,300  lines,  one 
year,  with  a  few  papers,  for  the  Chalm¬ 
ers  Knitting  Company. 


Power-.-Vlexander  and  Jenkins  arc 
placing  7,000  lines,  one  year,  with  West¬ 
ern  papers,  for  Ton-O-Lex,  Detroit, 
Mich. 


C.  Brewer  Smith  Adv.  Agency,  85 
Devonshire  Street,  Boston,  is  placing 
contracts  for  Var-ne-sis  remedy,  Lynn, 
Mass.  , 


The  Essex  County  Press  Club  will 
hold  its  mid-summer  gathering  Friday, 
June  16,  at  the  Merrimack  Valley  Coun¬ 
try  Club. 


Millions  Insurance  for  Employees 
The  Goodyear  Tire  &  Rubber  Com¬ 
pany  has  distributed  among  its  em¬ 
ployees  life  insurance  policies  to  the 
extent  of  $2,000,000.  Every  male  em¬ 
ployee  who  is  a  member  of  the  Good¬ 
year  Relief  Association  received  a  policy 
for  $1,000.  Although  the  women  em¬ 
ployees  do  not  lielong  to  the  Associa¬ 
tion  each  of  them  received  a  $500  policy 
becau.se  they  necHl  the  protection. 


Ailvertii^ing  a»  an  Educator 
In  an  interview  recently,  John  N. 
Willys,  president  of  the  Willys-Overland 
Automobile  Company  of  Toledo,  Ohio, 
declared  that  through  advertising  the 
intelligence  of  the  average  person  has 
been  materially  increased,  as  a  general 
knowledge  of  practically  everything 
that  pertains  to  the  daily  life  of  men, 
women  and  children,  is  given  in  a  con¬ 
cise  and  simple  manner  in  the  adver¬ 
tisements  api»earing  in  the  newspapers. 


Financial  Advertising  in  Boston 
Figures  which  have  been  compiled  for 
the  past  six  months,  ending  February 
29,  show  that  the  financial  advertising 
in  the  Boston  press,  as  far  as  stated, 
has  been  as  follows:  Transcript,  181,- 
599  lines;  Herald,  152,171;  Post,  139,440; 
Globe,  113,430. 


Push  Up  in  Front 
Don’t  l)e  sitting  around  all  day; 

Get  somewhere! 

Make  a  stab  at  it  some  way. 

Get  somewhere! 

Sameness  sort  of  drives  you  mad; 

Get  a  hobby  or  a  fad. 

Yes,  and  get  it  pretty  bad. 

Till  you  make  the  neighbors  sad — 

Get  somewhere! 

Don’t  get  rooted  to  one  spot. 

Get  somewhere! 

Strike  it  rich  as  like  as  not. 

Get  somewhere! 

At  the  risk  of  seeming  blunt 
Break  away  from  use  and  wont. 

Get  a  move  and  do  a  stunt; 

See  what  things  are  like  in  front — 
Get  somewhere! 


Compiling  a  Merchandising  Survey 
The  New  Orleans  Item  has  undertaken 
the  compilation  of  an  authentic  mer¬ 
chandising  survey  of  the  trade  territory 
of  Louisiana  and  Missi.ssippi,  and  is 
sending  to  a  large  list  cf  agencies  and 
advertisers  a  letter  asking  them  to  sig¬ 
nify  exactly  what  information  about 
that  territory  would  be  most  serviceable 
to  them.  The  Item  computes  the  buying 
population  of  the  section  to  be  included 
in  its  survey  at  3,000,000. 


Approved  by  Religious  Press  Division 

At  the  regular  monthly  meeting  of 
the  Religious  Press  Division  of  the 
New  York  Advertising  Club,  Inc.,  the 
following  resolution  was  unanimously 
adopted: 

ItKBOLYEU :  That  our  hcat,iu  approval  and 
cooperation  be  given  to  the  work  of  the  Aeito- 
ciat<^  Adveriieing  Clubs  of  the  World  in  seeking 
to  incorpfjrate  on  the  statute  books  of  those 
States  not  now  carrying  the  statute  the  hill  for 
honest  advertising  as  approved  bp  the  Associated 
Advertising  Clubs  of  the  Worldf  and  severely  ci/n- 
demn  any  and  all  efforts  to  keep  this  bill  off  the 
statute  books  of  any  such  States. 


Will  Advertise  Salem 

Sal,is.m,  Mass.,  March  10. — Plans  are 
materializing  for  quite  an  extensive 
advertising  campaign  throughout  New 
England  to  boom  this  city,  following  its 
recovery  from  the.  disastrous  con¬ 
flagration  of  20  months  ago.  The  idea 
is  to  let  people  know  that  Salem  has 
emerged  from  the  big  fire  with  flying 
colors,  both  from  a  standpoint  of  re¬ 
gaining  its  lost  population,  and  along 
manufacturing  and  mercantile  lines. 
Newspapers  throughout  New  England 
will  be  the  chief  mediums  used. 


Oklahoma  Churches  Use  Dailies 
Oklahoma  City,  Okla.,  March  6. — 
f!hurches  of  Oklahoma  City  have  united 
in  an  extensive  advertising  campaign 
to  Induce  more  people  to  attend  church. 
Figures  just  compiled  by  the  Oklahoma 
City  Ministerial  Alliance  show  that  not 
quite  14  per  cent,  of  the  people  of  this 
city  go  to  church.  An  advertising  ex¬ 
pert  from  Philadelphia  has  been  em¬ 
ployed  and  each  Saturday  half-page 
advertisements  will  appear  in  the  Daily 
Oklahoman  and  other  papers  of  the 
city.  The  first  half  page  ad  in  the 
campaign  appeared  in  the  Oklahoman 
on  Feb.  26.  The  Baiitist,  Christian,  Pres¬ 
byterian,  Methodist.  Catholic,  (Congrega¬ 
tional,  I,utheran,  United  Brethren  and 
Ejiiscopal  churches  have  joined  in  the 
campaign.  They  will  divide  the  ex¬ 
pense  in  proportion  to  their  respective 
memberships. 


Aimed  at  Misleading  Ads 
Albany,  March  10. — A  bill  has  been 
introduced  in  the  Assembly  by  A.ssem- 
blyman  Meyer  Levy,  Democrat,  of 
New  York  city,  to  amend  the  penal 
law  by  making  it  a  misdemeanor  to 
iniblish  any  a-ssertion  concerning  the 
quantity,  quality,  value,  method  of 
production  or  source  of  purchase  of 
merchandise,  which  is  untrue  or  in¬ 
tended  to  mislead  a  purchaser.  The 
bill  would  fix  a  penalty  for  each  of¬ 
fence  of  not  less  than  $25  nor  more 
than  $100,  or  imprisonment  for  not 
more  than  six  months,  or  both. 
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The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


AD  FIELD  PERSONALS 

"Ned”  Mitchell,  who  was  formerly 
advertising  man  for  the  Liggett  stores 
in  Boston,  is  now  doing  the  advertising 
for  the  Liggett-Uiker-Jaynes  stores, 
with  headquarters  in  New  York.  He 
visited  Boston  last  week. 

I.,eonard  Etherington,  advertising 
manager  of  the  Boston  Last  Company, 
spoke  before  the  class  in  advertising 
on  the  evening  of  March  6  at  the  B.  Y. 
M.  C.  U,  on  “Following  Up  Inquiries 
by  Mail.” 

Carroll  Swan,  of  the  Swan  Agency, 
shone  at  the  recent  dinner  at  the  Uni¬ 
versity  Club,  of  the  class  of  1901,  Har¬ 
vard,  of  which  he  was  a  member.  It 
was  under  his  guidance  that  the  stunts 
for  the  evening’s  entertainment  were 
arranged.  The  big  feature,  however, 
was  the  appearance  of  "Carroll”  as 
Henry  Ford,  surrounded  by  his  peace 
t)oat.  He  then  announced  that  he  in¬ 
tended  to  “get  the  men  out  from  under 
the  tables  by  midnight.” 

Harry  L.  Gaskell,  at  one  time  on  the 
staff  of  the  Worcester  Telegram  and 
well  known  in  Boston  newspaper  cir¬ 
cles,  has  left  new.spaper  work  for  a  job 
with  the  advertising  department  of  the 
Ford  Motor  Company  in  their  factory 
offices  in  Detroit. 

George  F.  Smith,  owner  of  the  Leip- 
sic  (Ohio)  Free  Press,  has  been  ap¬ 
pointed  publicity  man  and  advertising 
representative  for  the  Park  Hotel  at 
Magnetic  Springs.  He  will  divide  his 
time  between  his  newspaper  interests 
and  his  new  work. 

Kichard  (Dick)  Farrington,  police  re¬ 
porter  on  the  Indianapolis  (Ind.)  Star, 
has  resigned  his  position  with  the  Star 
to  become  advertising  manager  for  Gib¬ 
son  Company,  which  is  doing  a  big 
business  in  automobiles  and  acces¬ 
sories. 

Charles  N.  Boley,  of  Kansas  City, 
Mo.,  has  purchased  a  half-intere.st  in 
the  Thomas  M.  Bowers  Advertising 
-Vgency,  of  Chicago.  Mr.  Boley  was 
for  twelve  years  the  head  of  the  Boley 
Clothing  Company.  Prior  to  that  lie 
had  extended  experience  in  the  adver¬ 
tising  business. 

VYalter  B.  Woodward  is  the  presi¬ 
dent  of  a  new  general  advertising 
agency  which  has  been  incorporated 
in  Chicago,  under  the  name  Wood¬ 
wards  Incorporated,  and  capitalized  at 
$100,000.  The  other  officers  are:  H. 
L.  VV'hitton,  vice-president  and  gen¬ 
eral  manager;  L.  B.  Woodward,  trea¬ 
surer,  and  1).  J.  Kerwin,  secretary. 

T.  L.  Mcf'ready  has  opened  an  ad¬ 
vertising  agency  in  New  York  city, 
and  will  handle  primarily  class-jour¬ 
nal  advertising  accounts.  For  a  largo 
portion  of  his  business  career,  Mr. 
.McCready  was  in  the  service  of  Vogue, 
which  publication  he  is  now  leaving. 

Ralph  Neumiller  has  resigned  as  as¬ 
sistant  manager  of  the  New  York  Edi- 
.son  Company,  to  become  general  man¬ 
ager  of  the  Electrical  Publications 
Syndicate,  Inc.,  of  New  York  city. 

F.  A.  Bullock  has  resigned  as  ad¬ 
vertising  manager  of  the  .loseph 
Horne  Company,  of  Ihttsburgh,  and  is 
succeeded  by  Andrew  Connolly,  assist¬ 
ant  advertising  manager.  Mr.  Bul¬ 
lock  has  become  associated  with  the 
Drechsler  Company,  of  Baltimore,  Md. 

Harry  I.  Cohen,  who  has  been  a 
member  of  the  advertising  staff  of  the 
New'  York  Times  for  two  years,  has 
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resigned  to  become  associated  with 
Hugh  Mc.Vtamney  Company. 

Koliert  It.  Updegraff,  advertising 
manager  for  Daniel  Low  &  Co.,  of 
Salem,  Mass.,  for  more  than  four 
years,  has  resigned  his  position  to  ac¬ 
cept  a  similar  position  with  the  Senti¬ 
nel  Mfg.  Co.,  of  New  Haven,  Conn. 
He  will  take  up  his  new  duties  April  1. 

George  B.  Crater,  for  several  years 
advertising  man  on  the  Greensboro  (N. 
C.)  Daily  News,  has  become  connected 
with  a  pulilishing  company  at  Meridian, 
Missis.sippi. 

(’’harles  N.  Boley,  formerly  of  Kansas 
City,  Mo.,  has  purcha.sed  a  half  inter¬ 
est  in  the  Thomas  M.  Bower’s  Adver¬ 
tising  .Vgency  of  Chicago,  Ill. 

H.  t\  Swartz,  formerly  advertising 
manager  of  the  Cleveland,  Ohio,  Trust 
Company,  has  lieen  appointed  asso¬ 
ciate  counsel  of  Francis  K.  Morrison, 
financial  advertising  specialist,  of  New 
York  city. 

F.  A.  Bullock  has  resigned  as  adver¬ 
tising  manager  of  the  .lo.seph  Horne 
Company,  Pittsburgh,  Pa.,  and  associat¬ 
ed  himself  with  the  Drechster  Company 
of  Baltimore,  Md.  He  will  lie  succeeded 
in  the  Horne  Company  liy  Andrew  Con¬ 
nolly,  formerly  assistant  adverti.sing 
manager. 

Harry  Kockwell,  who  has  been  con¬ 
nected  with  the  Mahin  Advertising 
Agency  in  Chicago,  for  some  time,  has 
resigned  and  acquired  an  interest  in 
the  Maeavoy  Advertising  Company  of 
Chicago. 

Frank  M.  Eldridge,  advertising  man¬ 
ager  of  the  Detroiter  Motor  Car  Com¬ 
pany,  Detroit,  Mich.,  has  been  apiioint- 
ed  chairman  of  the  pulilicity  commit¬ 
tee  of  the  Detroit  Commi.ssioners  of 
Puldic  Safety. 

Edwin  A.  Welton,  of  Detroit,  Mich., 
advertising  manager  of  the  Burroughs 
Adding  Machine  Company,  was  the 
principal  speaker  at  the  recent  weekly 
luncheon  of  the  Birmingham,  Ala.,  Ad 
Club.  Other  speakers  were  E.  L.  Prus- 
sing  of  New  York,  and  T.  J.  O’Neill  of 
Birmingham. 

Norton  T.  Brotherton  of  Detroit, 
Mich.,  has  affiliated  himself  with  the 
Dunlap-Ward  Advertising  Company  of 
(Chicago  and  Detroit,  and  will  specialize 
in  motor  car  and  motor  truck  adver¬ 
tising. 

William  ('olb  .Johnson,  of  Los  An¬ 
geles,  who  has  been  engaged  in  adver¬ 
tising  agency  work  for  over  .10  years, 
has  personally  visited  every  city  in  the 
Ignited  States  of  over  25,000  population. 

Thomas  E.  McLaughlin,  manager  of 
the  Empire  Theatre,  Portland,  Me.,  has 
resigned  his  position  to  join  the  staff 
of  the  Chicago  liranch  of  the  Katz  Ad¬ 
vertising  Agency.  Mr.  Mcl.rfiughlin 
was  formerly  connected  with  the  Bos¬ 
ton  Post  and  went  to  Portland  in  1914 
to  take  the  business  management  of 
the  Portland  Press. 

George  M.  Davis,  manager  of  the  In¬ 
ternal  Gear  Drive  .Vssociation,  with 
headquarters  in  Detroit,  has  been  ap- 
pointe<l  sales  and  advertising  manager 
of  the  Stewart  Motor  t'orporation  of 
Buffalo,  in  which  city  he  was  advertis¬ 
ing  manager  of  the  E.  R.  Thomas  Mo¬ 
tor  Car  Company  many  years  ago,  and 
later  a,ssistant  sales  and  advertising 
manager  of  the  Pierce-Arrow  Motor 
Car  Company. 

Earl  S.  Barber  has  been  appointed  di¬ 
rector  of  sales  and  advertising  for  Al¬ 
fred  Decker  and  Cohn,  "Society  Brand” 
clothing.  Mr.  Barber  formerly  was  ad¬ 
verti.sing  sales  manager  of  the  Chicago 
Herald.  _ 

Hospital  Newspaper  Agency 

T’he  Board  of  Directors  of  the  Mater¬ 
nity  Hospital  of  St.  Louis,  Mo.,  have 
completed  plans  for  the  establishment 
of  a  new.spaper  and  magazine  agency, 
the  profits  of  which  will  go  into  the 
trea.snry  of  the  hospital. 

Ad  Men  Will  Show  “City  Beautiful” 

The  Hillsboro  (Texas)  Ad  League 
has  arranged  to  show  the  films  "City 
Beautiful”  on  March  10,  to  aid  the 
City  Civic  League  in  its  campaign  for 
a  more  beautiful  Hillsboro. 
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NEWSPAPERS  THE  BEST  MEDIUMS 


But  Advertisements  Must  Be  Well  Con¬ 
structed  to  Bring  the  Best  Results. 

(Special  to  Tub  Editor  and  Pcblisbeb] 

Boston,  March  1. — Speaking  before 
the  Pilgrim  Publicity  As.sociation  last 
week  \V.  E.  Weld,  advertising  manager 
for  Kennedy’s,  said  that  newspapers  are 
the  best  medium  for  advertising  any 
sort  of  goods  sold  in  stores. 

“The  preliminary  work  in  the  making 
of  any  sale,  from  that  of  a  business 
block  to  a  necktie,  from  an  automobile 
to  a  paper  of  pins,”  said  Mr.  Webb,  “is 
the  same  in  every  case.  The  prospec¬ 
tive  customer’s  mind  must  pass  through 
four  stages — attention,  interest,  desire 
and  resolve  to  buy. 

“A  good  advertisement,  then,  should 
first  attract  attention.  This  favorable 
attention  should  be  held  long  enough  to 
arouse  intere.st  and  intere.st  must  be 
sustained  long  enough  to  awaken  de¬ 
sire,  and  de.sire  must  lie  .stimulated  to 
the  point  where  it  becomes  strong  en¬ 
ough  to  bring  the  customer  to  the  store 
for  at  least  a  look.  And  newspapers 
are  by  far  the  liest  mediums  for  a 
clothing  store,  or  for  any  other  store. 

“So,  in  prejiaring  an  advertisement 
we  first  seek  to  attract  favorable  atten¬ 
tion  through  .some  one  means  or 
through  a  combination  of  different 
methods.  Women  buy  newspapers  be¬ 
cause  of  the  advertising,  men  buy  them 
in  spite  of  it. 

“That’s  why  we  in  the  men’s  clothing 
business  have  to  adopt  a  somewhat  dif¬ 
ferent  and  more  diflficult  to  execute  style 
than  when  you  are  appealing  to  wo¬ 
men.  The  ha.sic  appeals  that  you  can 
make  u.se  of  in  advertising  men’s  wear 
are  no  more  than  four — the  .style,  qual¬ 
ity,  price  and  the  service  you  render 
your  customers.” 


St.  Louis  Ad  (dub  to  Hold  Exhibition 
St.  I.41UI.S.  February  2S. — An  exhibi¬ 
tion  of  direi't  advertising  will  he  held 
during  the  month  of  March  at  the 
headquarters  of  the  Advertising  <duh 
of  St.  Louis  at  the  .Majestic  Hotel.  The 
exhibition  will  con.sist  of  a  comprehen¬ 
sive  display  of  the  various  forms  of  di¬ 
rect  advertising.  The  club  plans  to 
send  out  four  pieces  of  advertising  mat¬ 
ter  each  week  in  March  to  a  list  of 
approximately  3,000  advertisers  and 
prospective  advertisers  urging  them  to 
visit  the  exhibition.  It  is  the  purpose 
of  the  admen  to  demonstrate  the  dif¬ 
ferent  advertising  methods  used  in  at¬ 
tracting  customers  and  to  impress  up¬ 
on  them  the  changes  which  have  taken 
place  in  advertising  methods  recently. 


Sphinx  Club  “Army  and  Navy  Nigbt” 
On  Tuesday,  March  14,  the  Sphinx 
('lub  of  New  York  will  hold  a  dinner, 
which,  the  iireliminary  announcement 
.say.s,  will  Ik*  perhaps  the  most  notable 
in  the  club’s  history.  It  will  be  an 
"Army  and  Navy  Night,”  and  the  sub¬ 
ject  of  “Preiiaredness"  will  lie  di.scus.sed 
by  the  following  named  .sjieakers: 
Major-General  I>*onard  Wood,  U.  S.  A., 
('ommanding  Deiiartment  of  the  East; 
Kear-Admiral  Hobert  E.  Peary,  U.  S. 
Navy;  Major-General  John  F.  O’Uyan, 
Commanding  National  Guard,  New 
York  State;  Lieut.-Commander  Earl  B. 
Jessop,  U.  S.  Navy;  the  Hon.  William 
M.  Calder,  formerly  member  of  Con¬ 
gress;  Major-General  Edward  C.  Young, 
formerly  commanding  National  Guard 
of  Illinois;  Lieut.  C.  W.  Nimitz,  U.  S. 
Navy;  the  Rev.  Dr.  Nehemiah  Boyn¬ 
ton,  Chai>lain,  13th  Coast  Defense; 
1-awrence  W.  Luellen,  inventor,  Luel- 
len-Daw.son  Moliile  Armament  Sy.stem. 


St.  Louis  (iets  Houston's  Vole 
The  Houston  (Texas)  .\d  Cltil)  at  its 
meeting  this  week  indorsed  St.  I.A)uis 
as  the  meeting  place  of  the  National 
Association  of  Ad  Clubs  in  1917.  Both 
St.  Louis  and  Cincinnati  sent  tele¬ 
grams  asking  that  the  Houston  Club 
give  their  respective  cities  indorse¬ 
ment,  and  on  vote  the  Houston  dele¬ 
gates  were  instructed  to  vote  for  St. 
St.  Louis. 


REPORTERS  TOO  NUMEROUS 

Dean  Collins  Says  That  Branch  of  News¬ 
paper  Work  Is  Overdone. 

The  field  for  trained  special  writers 
in  journalism  is  to  be  the  big  field  in 
future  newspaper  work,  and  the  pres¬ 
ent  numtier  of  reporters  is  overdone, 
said  Dean  Collins,  special  column 
writer  and  editor  of  the  “Monday  Craw¬ 
fish”  on  the  Morning  Oregonian  of 
Portland,  speaking  to  the  journalism 
students  at  the  University  of  Oregon, 
recently. 

“The  demand  for  special  column 
.stuff  is  great'  r  than  the  supply,”  said 
Mr.  Collins.  ’  The  field  is  open  and  a 
greater  demand  for  this  material  will 
he  found  in  the  future.  A  man  must 
be  a  ‘self-starter’,  using  a  phrase  of  Ir¬ 
win  Cobb’s.  That  is,  he  must  train 
himself  to  write  it. 

He  declared  that  such  newspaper 
material  may  be  classed  in  three  divi- 
.sions:  the  clipped  stuff,  the  original 
idea,  and  the  contributor.  Under  the 
first  the  material  is  clipped  from  other 
papers,  under  the  second  the  writer  is 
the  originator  of  the  ideas  he  puts  into 
his  column,  and  under  the  third  he  gets 
jieople  to  write  on  some  .subject  or 
iilea. 


DE  WEESE  IN  CINCINNATI 

Addresses  Ad  Club  on  “The  Lazy  Dol¬ 
lar,”  and  Criticises  Bank  Ads. 

Cincinnati,  March  8. — “The  function 
of  advertising  is  to  keep  the  dollar  busy 
and  make  it  work  overtime,"  said  Tru¬ 
man  A.  De  VV'eese,  of  Niagara  Falls,  N. 
Y.,  in  his  talk  on  “The  Lazy  Dollar”  be¬ 
fore  the  Advertisers’  Club  to-night.  He 
•said  his  firm,  producing  shredded  wheat, 
.spends  about  $500,000  a  year  for  news¬ 
paper  advertising. 

“I’ll  wager  there  are  millions  of  lazy 
dollars  in  Wncinnati,”  he  said.  “Every 
man  who  carries  more  than  $50  in  his 
pockets  is  guilty  of  a  conspiracy  against 
the  public.  The  argument  that  every 
one  knows  where  your  place  of  business 
is  does  not  turn  goods  over  quickly.” 

Mr.  De  Weese  criticised  many  bank 
a<ls.  He  said  they  fail  to  educate  the 
people  in  the  purpose  of  the  bank  and 
do  not  encourage  frugality  and  thrift. 


TELLS  FACTS  ABOUT  THE  TIMES 

Business  Manager  Wiley  Addresses  Jour¬ 
nalism  Students  at  Columbia. 

Louis  Wiley,  husinbss  manager  of  the 
New  York  Times,  addressed  the  senior 
class  of  the  School  of  Journali.sm,  at 
t'olumhia  University,  on  March  8.  His 
theme  was  the  organization  of  the  busi¬ 
ness  office  of  a  daily  newspaper,  and  ho 
gave  the  students  much  interesting  in¬ 
formation  aiiout  the  busine.ss  method.s 
and  ethics  of  the  Times. 

Among  some  of  the  facts  indicating 
the  hustling  jirevailing  in  the  Times 
office  are  the.se: 

In  the  Times  building  there  is  a  con¬ 
sumption  of  aSiout  a  ton  of  news  ink 
per  day,  and  about  two  tons  of  ink  are 
used  per  week  for  the  rotogravure  and 
half-tone  sections  issued  with  the  Sun¬ 
day  Times. 

Thirty  thousand  tons  of  news  print 
paper  are  used  per  week  and  about 
8,000  tons  of  high-class  paper  for  the 
Sunday  features,  pictorial  and  other 
sections. 

There  are  222  employees  in  the  Times 
composing  room,  23  in  the  pressroom, 
126  in  the  mailing  room,  23  in  the  stereo¬ 
typing  room,  and  45  employees  on  the 
Times  process  work  and  pictorial 
pres.ses.  There  are  fifty  employees  who 
act  as  elevator  men,  watchmen,  clean¬ 
ers,  and  porters.  In  the  busine.ss,  ad¬ 
vertising,  and  circulation  departments 
about  300  men  and  women  are  employed. 


Fraudulent  advertising  will  be  dis¬ 
cussed  at  the  special  meeting  and  din¬ 
ner  to  be  held  by  the  Clothiers’  Asso¬ 
ciation  of  New  York,  at  the  Ansonia 
Hotel  on  Wednesday  evening,  March 
15. 


WEDDING  BELLS 

William  Halbert  Graham,  editor  of 
the  Andrews  County  News,  of  An¬ 
drews  (Texas)  and  Miss  Arril  Black, 
were  married  at  Andrews  on  February 
26. 

Prank  Kirkpatrick,  city  editor  of  the 
Pittsburgh  Post,  and  Miss  Jean  Faulk¬ 
ner,  who  were  married  last  week,  are 
receiving  the  congratulations  of  many 
friends. 

Frank  C.  Slep,  advertising  manager 
of  the  Johnstown  (Pa.)  Leader  for  the 
past  year,  and  Miss  Nancy  Gardner,  of 
Johnstown,  were  married  on  February 
28.  After  a  short  wedding  trip,  they 
went  to  Stamford,  Conn.,  where  Mr. 
Slep  joined  the  advertising  force  of  the 
Major  Stores.  Mr.  Slep  is  a  native  of 
Altoona,  Pa. 

The  marriage  is  announced  of  Joseph 
Benjamin  Rumbf,  editor  of  the  educa¬ 
tional  page  of  the  I*edger,  and  Anna 
Bertha  Ryan,  of  Lancaster,  on  March  4. 


ATKINSON  GETS  PRESIDENCY 


Post  Editorial  Writer  Chosen  Head  of 
the  Boston  Press  Club. 

Boston,  March  9. — Roy  Atkinson,  a 
member  of  the  Post  editorial  staff  for 
the  past  ten  years,  and  formerly  editor 
of  Maine  Woods,  the  recreation  and 
sporting  weekly,  and  several  other 
Maine  papers,  was  chosen  president  of 
the  Boston  Press  Club,  at  its  thirty- 
first  annual  election  to-day. 

James  C.  White,  political  editor  of  the 
Herald,  was  elected  vice-president;  H. 
Lyman  Armes,  of  the  Post  editorial  de¬ 
partment,  and  local '  representative  of 
the  Music  Trade  Indicator  and  the  New 
York  Lumber  Trade  Journal,  was  elect¬ 
ed  secretary;  Attorney  Judd  E.  Dewey 
was  made  treasurer,  and  Herbert  E. 
Ellis,  of  the  Tremont  Trust  Company, 
was  chosen  financial  secretary. 

The  board  of  directors  includes  Fer¬ 
gus  Brown,  treasurer  of  the  Hotel  and 
Railroad  News  Company:  George  R. 
Gallup,  president  of  the  Pilgrim  Pub¬ 
licity  Association:  Thomas  W.  Greenall, 
of  the  advertising  department  of  the 
Record:  Charles  A.  Loring,  treasurer 
of  the  Machine  Composition  Company; 
Attorney  James  E.  O’Connell,  and  Wil¬ 
liam  A.  Troy,  assistant  editor  of  the 
Sunday  Post. 

President  Atkinson  is  one  of  the  best 
known  newspaper  reporters  in  New 
England.  Before  coming  to  the  Boston 
Post,  ten  years  ago,  he  had  been  a 
member  of  the  staff  of  the  Kennebec 
Journal  in  Augusta,  and  editor  of  the 
Millinocket  Journal  and  the  Lincoln 
Chronicle. 


Rogers  May  Succeed  Bridgman 
The  American  Newspaper  Publishers’ 
As.sociation  will  hold  its  annual  meeting 
in  the  last  week  In  April.  Herbert  I*. 
Bridgman,  of  the  Brooklyn  (N.  Y.) 

Standard  Union,  who  is  new  serving  his 
second  term  as  president  of  the  Asso¬ 
ciation,  will  probably  be  succeeded  by 
Vice-President  H.  L.  Rogers,  of  the 
Chicago  Daily  News.  B.  H.  Anthony,  of 
the  New  Bedford  (Mass.)  Morning 
Mercury  and  Evening  Standard,  is 
spoken  of  for  the  vice-presidency. 


Conducts  Vote  on  City  Government 

Durant,  Okla.,  March  5. — The  Du¬ 
rant  Daily  Democrat  recently  ran  a 
blank  coupon  asking  the  citizens  to  ex¬ 
press  their  views  as  to  the  best  char¬ 
acter  of  government  for  the  city. 
Three  kinds  of  government  were  pre¬ 
sented,  the  aldermanlc,  the  commis¬ 
sion  and  the  city  manager  form. 
Eighty-five  per  cent,  of  the  replies  fa¬ 
vored  the  city  manager  form,  nearly  all 
the  present  city  ofticiaLs,  including  the 
aldermen,  voting  for  this  form.  Twelve 
per  cent,  were  for  the  present,  or  alder- 
manic  form,  and  three  per  cent,  for  the 
commission  form.  A  mass-meeting  will 
lie  held  in  the  near  future  to  discuss 
the  matter,  at  which  time  it  is  hoped  to 
make  arrangements  to  adopt  the  city 
manager  form. 
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[y»i  this  department  tout  oe  presented 
each  week  news  items  from  the  Colleges 
and  Universities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 


Journalism  Teachers’  Conference 

Extensive  preparations  are  being 
made  at  the  University  of  Kansas  for 
the  meeting  of  the  American  Associa¬ 
tion  of  Journalism  Teachers  April  21 
and  22.  A  very  comprehensive  pro¬ 
gramme  covering  the  fields  of  Teaching. 
Direct  Public  Service,  and  Research 
has  been  arranged  with  speakers  com¬ 
ing  from  every  section  of  the  country. 
Some  of  the  speakers  and  their  univer¬ 
sities  are:  Prof.  Kranklin  Mathews, 
('olumbia;  Prof.  Kred  Newton  Scott, 
.Michigan;  Prof.  John  M.  Cooney,  Notre 
Dame;  Dean  Walter  William.s,  Mis- 
.souri;  Prof.  J.  W.  Piercy,  Iniliana; 
Prof.  Walter  D.  Scott,  Northwestern ; 
Prof.  R.  Starr  Rutler,  Wi.sconsin;  Prof. 
James  Routh,  Tulane;  I’rof.  M.  M.  Fogg. 
Nebraska;  Prof.  E.  W.  Kennedy,  Wash¬ 
ington;  Prof.  A.  W.  Hopkins,  Wiscon¬ 
sin;  Prof.  Albert  K.  Wilson,  New  York; 
Director  Will  H.  Mays,  Texas;  Prof. 
P.  W.  Scott,  Illinois;  Prof.  Eric  W.  Al¬ 
len,  Oregon;  Prof.  Frank  G.  Kane, 
Wa.shington;  Prof.  J.  B.  Powell,  Mis¬ 
souri;  Prof.  T.  H.  Brewer,  Oklahoma; 
Prof.  J.  S.  Myers,  Ohio  State;  Prof.  W. 
I’.  Kirkwood,  Minnesota;  Prof.  W.  G. 
Bleyer,  Wisconsin;  Director  James  Mel¬ 
vin  Lee,  New  York;  Prof.  E.  W.  Smith, 
Stanford;  Dean  Talcott  Williams  and 
Prof.  J.  \\\  Cunliffe,  Columliia;  Prof.  F. 
1,.  Stone,  Montana. 

Univerr^ity  of  Kansas 

The  Associated  Students  of  Journal¬ 
ism  is  a  new  organization  at  the  Uni¬ 
versity'  of  Kansas  formed  by  all  men 
and  women  regularly  enrolled  in  the 
department  of  journalism.  The  organ¬ 
ization’s  main -purpose  is  social;  to  en¬ 
tertain  visiting  Journali.sts  of  note,  to 
promote  walking  trips  and  -  entertain¬ 
ments,  to  work  for  a  journalists'  club 
hou.se  on  the  campus. 

The  Daily  Kan.san  is  now  being  is¬ 
sued  in  bound  volumes  to  any  organiza¬ 
tion  which  has  at  least  ten  yearly  sub- 
scril)ers  among  its  members.  Many 
club.s.  sororities,  and  fraternities  are 
taking  advantage  of  the  offer. 

Editors  of  the  Daily  Kansan  of  past 
years  are  setting  for  the  scribes  now  in 
school  examples  which  promise  to  make 
the  young  graduates  hustle  when  they 
get  out  into  the  newspaper  field.  It  is 
Incoming  a  tradition  at  the  University 
that  editors  of  the  Kansan  shall  "make 
good."  The  latest  report  of  a  former 
Kan.san  editor's  success  was  received 
la.st  week.  It  .states  that  John  M. 
Henry,  'l.l,  has  establi.shed  a  new  paper 
in  Beatrice,  Nebraska,  with  the  avowed 
purpose  of  driving  the  .saloons  otit  of 
that  city.  The  anti-.saloon  league  of 
that  city  is  behind  Henry  and  his  new 
Chronicle. 

Plans  are  now  being  made  for  Kansas 
Newspaper  Week,  which  will  be  held  at 
the  University  May  1-6,  when  scores  of 
repre.sentatives  of  the  newspaper  fra¬ 
ternity  of  Kansas  will  meet  to  hear  ex¬ 
perts  in  the  various  lines  of  newspaper 
endeavor,  and  to  discu.ss  the  leading 
questions  of  the  hour.  One  of  the  fea¬ 
tures  of  the  week,  as  recently  announc- 
<‘d,  is  that  the  Missouri  Valley  Cost 
<  'ongress  will  convene  at  the  same  time, 
thus  giving  the  Kansas  editors  an  op¬ 
portunity  to  hear  the  up-to-the-minute 
oi>inions  and  ideas  of  cost  and  efficiency 
expertk 


University  of  Wisconsin 

Edward  A.  Krueger,  cla.ss  of  1914, 
who  has  been  with  the  City  Press  As¬ 
sociation  in  Chicago,  is  now  on  the 
editorial  staff  of  Popular  Mechanics. 

Marvin  W.  Wallach,  a  student  in 
journalism,  has  left  the  University  to 


take  a  place  on  the  Sheboygan  (Wls.) 
Press. 

Stephen  E.  Perrine,  a  graduate  of 
the  c-our.se  in  journalism,  191.'),  is  re¬ 
porting  on  the  Racine  (Wis.)  .lour- 
nal-New.s. 

Will  C.  Hyde,  a  form<>r  journalism 
student,  is  acting  city  editor  of  the 
Fond  du  l^ac  (Wis.)  Reporter. 

R.  G.  Dee,  field  man  for  cost  ai- 
counting  and  advertising  survey  work 
at  the  University,  addre-ssed  the  winter 
meeting  of  the  Central  Wisconsin 
Press  Association  oa  March  4  at  Neills- 
ville,  Wis. 

E.  AI.  Pittenger,  who  has  just  com¬ 
pleted  his  course  at  the  University,  has 
accepted  a  position  on  the  Gary  (Ind.) 
Tribune. 

H.  H.  Bliss,  busine.ss  manager  of  the 
Janesville  (Jazette  and  .secretary  of 
the  Wis<-onsiu  Daily  lasagne,  address»'d 
the  students  in  the  cour.se  in  journai- 
Ism  at  the  I'niver.sity  of  Wi.sconsin  on 
“Business  , Management.” 

llniversily  of  Missouri 

The  .Mi.s.soiii’i  State  Press  A.s.sociation 
will  meet  May  4  and  Ti  of  .lournalism 
Week  at  the  S('hool  of  Journalism.  J. 
K.  Pool,  i)resident  of  the  a.ssociation  and 
editor  of  the  Centralia  (Mo.)  Courier, 
is  the  probable  nominee  of  the  Demo¬ 
cratic  party  for  Secretary  of  State. 

T'he  North  St.  Douis  Business  Men’s 
Association  has  expressed  its  intention 
to  send  a  delegation  of  150  memliers  to 
Columbia  on  Wednesday,  May  3,  of 
Journalism  Week.  This  will  be  Adver¬ 
tising  Day  on  the  week's  program.  The 
St.  Douis  men  will  make  the  trip  in  a 
special  train,  arriving  in  ('olumbia  in 
the  morning  and  leaving  that  night. 
Some  of  the  members  of  the  St.  Douis 
a.ssociation  have  a  part  in  the  day’s 
Itrogram.  Among  other  princii>al  speak¬ 
ers  for  Adverti.sing  Day  will  be  E.  I,. 
Schuey  of  Dayton,  Ohio,  pre.sident  of 
the  American  A.ssoi'iation  of  National 
Advertisers;  and  Courtland  Smith,  of 
New  York  city,  president  and  general 
manager  of  the  American  Press  Asso¬ 
ciation. 

ArrangemenDs  are  being  made  for  a 
two-day  meeting  of  commercial  organ¬ 
izations  of  the  State  during  Journalism 
Week,  and  there  will  be  a  meeting  of 
the  executive  committee  of  the  Missouri 
Retail  Merchants’  Association  here  May 
3.  All  trade  organizations  of  -the  State 
have  been  invited  to  hold  meetings  here 
on  that  day. 

Walter  Williams,  dean  of  the  School 
of  .lournalism,  last  week  delivered  an 
address  before  the  Kansas  City  Asso¬ 
ciation  of  Credit  Men  at  its  annual  din¬ 
ner  on  "Washington,  the  Man.” 

Harry  K.  Poindexter,  former  student 
in  journali.sm,  is  now  e<litor  of  the  Dry 
Goods  Journal,  a  house  organ  issued  by 
the  Poindexter  Wholesale  Drygoods 
Company  of  Kan.sas  City. 

J.  B.  Powell,  instructor  in  advertis¬ 
ing,  delivered  an  addre.ss  Ijefore  the 
Iowa  Dumbei-men’s  As.sociation  at  Wa¬ 
terloo,  Iowa,  last  week. 

Rus.sell  M.  Bandy,  Jr.,  who  was  gra¬ 
duated  from  the  School  of  Journalism 
last  year,  is  now  with  the  advertising 
department  of  the  Merchants’  Trade 
Journal,  of  Des  Moines,  la. 

University  of  Minnesota 
The  department  of  journalism,  as  it 
is  called  officially  instead  of  "school,” 
will  before  long  burst  into  bloom  as  “the 
college  of  journali.sm”  if  i)resent  hopes 
and  expectations  are  actualized.  The 
growth  of  the  department,  which  was 
established  onl.v  a  year  ago,  has  been 
.ssiti.sfat-tory  under  the  headship  of  Prof. 
W.  P.  Kirkwood,  with  the  a.ssistance  of 
D.  G.  Hood,  late  of  the  University  of 
Mis.souri,  wlu)  was  recently  added  to 
the  faculty. 

At  the  .start  there  was  only  one 
cour.se  with  ten  students  enrolled.  Two 
courses  have  been  added  and  the  num- 
l)er  of  .students  increa.setl  sixfold.  Eight 
additional  courses  are  promi.sed  for  the 
ensuing  year.  Including  newspaper  ad- 


rnini.stration,  the  latter  comprising  ad¬ 
vertising,  circulation  and  mechanical 
problems.  The  department,  acting  with 
the  extension  division  of  the  university, 
will  .soon  establish  a  central  service 
bureau  for  the  entire  University.  The 
department  will  gather  and  write  in¬ 
formation  on  all  conceivable  subject.s. 

The  Em  Club’s  petition  for  the  crea¬ 
tion  here  of  a  chapter  of  Sigma  Delta 
('hi  has  been  sent  out.  The  club  is 
composed  of  the  following  named  upper 
class  men:  D.  Selden  Wilcox,  Ray¬ 
mond  Anderson,  J.  Godfrey  Smith, 
Robert  S.  Benepe,  St.  Paul;  H.  Raymond 
Horn,  Norman  A.  Holen,  Roy  S.  Scott, 
Minneapolis;  (tharles  W.  Cole,  Water¬ 
loo,  Iowa;  Ralph  Underwood,  Anoka, 
Minn.;  Merle  A.  Potter,  Mason  City, 
Iowa;  Burt  Markham,  James  D.  Mark- 
h,‘xm,  Alma  City,  Minn.,  and  Charles  A. 
Anderson,  Hasting.s,  Minn. 

New  Owners  Win  Inlertype  Decision 

The  United  States  District  Court  has 
confirmed  the  right  of  the  reorganized 
International  Typesetting  Machine 
Company  to  tnanufacture  and  sell,  and 
of  its  customers  to  u.se.  Intertype  ma¬ 
chines  and  sup|>lies.  (»f  the  forty-one 
jiatcnts  originally  sued  upon,  the 
Court  of  Aiipeal.s,  reviewing  the  earlier 
suits,  decided  against  the  Intertype 
ui)on  only  one  patent,  covering  a  spe¬ 
cial  mould  support  long  since  discon¬ 
tinued.  while  in  the  later  suit  the 
United  States  District  Court  decided 
against  the  Intertype  upon  only  one 
old  style  sjiecial  display  mould,  for 
which  a  .satisfactory  substittite  ha.s 
been  provided. 


World  Men’s  Annual  Dinner 

The  annual  dinner  of  the  editorial 
and  art  staffs  of  the  New  York  morn¬ 
ing  and  Sunday  World  will  be  held  at 
Healey’s  at  1  o’clock  on  the  morning 
of  March  26.  City  editor  Herbert  B. 
Swope,  of  the  Morning  World,  is  chair¬ 
man  of  the  dinner  committee,  and  a 
large  entertainment  committee  is  now 
devising  fun  features.  Covers  will  be 
laid  for  about  one  hundred  and  fifty. 


Press  Club  Dined  Editor  Van  Calder 
F.  O.  Van  Galder,  editor  of  the  Mod¬ 
ern  Woodman,  president  of  the  Tri-City 
Press  Club,  and  erstwhile  Ford  peace 
delegate,  was  guest  of  honor  at  a  din¬ 
ner  given  by  the  Press  Club  in  Rock 
Island,  Ill.,  on  March  1.  Fifty  news¬ 
paper  m«n  of  Moline,  Rock  Island,  and 
Monmouth,  Ill.,  and  Davenport,  la., 
were  present.  After  a  varied  pro¬ 
gramme,  during  which  much  levity 
jirevailed,  Mr.  Van  Galder  told  of  his 
experiences  in  Europe,  declaring  that 
he  “was  not  a  fool,^’  as  some  of  his 
fellow  newspaper  men  had  believed,  for 
accepting  Henry  Ford’s  invitation  to 
spend  two  months  touring  as  his  guest. 
Mr.  Van  Galder  .said  he  thought  each 
member  of  the  club  likewise  would  have 
accepteil,  had  the  oiiportunity  been  pre¬ 
sented. 


John  H.  Ilearley  (ioes  to  Rome 
Ai-bany,  March  10. — John  H.  Hearley, 
who  has  been  Albany  manager  of  the 
United  Press  for  about  two  years, 
sails  tomorrow  on  the  Rotterdam  for 
I.A)ndon,  whence  he  will  proceed  to 
Rome,  where  he  will  assume  charge 
of  the  Rome  branch  of  the  United 
Pres.s.  He  worked  for  the  Albany 
Times-Union  before  becoming  man¬ 
ager  of  the  United  Press.  He  was  a 
prominent  member  of  the  Albany 
Degi.slative  (Correspondents’  Associa¬ 
tion  at  the  State  Capitol. 


('ommendatioii  for  (>oo<l  Work 

By  way  of  commendation  for  good 
work.  J.  H.  Tennant,  managing  editor 
of  the  New  York  Evening  World,  had 
posted  on  the  bulletin  board  of  that 
newspaper  this  week,  a  letter  from  the 
president  of  the  United  Anglers’  League, 
thanking  the  Evening  World  for  send¬ 
ing  "such  courteous  and  capable  gentle¬ 
men  as  Joseiih  S.  Jordan  and  Arti.st 
Ferd  Dong”  to  the  League’s  reception 
this  week. 


IF  you  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

U  S.  Market  Strret,  Chicago 


tlljr  Eurtiittg  S'tar 

covers  Washington,  D.C.,  more 
thoroughly  with  one  edition 
than  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  B.  C. 


IL  PROGRESSO 
ITALO-AMERICANO 

Established  i88o 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last  postoffice 
statement,  134,286  copies. 

II  Progresso  Italo-Americano  enjoys  the 
distinction  of  being  the  largest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BARSOTTI, 

Kd.  and  Pub. 

42  Elm  St.,  New  York  City 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Glass,  Peoples  Gas  Bldg.,  Chicago 
Foreign  Advertising  Representatives 


COLORADO  SPRINGS 

has  one  automobile 
every  17  persons. 

THE  TELEGRAPH 

reaches  auto  owners. 

J.  P.  McKinney  fic  Son 

New  York  Detroit  Chicago 


DETROIT  SATURDAY  NIGHT 

guarantees  and  stands  back  of 
every  adverti-senient  it  pub¬ 
lishes. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Detroit 


Newspaper  Properties 

S(te<'iHllzing  In  fVntml  Wo8t  nml  Soiithi^rn 
Imiliex. 

A.  S.  l*OliTKK 

IIM-IISO  GriNWfrld  St.,  Ortrolt,  Mloh. 
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FASHIONS 

WEEKLY — grouped  half-tones. 
D.AILY — alternate  line  and  half-tone 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1899  BALTIMORE,  MD. 


The  “Flaneur”  Letter 

From  Berlin  (Germany)  Associaiion  of 
Commerce  and  Trade: 

We  would  appreciate  a  copy  of 
your  Flaneur*  for  the  use  of  our  read¬ 
ing  r(K)m,  which  is  probably  the  larg¬ 
est  in  Europe  containing  .American 
newspapers  and  periodicals. 

For  Prirr  and  Territory  irrite : 

THE  DAILY  “FLANEUR  ”  lETTER  OFFICE 

Muasey  BuiUina  Wuhinctoa,  D.  C. 

Dr.  Barnard^ s 
Food  Page 

We  are  now  allotting 
territory 

The  Evening  Mail  Syndicate 

203  Broadway,  New  York 

The  Electric  Bulletin 


Is  B  buslooBs  asset.  It  is  as  Important  a 
l>art  of  a  newspaper  equipment  as  a  Uno- 
tjpe.  An  Klectric  Bulletin  will  Increase  rour 
rirrulation  ami  popularity.  Ask  any  one  of 
its  users. 

A  machine  may  be  leased,  bought  for  cash, 
or  lilieral  terms  will  be  giren.  Write  fur 
particulars. 

National  Electric  Bulletin  Corp. 

New  London,  Conn. 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  who  desire  live 
,  movie  topics. 

The  Vitagraph  Company 
of  America 

East  ijth  St  &  Locust  Are.,  Bklyn,  N.  Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 

The 

Automatic  Press  Blanket 

Is  CTcrything  the  name  impliea. 
Eliminatei  ^1  tympan  cloth. 

Saves  paper,  time  and  increasea  preaa 
efficiency. 

Write  for  aample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

“Quality  Goods  Only” 

Xew  England  Newspaper 
Supply  Co., 

Worcester,  Mass. 


Circulation  News,  Views,  and  Observations 

A  Regular  Department  Designed  to  be 
Helpful  to  Circulation  Managers  Everywhere. 


BIOS  FOR  NEWSBOYS’  MONEY 

Preiiidenl  of  New  Detroit  Bank  Invites 
Deposits  from  Newsboys. 

I>etroit  newsboys  are  to  lie  a.sked-  to 
favor  the  Highland  Park  State  Hank  of 
Detroit  with  their  busines.s,  according 
to  Alonzo  P.  Ewing,  vice-president  and 
general  manager  of  the  financial  in.sti- 
tution. 

.Mr.  E^wing  has  written  a  letter  to 
.John  L.  Dexter,  pre.sident  of  the  Detroit 
.N'ewstKjys'  A.ssooiation,  inviting  the 
new,sl>oys  to  l)e  among  the  early  de¬ 
positors  of  the  bank. 

“Of  course  we  want  the  bu.siness  of 
the  newst>oys,"  a-sserted  Mr.  Ewing. 
“VVe  want  the  bu.sine.ss  of  every  citi¬ 
zen  who  will  give  us  an  opportunity  to 
tie  of  .service  to  him.  The  newstjoys 
.should  lx*  encouraged  to  save  their  pen¬ 
nies,  their  dimes,  and  their  dollars.  If 
we  can  aid  them  in  any  way  we  want 
them  to  come  to  us  and  let  us  know  it.” 


Yonkers  Newsboys  Organize 

hlfty  newsboys  and  newsdealers  met 
la.st  week  in  Wiggins’  hall.  Yonkers, 
N.  Y.,  to  form  a  protective  and  social 
organization.  Tentative  plans  for  such 
a  club  were  advanced,  and  it  was  de¬ 
cided  to  call  the  organization,  “The 
Yonkers  Newsdealers’  and  Newslioys’ 
Association."  William  Thompson  was 
chairman  of  the  meeting.  Permanent 
officers  will  be  chosen  later. 


Newsies  Enter  Vista  House  Campaign 

The  newsboys  of  Portland,  Ore.,  are 
energetically  engaged  in  the  campaign 
lieing  conducted  in  that  city  for  funds 
for  the  erection  of  the  great  pioneer 
memorial  Vista  House  at  Crown  Point, 
Ore.  The  newsboys  entered  the  cam¬ 
paign  voluntarily’,  when  Sam  Perlman 
donated  50  cents,  and  then  went  out 
and  appointed  Jack  Lakeflsh  and  Sam- 
mie  Tonkin  on  his  "committee,”  stipu¬ 
lating  that  each  of  them  contribute  23 
cents  and  as.sist  in  the  campaign  among 
the  newsboys  for  contributions  to  the 
fund. 


Honesty  Among  Newsboys 
At  a  recent  meeting  of  the  Schenec¬ 
tady  Newsboys’  Association,  the  fol¬ 
lowing  found  articles  were  turned  in: 
A  receipt  for  a  deposit  on  a  suit  of 
clothes;  a  check  book  having  stub 
records,  partially  used;  also  a  gold 
coin  which  had  been  given  and  received 
as  a  coin  of  lower  denomination.  This 
gold  piece  was  tendered  by  someone 
unknown  to  the  newslioy,  and  it  was 
only  when  counting  his  money  that  the 
lK»y  discovered  that  the  coin  had  a  far 
greater  value. 


Determined  to  Win  Carriers’  Prize 
Showing  marked  determination  and 
grit,  lA)velI  Wilson,  a  lad  of  14,  has 
entered  the  Los  Angeles  (Calif.)  Even¬ 
ing  Express  and  Morning  Tribune  con¬ 
test  for  the  purpose  of  securing  a  part 
of  the  $1000  which  is  to  be  distributed 
among  the  paper’s  carriers  In  southern 
California.  Wilson  is  determined  to 
win  one  of  the  larger  prizes  and  thus 
lay  the  foundation  of  a  business  career 
l)y  placing  the  prize  in  a  bank  until 
he  is  21  years  old.  He  has  been  an 
Evening  Expreas  and  Morning  Tribune 
representative  for  a  year  and  a  half. 


“Lizsie”  Bato  Chosen  Mayor 

The  Newsboys’  Club  of  Butte,  Mont., 
has  elected  and  installed  the  following 
officers:  Mayor,  “Lizzie”  Bato;  police 
Judge,  John  Shryne;  city  clerk,  Leon¬ 
ard  Brundell. 


E.  S.  Dobson  Now  in  Milwaukee 

E.  S.  Dobson,  long  the  circulation 
mana.eer  of  the  Detroit  News,  has  re¬ 
signed  that  po.sition  to  become  circula¬ 
tion  manager  of  the  Milwaukee  (Wis.) 
Sentinel  and  has  assumed  his  new  du¬ 
ties.  His  record  with  the  Detroit  News 


E.  S.  Dobson 


is  assurance  of  his  success  with  the 
Sentinel.  The  advent  of  Mr.  Dobson 
in  the  Sentinel  oltlce  has  led  to  the 
I)lanning  of  numerous  new  features  ;n 
that  paper  which  ought  to  prove  to 
be  circulation  winners  and  which  will 
soon  be  adopted.  Just  now  most  of 
those  plans  are  being  kept  under  the 
hats  of  .lohn  Popi)endieck.  Jr.,  l)Usine.ss 
manager  of  the  Sentinel,  and  Mr.  l>ob- 
son. 


Evening  Mail  .Marathon  Rare 

The  New  Y'ork  Evening  .Mail’s  Motli- 
iied  Marathon  race,  which  has  tieen 
one  of  the  leading  sporting  fixtures  in 
New  York  city  and  vAinity  for  the  last 
tive  years,  will  be  national  in  its  scope 
this  year.  A  large  number  of  news¬ 
papers  in  other  cities  in  the  country 
will  coiiperate  with  the  Mail  by  running 
Marathon  races  under  their  own 
auspices  on  May  6,  and  the  winner  of 
these  races  will  receive  as  a  prize  a 
free  ticket  to  New  York  to  participate 
in  the  Mail  race  on  May  20.  In  this 
manner  every  part  of  the  i’nltcd  States, 
it  is  expected,  will  Ik>  represented  in 
the  Mail  Marathon. 


Newsboy  Buys  Barbershop 

From  newsboy  for  the  old  Inter- 
Mountain  to  proprietor  of  the  Fash¬ 
ion  barbershop,  acquired  a  few  days 
ago  for  $8,000,  and  on  which  he  pro¬ 
poses  to  spend  from  $4,000  to  $5,000  in 
repairs  and  alterations,  is  the  story  of 
the  success  of  John  l..ambros,  com¬ 
monly  known  as  “Jocko,”  a  young 
Greek  lad,  who  has  been  in  Butte, 
Mont.,  for  the  past  17  years. 


February  Cains 

The  circulation  of  the  Chicago  Trib¬ 
une’s  Sunday  edition  for  February  6  to 
March  5  went  up  from  603,281  to  652,- 
026,  a  gain  of  48,745,  certainly  an  un¬ 
usual  increa.se  for  one  month. 


The  New  Yoi’k  World  gained  10,126 
in  home  circulation  in  February  over 
the  .same  month  in  1915.  Its  Sunday 
edition  went  up  24,975  copies. 


Circulation  Managers’  Convention 

The  eighteenth  annual  convention  of 
the  International  Circulation  Mana¬ 
gers’  Association  will  be  held  at  Grand 
Hapids,  Mich.,  June  20  to  22,  and  J.  \. 
Mathews,  of  Oklahoma  C^ty,  one  of 
the  directors  and  chairman  of  the  pro¬ 
gramme  committee,  has  sent  out  a  call 
to  the  membership  for  suggestions  in 
order  to  formulate  the  best  possible 
programme.  He  asks  that  they  sub¬ 
mit  to  him  as  soon  as  possible  sugges¬ 
tions  or  statements  in  regard  to  their 
greatest  problems,  and  also  give  sue- 
cessful  plans  by  which  they  are  saving 
their  publishers  money. 


Hungary  Cuts  Newspapers’  Size 
The  Hungarian  Government  has  de¬ 
manded  an  inventory  of  ail  stocks  of 
news  print  paper  on  hand,  which  is 
placed  under  Government  control. 
Newspapers  selling  for  six  heller 
(1>)4  cents)  hereafter  may  print  not 
more  than  forty-eight  pages  weekly, 
and  newspapers  selling  for  twelve 
heller,  not  more  than  ninety-eight 
pages.  The  space  devoted  to  adver¬ 
tisements  inu.st  not  exceed  55  per 
cent,  of  the  advertising  space  of 
March,  1914. 


C.  J.  McDonald  Joins  Corrigan’s  Forres 
C.  J.  McDonald,  until  recently  city 
circulation  manager  for  the  Denver 
Post,  is  now  associated  with  Robert  J. 
Corrigan  on  the  Rocky  Mountain  News 


and  the  Denver  Times  in  a  similar 
capacity.  Previous  to  his  connection 
with  the  Denver  Post,  Mr.  McDonald 
was  connected  with  the  circulation  de¬ 
partments  of  Omaha  and  Des  Moines 
newspapers,  and  has  made  a  record 
as  a  keen,  alert  producer  of  circulation 
results.  In  .securing  his  .services  Mr. 
Corrigan  has  strengthened  the  circula¬ 
tion  organization  of  the  important  Den¬ 
ver  papers  which  he  controls. 


Talk  to  Boston  Newsboys 

Boston,  March  7. — Frank  I.i.  Locke, 
president  of  the  B.  Y.  M.  C.  1.’..  one 
morning  recently  addressed  some  2(io 
newsboys  on  “Opportunities  for  News¬ 
boys.”  Francis  W.  Bird,  publisher  of 
the  Boston  Record,  spoke  on  “Making 
Men  out  of  Boys."  Other  speeches 
were  made  by  Samuel  Sklar,  circula¬ 
tion  manager  of  the  Evening  Record; 
Harold  Whitehead  of  the  American 
School  of  Business  and  Master  Joseph 
Scheider. 


C.  J.  McDonald 
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PUSHING  DULUTH  HERALD 

Col.  Henry  Bans  all  Premium  Schemes 
and  Stands  Firm  for  Clean  .Advertising. 

Dru’TH.  March  7. — Ool.  William  F. 
Henry,  advertising:  and  busines.s  man- 
a'ger  of  the  Duluth  Herald,  i.s  sending 
cut  a  larg:e  number  of  printed  post 
cards  of  .several  different  kinds,  pre¬ 
senting'  the  advantages  of  his  paper  for 
both  advertising  and  reading.  He  i.s 
also  distributing  a  large  mailing  card 
bearing  Minne.sota  and  Wisconsin  pre.ss 
notices  complimentary  to  the  paper.  It 
i.s  the  boast  of  the  Herald  that  it  buys 
no  readers  with  premiums.  “The  Du¬ 
luth  Herald,"  Col.  Henry  say.s,  “has 
never  offered  or  given  a  premium  af 
any  kind,  or  reduced  its  regular  rates, 
or  gone  into  a  ‘clubbing’  proposition 
with  any  other  publication.  The  Herald 
believes  that  the  only  honest  way  to 
get  sub.scribers  is  to  turn  out  a  paper 
for  which  they  will  want  to  sub.scribc 
liecau.se  they  want  to  read  it.  Its  be¬ 
lief  has  been  ju.stified  by  the  fact  that, 
acting  on  that  policy,  its  list  of  sub¬ 
scribers  has  steadily  grown  and  is  still 
growing.” 

Col.  Henry  strikes  straight  from  the 
shoulder  on  behalf  of  dean  adverti.sing. 
He  says:  “There  are  those  who  try  to 
insert  unclean  advertising  in  the  news¬ 
papers  to-day,  and  occasionally  they 
succeed  with  some  papers.  But  I  can 
a.s.sure  you,  in  all  honesty  and  sincerity, 
that  matter  of  that  kind  is  met  with  a 
prompt  rejection  at  the  advertising 
(ounter  of  the  Her.ald,  and  that  it  al¬ 
ways  will  be  so  met  as  long  as  the 
Herald  remains  under  its  present  man¬ 
agement.” 


Spokesman-Review  Issues  House  Organ 

SmKANE,  March  4. — This  month’s  is- 
■sue  of  the  Spokesman-Heview’s  house 
organ,  the  S.-R.  Scout,  is  brim  full  of 
newsy  matter  regarding  carriers  and 
agents.  Typical  items  are  a  letter  from 
a  patron  commending  a  carrier;  an  ac¬ 
count  of  a  banquet  given  to  a  group 
of  carriers;  prize  winners  in  «  recent 
contest;  reports  of  scoops  scored  by  the 
Spokesman-Review;  and  well-seasoned 
advice  on  the  right  sort  of  delivery 
.service.  There  is  an  abundance  of  such 
personalities  as  “Vernon  Kilgore  has 
now  the  distinction  of  being  the  only 
tirey  topped  member  of  the  force.  He 
is  carrier  61.  On  his  route  you  don’t 
deliver  by  addresses.  You  go  by  scent 
and  ‘next  house  right  or  left  or  across 
the  street  from  so  and  so.’  ” 


The  retail  merchants  of  Flverett, 
Wash.,  are  making  a  combined  effort 
to  eliminate  trading  stamps  from  that 
city. _ 


I  Ql0)lpka  I 

iatlg  Olajittal 

Average  net  paid  cir¬ 
culation  for  the  six 
months,  ending  Sep¬ 
tember  30,  1915,  as 

sworn  to  in  Govern¬ 
ment  report 

3  2,430 

And  as  confirmed  by 
report  of  The  Audit 
Bureau  of  Circulations. 


Publisher, 

TOPEKA.  KANS. 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America’s 
Greatest  German  Newspaper 


NEWSPAPER  ACTIVITIES 

The  Baltimore  News  has  published  a 
pamphlet  containing  in  reduced  form 
the  36  pages  of  the  double-header  auto¬ 
mobile  show  number  on  January  15 
and  18,  which  it  is  circulating  among 
adverti.se  rs. 

Hundreds  and  perhaps  thousands  of 
.school  pupils  have  taken  up  a  special 
study  of  Shakespeare  through  the  Bos¬ 
ton  Rost’s  series  of  daily  articles  in 
connection  with  the  300th  Shakespearian 
anniversary.  This  fact  has  become 
known  through  an  investigation  of  the 
matter  made  by  the  Post,  the  result  of 
which  has  been  published  in  the  form 
of  .several  articles  in  that  paper.  The 
Shakespeare  articles,  suitably  illus¬ 
trated,  appear  on  the  editorial  page. 
They  are  arranged  and  compiled  by 
Fred  Clark,  who  has  done  daily  feature 
editorial  page  work  for  the  Post  for 
several  years. 

C.  M.  White  is  conducting,  in  the  St. 
Paul  Dally  News,  a  war  puzzle  adver¬ 
tising  contest  devised  and  copyrighted 
by  him.  Mr.  White  has  had  extensive 
experience,  both  advertising  and  edi¬ 
torial,  in  the  Middle  We.st,  including  St. 
Louis,  Kansas  City,  and  St.  Joseph, 
Mo.,  Omaha,  Neb.,  and  Sioux  City, 
Iowa. 

The  Leap  Year  babies’  contest  in  the 
St.  Paul  Daily  News,  in  which  mer¬ 
chants  advertised  to  give  presents  to 
every  child  born  on  February  29, 
created  an  unusual  amount  of  interest. 
At  latest  accounts  eight  children,  in¬ 
cluding  one  pair  of  twins,  were  born 
in  the  city  on  that  day.  The  Daily 
News,  the  First  National  Bank  and 
other  business  concerns  gave  $5  to 
each  baby.  The  presents  were  of  great 
variety,  one  establishment  giving  an 
electric  milk  warmer. 

Issues  South  Florida  Year  Book 

The  Tampa  Morning  Tribune  on 
February  29  issued  its  annual  “Semi- 
Tropic  Florida  Development  Year  Book” 
— a  well-printed  quarto  of  148  pages — 
in  which  are  portrayed  by  pen  and  pic¬ 
ture  the  resources  of  south  Florida.  It 
contains  more  than  225  half-tone  re¬ 
productions  of  photographs  of  luxuriant 
groves  and  gardens,  handsome  homes, 
and  business  buildings  illustrating  the 
developments  and  progress  of  that  sec¬ 
tion.  The  editor  of  the  Tribune  proudly 
sjiys  of  the  year  book,  which  has  been 
sent  broadcast  throughout  the  country, 
that  it  is  unquestionably  the  most 
elaborate  and  accurate  advertisement 
ever  sent  out  of  south  Florida.  And 
he  adds:  “The  Tribune  realizes  and 
appreciates  that  from  a  monetary 
standpoint,  such  coIos.sal  editions  are 
not  money-makers.  But  the  Tribune 
believes  in  advertising  and  it  takes  its 
own  medicine  more  freely  than  it  pre¬ 
scribes  it.” 


.Albany  Paper’s  Record  Show 

The  attendance  at  the  pure  food  show 
conducted  at  .\lbany,  N.  Y.,  by  the 
Knickerbocker  Press  of  that  city, 
broke  all  records  for  attendance  at 
.s<-ientitic  cooking  classes.  Many  wo¬ 
men’s  organizations  patronized  the 
.show,  more  than  600  of  the  700  mem¬ 
bers  of  the  Woman’s  Club  of  Albany 
lieing  guests  of  the  Knickerbocker  Press 
one  day.  The  attendance  for  the  week 
was  16,000,  beating  the  14,000  showing 
of  Worcester,  Mas.s.,  and  the  big  at¬ 
tendance  in  eleven  other  large  cities,  in¬ 
cluding  Washington,  D.  C. ;  Baltimore, 
Providence,  Springtield,  Hartford,  New 
Haven,  Harrisburg,  and  Trenton. 


Evening  Mail  Fashion  Auction 

.\.  successful  fa.shion  auction  was 
conducted  on  Monday  and  Tuesday  in 
the  grand  ballroom  of  the  Waldorf- 
Astoria  hotel.  New  York,  by  T.  E.  Oli- 
I)hant,  fashion  editor  of  the  New  York 
Evening  .Mail.  Some  thousands  of  dol¬ 
lars’  worth  of  fine  gowns  were  sold  t)y 
Elizabeth  .Murray,  Julia  Sanderson, 
Marie  Dre.sslor,  and  other  well-known 
actresse.s.  The  luoceeds  will  be  applied 
to  the  save-a-home  fund  of  the  Mail. 


NEW  PRESSES  FOR  OHIO  PAPERS 

Growth  of  Scripps-McRae  Publications 
Necessitates  Enlarged  Equipment. 

Cleveland,  March  8. — Unprecedented 
increases  in  circulation  and  advertis¬ 
ing  have  necessitated  extensive  en¬ 
largements  in  the  mechanical  equip¬ 
ment  of  the  Cleveland  Press,  which 
will  be  made  immediately,  the  ma¬ 
chinery  to  be  in  operation  early  In 
April.  New  mechanical  facilities  are 
to  be  provided  also  for  the  Scripps-Mc- 
Rae  League  newspapers  in  Ohio,  in¬ 
cluding  the  Cincinnati  Post,  the  To¬ 
ledo  News-Bee,  the  Columbus  Citizen, 
and  the  Akron  Press. 

Growth  of  the  Scripps-McRae  pub¬ 
lications  in  the  Central  West  is  indi¬ 
cated  by  the  new  needs  for  machinery. 
One  order  recently  placed  by  the  Press 
includes  five  new  high  speed  Hoe  sex¬ 
tuple  presses  to  be  added  to  the  Press 
plant,  while  two  high  speed  presses  of 
the  present  equipment  will  be  retained. 
In  construction  the  new  machinery  is 
.said  to  be  the  last  word  in  the  combin¬ 
ation  of  ideas  of  European  and  Amer¬ 
ican  engineers.  T.he  latest  full  auto¬ 
matic  Kohler  drives  and  controllers 
will  be  used.  These  machines  will  be 
so  erected  they  may  be  used  as  double 
units  or  .single  presses,  as  the  rush  of 
news  and  advertising  of  the  day  re¬ 
quires.  Composing  room  and  stereo¬ 
type  facilities  have  been  increased  so 
that  the  Press  plant  will,  with  its  new 
machinery,  have  more  than  double  its 
former  capacity. 

The  Toledo  News-Bee  is  installing 
three  high  speed  sextuple  presses,  in 
place  of  its  former  battery  of  five  deck 
machines.  Additions  to  the  composing 
room  and  .stereotype  department  facili¬ 
ties  will  give  the  News-Bee  greatly 
increa.sed  output. 

The  Columbus  Citizen  has  also  out¬ 
grown  its  quadruple  presses  and  is  in¬ 
stalling  two  high  speed  presses  of 
quintuple  capacity,  to  take  care  of  its 
increased  circulation. 

The  Des  Moines  News  is  replacing 
its  .standard  speed  presses  with  two 
high  speed  machines  with  color  at¬ 
tachments. 

The  Cincinnati  Post  has  recently 
added  to  its  battery  of  high  speed 
presses  an  additional  press  to  keep  up 
with  Its  remarkable  circulation  and  ad¬ 
vertising  growth. 

The  Akron  Press  is  replacing  its 
three  deck  .standard  press  with  a  press 
of  quadruple  capacity  and  greater 
speed. 


MAGAZINE  AGENT  MADE  MILLIONS 


Mrs.  J.  Slone  Helm  Stifrled  Getting  Sub¬ 
scribers  When  a  Teacher. 

Mrs.  Jennie  Stone  Helm,  one  of  the 
wealthiest  women  in  Kentucky,  and 
president  of  the  J.  M.  Hanson-Bennett 
Magazine  Agency  of  Chicago,  died  re¬ 
cently  at  her  country  home,  Helmcrest, 
Ky.  It  was  estimated  that  she  had 
made  more  than  $1,000,000. 

About  twenty-five  years  ago  Mrs. 
Helm  went  to  Lexin.gton  from  Bourbon 
County,  Kentucky,  and  became  a  teach¬ 
er  in  the  city  schtwls.  To  lncrea.se  her 
.slender  income  she  began  to  solicit  suh- 
.scriptions  to  periodicals.  Mr.s.  Helm  ex¬ 
panded  her  business  until  she  had  es¬ 
tablished  the  J.  .M.  Hanson  Magazine 
.\gcncy,  a  bu.sine.ss  name  she  chose.  The 
establishment  increa.sed  under  her 
cai)able  handling  until  it  became  recog¬ 
nized  as  one  of  the  leading  agencies 
in  the  country.  In  1914  .Mrs.  Helm  ne¬ 
gotiated  a  merger  with  the  Bennett 
Magazine  Agency  of  Chicago  and  be¬ 
came  pre.sident  and  controlling  stock¬ 
holder.  She  once  was  offered  $100,000 
for  her  subscription  li.sts,  but  the 
amount  did  not  tempt  her  to  sell. 


The  Bloomington  (Ind.)  Ministerial 
.Alliance  has  .started  a  publicity  cam- 
t>aign  in  Bloomington  newspapers  that 
is  expected  to  greatly  increase  church 
attendance  in  that  city. 


AD  ART 
SERVICE 

4  For  newspaper  advertising  depart¬ 
ments  exclusively — and  sold  only  where 
both  newspaper  and  we  believe  it  will 
produce  a  profit. 

^  Proofs  on  request. 

AD  ART  SERVICE 

THE  NEWSPAPER  ADVERTISING 
MANAGERS’  SERVICE 
212  Press  Bldg.  Cleveland,  O. 


$50,000  WORTH  OF 
NEW  SUBSCRIBERS 

In  two  moDtbs  Is  wbat  we  seenred  for  The 
Los  Angeles  Times  last  year.  Total  business 
$67,970.  SECOND  campaign  is  now  running. 

’These  A.  B.  C.  papers  know  our  metbo<U 
are  original  and  productive: 

Courier-Journal,  LonlsTllle,  Ky . $60,000 

Deseret  News,  Salt  Lake  City . $33,000 

Express,  San  Antonio,  flrst  campaign. $50,000 

Second  campaign  . $78,000 

We  ALWAYS  repeat  on  the  samo  papers. 
Why?  Ask  us  bow  to  get  more  circulation. 

North-Eaatem  Circulation  Co. 

C.  B.  HOLLISTER,  Gen.  Mgr.,  DaTeapert,  Iowa. 
Write  or  wire  care  Log  Angelee  Timee. 


Most  For 
The  Dollar 

That’s  what  our  illustrated 
news  matrix  and  feature 
service  represents.  Let  us 
prove  it. 

The  Central  Press  Ass*n 

World  Building  Frederick  Buildi  g 

New  York  Cleveland 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 

38  Park  Row,  New  York 


Wm.  A.  Woodbury’s  Book 

Attracts 
Women 
ind  Girl 
Readers. 

The  Subject 
and  the 
Author 
Combine 
Co  make  it 
a  Happy 
Premium. 

ELIOT 
LORD, 

no  W.  » t 

New 
Yoi’: 


NcwsptiiH'r  and  printing  plants  Appraisetl,  In- 
vciilorinl  ami  liisiiruiico  value  giiaranteetl. 
Accuracy  secured  and  time  saved  for  sellers 
and  investors.  Ncwsiwist  Aiii>ralsal  Co.,  13- 
15  Fort  St..  W.  Detroit. 
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Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  jwr  cent, 
of  the  nevspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO.  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  fcr  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 

Establishtd  a  Quarter  of  a  Century. 


ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

TeO'pace  press  prints  from  type  •  4.  6,  6  or  10 
page  7  column  paper  at  5000  per  hour. 
Twelve-page  press  printo  4,  6,  8,  10  or  12 
page  7  column  papers  at  4500  per  hour. 

Send  for  furihet  information 

Walter  Scott  &  Co. 

PlainBeld,  N.  J. 


Successful 

Men  in  every  walk  of  life  are  ail 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Banks.  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  tndts4>ensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them*  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE,  INC. 

106-110  Seventh  Avc.  New  York  City 


ATLAS 

PRESS  CLIPPING 

Agency 

42d  Street  New  York 


NEW  INCORPORATIONS 
Taunton,  Mass. — Daily  Glolie  Pub¬ 
lishing  Company;  capital  stock,  $?5,- 
000;  incorporators,  James  P.  Galligan, 
James  F.  Driscoll,  James  N.  Lincoln 
and  Henry  M.  Driscoll. 

Central  Citv,  Ky. — Central  City 
News  Company;  capital  stock,  $1,000; 
incorporators,  S.  P.  Taylor,  Richard 
Neel,  Guy  Fortney  and  William  Mc¬ 
Neil. 

Columbus,  Ind. — Ledger  Publishing 
Company;  capital  stock,  $15,000;  pub¬ 
lishing  business;  incorporators,  Paul 
Poynter,  Alice  W.  Poynter  and  Robert 

B.  Phillips. 

Seymour,  Ind. — Democrat  Publishing 
Company;  capital  stock,  $10,000;  pub¬ 
lishing  business;  incorporators,  Lester 

C.  Gifford,  S.  P.  Poynter  and  A.  W. 
Poynter. 

Pasadena,  Calif. — Pasadena  Star-News 
Publi.shing  Company;  car>ital  stock, 
$250,000;  incorporator.s,  Charles  H, 
Prisk,  J.  H.  Pryor,  Lon  F.  Chapin,  W, 
F.  Prisk  and  A.  J,  Hasking. 

HARTi'Y»m>,  Conn. — Metal  Itecord  and 
Klectroplated  Publishing  Company; 
publishing  newspapers,  magazines  and 
periodicals;  capital  stock,  $5,000;  incor¬ 
porators,  Frederick  C.  Stanley,  James 
E.  Colgan  and  Victor  H.  Borg. 

New  Yokk  City — Thunderer  Printing 
and  Publishing  Company;  capital  stock, 
$50,000;  printing  and  publishing  busi¬ 
ness;  directors,  Louis  A.  Leavelle,  M. 

D.  Johnson  and  Samuel  B.  Leftwitch. 
New  York  City — Italian  Renaissance 

Publishing  Company;  capital  stock, 
$10,000;  printing  business;  directors, 
Renjamin  G.  Gasporello  and  James  V. 
Panizza,  of  Brooklyn,  and  Anthony  A. 
Gasporello,  of  Barre,  Vt. 

New  York  City — Steber  Fraternal 
Pre.ss  As.'aM-iation ;  capital  stock,  $10,- 
000;  ju-iiiting,  Imokselling,  t>ublishing, 
.stationery  and  advertising;  directors, 
Emily  W.  Stelw-r,  Charles  J.  Steber  and 
Paul  Hayley,  Jr. 

New  York  City — Bull  Publishing 
('ompany;  capital  stock,  $iuu,u00;  pub¬ 
lishing  and  printing;  directors,  John  J. 
Ruth,  of  Greenpoint,  L.  I.;  S.  De  Lange 
and  I.eo  C.  Kelly,  of  New  York. 

New  YoitK  City — Service  Photo-En¬ 
graving  Company;  capital  stock,  $10,- 
000;  coprier  and  zinc  plates  for  illus¬ 
trations  in  newspapers,  magazines  and 
I>oriodu-als;  directors,  Karekin  S.  Davi- 
dian,  of  Brooklyn;  Emil  N.  Sarajian 
and  Harry  S.  Gardener,  of  Newark, 
N.  J. 

Clarkstown,  Rockland  County — Allen 

E.  Beals  Corporation;  capital  stock, 
$5,000;  general  advertising  agency  and 
publishing  busine.ss;  directors,  George 
B.  Hill,  of  New  York  city;  Ford  H.  Dow, 
of  White  Plain.s,  and  Stephen  Gates,  of 
Locust  Valley. 

I.1OUI8VILLE,  Ky. — The  Stockard  Ser¬ 
vice;  adverti.sing  business;  capital 
stock,  $50,000;  incorporators,  L.  E. 
Stoi-kard,  W.  D.  Stockard  and  'Mildred 
Gorin. 

iNDiANATOLis,  Ind.  —  Treat-U-Right 
Comp.any;  general  advertising,  boosting 
newspaper  circulation  and  increa.sing 
‘  retail  bu.sincss;  capital  stock,  $10,000; 
incorporators.  Ray  E.  Smith,  Burt  M. 
Schultz  and  B.  E.  Edie. 

New  York  City — Williams  and  Car- 
roll  (Corporation;  general  advertising; 
capital  stock,  $50,000;  incorporators,  J. 
R.  Halsey,  C.  M.  OKeefe  and  J.  W. 
Clancey. 

Haddonfield,  N.  j. — Readograph  Ad¬ 
vertising  Company;  ca|>ital  stock,  $50,- 
000.’ 

New  York  City — Styles  and  Smiles 
Advertising  (’ompany;  general  advertis¬ 
ing  and  publishing:  'capital  stock, 
$5,000;  incorporators.  l.iawrcnce  M. 
Samuels,  Emanuel  Eschelbacher  and 
Benjamin  Frankenstein. 

New  York  City — The  Odd  Lot  Re¬ 
view;  general  advertising,  publishing 
and  IxMjk  selling,  esjiecially  the  Odd  Lot 
Review:  capital  stock,  $10,000;  incor¬ 
porators,  Albert  V.  Fischer,  Carl  S. 
Flanders  and  Howard  C.  Weaver. 


CHANGES  IN  INTEREST 

Duranco,  Colo. — George  N.  Raynioii.i 
and  S.  W.  Raymond,  pioneer  newsr>a- 
per  men  of  San  Juan  Basin,  have  .sold 
the  Durango  Herald  to  J.  H.  McDevitt. 
Jr.,  formerly  receiver  of  the  United 
States  land  office  at  Durango.  I.  I. 
Bradford,  who  formerly  was  a  news¬ 
paper  man  of  the  San  Ixniis  Valley,  is 
associate  editor. 

Port  Arthur,  Ont. — The  Daily  News 
and  Evening  Chronicle  have  amalga¬ 
mated.  E.  B.  McKay  of  the  News,  will 
be  managing  editor  of  the  merged 
newspapers. 

Waterloo,  Can. — Frank  Tupholme 
has  purcha.sed  the  Grill  Lake  Adver¬ 
tiser  of  Saskatchewan. 

Pasadena,  ('alif. — The  Star  and  the 
News,  both  evening  dailies,  have  been 
merged  into  the  Pasadena  Star-News. 
Negotiations  for  this  transaction  were 
closed  la.st  monlh,  and  resulted  in  the 
formation  of  a  coi'poration  entitled  the 
Pa.sadeiia  Star-News  Publishing  Com¬ 
pany,  with  C.  H.  Pri.sk,  J.  H.  Pryor, 
Lon  F.  Chapin,  W.  F.  Prisk  and  J. 
Ho.sking  as  stockholders  and  directors. 
The  capital  stock  of  the  new  company 
will  be  *250,000. 

Mount  Holly,  N.  J. — The  Mount 
Holly  Herald,  for  many  years  the  lead¬ 
ing  Democratic  weekly  in  Burlington 
county,  under  the  ownership  of  the  late 
William  B.  Wills,  has  been  sold  to 
George  M.  Sleeper  and  Charles  La 
Tour,  who  were  as.sociated  with  editor 
Wills. 

Asheville,  N.  C. — The  Gazette-News, 
the  evening  paper,  has  been  .sold  to 
('harles  A.  Webb,  marshal  for  this  dis¬ 
trict,  and  associates,  including  post¬ 
master  Owen  Gudder.  W.  A.  Hilde¬ 
brand,  former  owner  of  the  paper,  will 
devote  his  attention  to  the  Green.slwro 
News.  The  new  Gazette-News  will  he 
operated,  it  is  understood,  in  the  inter¬ 
ests  of  the  Democratic  party. 

Ozark,  Ark. — T.  F.  Cox  of  Oklahoma, 
has  purcha.sed  a  half-interest  in  the 
Spectator.  R.  H.  Hnrrow,  the  editor, 
will  publish  a  paper  in  Alma. 

Aoenda,  Kan. — The  Agenda  Tiine.s 
changed  hands  recently  when  .T.  M. 
Foster,  of  the  Clifton  News,  sold  the 
paper  to  A.  Q.  Miller,  of  the  Belleville 
Telescope.  Mr.  Miller  will  continue  to 
print  the  Times  in  conjunction  with 
the  Belleville  Telescope. 

Edna,  Tex. — William  Cole  has  Iwught 
from  George  T.  Everett  the  controlling 
interest  in  the  Ganado  Independent, 
which  was  founded  by  Mr.  Everett  nine 
years  ago.  He  will  move  to  Little 
Rock,  Ark.,  and  open  lup  a  job  printing 
plant. 

Naples,  Tex. — A.  H.  Lyon,  late  of 
Greenwood,  Ind..  has  purchased  the 
Naples  Monitor  from  J.  W.  Harrell. 

Petersburg,  Va. — The  Hopewell  Daily 
Press  has  been  purcha.scd  by  a  new 
stock  company  compo.sed  of  repre.scn- 
tative  business  men  of  Hopewell,  Pet¬ 
ersburg  and  Richmond.  The  Press  was 
launched  three  months  ago  by  John 
L.  Vaughan  and  others.  It  has  proved 
a  splendid  new.spaper  venture.  Rich¬ 
ard  Bauer,  founder  of  the  Hopewell 
News,  the  first  daily  paper  of  the  city, 
becomes  president  of  the  new  com¬ 
pany,  and  J.  B.  Withers  remains  as 
secretary  and  treasurer 
Harrodsburg.  Ky. — W.  O.  McIntyre 
and  A.  W.  Timoney,  who  recently  pur¬ 
chased  the  Harrodsburg  (Ky.)  Demo¬ 
crat  in  Harrodsburg,  have  purchased 
the  half  interest  in  the  Harrodsburg 
Herald  from  J.  G.  Pulliam.  D.  M.  Hut¬ 
ton  will  be  editor  and  manager  of  the 
•  Herald  and  Mr.  Timoney  will  continue 
as  editor  and  manager  of  the  I'iemocrat. 

Hanford,  Wash. — Perry  Willoughby, 
for  the  last  .six  years  publisher  of  the 
Columbian,  has  purchased  the  Richland 
(Wash.)  Advocate. 

Yarmouth,  N.  S. — The  Times,  a  semi- 
weekly  paper,  published  for  many  years 
by  J.  D.  Rolston,  has  been  sold  to  a  syn¬ 
dicate  of  local  citizens,  who  are  apply¬ 
ing  for  Inc-orporation  under  the  name  of 
Yarmouth  Times,  Limited.  The  com¬ 
pany  is  also  securing  power  to  act  as 
advertising  agents. 


NEW  PUBLICATIONS 

Another  newspaper,  the  Soul  Awak- 
ener.  a  Republican  sheet,  appeared  for 
the  first  time  last  Friday  afternoon  at 
.Madisonville,  Ky.  I>att  Mcl.,aughlin. 
who  was  in  the  primary  race  for  Gov¬ 
ernor  on  the  G.  D.  P.  ticket  last  fall,  i.s 
the  editor  and  publisher. 

The  Perry-Spencer  County  News  i.s 
the  name  of  a  newspaper  that  has  hei'n 
started  at  Troy,  Ind.  Paul  H.  MacNeill, 
of  Bloomfield,  Ind.,  is  editor  and  pub¬ 
lisher. 

The  Burnside  Star  is  the  name  of  a 
new  local  paper  for  Burnside  (Ky.), 
owned  and  managed  by  A.  H.  Vanhook. 
It  is  published  from  the  plant  of  the 
.suspended  Burnside  Item,  and  is  a 
newsy  five-column  four-page  paper. 

The  Clark  County  Republican  has 
made  its  appearance  at  Winchester,  Ky. 
It  is  owned  and  edited  by  Capt.  Lueieii 
Reckner. 


Will  Erect  New  Home 

The  .Mercury  PulUishing  Comi)any. 
owner  of  the  New  Hodford  (Mass) 
Mercury,  has  purchased  the  proi>erty 
at  the  corner  of  Se<’on<l  and  William 
Streets,  that  city,  and  will  erect  a.  new 
home  for  the  paper.  The  Mercury  was 
established  109  years  ago  and  has  occu¬ 
pied  its  present  location  at  Union  and 
Second  Streets,  New  Bedford,  for  about 
fifty-seven  years. 

Circulation  Stimulants 

The  Atlanta  Georgian  offers  to  its 
agents  a  prize  of  $50  to  the  one  secur¬ 
ing  the  greatest  increase  in  his  order 
for  the  Georgian  based  on  his  drawing 
on  February  16.  Th^ee  other  prize.s, 
one  for  $25,  $15  and  $10,  for  tho.se 
ranking  next  to  the  winner  of  the 
largest  i>rize.  The  i-ont<-st  closes  April  1. 

Newspaper  Plant  Destroyed 

Grand  Rapids,  Mich.,  March  6. — With 
the  plant  entirely  destroyed  by  fire  with 
a  loss  of  nearly  $12,000,  to-day,  the 
Gsceola  ( bounty  Herald-Clarion,  publish¬ 
ed  at  Reed  City  l>y  T.  O.  and  A.  W. 
Huckle,  will  not  mi.ss  an  i.ssuc.  While 
the  building  was  still  burning,  the  pul)- 
li.shers  made  arrangements  with  the 
owners  of  a  f’adillac  newspaper  to  print 
their  regular  edition  and  subscrilw'rs 
will  receive  their  copy  this  week  as 
usual. 


Germans  Issue  French  Paper 

Among  the  various  newsiiapcrs  is¬ 
sued  by  the  German  military  author¬ 
ities  in  enemy  territory  held  by  them, 
the  Gazette  des  Ardenne.s,  with  a  cir¬ 
culation  put  at  100,000,  according  to  an 
article  in  the  Hamburger  Fremdenblatt, 
seems  to  be  the  most  important.  The 
Gazette  is  published  at  Peronne  and  is 
sold  all  over  that  section  of  France  by 
native  newsboys  and  German  soldiers. 
Because  it  is  printed  in  French,  the 
Gazette  has  been  mistaken  frequently 
for  a  bona  fide  French  publication. 


To  Rid  Town  of  Rais 

Dublin,  Texas.  March  5. — The  Dublin 
Daily  Progress  has  launched  a  cam¬ 
paign  for  the  eradication  of  rats  in 
Dublin.  The  newsiiaper  is  offering  a 
iKJunty  of  one  cent  each  for  every  rat 
killed  in  the  city  limit.s.  This  offer  ap¬ 
peals  especially  to  the  boys,  and  nearly 
every  schoolboy  has  become  a  rat  trap¬ 
per.  Rodents  had  increased  in  this 
town  to  such  an  extent  that  they  had 
become  a  menace  to  the  health  of  the 
people. 


A  Terrible  Experience 

‘•You  iniist  have  liail  n  terrible  ei|a‘rien<'<‘, 
with  no  (owl  and  inoaqiiitoes  awnrining  nroiind 
}uu,"  tbe  man  said  to  the  sliipwreekod  mariner 
who  had  Iteen  east  upon  the  Jersrry  sands. 

“Y’ou  Just  bet  I  had  a  terrible  exiterlenee.” 
he  nelinuwledged.  “My  oxia'rleuce  was  worse 
than  tliat  of  the  man  who  wrote,  ‘Water,  water 
everywhere,  hut  not  a  drop  to  driuk.’  With  me 
it  was  bites,  bites  everywhere,  hut  uot  a  bite 
to  eat." — ICbicago  News. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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PUBLISHER’S  NOTICE 

The  Editor  and  Pnbliaher  and  the 
JoiirnallKt  maintains  an  etlioli’nt  corps  of  paid 
correspondents  at  the  following  liiii)ortant  trade 
centers;  Boston,  Philadelphia,  Tosonto,  Clere- 
laml,  Cincinnati,  Detroit,  St.  Louis.  Chicago, 
Vilanta,  Nctv  Orleans,  Dallas.  IndianaiKilis, 
Washington,  Baltimore,  and  San  Francisco. 
Other  correspondents  will  be  added  from 
time  to  time.  Advertisers  and  newspaper  men 
will  find  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  the  main  office,  1117  World  Building, 
New  York  city. 

Branch  offices  are  located  as  follows:  Chicago, 
332  S.  Michigan  Ave.,  Kyan  &  Inman,  mgrs., 
'phone  llarrison  2161 ;  San  Francisco,  742  Mar¬ 
ket  St.,  R,  J,  Bidwell,  manager,  'phone  Kearney 
2121. 

The  Editor  and  Pnbliaher  page  contains 
672  agate  lines,  168  on  four.  Columns  are  13 
picas  wide  and  twelve  inches  deep. 

Advertising  Rate  Is  25c.  an  agate  line,  3100 
a  page,  375  a  half  page  and  342  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classlOca- 
tion  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted.  6fteen  cents  a  line;  Business  Op- 
iwrtunlty  and  Miscellaneous,  twenty-Ove  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  llae, 
count  six  words  to  the  line.  For  those  unem¬ 
ployed  a  efty-word  or  eight-line  advertisement 
will  he  published  two  times  FREE. 

Headers  are  urged  to  have  the  paper  mailed  to 
the  home  address.  This  will  Insure  prompt  de¬ 
livery. 

The  Editor  and  Pnbliaher  sells  regularly 
at  10c.  a  copy.  33.00  per  year  In  the  United 
States  and  Colonial  Possessions.  32.50  In  Can¬ 
ada  and  33.00  foreign,  and  is  on  sale  each  week 
at  the  following  news  stands: 

New  York — World  Building,  Tribune  Building, 
Park  Row  Building,  140  Nassau  Street,  Man¬ 
ning's  (opposite  the  World  Building),  33  Park 
Row;  The  Woolwortb  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway ;  Brentano's  Book  Store, 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack’s,  Many's  corner,  at  Thirty-fourth  St.  en¬ 
trance. 

Baltimore — B.  K.  Edwards,  American  Building. 

Philadelphia — L.  G.  Rau,  7tb  and  Chestnut 
Streets ;  Wm.  Sobel,  Bulletin  Building  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D,  C. — Bert  E.  Trenls,  511  Four¬ 
teenth  Street,  N.  W. 

Chicago — Pouniis  Book  Store,  37  N.  Olark 
Street;  Post  Office  News  Co..  Monroe  Street; 
Chas.  Levy  Circ.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Sebroeder's  News  Store.  Superior 
Street,  oppoeite  Post  Office;  Solomon  News  Co,, 
nil  Walnut  Street. 

Detroit — Solomon  News  Co.,  60  Lamed  St..  W. 

San  Francisco — R.  J.  Bidwell  Co..  742  Market. 


AWARDED  DOLLAR  VERDICT 


U.  S.  District  Court  Finds  for  Mrs.  Morse 
in  Ledger  Libel  Suit. 

A  verdict  of  $1  has  been  awarded  liy 
the  United  States  Di.strict  Court  of 
Philadelphia,  to  Mrs.  Gurney  T.  Morse, 
of  New  York  eity,  who  recently  brought 
a  $50,000  libel  suit  against  the  Philadel¬ 
phia  Public  Ledger. 

Mrs.  Morse  has  brought  .similar  ac¬ 
tions  against  many  other  newspapers 
published  in  New  York  city  and  else¬ 
where,  because  in  August  last  they 
published  letters  purporting  to  be  sign¬ 
ed  by  her,  which  stated  that  she  had 
been  divorced  and  had  remarried  in 
violation  of  law. 

The  defence  offered  by  Thomas  Rae¬ 
burn  White,  attorney  for  the  Ledger, 
was  that  Mrs.  Morse  was  herself  re- 
spon.sible  for  the  letters,  and  that  they 
had  been  written  in  jiursuance  of  a 
conspiracy  to  trick  new.spapers  into 
pubiishing  libellous  articles  in  order 
that  damages  might  bo  recovered. 


(iives  House  and  Lot  to  Razaar 

The  New  York  German  Journal  has 
donated  a  completed  seven-room  house 
to  the  German  Hilfs-Razaar,  which 
opens  in  Madison  Square  Garden  to¬ 
day.  The  donation  will  be  disposed  of 
to  swell  the  relief  fund.  The  house  is 
partly  constructed  and  will  be  on  view 
during  the  entire  twelve  days  of  the 
bazaar.  The  new  owner  of  the  house 
will  receive  also  the  title  and  deed  to  a 
plot  50x100,  upon  which  will  be  recon¬ 
structed  the  house  in  its  entirety.  The 
full  property  will  be  given  free  and 
clear.  A  large  corps  of  German  Journ¬ 
al  employees  will  devote  their  exclusive 
services  in  disposing  of  the  house.  E. 
R.  Wolf,  business  manager  of  the  Ger¬ 
man  Business  Journal,  has  charge  of 
the  scheme. 


SITUATIONS  WANTED 


Adverlitemenit  under  thU  clasttftcation,  ten 
cents  per  line,  each  insertion.  Count  aik 
words  to  the  line.  for  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FRBB. 


ADVEUTISINQ  MAN— "YOUNG  BLOOD"  is 
an  aaai't.  I  am  twenty,  a  commercial  high  school 
KraOiiate,  ami  attend  college  evenings.  Am  study¬ 
ing  .V<lvertl!dng,  Marketing  and  Sale.«mansbip. 
Desire  any  position  with  Advertlaer,  Newspaper 
or  Advertising  Agency.  Have  three  years'  gen¬ 
eral  oltlce  exi)erlence.  Salary  secondary  consid¬ 
eration.  Want  a  chance  to  advance.  C.  F., 
Store.  724  Franklin  Av.,  Brooklyn. _ 

.ADVERTISING  .Ai.vN.AGER — Can  you  use  a 
man  who  can  handle  your  cu.stomers,  put  on 
theatrical  sections,  special  e<lltiuns  that  pay, 
build  up  tlie  want  ads.,  and  increase  the  circu¬ 
lation?  -Aged  20  yt*ar8,  with  seven  years'  expe¬ 
rience  from  solicitor  and  copy  writer  to  man¬ 
ager.  Now  employed  on  dally  of  10,000  circula¬ 
tion.  Address  1-170S,  care  Editor  and  Pub¬ 
lisher. 

ART  M.AN.AGER — ^Ten  years'  experience  New 
York  Herald,  World.  Hearst  Newspaiters.  Ca¬ 
pable  of  handling  large  newspaper  where  effi¬ 
ciency,  Ideas,  and  results  count.  .A  heavy  man 
for  a  heavy  Job.  .Address  "Employed,"  1-1770, 
care  Editor  ami  Publisher. 

AS.SISTANT  CIRCULATION  MANAtJl-ai  — 
Thorough  office  training.  Resonreefnl  roail  man — 
contest  and  pronmtioii  specialist.  .Address  1-1775, 
care  Eilltor  and  Publislier. 

ASSISTANT  TO  ADVERTISING  MANAGER 
■ — INventy-two  years  old.  agency  and  trade  i«per 
expt'rlence.  American.  Christian.  .Address  1-1766, 
care  Editor  and  Publisher. 

.AirDITOR — With  ten  years'  experience  on  one 
of  the  largest  dallies  of  the  Middle  West.  Pre¬ 
vious  positions  auditing  the  account  and  in¬ 
stalling  systems  on  a  group  of  eight  paiiers. 
Well  able  to  handle  any  position  on  the  business 
end  of  a  newspaper.  Want  position  as  auditor 
on  a  good  live  publleatlon.  Address  1-1764, 
care  Editor  and  Publisher. 


O.ARTOONIS?r — With  years  of  experience  In 
New  Y'ork  and  other  paiicrs.  Is  open  for  engage¬ 
ment  with  any  of  AVestern  or  Southern  Journals. 
.Address  F.  J.  A.,  1-1769,  care  Bldltor  and  Pub¬ 
lisher. 

CIRCULATION  MANAGER  -Who  can  do 
things.  One  who  can  develop  your  circulation 
organization  to  the  highest  point  of  efficiency  from 
a  t>romotion  and  distrlbiitinn  standptdnt  seeks 
an  opportunity  on  an  afternoon  newspaper  In  a 
city  of  not  less  than  two  liumlred  thousand 
populntion.  With  pro|KT  editorial  cooperation 
he  wiil  guarantee  a  net  paid  increase  that  will 
Ik-  most  satisfactory  to  you.  Not  a  cheap  man. 
Now  employtsl.  Best  references.  Address  I  1763, 
(-are  Eslltor  aisl  Piddisher. 

CIRCULATIGN  MANAGER— of  proven  ability 
— wants  connection  with  paper  of  20.000  to 
40.000  circulation.  In  previous  iiositloiig  have 
increased  considerably  Iwtli  mall  and  city  circu¬ 
lation — with  marked  Improvement  in  per  cent,  of 
collections.  All  former  employers  are  references. 
Address.  H  1738.  care  Fsiltor  and  Publisher. 

Cl'TY  EDITOR. — Sltiiatkn  as  city  editor  in 
city  of  more  than  10.000  near  New  York  City, 
by  exiierleneed  newspaper  man  and  former  raem- 
lier  of  N.  Y.  and  Phlla.  staff.  Sober  and  single. 
An  expert  authority  on  clr-'nlatlon  methtsla.  Ad¬ 
dress  H.  1730,  care  Editor  and  Publisher. 


DESK  AND  MAKE-UP  MAN  with  eight  years' 
metropolitan  experience  vdshee  situation.  Is 
qnallOed  to  sit  in  as  head  of  the  deek  or  handle 
day  or  night  editor's  desk.  Would  take  execu¬ 
tive  position  on  a  smallet  paper  if  proposition 
is  a  good  one.  Address  H- 1720,  care  Editor  aud 
Publislier. _ 

EDITOR — Experienced,  seeks  position  any¬ 
where:  would  also  contribute  circulation-win¬ 
ning  department:  versatile  writer,  competent 
manuscript  reviser,  careful  manager.  FREtl- 
Fitltr'K  B  HAWKINS.  Westwood.  New  .Tersey. 

EDITORI.AL  .M.AN — INTEPE-STING  features 
supplied.  Would  also  act  as  editor,  manuscript 
reviser,  and  general  desk  man ;  special  contribu¬ 
tor  to  the  late  Proorrss  Uaijacine.  Chicago ;  au¬ 
thor  of  "Building  Up  a  Department  Store."  In 
Modern  Methods,  Detrclt.  Reliable,  unmarried; 
can  go  anywhere.  FREDERICK  B.  H-AWKINS, 
AA'estwood.  New  Jersey^ _ 


MR.  PUBLISHER! 

How  is  your  circulation  ? 


Docs  it  satisfy  advertisers?  Or  yourself?  How 
much  of  an  influence  will  it  be  in  the  coming 
campaign? 

1  am  a  thoroughly  competent  circulation 
manager,  of  wide  successful  experience,  in 
large  and  medium  size  cities.  Am  seeking  en¬ 
gagement  as  circulation  manager,  business 
manager,  or  as  a  combination  of  both.  First 
class  references.  I-et  me  solve  your  problems. 
Write  nr  wire  Ray  Williams,  3a  Alexander 
Street,  Newark,  N.  J, 


SITUATIONS  WANTED 


AdvertUementi  under  this  ela8$iftcation,  ten 
cente  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FRER. 


HIKEMAN  OR  SUPERINTENDENT— With 
ktiowledKe  of  nit  composing-room  details  neces¬ 
sary  to  manage  plant  efficiently,  economically, 
and  harnioniuiisly.  Best  of  references  furnish- 
oil.  Experience  required  on  large  and  medium- 
sizo<I  city  dailies.  No  bad  habits.  Married. 
.Address  H-1745.  <^are  Fwlitor  and  Publisher. _ 

FORDMANSHIP — Make-up,  ads,  small  city 
afternoon  paper.  Reliable,  married,  member 
union.  Address  Foreman,  H-1722,  care  of  tbe 
Editor  and  Publisher. 


ttKNEKAIj  M.ANAOER — Office  manaiter,  ac¬ 
countant,  display  and  classified  solicitor,  seeks 
N.  Y.  connection  with  general  or  specialty 
agency  or  publisher.  Competent  to  handle  ad- 
vertlsinK  or  circulation  department;  recom- 
inemlcd  by  publishers  aud  specials.  A  letter 
will  briux  full  itarticulars.  Address  H-1751, 
enre  Editor  and  Puhlleher. 


OENKKAL  MANAGER— of  daily  newspaper  de- 
slrt‘8  a  chance  into  bigger  field.  New8pa|H*r  doc¬ 
tor,  with  n  iiersunality.  Have  a  feature  that  is 
alone  in  its  class.  Have  one  wife,  two  children 
and  goofl  health.  If  there  is  a  newspai?er  owner 
in  the  North  or  West  who  needs  a  regular  man 
to  look  after  his  interests,  let  him  address  I  175d. 
care  F^ilitor  and  Publisher,  or  forever  bold  his 
peace. _ 

M.\N.\GKU — Practical  in  efficiency  and  e<H>n- 
omy,  seeks  connection  on  dally  where  ability  and 
energy  are  desircfl,  and  where  an  Interest  can 
be  acquired  later.  Recognised  executive  and  ex¬ 
pert  In  advertising,  circulation  and  mechanical 
depiirtnients.  Will  deliver  the  goods  in  live- 
wire  style.  Address  Bovoe,  care  Editor  and 
Publisher.  World  Building,  New  York  City. 

MAXAGlNti  KDlTOR^Havlng  placed  three 
papers  on  paying  basis,  one  metropolitan,  am 
now  looking  for  connection  where  20  years*  ex¬ 
perience  will  be  appreciated.  Experienced  as 
manager,  writer  of  editorials,  features,  para¬ 
graphs.  press  service  and  advertising;  especial¬ 
ly  strong  as  news  aud  make-up  editor:  prac¬ 
tical  printer  and^ efficiency  expert;  might  lease. 
Address  H-1747.  care  Editor  and  Publisher. 

NEWSi'AI'ER  ADVEKTI.SLNG  MANAGER. — 
American,  36,  married,  16  years'  news|Mi;)er  and 
department  ature  advertising  experience.  Valu¬ 
able  man  for  bustling  publisher  requiring  some 
one  absolutely  depeialable  to  take  worry  of  ad¬ 
vertising  department  olT  his  shoulders.  This  man 
Is  a  sucpess,  great  business  getter,  strongly 
rerommended,  never  unemplo.ved.  Salary  350, 
"High-Grade."  I  1761  ,  car<^  Editor  an<l  Publisher. 

N EWSPA PER '  advertising”  MANAGER.— 
36.  siieressfiil  business  getter,  department  store 
inililirity  expert,  wants  charge  of  advertising 
with  a  live  city  publislier;  350  to  start.  Just 
the  man  to  develop  contracts  and  stimulate  Un- 
lirodiiclive  accounts  through  promotion  work.  16 
years  copy  writing  and  soliciting  experience. 
Absolutely  clean  record  and  of  proven  ability. 
Now  advertising  director  31.000.000  corporation. 
"Opportunity,"  II  1734,  care  Editor  and  Pub- 
itsher. _ 

NEWSI'APER  CO.MI'OSINO  ROOM  FOREMAN 
AND  Sl'P'l'.-  illglily  siiceessfut,  wide  experience, 
s(«kH  oiiening  with  organization  where  efficiency 
is  demanded  and  coiniiensatlon  adequate:  m^erii 
nietlKMls,  no  four-flusher.  Address  I  1702,  care 
Editor  and  I'nhilsher. 

NEWSP.Yl'ER  MAN — Experienced,  seeks  con¬ 
nection  with  live  publication  or  with  manufac¬ 
turers  having  advertising  department.  Addreia 
it- 1 750.  care  Editor  and  Publisher. 

NEWSP.YPKR  MA.\— Of  20  years'  experience 
desires  poaltion  with  advertising  agency  to  write 
copy.  Addrews  H-1752,  care  Editor  and  Pub¬ 
lisher _ 

NEWSPAFBB  MEN — Two  experienced  and  ca¬ 
pable  young  newspaper  men  now  employed  on 
large  dailies,  desire  to  assume  charge  of  news 
end  of  paper  in  city  of  twenty  or  thirty  thou¬ 
sand.  Hare  executive  ability  and  personality  to 
bolster  up  paper  and  get  results  Immediately. 
Good  organisers,  with  sound  Judgment.  Prefer 
Southern  city.  Address  Managing  Editors.  U 
1717,  care  of  the  Editor  and  Publisher. 

NEWSPAPER  WO.MAN— Woman,  age  35,  col¬ 
lege  graduate,  with  ten  years'  varied  newspa¬ 
per  experience  (from  reiporter  to  foreign  corre- 
.spondent  and  editor-in-cblef)  wants  a  good  Job. 
with  rcsnoiwlbillty  and  corresponding  pay.  Not 
nccesBarlly  In  New  York.  Address  H-1748,  care 
Fdlior-  and  Pitiiilwher. 

OFFICE  BOY — Ambitions,  well-educated  boy 
of  17  deslrfst  connection  with  N.  Y.  Advertising 
-Agency  as  office  boy.  Freehand  drawing  and 
lettering  highly  ileveloptsl :  well  recomna-nded. 
Small  salary  no  bar.  Address  1-1765,  care  Edi- 
tor  and  Publisher. 

PUBI.ISHER,  general  manager,  or  editor 
wants  position.  Twenty-live  years'  successful 
experience  on  large  dailies  as  publisher  or  own¬ 
er.  A  builder  with  best  of  references.  Ad¬ 
dress  G  1657.  care  Editor  and  Puhllaher. 

REPORTER  or  Agricultural  Editor,  young 
man,  wants  position  on  Wisconsin  or  Minnesota 
daily  or  large  weekly.  Have  good  education  and 
some  experience  as  correspondent,  editorial 
writer,  and  agrlcuitaral  writer.  Salary  second 
consideration.  If  there  la  a  chance  for  advance¬ 
ment.  Addreaa  O  1656,  care  Editor  and  Pub¬ 
lisher. 


MISCELLANEOUS 

Adrertisrments  under  thie  classification  fifteen 
cente  per  line,  each  insertion.  Count  six 
words  to  the  line. 


LueJ^y  Editor — 

"I  only  write  a  few  local  and  political  edi¬ 
torials  now  and  let  you  furnish  the  others, 
which  I  easily  localize  by  following  directions," 
writes  one  satisfied  publisher.  He  has  restricted 
territory,  and  an  editorial  page  that's  a  hum¬ 
mer.  Write  for  samples.  Hahn,  314  Grove. 
LaPorte.  Ind. _ 


CmrULATION  MAN— HOW  ABOUT  YOUR 
CIRCULATION? — 1  plan  original  campaigns  that 
pay.  Clement  Moore,  Circulation  Kpccialiat,  New 
Egypt,  N.  J. 


Experienced  managing  editor  de¬ 
sires  to  afhliate  with  a  substantial 
newspaper  property.  Will  invest  not 
to  exceed  $125,000  cash  and  his  per¬ 
sonal  services,  under  satisfactory 
conditions.  Will  not  insist  on  con¬ 
trol.  Proposition  N.  H. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 


Connecticut  Weekly 


$2,000  cash  and  a  small  amount  in 
deferred  payments  will  buy  a  Con¬ 
necticut  weekly  paper  in  a  desirable 
field.  Splendid  chance  for  doubling 
the  present  business. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  and  Magazine  Properties. 

Times  Bldg.,  New  York 


Free  Service 


to  buyers  of  newspaper 
property'.  Give  require¬ 
ments  and  references. 


H.  F.  HENRICHS 

Xewapaper  Propertiet, 
LITCHFIELD.  ILI. 


HELP  WANTED 

Advertisements  under  this  elassiftcation,  fifteen 

cents  per  line,  each  insertion.  Count  six 

words  to  the  line. 

ADVKlh'IsiNtrsOLH  IT(>KH— KataMlHhod  firm 
HoiiiR  hushipHH  with  hixiiPMt  Ki'ude  newspapers  can 
line  two  solicitors.  Must  In'  young  nn'ii  with  very 
gwHl  references,  Tlios(‘  with  experience  of  aoHcil- 
iiig  for  special  (not  si>e<*ial  e<lltionH)  pre< 

ferred.  Permanent  (tositlons.  ('oinmisslon  basis. 
Elegant  opportunity  for  advHneement  to  positions 
as  staff  managers  with  salary  and  commission. 
Replies  confidential.  Address  I  1770,  care  Editor 
and  PnMjsher. 

OITY  EDITOR — Experienced,  thoroughly  re¬ 
liable,  with  full  particulars  regarding  salary  ex¬ 
pected!.  For  Canadian  Newspaper.  Apply  1-1772, 
care  Edlitor  and  Pnhlisher. 

EDITOR — For  a  monthly  trade  paper  located! 
in  a  small  city  In  New  York  State.  Should  have 
several  years’  experience  in  m'wspapec  work,  and 
Ik*  able  to  handle  make-up,  write  trade  articles, 
dKlItdirials,  etc.  Adldress  1  1778,  care  Editor  ami 
Pnhlisher. 

EFFICIENCY  MAN— Am  des^irous  of  gd'tting  in 
foueh  with  a  higli  class  efficiency  ami  economy 
man  who  can  take  hold  of  our  plant  ami  cllnii- 
iiate  the  hwt  motion,  waste,  and  at  the  same  time 
increase  Its  efficiency.  Address  Daily,  F.  W.  W., 
1  1777.  C’»Te  EdUtor  and  Publisher 

PUBLISHER’S  ASSISTANT— The  owner  and 
editor  of  a  trado  Journal,  located  In  a  New  York 
State  district  of  35.000  inhabitants,  but  exclu¬ 
sive  in  its  field  and  internarional  in  scd)pe,  wants 
a  general  assistant ;  a  man  sufficiently  experi¬ 
enced  and  versatile  to  assist  In  all  branches — 
one  who.  If  necessary,  could  get  out  the  paper, 
when  familiar  with  the  field.  Address  In  own 
handwriting,  giving  essential  particulars.  Ad¬ 
dress.  ’’General  Assistant,’*  1-1776,  care  Ed-ltor 
and  Publisher. 

REPORTERS — Two  good  reporters  wanted  for 
large  Canadian  City  Dally.  State  full  partlcu 
lars  in  first  letter.  Write  I  1773,  care  Editor 
emi  Publisher. 

TELFaGRAPH  EDITOR^Opiwrtunlty  for  first 
class  man  with  experience.  I^arge  Canadian  daily. 
Write.  State  salary  expected,  full  particulars. 
I  1774,  care  Edltw  ami  Publisher. 


FOR  SALE 


.tilrrrlisrments  under  this  classification,  fifteen 
cents  per  line,  each  insertion.  Count  six 
yeorifs  to  the  line. 

AN  UNUfUAirGPPORTU.vfTY  lo”bu3r~aTman 
city  dally,  owing  to  owner  being  extensively  en¬ 
gaged  In  other  lines  requiring  close  attention. 
Beautiful  growing  Ohio  city,  college  town,  splen¬ 
did  county:  business  growing,  with  efficient  plant 
and  big  feature  la  that  investment  is  k>w.  City 
newspaper  man  who  wishes  to  get  into  country 
town,  or  one  who  wishes  to  "be  his  own  boss" 
lia«  iinnsual  opportunity  here.  Cash  inveatment 
of  33,060  required.  Ixilance  easy  terms.  Ad¬ 
dress  "Buckeye,"  1-1767,  care  Editor  and  Pub¬ 
lisher, 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


THINGS  THAT  COUNT  IN 
SELLING  ADVERTISING 


U.  E.  Clelantl,  Advertising  Manager  of 

MrGraw  Publishing  Co.,  Gives  Highly 

Interesting  and  Informative  Talk  to 

Students  of  Chelsea  School-  Continual 

Study  of  Ads  a  Prime  Requisite. 

On  the  eveninp  of  Wednesday,  March 
1,  H.  K.  Cleland,  formerly  for  nine  years 
with  the  Hill  Publishing  Company,  and 
now  advertising  manager  of  the  Mc- 
('■raw  Publishing  Company,  addressed 
the  class  in  advertising  of  the  Chel¬ 
sea  School,  conducted  under  the 
ausjiices  of  the  Twenty-third  Street  Y. 
M.  C.  A.,  New  York,  on  "Things  That 
Count  in  Selling  .Advertising.”  His  dis¬ 
course  was  highly  interesting  and  in¬ 
structive.  and  its  reception  by  the  stu¬ 
dents  was  appreciative.  Some  of  the 
advice  uttered  by  Mr.  Cleland  was  the 
following; 

“There  are  two  kinds  of  advertising 
•salesmen.  One  represents  the  publish¬ 
er,  the  other  the  advertising  agency. 
Selling  adverti.sing  is  very  different  from 
selling  clothing.  When  selling  a  man 
clothing  you  can  show  him  a  .sami)le, 
tell  him  the  price,  allow  him  to  judge 
its  quality,  mix  in  a  little  .sjdesmanshii), 
and  the  buyer  will  tell  you  whether  he 
wants  it  or  not.  Hut  when  .selling  ad¬ 
verti.sing  you  have  something  whi<'h  is 
nothing  apt>arently  to  the  man  you 
have  to  .stdl  it  to. 

TMK  (a'AIUNTKK  lUU-.t-HOO. 

“One  of  the  fir.st  jieople  you  run  U|i 
agviUi.st  is  the  man  who  wants  a  guar¬ 
antee.  He  may  say:  ‘My  engines  are 
guaranteed  to  do  a  certain  thing.  Can 
you  guarantee  the  returns  I  will  get  by 
adverti.sing  in  your  itublication?'  Well, 
if  wo  cotild  guarantee  the  returns,  the 
space  wo\ild  l>e  worth  live  titnes  what 
we  charge  for  it. 

“There  are  different  ways  of  .s<dling 
advertising;  as  for  example  by  means 
of  conviction,  or  facts,  or  warmth  .'f 
handcla-sp.  There  is  the  nervous  fellow 
who  just  gets  on  with  his  ftrospetd.s. 
Then  there  is  the  aggressive  fellow  who 
j)refer.s  to  ride  rough-.sho<l  over  the 
tough  ones. 

“The  young  man  who  goe.s  into  this 
wt)rk  mu.st  have  vision  and  ability  to 
ins|>ire  the  i>rosi>eet  with  faith  in  ad¬ 
vertising.  .\  salesman  1  knew  got  a 
13-puge  contract  by  making  all  kinds 
of  promisi'a  and  T»ainting  too  elaborate 
a  vision  as  to  results  and  kind  of  copy 
the  .s«-rvice  department  could  iircnluce. 
When  the  cop.v  was  submitted,  al¬ 
though  it  was  very  go<Ml,  it  did  not 
c<ime  tip  to  what  the  man  thought  he 
was  going  to  get.  He  wrote  the  pub¬ 
lishing  company  that  the  copy  was 
punk  and  ordered  the  contract  can- 
celleii.  This  was  simply  a  ca.se  where 
the  ‘gooils’  could  not  Ik-  dclivefcsl.  Sell 
your  space,  if  good,  on  conviction  and 
not  on  emotion  of  the  i>os.sible  buyer. 

FIVE  PARTS  OF  A  SALE. 

“Sheldon,  in  ‘Scientific  Salesman.ship’ 
brings  out  the  five  parts  of  the  sale, 
thus:  (1>  (let  attention,  (2)  arouse  in¬ 
terest  (3)  have  confidence  in  your.self 
and  in  your  goiKls,  (4)  create  a  desire 
to  btiy  the  good.s,  <.">)  get  action. 

“A  giKKl  deal  depends  on  the  manner 
in  which  you  present  yourst-If.  Having 
on  a  yellow  necktie,  checkeretl  shirt, 
loud  suit,  spats,  etc.,  may  get  you  at¬ 
tention — but  not  the  right  kind.  Don't 
iK)  afraid  to  look  at  your  prospe<-t  and 
tell  him  who  you  are.  Offer  to  shake 
hands  with  him  and  do  it  in  a  frank 
manner.  This  at  least  should  get  you 
attention.  You  can  get  his  confidence 
by  showing  him  data  on  what  advertis¬ 
ing  has  done  for  others  and  what  it 
can  do  for  him.  In  most  cases  men 
can  be  brought  up  to  the  buying-point, 
but  still  hesitate  to  .sign  the  contract. 
There  are  different  ways  of  getting 
around  that.  You  might  tell  him  that 
you  like  to  ‘bring  home  the  bacon’;  that 
you  dp  not  get  half  the  credit  if  the 
contract  comes  in  by  mail,  and  so  on. 


“Presuming  that  you  have  a  ‘good 
thing’  with  an  agency  or  a  paner,  learn 
your  paper  or  house.  Do  not  connect 
with  .an  agency  that  splits  commissions 
or  practices  other  things  not  on  the 
level.  Know  the  total  circulation  of 
your  paper;  know  what  it  is  by  occu¬ 
pations  of  its  readers;  know  what  its 
editorial  appeal  is.  The  Saturday  Even¬ 
ing  Post  has  excellent  fiction  but  poor 
editorials,  while  Collier’s  has  good  up- 
to-date  editorials,  and  is  a  paper  bought 
by  thinking  men.  Get  the  advertising 
manager  of  the  paper  to  ‘sell’  it  to  you. 
Put  yourself  in  the  position  of  a  manu¬ 
facturer  and  have  the  advertising  man¬ 
ager  try  to  sell  you  some  space,  and 
then  you  raise  any  objections  you 
know'  of. 

LEAIiN  fOLKTES  OF  YOUR  PAPEIL 

“I.K‘arn  the  policies  of  your  paper 
or  house.  Never  cut  a  rate  and  never 
offer  a  conce.ssion.  Consider  them  in¬ 
violate.  If  you  have  brought  your 
l)rospect  up  to  i)oint  where  he  will  spend 
about  $1,(100  for  space,  l)Ut  haggles  over 
.something  he  wants  thrown  in,  you  can 
usually  get  him  out  of  it.  Even  though 
it  may  be  only  a  few  dollars,  still  it  is 
the  i>rinciple  of  having  ail  men  treated 
alike,  and  a  few  dollars  will  not  deter 
him  from  .signing  a  good  contract.  Keep 
a  stiff  upper  lip. 

“Compile  a  data  book,  in  loose  leaf 
form,  and  keel)  adding  to  it  whenever 
you  can.  Do  not  lx;  ashamed  to  go 

into  the  book  in  the  presence  of  a 

Iirospect  in  order  to  produce  evidence. 
.V  fact  tyiiewritten  may  carry  more 
weight  than  mere  word  of  mouth. 

“Know  something  about  your  pro¬ 
spect's  product  lK;fore  you  see  your 
man.  If  you  do  not  know  anything 

about  it,  look  it  up  first  and  learn 

everything  you  can  aixmt  it.  If  you 
have  a  knowiedge  of  how  a  commodity 
is  made  and  how  it  should  be  .sold,  then 
>ou  can  talk  to  the  man  in  his  own 
language,  and  that  is  what  the  man 
wants.  Perhaps  you  may  not  be  able 
to  tell  him  how  to  wind  the  armature 
for  his  motor,  but  you  should  be  able 
to  tell  him  something  about  the  pos¬ 
sible  market  for  motors.  Learn  of  the 
distribution  of  a  prospect’s  product. 
Never  attempt  to  talk  advertising  un¬ 
less  the  manufacturer  is  in  a  position 
to  send  a  representative  or  have  his 
agent  look  up  prospects,  if  it  is  a  ques¬ 
tion  of  heavy  machinery,  etc. 

.SKKVICE  rOLIAlWlNt!  THE  CONTRACT. 

“.After  you  have  the  signed  contract 
you’ve  only  completed  a  small  part  of 
the  tran.saction.  You  have  to  assist 
him  in  the  preparation  of  copy  and  to 
get  good  results.  Get  him  to  talk  to 
you  about  his  product  so  that  you  can 
get  ideas  for  good  copy.  A  catalogue 
is  not  always  good  material  for  this 
puriio.se.  Vou  have  to  get  data  to  work 
on  in  order  to  get  results.  Those  men 
make  the  mo.st  money  who  are  able  to 
get  Ix'st  dope  for  the  service  depart¬ 
ment.  Study  what  his  problem  is  and 
what  his  olijections  arc. 

STORY  OF  THE  SHOVEI.«. 

“Awhile  ago  I  was  talking  with  a 
manufacturer  of  shovel.s.  He  said  he 
was  making  five  grades.  He  made  a 
profit  on  one,  came  out  even  on  an¬ 
other  and  lost  on  the  other  three.  His 
goixls  were  sold  through  jobbers  who  put 
their  own  labels  on  and  cut  his  selling 
price  every'  time  they  could.  He  had 
done  some  advertising  and  got  about 
fifteen  inquiries  a  year  without  any 
traceabie  re.sults.  Here  was  a  job  for 
the  service  department.  They  learned, 
through  the  findings  of  an  exjtert,  that 
21  i)ounds  was  the  best  weight  a  man 
could  handle  on  a  shovel.  Copy  along 
this  line  was  gotten  out,  and  shovels 
of  v'arious  sizes  to  accommodate  21 
pounds  of  iron  ore,  coal,  stone,  etc., 
were  manufactured.  The  inquiries 
started  coming  in  at  the  rate  of  15  a 
day,  and  the  21-pound  shovel  is  now 
Ix'ing  u.sed  by  railroads,  mines,  con¬ 
tractors,  etc.,  and  the  manufacturer  is 
concentrating  on  the  one  grade  that 
he  makes  the  most  money  on." 


OBITUARY  NOTES 

Col.  Everett  O.  Foss,  formerly  a 
newspaper  publisher  of  Dover,  N.  H  , 
who  claimed  the  distinction  of  being 
the  only  man  to  witness  the  a.s.sas- 
•sination  of  two  Presidents,  died  in 
Dover  last  week.  He  was  at  Ford’s 
Theatre  when  Lincoln  was  shot,  and 
also  was  pre.sent  at  the  shooting  of 
Pre.sident  Garfield.  Colonel  Foss  was 
eighty-five  years  old. 

Henry  A.  Reeves,  eighty-three  years 
old,  for  more  than  sixty  years  editor 
of  the  Republican-Watchman,  died  last 


Henry  A.  Reeves 


Stmday  at  his  home  in  Greeni)oint,  L.  I. 
Mr.  Reeves  served  in  Congress  years 
ago  as  a  Repre.sentative  from  the  First 
New  York  district.  He  also  served  in 
the  I.K-gislature  as  Assemblyman  from 
the  Greenpoint  section,  was  a  former 
supervisor  of  Southold  Town  and 
mehiber  of  the  State  Lunacy  Commis¬ 
sion. 

Leo  Crane,  a  former  Haltimorean, 
who  was  a  newspaper  man,  but  later 
gained  recognition  as  a  short-story 
writer,  was  killed  recently  in  an  In¬ 
dian  uprising,  according  to  an  uncon¬ 
firmed  report  from  Holbrook,  Ariz. 
Mr.  Crane  was  superintendent  of  the 
Moqui  Indian  Agency  and  Reserva¬ 
tion. 

Henry  E.  Thompson,  sixty-eight 
years  oid,  city  editor  of  the  Paducah 
(Kan.)  News-Democrat  and  the  oldest 
newsiiaper  man  in  western  Kentucky, 
died  recently.  He  had  been  in  the 
newspaper  business  continuousiy  for 
fifty  year.s. 

Isaac  Rogers,  a  newspaper  man 
who.se  whimsical  stories  earned  for 
him  the  sobriquet  of  “The  Galesburg 
Idar,"  died  last  Friday,  at  his  home  in 
Galesburg,  Mich.  He  was  eighty  years 
old. 

Oliver  H.  Munroe,  formerly  Mayor 
of  Melrose,  Mass.,  and  for  many  years 
a  writer  on  financial  and  textile  sub¬ 
jects,  died  last  Thursday  at  Melrose 
Highlands.  Mr.  Munroe,  w'ho  was 
fifty-nine  years  of  age,  was  graduated 
from  Hrown  in  1878  and  for  ten  years 
wa.s  financial  editor  of  the  Providence 
(R.  I.)  .lournal.  In  1890  he  went  to 
Hoston  and  was  editor  of  the  Cotton 
and  Wool  Reporter  up  to  five  years 
ago,  when  he  retired. 

Dr.  Frank  Stcart  Reynouis  is  dead 
at  Vancouver,  H.  C.,  aged  63.  He  was 
a  pioneer  newspaper  man  of  the  Cana¬ 
dian  Coast  Province,  having  estab¬ 
lished  and  edited  successively  the 
Nanaimo  Herald,  the  Ladysmith  Her¬ 
ald  and  the  Vancouver  Daily  Ledger. 

Thomas  C.  Carter,  who  died  in  Bos¬ 
ton  last  week,  was  for  many  years  a 
valued  member  of  editorial  staff  of  the 
Kingston  (Ont.)  Whig,  and  also  saw 
service  on  the  Kingston  News. 

Washington  I.  Ludlow,  inventor  of 
the  Ludlow  typograph,  died  at  his 


home  in  upper  Euclid  Avenue,  t’leve- 
land,  Ohio,  at  the  age  of  eighty-one 
years.  He  was  famous  for  his  inven¬ 
tions  of  newspaper  machinery,  de¬ 
signed  esiiecially  for  use  in  small 
newspaper  offices  which  could  not  ar. 
ford  the  expensive  apparatus.  His 
nephew,  the  Rev.  Arthur  C.  Ludlow, 
officiated  at  the  funeral  services. 

Julian  O.  Knox,  well  known  adver¬ 
tising  man  of  the  Middle  West,  died  at 
his  home  in  l^akewood,  Ohio,  lust 
week,  after  an  illness  of  four  day.-s 
with  pneumonia.  At  the  time  of  his 
death,  Mr.  Knox  was  advertising  man¬ 
ager  for  the  Gliddcn  Varnish  Co. 

George  Albert  Johnson,  forty-four 
years  old,  financial  editor  of  the  Chi¬ 
cago  Herald  and  a  newspaper  man  for 
twenty  years,  died  on  Sunday  at  hi.s 
home  in  Chicago.  He  was  born  in 
Chicago  and  began  his  newspaper 
career  on  the  Inter-Ocean.  Later  he 
became  connected  with  the  Herald. 

Geiorge  E.  Devyr,  a  descendant  of  a 
family  of  newspaper  writers  and  edi¬ 
tors,  and  himself  widely  known  for  h1s 
writings  both  serious  and  humorous, 
died  of  a  complication  of  diseases  on 
Saturday  at  his  home  in  Brookiyn,  N. 
Y.  He  was  born  in  the  Williamsburg 
section  of  Brooklyn  seventy-two  yeai.s 
ago,  where  his  father,  the  late  Thomas 
Devyr,  was  the  proprietor  and  editor 
of  the  Morning  Post,  the  first  news¬ 
paper  established  in  that  section. 

Frank  V.  Hult,  assistant  auditor  of 
the  Brooklyn  Daily  Eagle,  with  which 
new.spaper  he  had  been  connected  for 
nineteen  years,  died  of  a  complication 
of  diseases  on  Saturday  at  Yarmouth- 
viile.  Me.,  where  he  had  been  stopping 
in  hope  of  regaining  his  health.  He 
became  connected  with  the  Eagle  in 
1897  and  worked  through  various  de¬ 
partments  to  the  post  of  assistant 
auditor. 

Fred  Leighton,  city  editor  of  th<' 
Concord  (N.  H.)  Monitor,  and  one  of 
the  oldest  newspaper  men  in  point  of 
service  in  New  Hampshire,  died  sud¬ 
denly  March  5  while  on  a  week-end 
trip  to  Webster.  He  had  been  in  charge 
of  the  Monitor  city  staff  for  the  past 
seven  years.  Mr.  Leighton  was  born 
in  Concord  in  1857  and  first  entered 
newspaper  work  as  a  printer  on  the 
Concord  People,  which  was  later 
merged  with  the  Patriot.  After  11 
years  in  the  composing  room  he  be¬ 
came  city  editor  of  the  Patriot  in  1885, 
leaving  there  to  go  to  the  Monitor  in 
1909.  Mr,  Leighton  was  a  charter  mem¬ 
ber  of  the  New  Hampshire  branch  of 
the  Sons  of  the  American  Revolution, 
and  was  a  delegate  to  the  convention 
in  New  York  in  1899,  at  which  a  na¬ 
tional  body  was  formed. 


Henry  William  Cherouny,  widely 
known  in  this  country  and  in  Germany 
as  a  lecturer,  and  who  was  the  presi¬ 
dent  of  the  Cherouny  Printing  &  Pub¬ 
lishing  Company,  of  New  York  city, 
died  on  Monday  of  complications,  after 
an  illness  of  some  length.  He  was  sev¬ 
enty-four  years  old. 


William  F.  Kelley,  United  Stat-'s 
Consul  at  Rome,  Italy,  died  in  that  city 
last  Saturday. 


Death  of  Edwards  Cable 
Pittsburgh,  March  6. — After  a  brief 
iliness,  Morgan  Edwards  Gable,  chief 
editorial  writer  of  the  Pittsburgh  Ga¬ 
zette-Times  died  at  his  home  in  this 
city  Friday  evening.  He  was  born  in 
Lancaster  County  April  18,  1862,  and 
at  the  age  of  14  started  to  learn  the 
printing  trade  at  Tamaqua,  Pa.  When 
19  he  was  made  managing  editor  of  the 
Reading  (Pa.)  Herald.  In  November 
1887,  he  came  to  Pittsburgh  as  assist¬ 
ant  to  Frank  M.  Higgins,  of  the  Com¬ 
mercial  Gazette.  The  following  year 
he  was  made  city  editor  of  the  paper 
and  the  following  November  he  re¬ 
signed  to  establish  a  special  news  bu¬ 
reau.  This  he  conducted  for  over  two 
years  when  he  was  called  to  the  city 
editorship  of  the  Pittsburgh  Times. 


WIN  THE  NEW  YORK  MARKET  FOR  YOUR  PRODUCT! 

Greatest  State  Affords  To  Manufacturers  Greatest  Advertising  and  Distributing 
Opportunity— Newspapers  Listed  Here  Are  Tested  and  Proved  Market-Finders. 

Some  Comments  on  the  New  York  Advertising  Zone,  By  W.  D.  Shovvalter. 

The  Showalte.*  Advertising  Service,  New  Y'ork. 


It  was  a  happy  inspiration  to  call  New  York  “the  Empire  State.” 
The  man  who  originated  that  designation  had  a  real  sense  of  propor¬ 
tion.  And,  more  and  more  each  year,  the  state  grows  toward  that 
status. 

If  the  state  of  New  York  were  all  of  this  nation  of  ours,  we  would 
still  be  a  great  country. 

If  the  manufacturer  had  no  other  market  for  his  products  than  that 
afforded  to  him  by  New  York  state  he  would  still  have  a  great 
market. 

As  conditions  are,  many  manufacturers — especially  those  placing 
commodities  on  the  market  for  the  first  time — stand  aghast  at  the  task 
of  covering  the  whole  country  with  co-ordinated  campaigns  of  ad¬ 
vertising  and  distribution.  The  practice  is  growing  in  favor  with  such 
manufacturers  of  covering  certain  “Zones”  thoroughly,  and  of  extend¬ 
ing  their  campaigns,  as  seems  advisable,  by. the  zone  plan,  until  Nation¬ 
wide  distribution  has  been  secured. 

The  state  of  New  York  is  a  fine  first-zone  for  any  promising 
campaign.  It  is  a  zone  BIG  enough,  RICH  enough  in  which  to  test 


any  proposition.  And  not  merely  to  test  it,  but  to  ESTABLISH  IT — 
if  the  proposition  appeals  to  enlightened  people. 

If  you  secure  your  New  York  state  market  you  will  be  in  a  position 
to  go  after  all  other  markets  in  turn — and  if  your  product  wins  New 
York  it  will  win  the  whole  country,  for  New  York  is  not  merely  the 
richest  and  most  populous  state,  but  it  is  the  INDEX  STATE.  As 
New  York  decides,  so  far  as  your  product  is  concerned,  so  will  the 
Nation  decide. 

The  New  York  market  is  not  to  be  won  through  magazine  advertis¬ 
ing;  nor  through  bill-board  or  car-card  advertising.  DAILY  NEWS¬ 
PAPERS  AFFORD  THE  ONLY  WINNING  METHOD. 

Through  the  newspapers  listed  on  this  page  any  good  product  may 
win  this  great  market — at  an  advertising  cost  so  moderate,  consider¬ 
ing  the  great  aggregate  circulation  of  these  newspapers,  that  any  live 
manufacturer  may  utilize  ADEQUATE  SPACE. 

There  could  hardly  be  less  costly  advertising  offered  anywhere — 
there  is  no  BETTER,  no  more  high-grade,  no  more  assuredly  RE¬ 
SPONSIVE  publicity  to  be  had  than  this  New  York  State  list  offers 
and  affords. 


Newspapers  in  New  York  State  Which  Will  Help  Sell  Your  Goods 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Albany  Knickerbocker  Press  (M) . . 

41,229 

.06 

.06 

Albany  Knickerbocker  Press  (S)  . . 

33,836 

.06 

.06 

Brooklyn  Eagle  (E)  3c .  1 

Brooklyn  Eagle  (S)  3c  .  i 

►  44,096 

.16 

.16 

Brooklyn  Standard  Union  (E) . 

•58,623 

.15 

.15 

Brooklyn  Standard  Union  (S) . 

♦67,280 

.15 

.15 

Buffalo  Courier-Enquirer  (M&E) . . 

110,274 

.14 

.12 

Corning  Evening  Leader  (E)  .... 

8,275 

.0179 

.0129 

Elmira  Star-Gazette  (E) . 

20,057 

.035 

.03 

Gloversville  Leader-Republican  (E) 

5,512 

.0143 

.0108 

Gloversville  Herald  (M) . 

6,489 

.02 

.015 

Ithaca  Journal  (E) . T . 

6,335 

.035 

.015 

Newburg  Daily  News  (E) . 

8,386 

.0358 

.0214 

Mt.  Vernon  Daily  Argus  (E) . 

5,907 

.0214 

.015 

New  York  American  (M) . 

293,784 

.40 

.38 

New  York  American  (S) . 

690,889 

.60 

.57 

New  York  Globe  (E) . 

187,429 

.28 

.27 

New  York  Herald  (M) .  i 

[■  98,651 

(  .40 

.40 

New  York  Herald  (S) .  i 

1  .50 

.50 

N.  Y.  Journal  of  Commerce  (M)... 

17,926 

.18 

.15 

New  York  Evening  Mail  (E) . 

159,520 

.32 

.29 

New  York  Evening  Post  (E). 

New  York  Press  (M) . 

New  York  Press  (S) . 

New  York  Sun  (M&S) . 

New  York  Sun  (E) . 

New  York  Times  (M)  ........ 

New  York  Times  (S) . 

New  York  Tribune  (M&S).. 
New  York  Telegram  (E) .... 
New  York  Telegram  (S).... 

New  York  World  (M) . 

New  York  World  (S) . 

New  York  World  (E) . 

Oneonta  Star  (M)' . 

Poughkeepsie  Star  (E) . 

Schenectady  Gazette  (M)  . . . . 
Troy  Record  (M&E) . 


*A.  B.  C. 


Ratings  Government  Statements,  Oct.,  1915. 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

20,598 

.18 

.16 

1  110,869 

.27 

.225 

71,749 

.40 

.36 

155,009 

.30 

.27 

}  318,274 

.50 

.425 

82,674 

.25 

.21 

223,848 

.285 

.27 

232,640 

.20 

.18 

}  391,158 

.40 

.40 

403,787 

.40 

.40 

6,484 

.0107 

.0136 

6,260 

.0215 

.0115 

20,632 

.06 

.04 

♦23,230 

.035 

.035 

3,931,710 

6.8916 

6.3802 

The  Newspapers  listed  on  this  page  offer  3,931,710  average  Circulation  at  a  total  combined  cost  of  $6.38  per 
line,  or  an  average  of  one  and  one-half  tenths  of  a  cent  per  line  per  thousand.  This  is  less  than  thirty-four  cents 
per  thousand  Circulation  for  an  advertisement  occupying  a  magazine  page  of  224  lines. 

Make  your  own  deduction  as  to  whether  that  is  not  Low  Cost  advertising,  bearing  in  mind  that  the  territory 
is  covered  most  intensively,  and  that  it  covers  fourteen  of  the  principal  Cities  of  New  York  State,  and  their 
suburbs,  and  covers  them  well  with  Newspapers  of  High  Standing  and  Reputation. 

Suppose  you  had  this  tremendous  Publicity  Force  working  for  you;  don’t  you  think  you  would  soon  feel  the 
Benefit  ? 

General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in 
New  York  State  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  suite  1117,  World  Building, 
New  York,  Phones,  Beekman  4330,  4331. 


A"’; 


Two  Newspapers  in  the  United  States — 

are  doing  big,  constructive  work  for  the  development  of 
improved  efficiency  in  the  distribution  and  selling  of 

advertised  merchandise. 

THE  CHICAGO  TRIBUNE 

and  THE  NEW  YORK  GLOBE 

■  i 


Globe  is  now  working  with  1 60  daily  newspapers  in  1 60  different 
*■“  selling  centers  in  producing  Graphic  Commercial  Surveys  which  in 
inclusiveness  of  information  will  approach  in  value  the  survey  of  Chicago 
made  by  The  Tribune.  In  area  of  territory  covered  and  in  the  manner 
in  which  the  facts  are  presented,  The  Globe’s  survey  will  even  surpass 
the  usefulness  of  The  Tribune’s. 

Facts  about  every  included  newspaper,  necessary  to  the  satisfactory  plan¬ 
ning  of  campaigns,  and  the  most  economic  and  effective  investment  of 
funds,  will  be  presented  in  uniform,  correct  and  concise  shape.  Figures 
vital  to  the  intelligent  purchase  of  space  will  be  given  accurately  and  briefly. 

The  Globe  Announces  A  New  Service  To  Advertisers 
Seeking  Distribution  In  New  York 

in  connection  with  the  publication  of  the  first  edition  of  this  Graphic  Com-f 
mercial  Survey.  An  outline  of  the  scope  of  this  service,  together  with  a 
description  of  the  Survey  and  its  immense  value  to  all  distributors,  will  be 
published  on  this  page  next  week. 


1 80,000 
Circulation 


(Shp 


OkDtST  IMMUr  NCWSMkI 


Adoetitsen 

THC  UNITCO  STATtS.  CST.  I79J 


Member 

A.B.  C. 


O’MARA  ca.  ORMSBEE,  Inc. 

CHICAGO  Special  Representatives 

Tribune  Bldg. 


NEW  YORK 
Brunswick  Bldg. 


Tte  Nation  Press  Inc.,  20  Vesej  St.,  N.  Y. 
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